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RELIABLE  AND  REFRESHING  TELEVISION  COMMENT 

"I  don't  watch  TV,  but  I  read  Terry  Turner's  column." 

This  remark  from  more  than  a  few  Chicago  Daily  News  readers  is 
the  surest  sign  that  Turner  is  fulfilling  the  true  function  of  the  television 
critic. 

The  day  is  past  for  the  video  reviewer  to  spend  all  his  time  telling 
you  what  you  saw  and  whether  you  liked  it. 

Most  TV  fans  are  primarily  interested  in  the  personalities  that 
appear  before  the  cameras  from  time  to  time. 

Turner's  lively  knack  for  communicating  with  his  readers  is  the  reason 
they  are  attracted  to  his  comment.  He  is  a  concerned,  avid  TV  fan 
with  access  to  information  about  the  industry  not  available  to  the  public. 
He  relays  it  as  a  warm  and  interesting  story. 

The  relay  also  travels  in  the  other  direction.  He  is  the  public's 
representative  to  the  TV  people.  He  nudges  them  when  they  turn  their 
backs  on  creative  effort.  Otherwise  there  might  be  only  quiz  shows,  only 
Westerns,  or  only  something  else  that  caters  to  particular  tastes. 

Turner  enjoys  sitting  between  Daily  News  readers  and  their  TV 
sets,  looking  both  ways.  Chicagoans  enjoy  turning  to  Turner. 

CHICAGO  DAILY  NEWS 

MARSHALL  FIELD  JR.,  PUBLISHER 
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Today’s  Baltimore  is  one  of  America’s  fastest  growing  markets.  At  the  same 
time,  by  virtvie  of  its  unique  nature,  Baltimore  has  remained  the  most 
compact  major  market  in  the  nation. 

More  than  85%  of  Baltimore  families  (1.5  million  people)  live  within  a 
15-mile  radius  from  the  heart  of  downtown,  roughly  the  ABC  city  zone. 

Equally  as  important,  an  estimated  92%  of  the  total  Baltimore  market 
retail  sales  are  consummated  in  this  same  compact  area,  making  it  a 
higjhly  productive  market — America’s  12th  largest,  in  fact. 

Contact  with  this  compact  market  now,  as  always,  can  be  established  beet 
and  most  economically  by  your  use  of  the  Simpapers.  More  than  88%  of 
our  daily  circulation  (77%  of  it  home  delivered)  and  more  than  82%  of  our 
Simday  circulation  (80%  of  it  home  delivered)  is  in  Baltimore’s  con¬ 
centrated,  fast  growing,  highly  productive  city  zone. 


ABC  Size  IBS:  Combined  Morning  and  Evening  413,882 -Sunday  317,989 

Natiomil  Representatives :  Creamer  &  Woodward,  Inc. — New  York,  San  Francisco,  Los  Angeles 
Scolaro,  Meeker  &  Scott — Chicago,  Detroit 
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EDITOR  &  PUBLISHER  CALENDAR 


AUGUST 

7- 13— Newspaper  Association  Managers,  Westerrt  Hills,  Wagor>er,  OUa. 

8- 13 — Inter- American  Conference  of  Working  Journalists,  Lima,  Peru. 

12— United  States  Basketball  Writers  Association,  Sherman  Hotel,  Chicago 

14-1^— Texas  Daily  Newspaper  Auociation,  Hilton  Hotel,  San  Antonio. 
14-16— SNPA  Eastern  Division  Mechanical  Conference,  Dinklar-Tutwilar 

Hotel,  Birmingham,  Ala. 

21-24— Western  Classified  Advertising  Association,  Hotel  Miramar  Saati 
Monica,  Cal. 

21-26— International  Typographical  Union,  102nd  convention.  Shirlay-Sa«oy 
Hotel,  Denver,  Colo. 

29-Sept.  2 — Association  for  Education  in  Journalism,  Pennsylvania  State 
University,  University  Park.  Pa. 


home  base  of 
St,  Petersburg 


9-11 — Iowa  Daily  Press  Association,  news  and  advertising  clinia.  Hotd  ^ 
Port  Des  Moines,  Des  Moines. 

9-11 — Maryland  Press  Association.  Commander  Hotel,  Ocean  City,  Md. 

12-17 — Science  News  Writing  Seminar,  Colorado  State  University,  Fort 
Collins. 

15-16— First  Annual  Southwest  Newspaper  Color  Conference.  Sheraton- 
Dallas  Hotel,  Dallas,  Texas. 

15- 18 — Now  York  Press  Association,  Saranac  Inn,  Saranac  Inn  P.  O.,  N.  Y. 

16-  Texas  Daily  Newspaper  Association,  Sheraton  Hotel,  Dallas,  Texas. 

17- 18 — Illinois  AP  Telegraph  Editors  Association,  Pere  Marquette  Hotil, 
Peoria. 

18- 19 — Midwest  Newspaper  Advertising  Executives  Association,  Presidast 
Hotel,  Kansas  City,  Mo. 

18-20 — Pennsylvania  Newspaper  Publishers  Association  Classified  Qinic 
Necho  Allen  Hotel.  Pottsville.  Pa. 

18- 21 — Southern  Circulation  Managers  Association,  Buena  Vista  Hotel, 
Biloxi  Miss. 

19- 21— New  England  Association  of  Circulation  Managers.  Chatham  Ben 
Inn.  Chatham.  Mass. 

21 — Newspaper  Comics  Council,  Hotel  Park  Lane,  New  York  City. 

24-25— Minnesota  Associated  Press,  Virginia.  Minn. 

24- 25— Advertising  Executives  Association  of  Ohio  Daily  Newspapen. 
Advertising  Clinic,  Pick-Fort  Hayes  Hotel,  Columbus,  Ohio. 

25- 27 — New  York  State  Publishers  Association,  Whiteface  Inn,  Lake  Placid. 

26- 30 — International  Printing  Pressmen  and  Assistants'  Union  of  North 
America,  Hotel  New  Yorker,  New  York. 

27 -  EDITOR  &  PUBLISHER-AANR  Newspaper  Color  Awards  Luncheon ««d 
Exhibit,  Hotel  Biltmore,  New  York  City. 

28- Oct.  I— Society  of  American  Travel  Writers,  Williamsburg,  Va. 

29- Oct.  I — West  Virginia  Press  Association,  Hotel  Frederick,  Huntington, 
W.  Va. 


has  the  largest 
per  capita 

car  registration 

of  any  county 
in  the  U.S.A. ! 


OCTOBER 

— Seventh  Newspaper  Circulation  Managers'  School,  University  of  Kan¬ 
sas,  Lawrence. 

— Interstate  Circulation  Managers  Association.  Benjamin  Franklin  HoM, 
Philadelphia.  ^ 


1.9  persons  per  car  —  from 
Automobile  Manufacturers 
Association’s  Year  Book. 


2-4— Advertising  Federation  of  America,  seventh  district  convention,  Owt- 
tanooga,  Tenn. 


3-4— New  England  Newspaper  Advertising  Executives  Association,  Parke 
House,  Boston,  Mass. 

7- 8 — University  Press  Club  of  Michigan,  43rd  annual,  Ann  Arbor. 

8 -  Hoosier  State  Press  Associatior  ^  ........... 

Hotel,  Indianapolis. 

9- 11 — Mid-Atlantic  Circulation  b 

Poinsett  Hotel,  Greenville,  S.  C. 

9-11 — Ohio  Circulation  Manager 
Columbus,  Ohio. 

11-14— Now  England  Associated  Press  News  Executives  Association,  Easlea 
Slope  Inn,  North  Conway,  N.  H. 


41st  convenlioa. 


Want  to  sell  cars? 

Use  The  St.  Petersburg  Ti 


12- 15 — Southern  Regional  Worbhop,  National  Newspaper  Promotion  Asia- 
ciation,  Phoeiux  Hotel,  Lexington,  Ky. 

13- 14— World  Newspaper  Forum.  Los  Angeles. 

13-14 — Advertising  Media  Credit  Executives  Associatiors,  Sheraton  Towsrs 
Hotel,  Chicago. 


Phone  —  wire  —  write 
or  better  still,  visit  us  for 
detailed  market  data. 
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For  the  most  disinterested 
and  meritorious  public  servic( 
rendered  by 

any  American  newspaper 
during  1959-^’ 

awarded  to  the 

Los  Angeles  Times 


The  Pulitzer  Gold  Medal  -  Journalism’s  Highest  Award. 


The  1959  Award  is  the  fourth  Pulitzer  Prize  won  by  The  Los  Angeles  Times  since  1942 


RErnESENTED  NATIONALLY  BY  CRESMER  &  WOODWARD.  I.NC..  NEW  YORK,  CHICACO,  DETROIT.  SAN  FRA.NCISCO,  ATLANTA 


This  six-day  adventure  strip  is  available  in  four  and  five  column  widths. 

FIRST  RELEASE-SEPTEMBER  12! 


YOUR  NEWSPAPER  NEEDS  "McBRIDE” 

BECAUSE  THIS  STRIP  IS: 

•  PEGGED  TO  TODAY’S  HEADLINES  •  EDUCATIONAL.  A 
CHAPTER  FROM  TODAY’S  SCIENCE  TEXTS  •  BROAD  IN  APPEAL 

•  BROAD  IN  SCOPE  •  SWIFT  •  EXCITING  •  SUSPENSEFUL 

•  HUMOROUS  •  ROMANTIC  •  BELIEVABLE  •  AUTHENTIC 

THE  ^  Ofpkf  NEWS  SERVICE 

For  complete  information,  write — or  phone  or  wire  cdkct— 

Rembert  James,  Editor,  The  Copley  News  Service 

940  Third  Avenue,  San  Diego  12,  California,  BElmont4-71U 


“THORN  McBRIDE” 

TOMORROW’S  ADVENTURE  STRIP- 


YOUR  newspaper  carries  front  page  stories 
about  nuclear-powered  submarines,  Polaris  missiles, 
and  oceanography. 

The  Copley  News  Service  has  created 
“Thom  McBride,”  an  authentic,  believable  comic 
strip  that  will  parallel  your  biggest  Page-1  headlines 
and  give  your  Comic  Page  the  urgency  of  today's 
—  and  tomorrow’s  —  news. 

“McBride”  is  the  story  of  the  dark  world  beneath 
the  surface  of  the  sea  . .  .  of  the  men  and 
weapons  that  fight  there  ...  the  oceanographers 
who  explore  there  . . .  and  the  creatures  that 
live  there. 


LT.  CMOR.  BALDWIN  CHANNEL. 

Thorn’s  executive  officer,  from  N’Awleens, 
Loosyanna. 


THE  BARRACUDA 

An  international  blackguard  who  roams  the  seas, 
trading  in  vicious  commodities. 


TODAY! 


THE  “THORN  McBRIDE"  STARS  . . . 

LT.  CMOR.  THORN  McBRIDE 

Skipper  of  the  USS  Sea  Star,  a  nuclear-powered 
submarine.  Bachelor  McBride  is  as  friendly  as  an  old 
tune  plunked  on  a  banjo,  dedicated  as  John  Paul 
Jones,  lonely  as  the  role  of  command 
in  the  atomic  age. 


ECHO  SHERIDAN 

An  expert  in  the  science  of  oceanography,  doing 
crucial  military  research  at  a  well-known  institution 
of  oceanography.  Echo’s  a  beauty  who  can 
transmit  a  “ping”  from  any  sonar  transducer. 


REAR  ADM.  RICHARD  HUMBOLDT 

A  top  Pentagon  leader  of  the  Submarine  Service. 


JERSEY  JOURNAL 


The  Hudson  County,  N.J.  Market  and.  its  dominant 
newspaper,  The  Jersey  Journal,  are  fully  comparable 
to  many  of  Americans  largest  markets  and  news- 
papers  when  it  comes  to  food  advertising  —  as 
revealed  by  Media  Records  Retail  Grocery  Adver¬ 
tising  linage.  ,  .  . 


CHICAGO  TRIBUNE 


CHICAGO  JUMERICAN 


CLEVEIANO  PLAIN  DEALER 


CLEVELAND  NEWS 


BALTIMORE  NEWS-POST 


CHICAGO  SUN  TIMES  591,312 


PPEAL 


PHILADELPHIA  BULLETIN 

997,342  1 

DETROIT  FREE  PRESS 

73B,629 

editorial 
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Labor  Press  Fairness 

T  ABOR  publications  are  always  quick,  to  accuse  newspapers  of  being 
“biased”  in  their  news  reporting,  particularly  in  their  coverage 
of  labor  matters.  They  claim  their  members  can  only  get  the  truth 
by  reading  their  own  lal)or  papers. 

Nothing  could  be  sillier.  The  labor  press  slants  everything  to  the 
union  point  of  view  and  even  omits  information  to  prove  its  point. 
A  subtle  example  of  such  an  omission  occurs  in  the  Jmie  issue  of 
The  American  Pressman  published  by  the  International  Pressmen 
and  Assistants  Union. 

A  full  page  story  purjjorts  to  give  the  results  of  the  N.  ^V.  ,\yer 
contest  for  typographical  excellence.  In  word  and  picture  the  article 
mentions  the  first  and  second  honorable  mentions  for  newspapers 
of  more  than  50,000  circulation  (Atlanta  Constitution  and  the  Chris¬ 
tian  Science  Monitor);  first,  second  and  third  honorable  mentions  for 
newspapers  of  10,000  to  50,000  circulation  (Oil  City  Derrick,  Rutland 
Herald,  Berkshire  Eagle  of  Pittsfield,  Mass.),  and  the  tabloid  winner 
(York  Gazette  and  Daily). 

Nowhere  in  the  article  is  there  any  mention  of  the  over  all,  top, 
grand-prize  winner.  The  Emporia  (Kans.)  Gazette,  nor  the  third 
honorable  mention  winner.  The  Oklahoma  City  Daily  Oklahoman. 

Neither  of  them  has  any  contract  nor  any  dealings  with  the  press¬ 
men’s  union.  Could  that  have  any  Ijearing  on  the  story? 


Some  Ground  Rules  Needed 

"Persuading  the  man  who  greeted  President  Eisenhower  officially 
at  the  airport  in  Chicago  to  carry  a  microphone  on  his  person  so 
one  network  (CBS)  could  have  sound  as  well  as  sight  has  been 
called  “enterprising”  by  some. 

We  think  it  was  an  outrageous  invasion  of  the  President’s  privacy 
and  a  stunt  that  should  be  outlawed  by  common  agreement  among 
the  networks. 

This  was  one  of  several  instances  during  the  Republican  Conven¬ 
tion  when  attempts  were  made  to  plant  microphones,  listening  de¬ 
vices,  or  “bugs,”  in  caucus  rooms  or  in  places  where  they  were  not 
wanted  and  did  not  belong. 

The  technique  might  have  been  slightly  more  legal  but  hardly 
more  ethical  than  wire-tapping.  This  applies  also  to  the  reporter  who 
was  supposedly  caught  hiding  behind  a  temporary  partition  in  one 
caucus  room,  although  he  would  not  have  been  able  to  reproduce 
the  voices  without  a  recording  device. 

Old-fashioned  enterprise  in  uncovering  a  story  is  never  out  of  date. 
But  we  don’t  include  bugging  and  wire-tapping  under  that  general 
heading. 


Get  Out  the  Vote 

IVow'  is  the  time  for  all  newspapers  to  make  plans  for  a  get-out-the- 
^  vote  drive  prior  to  election  day  in  November.  The  record  of 
the  American  people  at  the  polls  in  recent  years  has  been  atrocious. 
Millions  of  adults  have  not  exercised  their  voting  privilege  in  national 
elections  (the  record  is  worse  in  local  and  state  elections)  and  have 
let  their  precious  heritage  go  by  default.  Voting  is  not  only  a  right 
but  a  responsibility  of  a  free  people  and  all  .\mericans  should  be 
told  that  again  and  again. 
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Wisdom  is  the  principal  thinn;  therefon 
get  wisdom:  and  with  all  thy  getting  gtt 
understanding. — Proverbs,  III;  7. 


Editor  &  Publisher 

8)  THE  FOURTH  ESTATI 

The  Oldest  Publishers'  and  Advertisers' 
Newspaper  in  America 

With  which  has  been  merged:  The  Journalist, 
established  March  22,  1884;  Newspaperdosa, 
established  March,  1892;  the  Fourth  Eststs. 
March  I,  1894;  Uitor  &  Publisher,  June  29, 
1901;  Advertising,  January  22,  1925. 

Jamas  Wright  Brown 
Publisher,  Chairman  of  Board,  1912-1959 

Publisher  and  Editor 
Robert  U.  Brown 

General  Manager 

James  W.  Brown,  Jr.  S 

Executive  Editor,  Jerome  H.  Walker;  Featurss, 

Ray  Erwin,  Richard  Friedman,  Philip  N. 
Schuyler,  Robert  M.  Warner;  AdvartisiM 
Nows,  Robert  B.  McIntyre,  Marketing 
Research  Manager,  Albert  E.  Weis;  Markeliai 
Consultant,  Ray  B.  Prescott;  Librarian,  Janet 
Haslett. 

Treasurer,  Arline  Demar;  Advertising  Manager, 
Henry  C.  Thiele;  Advertising  Production 
agar,  Bernadette  Borries;  Promotion  Mae 
agar,  George  Wilt;  Circulation  Diradtr, 
George  S.  McBride;  Circulation  Manager, 
George  H.  Strate;  Classified  Advartiiia| 
Manager,  J.  C.  H.  Bollinger 
General  Offices — Suite  1700,  Times  Tower,  t 
1475  Broadway,  Now  York  36,  N.  Y.  —  J 
BRyant  9-3052.  I 


BUREAUS 

Washington:  Pat  Munroe,  1201  National  Prae 
Building.  ST  3-6756-7. 

Chicago:  George  A.  Brandenburg,  Mid-West 
Editor;  Harry  B.  Mullinix,  Western  Advertis¬ 
ing  Manager;  Grant  Biddle,  Representstiva; 

360  North  Michigan  Ave.  State  2-4898. 

Boston:  Guy  Livingston,  344  LiHle  Bldg.,  80 
Boylston  St.  HA  6-8386. 

Detroit:  George  W.  Parker,  628  Free  Prssi 
Building.  Woodward  1-6085. 

San  Francisco:  Campbell  Watson,  Pacific 
Coast  Editor:  Duncan  A.  Scott,  Advartisieg 
Representative;  85  Post  St.  Garfield  1-7950. 

Los  Angeles:  Frederic  C.  Coonradt,  Corre¬ 
spondent,  School  of  Journalism,  Univarsity 
j  of  Southern  California,  3518  University  Ava, 

1  Duncan  A.  Scott,  Advertising  Represaata 

j  tive,  1901  West  8th  St.,  Dunkirk  8-4151. 

I  London,  England:  Alan  Delafons,  Manager,  23 

I  Ethelbert  Road,  Birchington,  Kent,  Englaed. 

Peter  Bostock,  correspondent,  74a,  Primrose 
Mansions,  Prince  of  Wales  Dr.,  Londoe, 
S.W.  1 1,  MACauley  7773. 

Paris,  Franca:  G.  '  Langelaan,  Correspondeai  m 
48  Avenue  de  Paris  Vincennes  (Seine)  I 
Charter  Membar  Audit  Bureau  of  Cliuulellme  I 
Member  Aieoeiated  Buaineea  Pnblleatloae.  *  I 
I  mo.  average  not  paid  December  II,  19a9— M.lw-  ■ 

I  Renewals  to  April  10,  1969 — 74.71%.  I 
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PRESS  COMMEINT 


cartoon  idea  of  the  week 


letters 


STORY  CREDITS 

Reference  is  made  to  your  feature  on 
Amelia  Earhart  (July  23,)  which  gives 
liberal  credit  to  the  San  Mateo  Times  for 
uncovering  Mrs.  Maximi  Akiyama  who 
claims  to  be  an  eyewitness  to  Miss  Ear- 
hart’s  disappearance  on  Saipan.  The  Times 
published  its  first  article  on  this  subject 
on  May  27th. 

Parade  published  this  entire  theory  giv¬ 
ing  names  on  April  24.  This  story  was 
extracted  from  a  book  written  by  Paul  L. 
Briand  Jr.,  an  Air  Force  Academy  in¬ 
structor.  The  book,  published  by  Duell, 
Sloan  and  Pearce,  is  entitled  “DAUGH¬ 
TER  OF  THE  SKY.” 

Perhaps  Mr.  Briand  deserves  some 
credit,  too.  For  he  did  the  research  that 
was  the  basis  for  everybody’s  claims! 

Ralph  R.  Gardner 

New  York. 


FREEDOM  OF  INFORMATION 

I  want  to  thank  you  very  much  for  the 
good  editorial  you  ran  in  the  June  25  issue 
of  Editor  &  Publisher,  discussing  and 
supporting  my  second  Freedom  of  Infor¬ 
mation  bill,  S.  2780. 

I  am  making  every  effort  to  get  the 
Senate  Judiciary  Committee  to  report  the 
bill  favorably  at  its  next  meeting  when 
the  Senate  returns  to  Washington  on  Aug. 
8.  With  luck,  we  may  succeed  in  getting 
the  legislation  enacted  this  year;  but  in  any 
event,  I  shall  try  to  take  the  measure  as 
far  along  the  legislative  road  as  possible. 

It  is  very  reassuring  to  know  that  I  have 
the  support  of  a  great  many  editors  and 
publishers. 

Thomas  C.  Hennings  Jr. 

Chairman, 

Subcommittee  on  Constitutional  Rights. 
United  States  Senate 


ELEMENTARY  ART 
Shanks,  Buffalo  (N.Y.)  Evening  News 


THE  CHALLENGE 
Hutton,  Philadelphia  (Pa.)  Inquirer 


serialize  these  very  books  in  the  press? 
Would  not  this  after  all  tend  to  promote 
book  store  sales?  Anderson  conceded  this: 

“Perhaps  some  of  the  nineteenth  century 
novels  might  lend  themselves  to  newspaper 
serialization,  especially  those  of  Dickens, 
Smollett,  Trollope,  and  the  Brontes.  I 
should  prefer,  however,  lively  summaries 
with  appropriate  excerpts;  then  informa¬ 
tion  about  those  of  the  editions  in  which 
they  are  available.  Book  sales  would  profit 
if  this  were  done  right.” 

Donald  Dow  Webb 

Kent,  Ohio 

*  »  * 

NEWSPAPER  RATES 

May  I  congratulate  you  on  the  editorial 
in  the  July  16  edition  on  newspaper  rates. 
I  could  not  help  but  cringe  a  bit  at  the 
holier  than  thou  attitude  of  some  of  the 
publishers  regarding  the  Salem  cigarette 
inquiries. 

Newspapers  have  to  wake  up  to  some 
of  the  facts  of  life,  and  it  is  nice  to  know 
that  you  have  the  courage  to  warn  them 
of  the  dangers  of  their  own  inactivities. 

James  P.  Dickerson 
Manager,  General  Advertising 
Pontiac  (Mich.)  Press 


Mtum, 
lip  N. 


Politics^  U.S.A. 

The  antique  dresser  in  Mamie’s  suit, 
for  instance,  cost  $4,000.  —  Indianapolis 
(Ind.)  Times. 


Mayor  Jack  Howard  of  Monroe  spon¬ 
sored  the  key  resolution,  after  he  made 
a  harp  attack  on  the  national  Democratic 
platform.  —  Monroe  (La.)  Morning 
World. 


Plank  Keeps  Nixon  Out  Of  Bed, 
Sunbury  (Pa.)  Daily  Item. 


CONVENTION  COVERAGE 

Returned  home  from  the  Democratic  Na¬ 
tional  Convention  in  Los  Angeles  to  read 
your  convention  coverage.  Couldn’t  agree 
more.  Hit  ’em  again. 

Sylvan  H.  Meyer 

Editor, 

Gainesville  (Ga.)  Daily  Times 


A  demonstration  for  Goldwater  was 
the  largest  and  nosiest  of  the  evening. 
—  Buffalo  (N.  Y.)  Courier-Express. 


uivattii- 

tnfafiv*; 


Hagerty  parried  all  questions  about 
the  Republican  platform  except  to  say 
that  Eisenhower  had  been  in  tough  with 
Robert  Merriam,  White  House  aide.  — 
benp  Island  (N.  Y.)  Sunday  Press. 


SERIALIZED  CLASSICS 

Will  some  newspapers  of  the  future 
one  day  serialize  classical  literature?  I 
have  asked  the  opinion  of  Charles  B. 
Anderson,  president  of  American  Book¬ 
sellers  association. 

“I  don’t  want  to  see  the  classics  in 
the  newspaper,”  Anderson  said,  referring 
to  the  literature  of  Shakespeare,  Milton. 
Dryden  and  Moliere.  “Let  there  be  a 
classics  comer  in  which  the  merits  and 
demerits  of  the  literature  of  the  ages 
would  be  discussed,  with  perhaps  some 
paragraphs  from  the  originals  to  be  used.” 

Today  you  can  buy  the  world’s  great 
books  at  a  cost  of  25  to  50  cents  a  copy 
in  paper-back  editions. 

What  better  way  could  newspapers  show 
the  importance  of  paper-backs  than  to 
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Have 

you  ordered 
this  new 
work  saver? 


at  the  original  story.  And  because  each  entry 
in  The  Index  is  dated,  you  can  use  it  for  locat¬ 
ing  items  in  your  own  newspaper  and  in  other 
publications  you  keep  on  file. 

You  can  get  the  1959  Annual  Volume  with  a 
year’s  subscription  to  the  twice-monthly  Index 
for  only  $85— a  “complete  service”  price  that 
saves  you  $15.  Or  you  can  purchase  the  1959 
Annual  Volume  separately  for  $50,  which  is 
also  the  price  of  the  twice-monthly  Index  alone 
for  one  year. 

Please  let  us  hear  from  you  soon,  while  we  are 
still  able  to  fill  orders  for  the  1959  Annual 
Volume.  The  supply  of  copies  is  dwindling 
rapidly. 


All  over  the  country,  newspaper  staffs  are 
using  this  new  volume  of  The  New  York 
Times  Index. 


No  wonder!  It  guides  them  quickly  to  needed 
facts  about  1959  events,  and  the  people  in¬ 
volved  in  them.  It  gives  them  the  day  by  day 
record  of  what  happened  in  all  the  major  fields 
of  activity. 

In  this  single  1,095-page  volume,  the  news 
published  in  The  New  York  Times  last  year 
is  organized  and  condensed  for  easy  reference. 
Close  to  a  half  million  news  items  are  arranged 
alphabetically  according  to  subjects,  persons, 
organizations  and  geographical  locations. 
Under  each  heading,  the  events  are  recorded 
and  summarized  in  chronological  order. 

Each  news  reference  shows  what  issue,  page 
and  column  of  The  Times  to  turn  to  for  a  look 
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ANPA  Management  Changes 
Hands  Without  Ceremony 


Stanford  Smith.  New  Manager, 
Hopes  To  See  1,000  Members 


Stanford  Smith,  41,  assumed 
office  Auk.  1  os  Keneral  manager 
of  the  American  Newspaper 
Publishers  Association,  hoping 
to  see  meml)ership  grow'  from 
its  present  850  to  at  least  1,000 
newspapers. 

In  the  21  years  he  was  on  the 
job,  Cranston  Williams,  whom 
Mr.  Smith  succeeded,  saw  the 
membership  nearly  double  from 
450. 

"The  number  will  continue  to 
rise  steadily,  because  of  the 
many  useful  services  we  per¬ 
form,”  Mr.  Smith  said  confi¬ 
dently  this  week  as  he  moved 
into  the  office  vacated  by  Mr. 
Williams.  Now  on  vacation  in 
•  Canada,  Mr.  and  Mrs.  Williams 


are  retiring  to  a  home  they  have 
built  in  Lynchburg,  Va.  Hutter 
Williams,  a  son,  lives  there. 
Cranston  Jr.,  is  assistant  to  the 
general  manager  of  the  nearby 
Roanoke  Times  and  World  News. 

Many  .Servit'es 

For  the  last  seven  years,  Mr. 
Smith  as  assistant  to  the  gen¬ 
eral  manager  has  been  helping 
the  staff  of  about  50  in  New 
York  and  20  in  Chicago  keep  up 
the  services  for  newspapers  for 
which  ANPA  now  budgets  $1,- 
250,000  a  year.  Mr.  Williams  is 
continuing  as  a  consultant  to 
Mr.  Smith  and  the  ANPA  of¬ 
ficers. 


Major  services  are  those  of 
labor  problems  handled  by  the 
Special  Standing  Committee  in 
Chicago,  credit  ratings,  traffic 
service,  information  bulletins 
keeping  publishers  up-to-date  on 
newsprint,  legislation  affecting 
the  industry,  and  other  vital 
matters  of  business  concern,  and 
the  operation  of  the  ANPA  Re¬ 
search  Institute,  including  its 
four  divisions — mechanical  serv¬ 
ice,  production  engineering, 
training  and  the  only  laboratory 
in  the  world  devoted  exclusively 
to  the  advancement  of  news¬ 
paper  publishing  located  at 
Easton,  Pa. 

Answering  daily  inquiries  on 
a  wide  range  of  subjects  from 
publishers  is  a  constant  service 
ANPA  performs.  Mr.  Smith,  as 
assistant  to  the  general  man¬ 
ager,  has  been  kept  busy,  along 
with  other  duties,  helping  to 


the  research  and  wrote  an 
ANPA  Postal  Handbook  which 
summarizes  all  postal  regula¬ 
tions  affecting  newspapers. 

Youth  Reading 

Most  recently  Mr.  Smith  has 
had  full  responsibility  for 
the  Youth  Reading  Workshop 
Scholarship  program  ANPA 
sponsors.  ANPA  joined  with 
ICMA  in  sponsorship  in  1959  of 
107  scholarships  granted  to 
teachers  in  junior  and  senior 
high  schools.  The  second  .series 
numbering  144  scholarships, 
amounting  to  $32,400,  is  coming 
to  a  close  with  a  two-week  pro¬ 
gram  that  started  Aug.  1  at  the 
University  of  California  at  Los 
Angeles. 

Other  two-week  workshops 
designed  to  help  teachers  make 
use  of  newspapers  in  their 
classrooms  were  held  this  sum¬ 
mer  at  the  State  University  of 
Iowa,  Syracuse  University,  and 
Florida  State  University  at 
Tallahassee. 

“These  workshops  are  closely 
coordinated  with  the  member 
newspaper  publishers  from 
whose  communities  the  teachers 
go  to  the  participating  univer- 


M«rl  Ferree,  executive  vicepresident  of  Scripps-Howerd  Newspapers 
and  president  of  ANPA,  with  Stanford  Smith,  new  ANPA  9enerai 
manager, 
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track  down  answers.  He  abo  did  (Continued  on  ftage  61) 


A  TOKEN  OF  AFFECTION — Cranston  Williams,  right,  who  relinquished 
his  duties  as  ANPA  General  Manager  Aug.  I  after  more  than  21 
years,  receives  from  staff  member  John  P.  Cunningham  a  memento 
consisting  of  two  pieces  of  mahogany,  held  together  by  a  piano-type 
hinge.  Laminated  onto  the  wood  are  samples  of  regular  and  special 
bulletins  and  services  rendered  by  ANPA  to  its  membership,  plus  a  letter 
signed  by  staff  members.  After  a  vacation,  Mr.  and  Mrs.  Williams  will 
make  their  home  in  Lynchburg,  Va.  Mr.  Williams  will  remain  at  a  con- 
su'tant  to  the  ANPA  officers  and  new  General  Manager  Stanford  Smith. 
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‘Tune-In’  Ads  Raise  Political  Rate  Issue 


With  both  major  parties  rely¬ 
ing  on  TV  for  national  advertis¬ 
ing  in  the  Presidential  cam¬ 
paign,  how  to  get  people  to  tune- 
in  on  political  programs  has 
raised  a  newspaper  rate  i^sue 
about  which  few  are  inclined 
to  talk. 

It  came  up  first  during  the 
primaries,  will  get  hotter  as  the 
campaign  progresses.  Many 
newspapers  have  long  charged 
higher  rates  for  political  ads. 
Others  have  been  charging  the 
boosted  amusement  rate  for 
tune- in  copy. 

I^ocal  Ads 

Both  Campaign  As.sociates, 
GOP  house  agency,  and  Guild, 
Bascom  &  Bonfigli,  with  Miss 
Reggie  Schuebel,  vicepresident 
in  charge  of  handling  Demo¬ 
cratic  ads,  are  geared  almost 
entirely  to  use  of  the  broadcast 
media,  especially  TV.  Both  have 
announced  they  are  leaving 
basic  responsibility  for  place- 


years  and  then  for  a  short 
period. 

Both  GOP  and  Democratic  ad 
agencies  work  closely  with  the 
Bureau  of  Advertising,  ANPA. 
.John  Holzapfel  is  the  executive 
there  in  charge.  Presentations 
on  the  value  of  newspaper  ad¬ 
vertising  will  be  made  shortly 
before  both  national  committees. 
The  BoA  keeps  strictly  hands 
off  on  the  rate  issue. 

In  addition  to  covering  na¬ 
tional  headquarters,  the  BoA 
has  prepared  a  local  action  pres¬ 
entation  designed  for  use  at 
state  or  local  levels. 

“Full  development  of  political 
advertising  potential  depends  on 
total,  continuous  involvment  of 
the  Bureau,  Newspaper  Adv^er- 
tising  Executives  Association 
and  member  newspapers,”  a  re¬ 
cent  notice  issued  by  BoA 
stated.  “Although  much  atten¬ 
tion  is  paid  to  the  amounts  na¬ 
tional  committees  spend  in  com¬ 
peting  media,  by  far  the  bulk 


50  workers  in  changing  relays, 
up  to  midnight  Nov.  7.  Then, 
Mr.  Newton  said,  the  question 
of  whether  to  continue  in  busi¬ 
ness  will  be  determined.  He  is 
inclined  to  think  that  Campaign 
Associates  will  stay  open  with 
a  skeleton  staff  between  cam¬ 
paigns. 

30-Year  Veleran 

CA  replaces  Batten,  Barton, 
Durstine  &  Osborn  as  the  agency 
of  record  for  the  National  Re¬ 
publican  Committee.  BBDO  han¬ 
dled  the  1948,  1952,  and  1956 
Presidential  campaigns.  Mr. 
Newton,  a  vicepresident  of 
BBDO,  first  worked  on  the  po¬ 
litical  account  under  Ben  Duffy 
in  1952.  He  has  been  with  the 
same  agency  for  30  years,  regu¬ 


larly  handles  as  supenisor  or 
executive  such  big  accounts  as 
U.  S.  Steel,  B.  F.  Goodrich, 
Continental  Can,  Ocoan  Spray 
Cranberries,  and  CRS-TV.  He 
is  a  registered  Republican  voter 
in  Chappaqua,  N.  Y.,  a  suburb, 
but  has  never  run  for  office  or 
worked  in  local  politics. 

Mr.  Newton  said  this  week 
he  thought  having  a  special 
agency  to  handle  ix)litical  ad¬ 
vertising  for  a  party  was  the 
best  method  to  follow. 

“We  will  be  able  to  recruit 
talent  from  many  different 
agencies,”  he  said.  “One  agency, 
for  instance,  can  never  fill  the 
demands  for  expensive  TV  tal¬ 
ent.  We  will  get  people  person¬ 
ally  interested  in  the  Republi- 
(Continued  on  pane  11) 
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ment  of  newspaper  advertising 
up  to  state  and  other  local  com¬ 
mittees.  Proof  books  of  ads  in 
various  sizes  for  peddling  to 
local  politicos  is  the  method  fol¬ 
lowed. 

But  sometimes,  especially 
when  news  columns  do  not  carry 
time  of  coming  TV  political  at¬ 
tractions  there  is  a  desire  to 
place  newspaper  copy  from  na¬ 
tional  funds.  Then  the  rate  dif¬ 
ferential  raises  its  head.  One 
California  daily,  for  instance, 
charges  90c  a  line  daily  and  $1 
Sundays  for  national  ads,  but 
the  cost  for  local  political  copy 
is  $1.35  daily  and  $1.70  Sun¬ 
days.  If  a  state  organization  or 
candidate  is  involved  the  rate 
climbs  to  $1.55  daily  and  $2.10 
Sundays. 

An  Eastern  daily  in  a  com¬ 
petitive  city  with  about  55,000 
circulation  charges  31c  a  line 
national,  40c  a  line  for  political. 
Its  competitor  with  35,000  cir¬ 
culation  gets  24c  a  line  for  na¬ 
tional,  39c  for  political. 

.Agency  Commissions 

As  in  the  case  of  differential 
between  national  and  local 
rates,  newspapers  point  to  the 
fact  that  they  pay  15%  and  2% 
agency  commission  and  about 
10%  or  more  to  newspaper  rep¬ 
resentatives.  They  say  produc¬ 
tion  costs  continue  to  rise  and 
all  rates  are  too  low  for  results 
advertisers  achieve. 

In  the  case  of  political  ads, 
the  amount  of  space  given  to 
the  candidates  in  regular  news 
columns  is  noted,  and  also  the 
fact  that  the  political  parties 
only  advertise  in  campaigpi 
10 


of  political  advertising  dollars 
are  spent  at  the  local  or  re¬ 
gional  level.” 

The  same  notice  declared  that 
experience  in  former  campaigns 
indicates  that  much  of  the  ma¬ 
terial  provided  in  mat  form  by 
national.  Senatorial,  Congres¬ 
sional  or  individual  candidates 
is  not  used.  BoA  hopes  to  cor¬ 
rect  this  state  of  affairs. 

Many  Candidates 

In  addition  to  Presidential 
elections  there  will  be  33  Sena¬ 
torial,  26  Gubernatorial,  437 
Congressional  elections  this 
year. 

Local  committees  pay  the 
prices  asked  by  newspapers 
without  question  in  most  cases. 
But  in  the  case  of  schedules 
for  “tune-in”  ads,  which  would 
be  placed  by  the  national  agen¬ 
cies,  there  is  resentment. 

“TV  goes  all  out  for  us,  pre¬ 
empting  valuable  time,  but  does 
not  raise  the  rates,  whereas 
newspapers  charge  us  as  much 
as  110%  more,”  is  the  now 
whispered  complaint  at  New 
York  and  Washington  head¬ 
quarters  of  the  Presidential 
candidates.  All  media  demand 
cash  in  advance  for  political  ad¬ 
vertising. 

Campaign  Associates,  with  so 
far  almost  empty  offices  at  52 
Vanderbilt  Ave.,  is  the  newest 
phenomenon  in  political  adver¬ 
tising.  The  offices  have  been 
open  since  mid-June,  and  placea 
copy  for  the  Republicans  during 
the  primaries.  Empty  spaces 
will  fill  up  by  mid-August,  ac¬ 
cording  to  Carroll  P.  Newton, 
president,  and  will  house  about 


Political  Opponents 

By  George  A.  Brandenburg 

Chicago  Nixon,  Republican  standard 
With  the  nomination  of  Henry  bearer,  gave  the  press  a  “bad 
Cabot  Lodge  as  Republican  Vice  time”  early  Thursday  nigdit 
Presidential  candidate,  newsmen  when  he  withheld  text  of  hi* 
covering  the  impending  Presi-  acceptance  speech  until  he  be- 
dential  race  can  expect  two  of  gan  speaking  on  television  at 
the  major  contenders  to  con-  the  Amphitheatre.  As  a  result, 
stantly  remind  them  that  “I  was  the  GOP  publicity  staff,  under 
a  newspaperman  once  myself.”  the  direction  of  Lou  Guyaly  and 
Ambassador  Lodge,  chief  of  Gus  Miller,  arranged  for  stenog- 
the  U.  S.  delegation  to  the  raphers  to  take  down  the  text  in 
United  Nations,  served  as  a  "takes”  and  rush  them  to  the 
voung  reporter  on  the  old  reproduction  center  outside  the 
Boston  (Mass.)  Transcript  and  Arena,  where  they  dictated  the 
later  as  an  editorial  writer  for  typists  who  transmitted 

the  New  York  Herald  Tribune  the  words  directly  to  stendli. 
after  graduating  cum  laude  The  press  received  the  Nix(» 
from  Harvard  University.  He  text,  page  by  page,  at  their 
covered  the  1932  political  con-  work  tables, 
ventions  here  before  entering 
politics  in  the  pre-World  War 
II  period. 


Kennedy  Ex-INS 


In  the  case  of  the  New  York 
Times,  the  Nixon  speech  wis 
recorded  direct  from  radio  and 
television  at  the  Times  record¬ 
ing  room  in  New  Yoric  and 
rushed  in  short  takes  to  the 
composing  room. 


Squelches  Religious  Question 
Vice  President  Nixon  held  a 


Senator  John  Kennedy,  the 
Democratic  Presidential  nomi¬ 
nee,  who  defeated  Ambassador 
Lodge  for  the  U.  S.  Senate  in 
1952,  also  served  as  a  reporter 
as  a  young  Harvard  graduate,  massive  news  conference  Friday 
quiting  the  Fourth  Estate  in  noon,  attended  by  more  than  300 
1945  after  covering  the  San  press,  radio-TV  newsmen  and 
Francisco  UN  Conference,  the  women  in  the  ^nd  ballr^ 
British  elections  and  the  Pots-  the  Conrad  Hilton  HoteL  Mr. 
dam  Conference  for  Intemation-  Nixon  proved  equal  to  the 
al  News  Service.  Washington  dealt  candidly jnth 

renorters  sav  that  even  todav  the  press,  as  is  his  custom.  Whra 
repomrs  say  that  even  today  unidentified  newsman  asked 

Senator  Kennedy  pndes  himself  jjixon,  whether  because  d 
on  being  an  astute  critic  of  news  Senator  Kennedy’s  religion,  did 
story  leads  and  story  content,  he  plan  to  appoint  Dr.  Billy 
Vice  President  Richard  M.  (Continued  on  page  11) 
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rector,  most  recently  with  Tri¬ 
dent  Films. 

James  Bassett,  former  city 
editor  appointed  assistant  man¬ 
aging  editor  of  the  Los  Angeles 
Mirror-News  last  November, 
has  l)een  at  Nixon  headquarters 
in  Washington  since  April,  and 
is  now  considered  on  CA’s  pay¬ 
roll.  Paul  Keyes,  formerly  of 
Hixon  &  Jorgenson,  Los  Angeles 
advertising  agency,  is  also  on 
the  Washington  staff.  One  of 
CA’s  present  advance  men  on 
the  road  for  Nixon  is  Bruce 
Allen,  loaned  by  Lennen  & 
Newell. 


Chicago  Photogs 
Do  Mass  Job  at 

„  .  ,  .  .  ,  GOP  Convention 

Graham  to  his  cabinet,  the  GOP 
candidate  replied:  “Religion  will 

be  in  this  campaign  only  to  the  Chicago 

extent  that  the  candidates  of  Chicago  Photographers  —  the 
either  side  talk  about  it.  I  shall  trio  of  commercial  cameramen 
never  talk  about  it.  And  will  with  newspicture  training,  who 
.start  right  now  .  .  made  E&P’s  convention  pictures 

Vice  President  Nixon  met  with  — set  a  new  record  for  “assembly 
reporters  who  accompanied  him  line”  production  last  week  at 
to  Russia  last  Summer  at  an  the  Republican  convention, 
informal  “Kitchen  Cabinet”  se.s-  They  shot  2,800  negatives  and 
sion  arranged  by  Barney  Novak  turned  out  5,000  prints  of  in- 
of  the  Denver  (Colo.)  Post,  dividual  pictures  of  Vice  Presi- 
Newsmen  and  Mr.  Nixon,  the  det  Nixon  shaking  hands  with 
Republican  presidential  nomi-  each  delegate  and  alternate  at- 
nee,  enjoyed  a  45-minute  in-  tending  the  convention, 
formal  session  following  his 

news  conference  on  Friday.  Uu'ek  Pics 

Fewer  Words  Filed  Points  were  all  in  the  mail  by 

Friday,  one  to  the  delegate  and 
Western  Union  officials  re-  one  to  his  hometown  newspaper, 
ported  the  Republican  conven-  Pictures  were  made  at  the  rate 
tion  was  running  slightly  behind  of  one  every  three  seconds  on 
the  wordage  file  of  the  Demo-  an  automatic  loading  35  mm. 
cratic  meeting  at  Los  Angeles,  tripod-mounted  camera,  using 
when  4,600,000  words  were  Strobe  bounce  lighting,  with  no 
transmitted  by  WU.  flashbulbs. 


Lodge-Kennedy 
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$25, (HK)  Damages 
Sought  for  Story 

Buttb:,  Mont. 

A  damage  suit  asking  judg¬ 
ment  for  $25,000  was  fil^  July 
20  in  District  Court,  Butte, 

Mont.,  by  B  &  J  Pharmacy,  Inc., 
against  the  Standard-Post  Pub¬ 
lishing  Co.,  publishers  of  the 
Montana  Standard  and  the 
Hutte  Daily  Post. 

It  is  alleged  in  the  complaint 
that  the  plaintiff  company  was 
exjiosed  to  “obloquy,  embarrass¬ 
ment  and  public  ridicule,”  by  an 
article  published  Feb.  15,  1960,  The  Republican  conclave  Responsible  for  this  mass  pro¬ 
in  the  Butte  Daily  Post,  and  through  Thursday  had  resulted  duction  job  were  George  Emme, 
that  because  of  the  article  the  i*'  ^  press  file  of  4,500,000  Rocco  Padulo  and  John  Mendi- 
plaintiff  concern  has  been  words.  cino.  The  latter  was  routed  out 

“.shunned,  avoided  and  injured  Lack  of  floor  debate  at  the  of  bed  at  5  a.m.  and  taken  by 
in  its  business.”  convention  and  fewer  spot  news  imlice  escort  to  the  Drake  Hotel 

The  news  article,  according  to  breaks  were  given  as  the  main  to  begin  operations  at  6  a.m. 
the  complaint,  reported  on  the  reasons  why  the  wordage  did  when  Mr.  Nixon  met  with  the 
arrest  of  a  person  on  narcotics  not  reach  the  expected  eight  California  delegation  to  the  con- 
charges.  million  mark.  vention. 


Carroll  P.  Newton 

can  cau.se,  who  are  loaned  to 
us  as  we  need  them  by  their 
agencies,  which  will  Ire  reim¬ 
bursed  by  us  for  full  salaries 
and  expenses.” 

Mr.  Newton  estimated  it 
would  take  all  the  agency  com¬ 
missions  CA  receives  during  the 
campaign  just  to  pay  rent,  other 
expenses,  and  for  talent.  In  ad¬ 
dition  to  New  York,  CA  has 
personnel  at  Nixon  headquar¬ 
ters  in  Washington.  Others  are 
constantly  on  the  road. 

When  inter\’iewed  this  week, 
Mr.  Newton  was  still  at  BBDO. 
He  was  represented  at  CA  by 
Edward  A.  Wetzel  Jr.,  who  is 
.secretary’  of  the  new  corpora¬ 
tion  and  assistant  to  the  presi¬ 
dent. 

Media  Director 

Ruth  Jones,  of  J.  Walter 
Thompson  Company,  has  been 
loaned  to  CA  to  serve  as  media 
director,  but  hasn’t  reported  to 
work  yet.  She  is  recovering  from 
a  minor  eye  operation,  and  ex¬ 
pects  to  be  at  work  next  week. 
No  relation  to  Richard  Jones, 
media  director  of  JWT,  she  has 
been  with  that  agency  since 
1955.  Her  present  title  is  asso¬ 
ciate  media  director  in  charge 
of  broadcast  relations. 

John  Steer,  copy  superv’isor 
at  the  Kudner  Agency,  Inc.,  on 
the  General  Telephone  &  Elec¬ 
tronics  and  Sylvania  Division 
accounts,  has  been  loaned  as 
copy  director.  He  has  been  with 
Kudner  since  October.  Former- 
Iv  he  was  copy  group  head  at 
BBDO. 

Among  TV  talent  on  the 
house  agency  for  the  campaign 
are  Ted  Rogers,  former  NBC 
producer  and  independent  TV 
packager,  who  for  some  time 
^  been  TV  advisor  to  Vice 
Bresident  Richard  M.  Nixon, 
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A  PHOTOGRAPHER  for  Chicago's  American  shot  this  photo  es  other  photographers  posed  the  Nixon  family  in 
their  hotel  suite  during  last  week's  Republican  National  Convention  in  Chicago. 


Hall  of  Fame  List 
Has  3  in  Journalism 


Three  distinguished  personal¬ 
ities  of  American  journalism 
have  been  nominated  as  candi¬ 
dates  for  enshrinement  in  the 
Hall  of  Fame  for  Great  Ameri¬ 
cans. 

They  are; 

Horace  Greeley,  founder  of 
the  New  York  Tribune. 

Adolph  S.  Ochs,  publisher  of 
the  New  York  Times. 

Joseph  Pulitzer,  St.  Louis 
Post-Dispatch  and  New  York 
World. 

Their  names  were  among  242 
submitted  by  American  citizens 
during  the  past  year  for  this 
the  13th  quinquennial  election. 
Results  will  be  announced 
Nov.  1. 

Founded  in  1900  by  Dr.  Henry 
Mitchell  MacCracken,  then  chan¬ 
cellor  of  New  York  University, 
this  national  shrine  stands  at 
the  University  Heights  sum¬ 
mit,  “to  honor  those  men  and 
women  whose  dedicated  lives  re¬ 
flect  the  highest  ideals  in  Amer¬ 
ican  culture.”  A  Greco- Roman 
colonnade  winding  for  a  quarter 
of  a  mile  is  lined  so  far  with 
85  bronze  portrait  busts  of  those 
elected. 

No  more  than  seven  to  be 
honored  are  chosen  each  five 
years  by  a  majority  vote  of 
about  100  electors.  Until  1920 
and  inclusive  of  that  election, 
candidates  were  ineligible  until 
10  years  after  death,  then  the 
requirement  was  increased  to 
25  years. 

Mr.  Ochs  died  in  1935,  making 
him  eligible  for  the  first  time 
this  year.  Both  Mr.  Greeley  and 
Mr.  Pulitzer  have  been  nomi¬ 
nated  in  other  years,  but  failed 
of  election.  Beginning  in  the 


first  year  1900,  Mr.  Greeley  has 
been  nominated  nine  times.  He 
received  45  votes  the  first  year, 
when  Ralph  Waldo  Emerson, 
Washington  Irving,  Nathaniel 
Hawthorne,  and  Henry  Wads¬ 
worth  Longfellow  were  elected. 

Of  16  candidates’  categories 
none  is  devoted  exclusively  to 
the  press.  Mr.  Greeley  was  listed 
as  an  “author”  as  was  Mr. 
Pulitzer  in  the  three  previous 
years  he  has  been  nominated, 
1940,  1950,  and  1955. 

Two  newspaper  editors, 
elected  as  authors,  now  are  rep¬ 
resented  in  the  Hall  of  Fame. 
They  are  William  Cullen  Bryant, 
the  poet,  who  was  editor  of  the 
New  York  Evening  Post,  elected 
in  1910;  and  Walt  Whitman, 
editor  in  1846  of  the  Brooklyn 
Eagle,  elected  in  1930.  Benja¬ 
min  Franklin,  founder  of  the 
Saturday  Evening  Post  and  the 
Montreal  Gazette,  was  elected 
in  1900  in  the  category  of  states¬ 
man. 

John  Peter  Zenger,  editor  of 
the  New  York  Weekly  Journal 
in  1735,  has  been  nominated  in 
1950  and  1955.  The  first  time 
he  received  one  vote,  the  second, 
five. 

Others  nominated  but  not 
elected  have  included  Charles  A. 
Dana,  editor  of  the  New  York 
Sun  in  1868;  William  Lloyd  Gar¬ 
rison,  abolitionist  editor  of  Bos¬ 
ton;  and  Edward  W.  Bok,  of 
the  Curtis  Publishing  Company. 
Jacob  Riis,  the  celebrated  New 
York  Sun  reporter,  was  nomin¬ 
ated  as  a  humanitarian,  social 
and  economic  reformer,  as  were 
Dorothea  Lynde  Dix,  the  col¬ 
umnist,  and  Mary  Baker  Eddy, 
of  the  Christian  Science  Mon¬ 
itor. 


Ottmar  Mergenthaler,  the 
Linotype  inventor,  received  two 
votes  in  1920  and  13  votes  in 
1930,  but  his  name  has  not  come 
up  since.  Past  candidates  have 
also  included  Robert  McCor¬ 
mick,  whose  family  established 
the  Chicago  Tribune,  and  Mar- 


‘Last  Man’ 

Back  at  Desk 

San  Francisco 
Bud  Boyd,  San  Francisco 
Chronicle  outdoors  writer  who 


shall  Field,  whose  family  built  authored  that  newspapers  syn- 
up  the  Chicago  Sun-Times.  dicated  “Last  Man”  series,  has 


FROM  INK  TO  WATER  .  .  .  Neil  Dalton,  second  from  left,  public- 
relations  director  of  the  Louisville  (Ky.)  Courier-Journal  and  Louisville 
Times,  will  become  president  of  the  Louisville  Water  Company  Aug.  8. 
Colleagues  who  honored  him  at  a  dinner  included  C-J  editor  Russell 
Briney,  left,  and  Barry  Bingham,  president  and  editor-in-chief  of  the 
newspapers.  Mrs.  Dalton  is  at  right.  During  his  43  years  with  the  C-J, 
Mr.  Dalton  also  has  been  reporter,  city  editor,  and  managing  editor. 


resumed  his  “The  Woodsman” 
column  in  the  Chronicle. 

Mr.  Boyd  devoted  the  first 
portion  of  his  column  to  the 
opening  of  the  deer  season.  His 
trouble  in  trapping  dwr  proved 
a  major  obstacle  in  the  attempts 
of  the  Boyd  family  to  survive  in 
the  wilderness  without  the  bene¬ 
fits  of  civilization. 

The  41-year  old  newsman  lost 
15  pounds  and  returned  to  his 
desk  a  trim  150.  His  wife  lost 
five  pounds  and  the  three  Boyd 
children  from  three  to  five 
pounds  each. 

“We  did  this  thing  in  good 
faith  but  it  was  so  damned 
tough  we  couldn’t  stay,”  Mr. 
Boyd  said  of  his  12  days  in 
the  Marble  Mountains  of  Cali¬ 
fornia’s  Siskiyou  County. 

Already  a  new  venture  in¬ 
trigues  him,  he  confesses.  He 
reports  promising  himself  a  try 
for  sharks.  “The  idea  persists 
that  these  big  man-eating  brutes 
can  be  taken  by  hook  and  line 
exactly  as  you  fish  for  marlin," 
he  wrote. 

• 

New  M.E.  Named 
By  L.A.  Mirror 

Los  Angeles 
Jack  Donahue  has  been  named 
managing  editor  of  the  Los  An- 
geles  Mirror,  succeeding  J.  Ed¬ 
ward  Murray,  resigned. 

Mr.  Donahue  has  been  assist¬ 
ant  managing  editor  since  join¬ 
ing  the  MiiTor  staff  last  June  6. 
He  formerly  was  managing  edi¬ 
tor  of  the  Houston  (Tex.)  Post. 

News  editor  William  Hol»- 
houser  was  named  assistant 
managing  editor,  and  his  as¬ 
sistant,  Pete  White,  moved  up 
to  news  editor. 

The  appointments  were  an¬ 
nounced  by  Arthur  Laro,  execu¬ 
tive  editor. 

The  Mirror,  effective  Aug.  1, 
dropped  the  word  “News”  from 
its  masthead.  It  has  called  i^ 
self  the  Mirror  News  since  it 
acquired  the  assets  of  the  de¬ 
funct  Los  Angeles  Daily  News 
several  years  ago. 

• 

Firm  Is  Bought 

Prentice-Hall,  Inc.,  Engle¬ 
wood  Cliffs,  N.  J.,  bought  con¬ 
trol  of  National  Foreman’s  In¬ 
stitute,  New  London,  Conn.,  » 
subsidiary  of  Vision,  Inc.,  which 
owns  Printer’s  Ink. 
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For  this  year  there  are  140 
members  of  the  College  of  Elec¬ 
tors.  Of  this  group  there  is  a 
Committee  of  'Twenty-One  that 
makes  special  recommendations 
for  the  college’s  consideration. 
Their  selections,  as  made  public 
this  week  by  the  Rev.  Ralph  W. 
Sockman,  director  of  the  Hall 
of  Fame  for  Great  Americans, 
are  Thomas  Alva  Edison,  Henry 
David  Thoreau  and  Jane 
Addams. 

Among  this  year’s  committee 
were  Mrs.  Eleanor  Roosevelt, 
Reinhold  Niebuhr,  Harold  E. 
Stassen,  Bruce  Catton,  Van 
Wyck  Brooks,  Ralph  Bunche, 
and  John  Kieran. 

• 

Steele  Named 
General  Manager 

The  appointment  of  Richard 
C.  Steele  as  vicepresident  and 
general  manager  of  the  New 
York  Herald  Tribune  was  an¬ 
nounced  by  Robert  M.  White  II, 
president  and  editor.  As  general 
manager  Mr.  Steele  will  be  in 
charge  of  the  business  side  of 
the  newspaper.  He  formerly 
served  as  vicepresident,  treas¬ 
urer  and  secretary. 

In  two  additional  administra¬ 
tive  changes,  Mr.  White  an¬ 
nounced  that  Charles  M.  Hupp 
has  been  named  secretary-treas¬ 
urer,  and  William  J.  Fitzsimons 
controller  and  asst,  treasurer. 

Barney  G.  Cameron  continues 
as  vicepresident  and  business 
manager,  Mr.  White  said,  and 
Fendall  W.  Yerxa  as  vicepresi¬ 
dent  and  managing  editor  in 
charge  of  the  news  side. 

• 

Retiring  Editor  Feted 

Honolulu 

Riley  H.  Allen,  retiring  edi¬ 
tor  of  the  Honolulu  Star-Bulle¬ 
tin,  was  honored  by  170  persons 
at  a  dinner  sponsored  by  the 
Honolulu  Press  Club  in  the  Ha¬ 
waiian  Village  Hotel  in  Waikiki. 
His  former  staffers  presented  a 
dummy  front  page  from  the 
rival  Honolulu  Advertiser  which 
headlined  “Thank  God,  Riley’s 
Retired.”  The  Advertiser’s  car¬ 
toonist,  Harry  Lyons,  did  a  car¬ 
toon  of  Mr.  Riley  which  was 
signed  by  all  present.  Speakers 
included  Star-Bulletin  President 
Betty  Farrington,  Advertiser 
Publisher  Lorrin  P.  Thurston 
and  others. 
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Rail  Anniversary  Revives  a  Golden  News  Era 

By  ('ainpl>ell  Watson 


of  triumph  and  stop  before  the  Colorado  had  four  representa- 
new  station  “impressively  cor-  tives  who  continued  through 
niced  with  eight  immense  con-  to  the  Pacific  Coast.  They 
Crete  eagles,”  the  account  added,  were  William  Scully,  Colorado 
„  -.  Springs  Herald-Telegraph:  J.  G. 

Pre*s  (pungent  Hilliard,  Denver  Republican; 

Press  representatives  aboard  Frank  C.  Farrar,  Denver  Rocky 
that  train,  old  records  show,  Mountain  News,  and  Frank  L. 
included  this  California  dele-  Webster,  Denver  Post. 

Utah’s  delegates  were  Ken- 
W.  A.  neth  C.  Kerr,  Salt  Lake  Tri- 

J.  F.  hune;  Arthur  Brown,  Salt  Lake 

Ion;  E.  City  Herald-Republican;  W.  J. 

0  Star;  Sloan,  Salt  Lake  City  Telegram, 

A.  ^  Cowell,  Stockton  Evening  and  J.  W.  Hyde,  Salt  Lake  City 

Mail.  Deseret  Evening  News. 

n,  funder  Advance  members  of  the 
m  Record;  press  made  rail  motor  car  trips 
Mar^vtue  obtain  special  reports  and 
'  the  new  rail  link. 

^  n'  photos  remain  in  the 

■two  Call;  wp’s  files,  but  most  are  without 
Francisco  identification  of  individuals. 

„  The  railroad’s  Oakland  sta- 

tion  came  into  the  top  spotlight 
the  news  again  in  1919  when 
„  Oakland’s  169th  Regiment  re- 

rron-  turned  from  World  War  I.  A 

.  rua  y,  joyful  throng  greeted  the  troops. 

Mary  Pickford,  in  a  colonel’s 
uniform,  led  the  regiment  on  a 
march  through  the  downtown. 

On  that  occasion  the  Oakland 
Tribune  sent  a  staff  to  meet  the 
train  at  Oroville,  Calif.,  at  the 
Feather  River  Canyon’s  mouth. 
Photos  snapped  there  were  flown 
back  to  Oakland  for  an  edition 
which  appeared  before  the 
troops  arrived  back  home. 

That  was  newspapering  in  the 
pre-jet  age. 


San  Francisco  to  the  reader  of  today. 

The  ghosts  of  another  era  of  There  was  fighting  on  the 
news  gathering  emerged  bliefly  Yalu  River  in  Korea.  That 
from  the  early  morning  fog  as  country’s  name  was  then  spelled 
the  Western  Pacific  observed  its  Corea.  The  fighting  was  between 
golden  anniversary  of  railroad  the  Japanese  and  the  Russians, 
service.  The  local  traffic  feature  was 

Joining  with  them  were  the  the  Marin  County  jailing  of  gation 
whispy  memories  of  more  than  George  Gow.  He  was  accused  _  Free 
a  centurj'.  For  the  road  had  of  failing  to  halt  his  auto 
been  long  planned  and  its  basic  when  a  horsedrawn  vehicle  ap- 
route  had  l)een  used  by  the  gold  proached  within  300  feet, 
seekers  of  1848. 

What  was  to  become  the  uiher  .Arreels 

Feather  River  route  traversed  The  San  Francisco  police  re- 
the  canyon  in  which  is  located  porters  had  a  busy  day.  Carrie 
Bidwell’s  Bar,  named  for  the  Nation  was  hustled  to  prison 
finder  of  gold.  after  smashing  bottles  in  a 

Among  the  discoverer’s  de-  Montgomery  Street  bar.  Miss 
scendants  was  the  late  R.  J.  Bid-  Flo  Russell  was  accused  of  ex-  ^ 
well,  long  a  newspaper  repre-  posing  her  ankles  when  lifting  ^ 
sentative  here  and  for  years  her  skirt  to  clear  a  muddy 
the  western  representative  of  pavement. 

EDITOR  &  PUBLISHER.  Seven  years  after  its  organ- 

inno  I  i.-  ization,  the  WP  pushed  its  first 

1903  launching  passenger  train  through  to  the  9? 

The  Western  Pacific  Railway  Coast.  This  provided  one  of 
Company  was  not  formed  until  the  top  stories  in  the  Far 
March  3,  1903.  What  was  to  West  that  year. 
become  its  Sierra  crossing  was  “Seldom,  if  ever,  has  a  train 
first  surveyed  by  Arthur  W.  met  a  more  enthusiastic  wel-  ^  - 

Keddie  for  the  Central  Pacific  come  than  Oakland  put  on  for  ‘>^ond  (Calif.)  Independent; 
Railroad.  the  first  through  passenger  on  James  King  Steele,  Del  Monte 

The  Feather  River  had  then  August  22,  1910,  “reports  the  Weekly,  and  P.  J.  O’Brien, 
long  been  abandoned  by  gold  history  of  the  railroad  as  pre-  Marysville  Evening  Mail. 
seekers.  Its  waters  were  still  pared  under  the  direction  of  Those  from  more  distant 
marked  by  the  feathers  of  Gilbert  H.  Kneiss,  assistant  to  points  included  Homer  Carr, 
moulting  wild  pigeons.  the  president.  Chicago  Tribune,  and  two  Ne- 

The  top  news  of  the  organiza-  An  immense  throng  gathered  vadans,  G.  M.  Rose,  IFmnerwuca 
tion  meeting  57  years  ago  con-  to  see  engineer  Michael  Boyle  Star,  and  E.  J.  Clark,  Elko  Free 
tained  a  few  references  familiar  ease  this  train  through  an  arch  Press. 


PRIZE  WINNERS — New  York  Daily  News  Photeqraphars  walked  off  with 
five  prizes  in  the  1 0th  annual  New  York  State  Fair  News  Photo  Com¬ 
petition.  Viewing  the  pictures,  from  loft,  are  judges  Fred  Heyman,  art 
director,  Syracuse  Herald  Journal;  Chairman  Ed  Wergeles,  senior  editor, 
Newsweek,  and  Duane  LaReche,  city  editor,  Albany  Knickerbocker 
News.  The  award  winning  pictures,  from  left:  human  interest,  by  John 
Duprey;  "Best  News  Photo  of  the  Year",  Judd  Mehiman;  sports,  Charles 
Hoff,  and  foods,  Ed  Clarity 


AFTER  ATTENDING  the  Texas  Press  Association  convention  in  Houston, 
these  fisherman  combed  the  Gulf  of  Mexico  for  fish  to  make  this  TPA 
sign.  Left  to  right  are  Mrs.  Russell  Bryant,  wife  of  the  publisher  of  the 
Italy  News-Herald;  Mrs.  L  B.  Smith;  L.  B.  Smith,  publisher  of  the 
Brady  Standard-Herald  and  president  ^  the  TPA;  Bill  Pleuthner,  BBDO, 
convention  speaker;  Eddie  Berger,  son  of  W.  E.  Berger,  publisher  of  the 
Hondo  Anvil  Herald. 
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TEEN-AGERS’  NEWS  INTERESTST 


(This  is  the  last  of  three 
articles  reporting  on  surveys 
among  high  school  pupils.) 


TABLE  I 
INTEREST  IN  TEEN-AGE  NEWS 


Duplay  of  News 


3.  Suggestions  for  Editors 


A  better  knowledge  of  the 
reading  interests  of  teen-agers 
can  serve  two  purposes.  It  can 
benefit  teen-agers  through  mak¬ 
ing  possible  the  kind  of  news¬ 
papers  they  want.  And,  ob¬ 
viously,  it  can  benefit  newspa¬ 
pers  by  building  greater  reader- 
ship. 

This  was  the  original  purpose 
of  this  study  of  4,49.3  teen¬ 
agers — to  benefit  both  the  teen¬ 
agers  and  the  newspapers.  But 
these  benefits  can  be  achieved 
only  if  newspapermen  take  ac¬ 
tion  based  on  the  findings.  Now, 
in  this  final  article,  we  offer  10 
specific  suggestions  for  this  ac¬ 
tion. 


By  Norris  G.  Davis  and  Sue  W atkins 

School  of  Journalism,  University  of  Texas 


The  first  suggestion  grows 
out  of  a  group  of  questions  con¬ 
cerning  the  teen-agers’  choices 
concerning  coverage  and  display 
of  their  own  teen-age  news.  The 
answers  pointed  up  a  number 
of  definite  suggestions  worth 
noting.  One  of  the  more  worth¬ 
while  suggestions  was  to  have 
teen-age  news  in  the  summer. 
This  is  something  few  newspa¬ 
pers  do;  partly,  no  doubt,  be¬ 
cause  of  the  difficulty  of  locat¬ 
ing  such  news  when  the  schools 
are  not  in  session.  However,  on 
the  other  hand,  it  is  obvious 
that  summer  is  a  good  time  to 
win  teen-age  readers.  They  have 
more  time  while  not  in  school. 
And,  since  they  do  not  see  many 
of  their  friends  every  day  as 
they  did  during  school,  they  are 
more  interested  in  reading 
about  what  those  friends  may 
be  doing. 

The  teen-agers  also  suggested 
the  running  of  more  pictures. 
They  not  only  want  to  read 
about  what  their  friends  are 
doing;  they  want  to  see  pic¬ 
tures  of  their  activities  also. 

These  ideas  and  others  ex¬ 


page;  but  by  far  the  largest 
number  of  them  preferred  the 
daily  column. 

Fifty-seven  percent  of  the  re¬ 
spondents  want  this  column 
written  by  a  bigh  school  stu¬ 
dent.  This  was  an  even  stronger 
indication  than  the  percentage 
indicates  because  the  other  re¬ 
sponses  were  divided  between 
those  who  wanted  a  newspaper 
reporter  to  write  the  column 
and  those  who  didn’t  care  who 
wrote  it. 

The  creation  of  such  a  daily 
teen-age  column  should  not  be 
too  difficult,  especially  in  larger 
cities  where  the  newspaper  can 
draw  help  from  several  high 
schools.  With  a  little  training, 
either  by  the  newspaper  or  by 
the  high  school  journalism 
teacher,  it  should  be  possible 
to  develop  several  high  school 
students  who  could  write  such 
a  column.  It  might  be  possible 
to  have  a  different  student 
write  the  column  each  day  of 
the  week.  Some  students  in  the 
junior  high  schools  might  even 
be  used. 

The  column  could  take  a 
variety  of  forms.  It  could  be 
merely  a  report  of  teen-age  ac¬ 
tivities  by  teen-agers,  or  it 
might  include  several  of  the 
types  of  content  indicated  in 
the  next  seven  suggestions.  If 
it  does  not  include  these  other 
types  of  content,  then  the  col¬ 
umn  should  be  supplemented  by 
news  and  features  in  these 


areas. 

The  next  seven  specific  sug¬ 
gestions  resulted  from  answers 
to  questions  concerning  the 
types  of  teen-age  news  teen¬ 
agers  want.  The  first  of  these 
is  perhaps  the  strongest  recom- 


dating,  fashions,  good  groom¬ 
ing,  and  other  areas  of  impor¬ 
tant  personal  problems  to  teen¬ 
agers. 

These  personal  improvements 
and  adjustments  are  serious 
problems  to  teen-agers,  and 
they  want  serious  answers  to 
their  questions.  They  indicated 
frequently  that  they  would  pre¬ 
fer  serious  answers  which  were 
well  thought  out  rather  than 
flippant  replies  that  would  be 
“fun”  to  read. 

TEEN-AGERS  WANT  TO 
READ  SURVEY  OF  TEEN¬ 
AGE  OPINIONS.  This  type  of 
column  was  of  interest  to  94 
percent  of  the  teen-agers.  Many, 
howev’er,  qualified  this  interest 
by  saying  they  would  much  pre¬ 
fer  to  read  the  opinions  of  local 
teen-agers  to  those  of  teen¬ 
agers  in  other  parts  of  the 
country. 

GIVE  TEEN-AGERS  AD¬ 
VICE  FOR  FOLLOWING  CA¬ 
REERS  AND  FOR  GOING  TO 
COLLEGE.  Both  of  these  sub¬ 
jects  received  high  interest  rat¬ 
ings  in  the  study.  Providing 
such  advice  could  be  easily  done 
by  the  newspapers  through 
weekly — or  even  less  frequent — 
stories  written  by  leading  men 
and  women  in  business  or  a 
profession.  High  school  teach¬ 
ers  and  counselors  might  also 
contribute.  The  same  general 
idea  could  be  used  to  get  ar¬ 
ticles  giving  advice  for  going 
to  college.  It  would  be  fairly 
simple  to  have  recent  high 
school  graduates  do  articles  pe¬ 
riodically  on  the  schools  or  col¬ 
leges  they  are  currently  attend¬ 
ing.  Both  of  these  subjects 
should  be  easily  covered  by 
newspapers  and  would  be  of 


Pfrcont«g*»f 

Types  of  news  ^-espendeeh 

Current  news  that  affects 

teen-agers  . 

Advice  for  following  a 

90% 

career  . 

90 

Advice  for  going  to  college 

87 

Story  on  high  school 

football  team . 

85 

Story  on  good  grooming  . . 

82 

Social  notes  on  parties 

80 

Special  award  given  to 

student  . . 

79 

News  about  teen-agers  in 

other  places . 

79 

Story  on  teen-age 

fashion  . . 

77 

How  to  have  a  "fun"  party 

76 

Sketch  of  outstanding 

student  . 

76 

Story  on  special  assembly. . 

74 

Story  on  high  school  dance 

73 

Gossip  column . 

72 

Activities  of  student 

government  . .  . 

71 

Story  on  students  who  work 

66 

Sketch  of  outstanding 

teacher  or  principal 

66 

News  about  exes  . 

65 

News  about  faculty 

members .  . 

56 

WRITE  ABOUT  TEEN¬ 
AGERS  IN  OTHER  PLACES. 
This  is  perhaps,  one  of  the  more 
difficult  suggestions  to  carry  out  ^ 
because  of  the  difficulty  of  get¬ 
ting  such  news  from  foreip 
countries  and  even  neighboring 
states.  However,  an  exchange 
program  of  some  sort  could  be 
worked  out  among  newspapers 
if  the  wire  services  do  not 
cover  a  sufficient  amount  of  this 
type  of  news.  This  could  in¬ 
clude  types  of  parties  that  were 
being  held,  slang  words  that 
were  new,  or  worthwhile  proj¬ 
ects  undertaken  by  teen-agers 
in  various  places.  Again,  high 
school  journalism  classes  mi^t 
be  able  to  help  develop  such 
news. 

WRITE  ABOUT  WORTH¬ 
WHILE  THINGS  TEEN-  i 
AGERS  DO.  This  suggestion  f 


ir  FEATURE 


(two  to  five  columns),  neither  of  the  83  items  in  Time,  18 
newsweekly  can  tell  their  read-  concerned  the  press  outside  the 
era  all  they  see.  Both,  however.  United  States;  9  were  about 
according  to  their  present  press  magazines;  3  on  TV ;  2  on  radio, 
department  i>ditors,  hope  they  Newsweek’s  84  included  11  out- 
are  performing  a  critical  func-  side  the  U.  S.,  7  on  magazines, 
tion  that  will  benefit  the  public  The  only  broadcast  medium 
as  well  as  entertain  readers  mentioned  in  Newsweek  con- 
with  colorful  word  pictures  of  cemed  the  appearance  of  Marya 
current  press  events  and  the  Mannes,  TV  critic  of  The  Re- 
personalities  who  are  writing,  porter,  Doris  Fleeson,  the  syn- 
editing,  or  cartooning  today’s  dicated  newspaper  columnist, 

and  Marguerite  Higgins,  New 
York  Herald  Tribune,  on  the 
“Small  World”  program. 

‘So  Many  Mistakes’ 

Cheerfully,  Newsweek  quoted 
Miss  Fleeson  as  saying:  (May 


TIME — Press  department  editor  John  Koffend  and  a  research  assistant, 
Betty  Suyker. 


news. 

John  B.  Koffend,  press  editor 
of  Time,  has  since  April  15 
been  working  under  the  direc¬ 
tion  of  Champ  Clark,  a  senior 
editor. 

On  Newsweek  John  Luter,  as¬ 
sociate  editor,  has  charge  of  the  23) 
press  section  with  Bruce  Lee  ,  ,  .  . 

his  assistant.  a*'^ays  wondered  what  all 

those  researchers  did  on  Time 
Wide  Range  and  Newsweek.  I  don’t  see  how 

„  .  ,  i.  they  could  possibly  research  so 

Both  magazines  define  the 

press  as  including  newspa^K,  mistakes.  ...  I  used  to 
magazines.  TV  and  radio,  ^th 

range  the  world  in  quest  of  in-  ^yy  yy^^y^  newspa- 

fomation.  In  both,  the  metro-  yy^^y  ^  I 

pol.tan  daily  press  gets  the  big-  concluded  they  ought  to  go  back 
gest  play,  although  magazines  technique.” 

are  mentioned  on  occasion  and  _  . 

in  rare  instances  some  atten-  ®oth  ma^zines  so  far  this 
tion  is  given  to  radio  and  TV.  .ftnctly  away 

Both  magazines  have  depart-  from  “payola”  criticisms  of  the 
ments  devoted  to  the  broadcast  broadcast  media  that  have  made 
media.  Press  editors  in  each  headlines  m  the  daily  press, 
case  insisted,  however,  that  However,  Time  (March  28)  car- 
these  departments  are  confined  ^he  story  of  the  CBS  plan 

to  the  “show  business”  side,  turn  a  “beady  eye  the 

Public  service  and  news  han-  announced  by  Merle  S. 

dling  comes  under  press  scru-  •^e*'es,  president  CBS  TV  sta- 
tiny_  tions  division. 

Based  on  a  study  of  the  first  Skirmishes  between  “pencil 
six  months  of  this  year,  not  and  lens”  were  reported  by  Time 
more  than  150  large  dailies  (J®"-  25  when  CBS,  NBC  and 
caught  the  news  magazines’  announced  they  would  no 

eyes.  From  January  through  longer  appear  at  separate  con- 
June,  Time  ran  83,  Newsweek  fcr®aces  for  the  press  called 
84  different  items  in  their  press  hy  the  Governors  of  New  York 
departments.  They  ranged  in  California.  The  brief  item 
length  from  short  kidding  squibs  ^los^  with  a  quotation  from 
on  humorous  newspaper  head-  Lyons,  curator  of  the  Nie- 

\mesi  {S&mple:  Washington  Star  "^^n  Fellowships  at  Harvard: 
-  “Woman  Proves  Body  in  TV  cameras,  it  becomes 

Trunk  Isn’t  Hers”)  to  a  Time  ®  performance,  not  a  real  press 
cover  story  (Feb.  15)  on  James  conference.” 

B.  (Scotty)  Reston,  head  of  the  Time  told  how  Edmund  Bar- 
Washington  Bureau,  of  the  ker,  news  director  of  station 
New  York  Times,  that  ran  KRLD,  got  a  radio  beat  with 
about  5,000  words.  a  taped  interview  with  Frances 

There  is  tremendous  competi-  Spears,  wife  of  the  Naturopath 
tion  in  “back  of  the  book”  de-  Robert  Vernon,  supposedly  dead 
Partments  in  Time.  Once  in  a  and  wanted  for  murder.  She  ad- 
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NEWSWEEK — Assistant  Press  Editor  Bruce  Lee  and  Press  Editor  John 
Luter. 


In  Mild  Tone 


Self-Criticism 


News  Magazines 

(Continued  jrom  page  15) 

Mr.  Knight  thought  today’s  edi¬ 
tors  were  more  interested  in 
“wordage  than  wisdom  and  wal¬ 
lop.”  He  noted  a  “tepid  and 
torpid  approach”  and  a  “drift 
from  ‘sockem-rockem’  to  com¬ 
fortable  conformists  who  are 
against  sin  and  the  Democratic 
party.” 

Severest  criticism  of  newspa¬ 
pers  so  far  this  year  in  News¬ 
week  was  stirred  up  by  the 
American  Society  of  Newspa¬ 
per  Editors  at  their  Washing¬ 
ton  meeting  in  April.  Report¬ 
ing  on  this  affair  in  its  May  2 
issue,  the  magazine  quoted  criti¬ 
cisms  by  Robert  Moses,  Park 
Commissioner  of  New  York 
City,  Frank  Stanton,  president 
of  CBS,  and  Clare  Booth  Luce. 

“A  large  unmeasurable  per¬ 
centage  of  the  total  editorial 
space  in  American  newspapers,” 
Mrs.  Luce  was  quoted  as  saying, 
“is  concerned  not  with  public 
affairs  of  stately  importance.  It 
is  devoted  instead  to  entertain¬ 
ment,  titillation,  amusement, 
voyerism  (peeping  tom-ism)  and 
tripe.” 

Critic  Mannes  told  the  edi¬ 
tors  that  “newspapers  have  be¬ 
come  a  habit  rather  than  a 
function,”  Newsweek  reported, 
also  quoting  the  same  source 
as  condemning  the  Republican 
bias  of  U.  S.  newspapers  and 
saying  that  “TV  is  more  im¬ 
partial.” 

Newsweek  did  not  delete  Miss 
Mannes’  description  of  the  news- 
weeklies  as  “the  Clapp’s  baby 
food  of  the  nation’s  news  diet, 
especially  processed  for  quick 
digestion.”  She  was  also  quoted 
as  saying  “no  picture  on  a 
screen  can  ever  be  an  adequate 
substitute  for  the  reporting  of 
a  trained  observer  and  honest 
writer.” 

Bruce  Lee  roamed  the  Wal¬ 
dorf-Astoria  corridors  in  April 
during  the  ANPA  convention. 
He  asked  15  publishers  whom 
their  newspaper  will  support  in 
November  for  President.  Ten 
said  it  was  too  early  for  de¬ 
cision;  four  were  for  Nixon,  one 
for  any  Democrat.  He  also  re¬ 
ported  the  “secret”  session  on 
newspapermen  as  “freeloaders,” 
and  concluded  a  general  “down- 
beat  was  in  prospect.” 

Personalities  Praised 

Walter  Winchell  has  been 
wrist-slapped  by  both  weeklies 
on  several  occasions  this  year, 
but  most  personality  sketches 
are  generously  written.  Among 
the  personalities  praised  by 
Newsweek  have  been  Bill  Slo¬ 
cum,  New  York  Mirror;  Rich- 


of  the  spy  plane  affair  had  been 
unfair  and  had  damaged  the 
nation’s  prestige.  Editorial 
quotes  were  from  the  Poplar 
Bluffs  (Mo.)  American  Repub¬ 
lic:  “Uncle  Bungle  has  done  it 
again!”;  Chicago  S^ln-Times: 
“It’s  hard  to  put  the  wings  of 
peace  on  the  cloak  of  a  spy.” 

Reston’s  lead:  “This  was  a 
sad  and  perplexed  capital  to¬ 
day,  caught  in  a  swirl  of  charges 
clearly  admitted  bad  judgment 
and  bad  faith.” 

Exceptions  noted  included  the 
New  York  News,  the  San  Fran¬ 
cisco  Examiner,  and  the  Chicago 
Tribune. 

The  article  wound  up  with  the 
newspapers  being  shown  as  in¬ 
dicating  they  had  been  wrong 
in  their  original  editorial  at- 
Champ  Clark,  senior  editor  of  t^cks.  Bolstering  this  conten- 

tion.  Time  quoted  William  S. 


Otto  Fuerbringer,  managing  editor 
of  Time. 

the  cartoonist;  Fendall  Yem, 


w  -r  ;  .e.  White,  columnist  of  United  1 

ard  Stages  World  Telegram  &  p^ess  International,  as  saying  »\rald  Tribune Dorothy  Kil-  J 

it'  P  the  affair  had  been  “Inflated  Alfred  H  Kirchhofer.  | j 

M,  Wa^hmgton  Post,  Ma^  to  manifest  absurdity,”  and  con-  Buffalo  Evening  News;  JaeWe  r 

McGrory,  W^hington  Star  York  Times  Robinson,  New  York  Post;  Ar- 

David  Wise,  New  York  Herald  around  to  an  editorial  thur  Krock,  New  York  Tmes; 

Tribune,;  John  Hart,  who  ^aws  spy  flights  Victor  Riesel,  Neie  York  MW-  ] 

^e  comic  strip  B.C.  ,  Helen  ^gre  “necessary  and  inevitable.”  ror;  and  Pau  Conrad  Denm 
Warden  Erskine,  now  writing  ,  .  x-  Post,  cartoonist.  In  the  plan-  t 

the  Dorothy  Dix  column,  and  Time  also  directed  sharp  criti-  stage  is  a  cover  story  on  ; 

A1  Laney,  sports  writer  of  the  oism  at  the  St.  Louis  Post-Dis-  g  j  ^ewhouse.  It  may  appear  ( 

Herald  Tribune.  J^tch  for  exposing,  after  many  August.  f 

Stiffest  criticism  from  News-  years,  without  J^^son  the  Prison  MQg*  tUg  nersonalities  were 
week  was  reserved  for  American  record  of  Frank  J.  Prince,  head  personalities  were 

weeK  was  reservea  lor  American  Universal  Match  (Feb  fulsomely  treated,  but  Jackie  : 

Mercury,  the  magazine  founded  ^  universal  inaicn  vreu.  „  ,  •  former  haselwll 

in  1924  W  H  L  Mencken  now  22  .  The  story  was  written  by  Robinson,  the  lormer  ba^l 
J  u  ^  Ted  Link  crime  reporter  The  '^as  accused  of  being  , 

owned  by  Russell  Maguire.  It  *  j  u?-  u  ‘u-  v  “chock  full  o’  zeal  and  some- 

was  called  a  “diseraceful  sheet  ”  magazine  quoted  publisher  Rich-  cnocK  luii  o  zeai  ana  som^ 
was  callea  a  Uisgraceiui  sneet,  »  Amber?  of  the  Globe-  times  chock  full  o’  nonsense."  ^ 
and  difficulties  in  obtaining  ±i.  Amoerg  oi  tne^moe  works  for  Chock  Pull  o’  ■■ 

nrinters  to  publish  it  were  re-  Democrat  accusing  the  P-D  of  works  for  Chock  fuU  o  ■ 

printers  lo  pumisn  it  were  re-  dirtiest  Goddamned  niece  Nuts  restaurants).  James  , 

norted  (March  14.^  There  was  i"”®  airtiest  coauamnea  piece  _ _ _ .  _ 


the  Dorothy  Dix  column,  and 
A1  Laney,  sports  writer  of  the 
Herald  Tribune. 

Stiffest  criticism  from  News- 


Victor  Riesel,  New  York  Mir-  i 
ror;  and  Paul  Conrad,  Denver  it 
Post,  cartoonist.  In  the  plan-  t 
ning  stage  is  a  cover  story  on  J 
S.  I.  Newhouse.  It  may  appear  1 
in  August.  I 

Most  of  the  personalities  were 


ported  (March  14.)  There  was 


times  chock  full  o’  nonsense." 
(He  works  for  Chock  Full  o’ 
Nuts  restaurants).  James 
Wechsler,  Post  editor,  defended 


a  friendlv  cuff  aimed  at  Life  journalism  I’ve  ever  seen  in  wecnsier,  rosi  eaiior,  aei 

mv  life.”  Managing  Editor  Ray-  Jackie  as  being  _“livelier 


for  its  “wheeling  and  dealing” 
in  “buying  the  exclusive  rights” 
to  the  wedding  of  Gambel  Bene¬ 
dict  and  Andre  Porumbeanu 
(April  18.)  The  same  story  de¬ 
clared  that  the  most  detailed  ac¬ 
count  of  the  marriage  was  ob¬ 


tained  by  the  New  York  News  Dispatch.  ’ 
through  the  leg  work  of  Bob 
McCarthy,  reporter,  and  pho¬ 
tographers  Jack  Clarity  and  In  the  s 
George  Malson.  severest  cr 


my  life.”  Managing  Editor  Ray-  ^acKie  as  oeing  livelier  man 
mond  L.  Crowley  said:  “I  think  David  Lawrence, 
the  stories  speak  for  them-  Magazines  upon  which  Time 
selves,”  to  which  Time  added  glanced  in  the  period  included 
the  editorial  comment:  “Indeed  U.  S.  News  and  World  Report; 
they  did,  but  not  so  much  about  Sepia,  reporting  the  adventures 
Frank  Prince  as  about  the  Post-  of  John  Howard  Griffin,  who 
Dispatch.”  roamed  the  South  with  skin 

darkened  by  taking  pills;  it- 
Japanese  Press  when  new  officers  were 


Japanese  Press 


In  the  six  months  surveyed  Time  (May  2);  the 

wprest.  criticism  from  Time’s  Yorker,  posing  the  qu^ 


George  Malson.  severest  criticism  from  Time’s  P^^mg  me 

In  a  “What  They  Think”  box  press  department  was  leveled  at  ^0"=  Has  success  sailed J^e 

(March  21)  Erwin  D.  Canham,  the  Japanese  press  (June  27).  New  Yorker. 

editor  of  the  Christian  Science  The  186  dailies  in  Japan  were  changes  since^  the 

Monitor,  took  a  swipe  at  TV  accused  of  standing  for  nothing  goddamishness  of  | 

ratings.  He  said  “if  newspapers  at  all  but  being  united  against  middle  ^ 

or  magazines  built  their  content  the  government.  The  violence  w  ^ 

on  the  most  widely  read  feature,  that  preceded  and  prevented  ’ 

the  result  would  be  impossibly  President  Eisenhower’s  visit  to  *he  Charleston  DaUy  Mail  . 
lopsided.  Popularity  is  not  all.”  Japan  was  laid  definitely  at  ^ 

(March  21.)  the  press  door.  Time  said  that  '^h'ch  called 

freedom  of  the  press  in  Japan  West  Virginia  a  schizophreM  j 
Sharp  Blow  was  considered  as  “a  mandate  state,  populated  by  hillbi  itt  j 

Sharnest  blow  at  the  news-  ^  inveigh  against  all  author!-  with  an  enormous  illiteracy  ra 

Sharpest  blow  at  ^e  news  ,,  Although  the  newsnaoers  ^  higher  ration  of  illegiti- 

paper  press  struck  by  either  A^nougn  me  newspapers  babies  than  any 

magazine  in  the  six  months  generally  came  out  editorially  ,  (Tnnp  131  The 

tstndied  wa<?  hv  Time  (Mav  231  against  the  student  demonstra-  ether  state.  (Jee®  lo). 

studied  was  by  1  line  (May  2J)  tions  in  the  end  Time  com-  newspaper  sent  Charles  Connor, 

on  the  Press  and  the  U^.  ’  la^or  the  reporter,  to  Philadelphia,  pk- 

By  quoting  excerpts  from  edi-  mented  >t  was  too  late  tor  me  .  .  “filthy  cradle 

torials  and  a  lead  of  a  Wash-  irresponsible  Japanese  press  to  tunng  it  as  tne  nimy 

ington  dispatch  by  James  Res-  start  making  responsible  noises.”  oi  liberty, 

ton,  the  weekly  implied  that  In  addition  to  the  detailed  Henry  R.  Luce  se 
newspapers  in  their  attacks  on  cover  story  on  Mr.  Reston,  Time  PO”cy  on  press  criticism  m 
the  Administration’s  handling  gave  attention  to  “Herblock,”  (Continued  on  page  66) 
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By  quoting  excerpts  from  edi¬ 
torials  and  a  lead  of  a  Wash¬ 
ington  dispatch  by  James  Res- 
ton,  the  weekly  implied  that 
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From  A  Dark  Cellar  to  the  Sunlight 


By  Philip  N.  Schuyler  space,  in  cooperative  advertising  on  ‘'Sensitive  Skin  Cosmetic 

copy  provided  for  department  Center.” 

and  drug  stores,  and  on  the  Growth  of  the  Marcelle  line 
From  a  10  ft.  by  10  ft.  coal  implication  of  “infectious  der-  especially  designed  merchandis-  has  been  so  tremendous  that  to 

bin  in  the  cellar  of  an  apart-  matitis.”  ing  racks  in  retail  outlets.  give  it  in  percentages  would 

ment  house  to  sleek,  super-effi-  Determination  of  market  is  a  You  can  imagine  the  high  per-  sound  ridiculously  high,  accord- 

cient,  highly  creative  facilities  first  step  toward  success.  Wex-  centage  of  women  buyers  at-  ing  to  Allan  Richards,  product 
in  a  Madison  Avenue  skyscraper  ton  recommended  and  conducted  tracted  by  the  sign  “Sensitive  manager. 

—from  zero  billings  to  over  a  survey  to  determine  if  a  Skin  Cosmetic  Center.”  This  “From  a  standing  start  in 
$5,000,000  in  13  years — this  is  broader  market  existed  for  these  counter  top  unit  that  was  placed  test  market  areas  the  growth 
the  Horatio  Algeresque  story  of  gentle  cosmetics  (“Hypo-aller-  above  the  rack  contained  the  has  been  steadily  upwards  and 
the  Wexton  Advertising  Agency,  genic”  means  “contains  no  fastest  moving  items  in  the  Mar-  is  stilt  continuing,”  Mr.  Rich- 
Today,  Wexton  is  helping  to  ards  said.  “It  became  quite  ap- 

progress  for  some  cli-  ^  Borden  manage- 

ents  programs  on 

make  sense  because  words 

their  solid  basement  a  market 

tions — anticipates  a  tremendous 

billings  by  the  end  of  need  had  existed  for 

“No  advertising  agency  has,  this  type  of  cos^ 

am  sure,  ever  started  lower  metic  that  appealed  to  the  ^ver- 

than  we  did,”  Larry  Schwartz,  market.  In  short,  Mareelle 

Wexton’s  president  said  this  cosmetics  are  filling  a  need,  an 

week.  “We  have  worked  up  into  .  existing,  waiting  need  that  wm 

the  sunlight  by  developing  sound  ;l  apparent  to  other  c(»metic 

marketing  ideas  and  selling  companies.  Wexton  has  done  a 

them.  We  have  given  the  abso-  splendid  job  for  us. 

lute  best  we  could  give,  and  em-  ‘QuafFmanship’ 

ployed  the  most  highly  creative,  , ,  UM 

eager  people,  even  when  we  %'■' MU  W  ‘1^1  Then  there  are  the  series  of 

couldn’t  really  afford  the  best.  m  ■  ¥  ^  igJjpH  current  newspaper  advertise- 

Out  of  this  experience  has  come  Jrl  ^  f  MBjjmSsM  ments  on  “Quaifmanship”  pre- 

my  business  philosophy  —  all  ,  n  I  pared  by  Wexton  for  Carlsberg 

good  things  come  from  giving  ~  '  Au  Beer.  One  thing  about  Wexton 

the  best.”  in  9  is  that  there  is  no  assembly  line 


Wexton  has  established  a 
of  habit  of  doubling  billings,  be- 
it  seems,  like  to 

“the  best.”  Starting 
$35,000,  billings 
roomed  to  $70,000  in  1948; 

$140,000  in  1949;  $280,000  in 

1950;  $560,000  in  1951;  and  .  ^ 

over  a  million  in  ’52. 

“We’ve  placed  no  limit  on  our  „  ' 

future  growth,”  Mr.  Schwartz  agency  ev* 

said,  “as  long  as  we  continue  harmful  or  irritating  sub- 
to  do  a  good  job  for  our  clients  stances”).  A  primary  question 
and  enjoy  our  work.”  asked  women  in  a  survey  was: 

Nothing  succeeds  like  success,  “Do  you  have  sensitive  skin?” 
and  clients  are  succeeding  by  fol-  Ninety  out  of  a  hundred  said 
lowing  marketing  campaigns  de-  they  had  sensitive  skin,  though 
veloped  with  the  help  of  the  ex-  the  reasons  they  gave  were 
panding  Wexton  staff.  almost  as  numerous  as  the 

One  interesting  case  history  women  surveyed, 
is  the  Marcelle  Cosmetic  Di-  ...  ei  -  ■»  r._. 

vision  of  the  Borden  Company. 

When  Borden  purchased  Mar-  So  Wexton  constructed  a 
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AD-lines 

By  Robert  B.  McIntyre 

Last  Jan.  2  this  column  stated 
that  our  educational  system  is 
lax  in  teaching  people  the  process 
of  thinking.  Now.  more  than  ever, 
we  are  convinced  of  it.  thanks  to 
a  “knowledge-ignorance”  survey 
of  2,000  stockholders  just  com¬ 
pleted  by  United  Shareholders  of 
.\merica. 


Papers  Second  in  Trade  Group  Ads 

Industry  associations,  area  ers  spent  $58,358,726  in  the  Newspapers  and  li-  for  TV. 
development  boards,  chambers  three  major  media,  as  follows:  There  were  186  association  ad- 
of  commerce  and  similar  promo-  Magazines,  $33,834,243;  News-  vertisers  who  speiit  at  least 
tional  organizations,  which  are  papers,  $18,867,638;  Network  $25,000  in  one  of  the  media.  Of 


prolific  in  press  releases,  put 
more  of  their  advertising  dol- 


TV,  $5,656,845. 


these,  152  used  ma^-azinea,  78 


The  percentages,  as  shown  in  newspapers  and  10  TV. 


lars  in  magazines  than  they  do  the  compilation  just  made  by  the  The  listing  of  muK'azine  and 
in  newspapers.  Magazine  Advertising  Bureau,  newspaper  expenditures  showed 

During  1959,  these  advertis-  were  58  for  Magazines,  32  for  the  following: 


.•Vir  Transport  Assn,  of  .\m«ioa 
.'Mabama,  State  of  . 


The  survey  found  that  51%  of  SouthCTn  Calif.  306,443 

.  11,1  II  .-vmerican  Bottlers  of  Carfaonated 

stockholders  could  not  name  a  Beverages . 

single  product  made  bv  anv  com-  American  Dairy  .Assn .  487,920 

_  .  u-  u  .u  L  u  '  L  .Vmencan  Gas  Assn .  1,167,165 

pany  in  which  they  hold  short’s,  American  Iron  &  Steel  Institute  .  33,140 

and  an  additional  6%  were  in  American  Lamb  Council  . 

error  about  the  products  manu-  Amencan  KXst.l“e,'Tnc. '  ‘ 

factured  by  their  holdings,  American  She^  Producrrs  Council  138.000 

If  stockholders  don't  know  Travel 

about  their  company’s  products  American  Tnicking  Assns.,  Inc!  194,765 
how  can  they  expect  the  non-  Electrical 

.  1111  .  Light  &  Porwer  Coa.  .  1,459,765 

stockholder  consumer  to  give  a  Arkansas  Rice  Growers  Coop 


damn?  Assn.  . . . . 

nx  o  nnn  t  Arkansas,  State  of . 

2,000  owners  of  common  .\sphalt  Institute 
stock  surveyed,  only  27%  claimed  As«.  Blue  Lake  Green  Bean 
to  have  any  familiaritv  with  the  .As^,i""Britiiri  Irish  Raiiwayk'. 
ad  policies  of  their  holdings.  Yet,  -Assoc.  Bulb  Growers  of  Holland 
when  asked  for  an  approximate  inc!  . 

idea  of  the  annual  ad  budget  of  Assn,  of  American  Railroads  . . 
any  single  corporation  in  their  in-  Chy,‘‘'N.^L."'ch^b;^ 

vestment  list,  only  11%  made  a  of  Commerce  . 

stab  at  an  answer,  10%  of  which  „  ,  w  i 


severe  error. 


Barley  and  Malt  Institute 
Barre  Granite  Assn . 


One  respondent,  for  example.  Trade  Development 

estimated  that  Ford  ^lotor  Co,  Bourbon  Institute . 

spent  $.50,000  annually  on  adver-  British  Travel  &  Holidays  Assn, 
tising.  whereas  the  actual  ’59  ex-  California  Almond  Growers  Ex- 
penditure  was  $61,700,000,  third  change  . 

ifircr<bcf  in  tko  IT  Q  California  Prune  Advisory  Board 

largest  in  tne  U.  a.  California  Raisin  Advisory  Board 

Among  other  wild-shot  guesses  California  Redwood  Assn . 

were  several  of  $60,000  as  the  ^*Tt.  of  Agri¬ 
annual  ad  outlay  of  General  Califomians.  Itic.  ! 

Foods,  whose  ad  budget  last  vear  Jlaoada  (^amber  of  Commerce  . 
was  a  straight  $61,000,000.  High-  clUtdfan  cS?isuUte“‘GmeVki  ‘ . 

est  estimate  by  stockholders  of  Salmon  institute . 

*  r  j  j  II  a.  t-ast  Iron  Pipe  Research  Asfn.  .. 

the  amount  of  ad  dollars  spent  Cigar  Institute  of  America,  Inc. 
by  a  corporation  was  $100,000  t'Bng  Peach  Advisorv  Board  . .  . 
lor  General  Molor,  Corp.  CM’, 

ad  budget  last  year  was  the  high-  Colorado,  State  of  . 

est  in  the  nation  tnnninir  *110  Commission  for  Spanish  Olives  .. 

nation,  topping  Connecticut  Development  Comm.  . 

600.000.  Copper  4  Brass  Research  .Assn. 

*  ■»  *  Cotton  Fiber  Paper  Mfrs.  . 

I  irex  1  Cuban  Tourist  Commission  ... 

Only  15%  ventured  to  stale  an 

opinion  on  whether  ad  expendi-  Dairymen’s  Co-op  Sales  Assn.  . . 

.  Dairymen  s  League  Cooperative 
tures  of  corporations  were  in  Assn. 

proper  proportion  to  the  gross  Decorative  Showrooms  Guild - 

volume  of  business  recorded  in  Diamond  Walnut  Growers,  Inc.  . 

the  last  annual  statement.  Douglas  Fir  Plywood  Assn . 

These  findings  should  be  Assn,  of  America . 

enough  to  make  an  ad  director  Edison  Electric  Institute  . 

cry.  How  can  people  invest  in-  Electrical  Assn,  of  Philadelphia 

telligently  in  a  company  without  Farmers  Chinchilla  Co-Oiy . 

having  a  knowledge  of  its  prod-  . 


Denmark  Cheese  Assn . 

Diamond  Walnut  Growers,  Inc. 
Douglas  Fir  Plywood  Assn.  .  . 
Durene  Assn,  of  America . 


Florida  Citrus  Exchange  .  . . 


ucts  and  how  those  products  are  Florida  Fruit  4  Vegetable  Assn. 

being  promoted  so  as  to  produce  ~  . » ’ '  ’ 

n,.  t  ,  1  o  Florists  Telegraph  Delivery  -Assn.  191,466 

a  proht  lor  shareholders '  Fort  Lauderdale.  City  of  .  28,904 

♦  *  ♦  Foundation  for  Commercial  Banks  429,517 

IT  •.  I  i_  111  1  r  I*  French  Republic,  Go»vt  of  the  ...  210,537 

United  shareholders  findings 

indicate  that  it’s  high  time  cor-  Appliance  Mfrs.  Assn .  62,325 

porations  embarked  on  a  public  ob^'conf^nCT^Mfr;:  liistiVut^  1,044.775 

relations  program  to  educate  cur-  Great  Lakes  Mink  Assn .  49,800 

reru  ar^  future  stockholders  on  Hawaii  Visitors  Bureau .  207,778 

just  what  products  and  policies 

they  are  buying  into  when  they  {fe ^Itate^ToU’ Highway  Co^ 

buy  stock.  mission  . 


66,487 

1,923,548 


44,855 

1,852.309 


2,452.765 

32,029 

47,652 

.39,706 

178,994 


India,  tiovernment  of  . 

Indiana,  State  of . 

Institute  of  Life  Insurance 
International  Silk  Assn.  ... 
I  reland.  Government  of  ... . 
Italian  State  Tourist  Office  . 


Jacksonville,  Fla.,  Chamber  of 

Commerce  .  28,496 

Jamaica  Tourist  Trade  Develop¬ 
ment  Board  .  173,378 

Japan  Trade  Center .  41,033 

Kentucky,  Commonwealth  of  ....  28,720 

l-eather  Industries  of  -America  . .  167,535 

Long  Beach,  Calif.,  Chamber  of 

Commerce  .  26,196 

Louisiana  Sweet  Potato  .Adv.  4 

Development  Commission . 

-Maine  lAjtato  tosnmittee . 

Maine  Sardine  Council . 

Maine,  State  of  .  32,592 

Manitoba,  Canada.  Province  of  ..  71,588 

Maryland  4  Virginia  Milk  Pro¬ 
ducers  Assn . 

Massachusetts,  Commonwealth  of  28,618 

Memphis  Industrial  Development 

Committee  . 34,375 

Mexican  Comision  Nacional  de 

Turismo  .  ....  101,276 

Miami  Beach,  Fla.,  Chamber  of 

Commerce  .  25,849 

Miami  Beach  Hotels  4  Motels . 

Miami  Beach  Information  Bureau  . 

Michigan  Milk  Producers  Assn. . 

Michigan,  State  of  .  89,848 

Milk  Foundation  . 

Minnesota,  State  of  .  31,322 

Mississippi,  State  of  .  42,915 

Missouri,  State  of  .  65^534 

Mobile  Homes  Manufacturers 

Assn.  .  426,700 

Montana,  State  of  .  ...  28,786 

Mutation  Mink  Breeders  Assn.  . .  246.045 

Nassau,  Bahamas,  Development 

Board  .  375,789 

National  Assn,  of  Insurance 

Agents  .  .  25,285 

National  Broiler  Council  .  77,500 

National  Clay  Pipe  Mfrs.,  Inc.  ..  31,815 

National  Coal  Assn . 51,918 

National  Cotton  Council  of 

America  .  60,140 

National  Electrical  Contractors 

Assn .  43,030 

National  LP  Gas  Council .  165,625 

National  Lumber  Mfrs.  Assn.  . .  .  362,254 

National  Oak  Flooring  Mfrs.  Assn.  183,610 

National  Retail  Hardware  Assn.  151,245 

New  Brunswick,  Canada, 

Province  of  .  89,359 

New  Jersey,  State  of .  35,913 

New  Mexico.  State  of .  103,032 

.New  York,  State  of .  174,654 

New  York  Stock  Exchange .  600,891 

New  Zealand,  Government  of  ...  37,305 

North  Carolina,  State  of .  188,114 

Nova  Scotia,  Canada,  Province  of  55,218 

Oakland,  Calif.,  Metropolitan  Area 

Committee  .  33,955 

Ocean  Highway  Assn . 

Official  Belgian  Tourist  Bureau  31,426 

Olive  Advisory  Board  .  114,635 

Ontario,  Cana;^.  Province  of  . .  .  104,626 

Oregon,  State  of  .  . .  95.399 

Organixation  for  European  Eco¬ 
nomic  Co-op.  .  74,575 

Pacific  Area  Travel  Assn .  87,443 

Pan  American  Coffee  Bureau  . .  .  377,652 

Pennsylvania,  Commonwealth  of  27,662 

Pennsylvania  Grade  Crude  Oil 

Assn .  261,580 

Ponderosa  Pine  Woodwork .  117,225 

Portland  Cement  Assn .  1,536,337 

Puerto  Rico,  Commonwealth  of  .  1,185,963 

Ouahty  Bakers  of  America  Co-op., 

Inc.  .  58,365 


(Continued  on  page  22) 
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29,189 
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223,708 
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27,388 
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One . . .  and  only 
1  newspaper 
covers  this 
market  of 
over  Vs  million 
people ...  the 


Independent 

Press-Telegram 


Let  it  do  the  powerful 
sales  job  you  want  from 
your  advertising  in  the 
Southern  portion  of  the 
Los  Angeles-Long  Beach 
Metropolitan  Area. 

Independent^ 


jSregsi  -  Ctlegram 


Morning  Evening  SundOji 

LONG  BEACH.  CALIFORNIA 
THE  IHTERNATIOm  CITY 

Represented  nationally  by 
RIDDER  JOHNS.  INC 

MIMBCD  M(T*0  COMICS  CROur 


Quick  Copy 
Shift  Aids 
New  Paint 

San  Francisco 

A  mid-season  change  in  ad¬ 
vertising  copy  enabled  W,  P. 
Fuller  &  Co.  to  add  a  new  chap¬ 
ter  to  the  newspaper  advertising 
success  story  told  at  the  recent 
Newspaper  Advertising  Execu¬ 
tives  Association  convention 
here. 

Within  days  of  the  discovery 
of  a  new  paint  product,  an¬ 
nouncement  copy  was  appearing 
in  eight  Western  states.  Before 
the  exterior  paint  season  ends, 
new  copy  also  will  appear  in  the 
rotogravure  sections  included  in 
the  company’s  48-newspaper  list. 

Thus  the  company  gained 
nearly  a  full  season  in  an¬ 
nouncing  a  new  “all-purpose” 
house  paint.  Fuller  officials  said. 

This  product  has  just  been 
developed  by  the  Fuller  research 
department.  It  is  described  as 
a  water-reducible  latex  satin 
exterior  house  paint. 

Team  Work  Used 

The  revision  of  the  exterior 
paint  copy  in  time  to  comply 
with  seasonal  conditions  was  en¬ 
abled  by  close  cooperation  of 
the  agency.  Young  &  Rubicam, 
Inc.,  and  the  media,  the  com¬ 
pany  said. 

Almost-immediate  newspaper 
copy  changes  were  effected  in 
telegrams  to  dailies  in  Hawaii, 
Washington,  Oregon,  California, 
Arizona,  Washington  and  Mon¬ 
tana.  The  campaign  list  also 
includes  two  Western  magazines 
and  the  zoned  editions  of  two 
national  magazines. 

The  story  of  the  introduction 
of  the  exterior  paint  developed 
by  Fuller  three  years  ago  was 
told  the  NAEA  by  Palmer  Field, 
director  of  advertising  and  sales 
promotion  (El&P,  July  16,  page 
15). 

The  product  has  a  slow  turn¬ 
over  with  a  five-year  cycle.  The 
field  is  increasingly  competitive. 

Fuller  used  big-space  and 
high-frequency  schedules  during 
the  best  painting  seasons.  News¬ 
papers  were  the  major  medium, 
Mr.  Field  also  reported. 

I  57%  Cain 

The  first  year  sales  recorded 
'a  57%  increase  under  the  im- 
I  pact  of  this  heavy  schedule,  he 
I  told  NAEA.  Newspaper  readers 
often  carried  copies  of  the  ad  to 
i  the  retail  stores  to  make  it 
clear  what  they  wanted,  he 
explained. 

Last  year  the  size  and  fre¬ 
quency  of  copy  was  reduced. 
,  This  year  frequency  was  re¬ 


duced  but  four-color  copy  was 
scheduled  wherever  available. 

Full  reliance  was  placed  on 
flexibility  of  copy  change.  There 
were  no  additions  to  the  exist¬ 
ing  schedule,  explained  Paul 
Anderson  of  the  Fuller  organi¬ 
zation. 

Fuller’s  basic  philosophy  was 
spelled  out  by  Mr.  Field  in 
addressing  the  NAEA.  Prac¬ 
tically  all  media  are  used.  Each 
has  a  purpose. 

Mr.  Field  pointed  to  the  value 
of  newspapers  in  telling  a  news¬ 
worthy  story  “that  needs  to  be 
read  and  considered  by  all,  a 
story  that  has  an  appeal  to 
everyone  we  want  to  reach.” 

“Newspapers  reach  everyone. 
They  also  give  the  salesmen  and 
distributors  something  they  “can 
see  and  feel  and  pass  along,” 
he  observed. 

Under  those  conditions,  he 
added,  he  “looks  to  newspapers 
to  lead  the  way.” 

• 

TvB  Lists  Stores 
Using  TV  Ads 

A  partial  list  of  some  1,500 
retail  stores  currently  using 
television  has  been  issued  to  TV 
stations  by  the  Television 
Bureau  of  Advertising,  Inc.,  as 
part  of  its  efforts  to  boost  'TV’s 
share  of  the  retail  advertising 
dollar  from  7%  to  15%  by  1970 
(E&P,  June  25,  page  10). 

In  a  covering  letter,  William 
B.  MacRae,  'TvB’s  director  of 
station  relations,  notes  that 
“Stores  are  always  impressed 
by  the  activity  of  other 
retailers.” 

“You  may  want  to  show  de¬ 
partment  and  specialty  stores 
the  part  of  the  index  pertain¬ 
ing  to  them,  pointing  out  how 
many  of  their  fellow  merchants 
are  already  using  TV,”  Mr. 
MacRae  writes. 

'The  letter  urges  station  man¬ 
agers  who  may  call  on  clothing 
stores  to  “show  the  Patterson 
Fletcher  story  (E&P,  July  25, 
’59,  page  22)  along  with  the 
numbers  of  stores  using  TV.” 

• 

Ro88  Roy,  BSF&D 
Merge  in  Detroit 

Detroit 

Two  of  this  city’s  oldest  and 
largest  ad  agrencies,  Ross  Roy, 
Inc.,  and  Brooke,  Smith,  French 
&  Dorrance,  Inc.,  merged  Aug. 
1  as  Ross  Roy-BSF&D.  Com¬ 
bined  billings  total  $25,000,000. 

Ross  Roy,  who  founded  Ross 
Roy,  Inc.,  in  1926,  will  be  chair¬ 
man  of  the  board  and  chief 
executive  officer  and  Walter  C. 
Ayers,  president  of  BSF&D, 
founded  in  1913,  will  assume 
the  presidency  of  the  new 
agency. 


Southwest  I 
ROP  Color  I 
Parley  Set  ? 

Dallas,  Text*  I 
The  first  annual  Southwest  | 
Newspaper  Color  Conference  1 
will  be  staged  in  Dallas,  Sept.  I 
15-16  at  the  Sheraton-Dalla*  P 
Hotel,  according  to  Amon  G. 
Carter  Jr.,  publisher  of  the  Fort  £ 
Worth  Star-Telegram  and  gen-  I 
eral  chairman  of  the  color  con¬ 
ference.  i 

It  will  be  sponsored  by  the  i 
Texas  Daily  Newspaper  Associ-  ^ 
ation  and  the  Texas  Newspaper  * 
Advertising  Managers  As^ia- 
tion. 

“The  gpx)wing  use  and  selling 
effectiveness  of  color  advertising 
in  newspapers  and  the  needs  of 
advertisers,  agencies  and  news¬ 
papers  themselves  for  constant 
study  of  techniques  in  creating 
and  reproducing  color  ads  caused 
us  to  instigate  the  conference," 

Mr.  Carter  said. 

M.  J.  Butler,  business  man¬ 
ager  of  the  Houston  Chroniek 
and  program  chairman  of  the 
initial  conference,  said  several 
nationally-known  experts  would 
take  part  on  the  program. 

Presentation  of  awards  to 
advertisers  and  agencies  for  ^ 
outstanding  color  advertising 
and  to  newspapers  of  various 
circulation  categories  will  be  a 
highlight  of  the  meetings. 

Newspapers,  advertisers  and 
agencies  in  Oklahoma,  New 
Mexico,  Louisiana  and  Texas 
are  expected  to  participate. 

• 

Sunbeam  to  Launch 
Heavy  Ad  Program 

Chicago 

Sunbeam  Corp.,  through  news¬ 
papers,  magazines  and  television, 
is  launching  the  biggest  adver¬ 
tising  program  for  any  product 
in  its  history — this  time  in  be¬ 
half  of  its  new  electric  razor— 
Model  555  Shavemaster  Shaver.  9 
Beginning  in  Sept,  (via  Foote, 
Cone  &  Belding,  Chicago)  Sun¬ 
beam  will  use  big  ads  in  40 
newspapers,  plus  national  maga¬ 
zines  and  TV  network  shows 
including  “What’s  My  Liner 
Sunbeam  is  aiming  at  the  ’ 
60%  of  American  males  ov« 

15  who  do  not  use  an  electric 
razor. 


New  Media  Director 

Philip  C.  Kenny,  formeriy  » 
vicepresident  and  associate  me 
dia  director  at  Kenyon  &  Ed* 
hardt,  Inc,,  has  joined  Reach, 
McClinton  &  Co.,  Inc.,  as  media 
director. 
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a  lesson  once  learned . . . 

is  long  remembered 

fhaf's  why  the  wise  advertiser  always  checks  the  Binghamton  Market . . .  before  he  buys! 


Q.  What  is  Urbanized  Binghamton? 

A.  8  contiguous  communities,  all  within  12  miles  of 
Binghamton  City  Hall . . .  over  150,000  population 
.  .  .  retail  sales  over  $200,000,000. 

Q.  What  is  the  Binghamton  Market? 

A.  Rich  .  .  .  growing  Broome  County  (Binghamton 
Standard  Metropolitan  Area)  and  five  big  adjoin¬ 
ing  counties  that  comprise  the  largest  consumer 
market  in  Southern  New  York  and  Northern 
Pennsylvania. 

Q.  Is  the  Binghamton  Market  growing? 

A.  By  leaps  and  bounds  .  .  .  latest  preliminary 


CIRCULATION  GROWTH 


Daily 

55,882 

69,070 


Sunday 

45,996 

69,865 


census  figures  show  that  Broome  (oimty’s  popu¬ 
lation  alone  has  increased  26,668  or  14.4%  dur¬ 
ing  the  last  decade. 

Q.  Is  Binghamton  a  thriving  market? 

A.  Binghamton  has  a  higher  buying  income  per 
family  than  any  up-state  New  York  city  of  100,000 
or  more  population. 

Q.  How  ran  I  eiffertively  sell  the  Binghamton  Mar¬ 
ket? 

A.  Through  The  Binghamton  Press.  The  only  me¬ 
dium  that  reaches  9  out  of  10  homes  in  Broome 
County  and  62%  of  the  homes  in  the  surrounding 
5  coimties  ...  7  days  a  week. 

'  ADVERTISING  GROWTH 

,  T otal  lAnage 

j/*  1949  14,528350 

■W  1959  19,530364 


Evening 
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Movie  Ad  Ban 
Unconstitutional 

Harrisburg,  Pa. 

A  movie  censorship  law  in 
Pennsylvania,  prohibiting  the 
advertising  of  banned  movies  in 
newspapers,  has  been  declared 
unconstitutional  by  Dauphin 
County  Court  here. 

Judge  Walter  R.  Sohn,  in  a 
long  opinion  throwing  out  the 
1959  movie  censor  law,  said  it 
would  have  been  “oppressive" 
to  the  newspaper  publishing 
business  because  of  its  prohibi¬ 
tion  against  carrying  adver¬ 
tisements  of  movies  found  ob¬ 
jectionable  by  the  State  Board 
of  Motion  Picture  Control. 

Attorney  General  Anne  X. 
Alpem  said  she  would  appeal 
the  decision  to  the  state  appellate 
courts  and  to  the  U.  S.  Supreme 
Court  if  necessary.  The  organ¬ 
ized  movie  house  operators,  dis¬ 
tributors,  and  film  producers 
contested  the  legality  of  the 
measure. 


Papers  Second  In  Trade  Group  Ads 

(Continued  from  page  18) 


Sunkist  Growers,  Inc . 

Sun-sweet  Growers,  Inc . 

Supima  Assn,  of  America  .  .  . . 
Swiss  National  Tourist  Office  . . 
Switzerland  Cheese  Assn.,  Inc. 


Maitasmes  Snvspaprrs 


Quebec,  Canada,  Province  of  .... 

Raleigh  (N.  C.)  Department  of 
Conservation  &  Development  . . 

Red  Cedar  Shingle  Bureau . 

Rice  Industry  Aksn . 

Roquefort  Association,  Inc . 

St.  Petersburg,  Fla.,  CTiamber  of 

Commerce  . 

San  Jose,  Calif.,  Chamber  of  Com¬ 
merce  . 

Savings  &  Loan  Foundation,  Inc. 

Sioux  Honey  Assn . 

Society  of  the  Plastic  Industry  . 
South  African  Tourist  Corp.  . .  . 

South  ('arolina.  State  of  . 

South  Dakota,  State  of  . 

Southern  Pine  Assn . 

Southwest  African  Persian  Lamb 

Industry  Advisory  Board . 

Spanish  Tourist  Office  . 

Steel  Companies  Coordinating 

Committee  . 

Steel  Service  Center  Institute  . . 
Sterling  Silversmiths  Guild  of 

America  . 

Sugar  Information,  Inc. . 

Sun  Maid  Raisin  Growers  of  Cali¬ 
fornia  . 


Tenne.ssee,  State  of  . 

Tile  Council  of  .America . 

Tucson,  -Ariz.,  Sunshine  ('limate 
Club  Inc . 


.  U.S.  Brewers  Foundaton,  Inc.  .  . 

I’.S.  Indejiendent  Telephone  Assn. 

.  I’nited  Mink  Producers  .Assn.  .  .  . 

.  I’tah,  State  of  . 

.16,0(18 

3.18,496  V'irginia,  Commonwealth  of . 

47,965  Washington,  State  of . 

28,449  Watchmakers  of  Switzerland  .... 

28,456  W’est  Coast  Lumbermen’s  .Asn.  . . 

West  Palm  Beach,  Fla.,  Chamber 

.  of  Commerce  . 

.  Western  Pine  -Assn . 

Whiskey  Distillers  of  Ireland  . . 
2,405,469  Williamsburg,  Va.,  Chamber  of 

.  Commerce  . 

Wine  .Advisory  Boanl  . 

.  Wisconsin,  State  of . 

540,854  Wool  Bureau,  Inc . 

.  TOT.AL  . 


Bakery  Ads  Tell 
ABC’s  of  Eating 


Cleveland  Sanlorized-rlus 
Hough  Bakeries,  Inc.,  57-  Starting  in  August  issues  of 
year  old  multi-bakery  with  54  national  magazines  and  major- 
stores  serving  Greater  Cleve-  newspapers,  the  Sanforized 
land,  has  come  up  with  a  new  Division  of  Cluett,  Peabody  b 
all-type  format  for  bakery  ad-  Co.,  Inc.,  will  use  a  series  of 
vertising  running  on  the  worn-  fuU-page  ads  (via  Young  & 
en  s  pages  of  the  Cletudand  Rubicam,  Inc.)  to  tell  consumers 
Plain  Dealer  every  Wednesday,  ^hey  can  now  buy  wash-and- 
Richard  Z.  Ward,  Hough  s  di-  -yyeai.  garments  with  the  new 
rector  of  marketing,  said  that  -Sanforized  Plus”  trademark 
the  series  of  ads  are  based  on 

the  “ABC  s  of  Good  Eating,”  summer  and  fall  in- 

and  that  each  ad  will  tell  the  troductory  ad  programs  includes 
story  behind  an  item  produced  full-pages  in  six  magazines  and 
at  Hough  Bakeries.  1,800-line  insertions  in  the  New 

Ethel  Thompson,  Hough’s  York  Times,  New  York  Herald 
home  economist,  is  character-  Tribune,  Chicago  Tribune,  Lot 
ized  in  each  85-line  on  two  Angeles  Times,  and  the  Los  Ak- 
columns  ad  as  the  narrator  of  Herald-Express. 

“good  eating.”  First  four  ads 

to  run  so  far  have  told  the  • 

“ABC’s  of  Good  Eating”  with 

the  following  headlines:  “A  is  Lafayette  Daily  Adds 

for  Apple  In  Pie  Crust  So  Full-Color  Facilities 
Flaky  .  .  .;  ’  “B  Is  For  Bread 

Butter  Top  So  Golden;”  “C  Is  Lapayett^  Ind. 

For  Cookies  So  Tasty  and  I'l*®  Journal  and  Courier  has 
Good;”  and  “E  Is  For  Euclid  embarked  successfully  on  what 
Cinnamon  Rolls.”  The  ABC’s  it  plans  as  a  frequent  anci  ex- 
when  completed,  will  be  repeated  tensive  editorial  and  advertising 
with  new  baked  goods  being  fea-  HOP  color  program,  according 
tured.  to  George  Winton  Lamb,  news 

Art  and  layout  of  the  ads  editor, 
is  handled  by  staff  artists  on  The  first  full-color  news  pic- 
the  Plain  Dealer.  Copy  is  writ-  ture  appeared  July  21  anil  fea- 
ten  by  Mr.  Ward.  tured  ideas  for  outdoor  dining. 


Men  who  control  the  biggest 
ad  schedules 

read  The  Wall  Street  Journal 
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How  Western  Electric  Helps  to  Keep 
Down  the  Cost  of  Telephone  Service 


There  are  great  benefits  for  telephone  users  in  the  fact  that 
the  Bell  System  has  its  own  manufacturing  and  supply  unit 


WESTERN  ELECTRIC  is  the  manufacturing  and  supply  unit  of  the  Bell  System.  More  than 
47,000  of  its  129,000  employees  have  been  with  the  company  for  over  ten  years.  13,000 
for  more  than  twenty  five  years.  Tlieir  experience  is  one  of  the  company’s  greatest  assets. 


Ihc  W  estern  Electrie  Company  is 
an  integral  part  of  the  Bell  System 
—an  essential  member  of  the  Bell 
System  team  serving  you. 

You  get  some  idea  of  W'fcstern 
l']lectric’s  job  when  you  consider  this 
amazing  requirement:  W'estern  must 
be  ready  at  all  times  to  produce  and 
delitcr  to  the  Bell  telephone  com¬ 
panies  200,000  different  kinds  of 
apparatus  and  parts  for  telephone 
equipment. 

The  quantity  of  these  items  varies 
over  an  astonishing  range  in  any  year 
—from  one  to  many  millions! 

W'estern  Electric’s  specialized 
skills  and  experience  arc  big  assets, 
of  course,  in  doing  the  best  and  most 
dependable  job  at  the  lowest  cost. 
But  the>’  would  be  far  less  effective, 
and  might  not  have  been  developed 
at  all,  if  Wtstem  Electric  were  not 
a  part  of  the  Bell  System. 

In  no  other  way  could  it  work  so 
closely  with  the  research  of  the  Bell 
Telephone  Laboratories  and  the 
needs  of  the  Bell  operating  com¬ 
panies.  I’he  common  goal  is  the 
lx:ttcrmcnt  of  telephone  sen'ice. 

W'^ithout  WL‘stem  Electric  econo¬ 
mies,  the  price  of  your  telephone 
scr\ice  would  surely  be  more  and 
the  quality  less. 

For  the  savings  that  W^estern 
Electric  Company  has  achieved  in 
manufacturing  have  played  an  im¬ 


portant  part  in  offsetting  some  of 
the  increases  in  other  costs  of  pro¬ 
viding  service.  Many  of  these  in¬ 
creases  have  been  due  to  inflation 
and  are  beyond  our  control. 

Helpful  in  Defense 

Because  of  the  capabilities  that 
Western  Electric  has  developed  to 
do  its  telephone  job,  the  U.  S.  Gov¬ 
ernment  has  called  upon  it  for  a 
number  of  military’  projects. 

W'e  are  proud  of  this  recognition 
of  the  Bell  System,  and  look  upon 


these  projects  as  a  contribution  to  a 
great  national  effort.  Serving  the 
public  is  our  job.  But  serving  the 
nation  is  our  dnty.  One  grows  out 
of  the  other. 

I’he  value  of  the  close  integration 
of  Bell  System  research,  manufac¬ 
ture,  operation  and  supply  has  been 
proved  by  many  years  of  successful 
op)eration. 

No  other  way  yvould  work  out 
nearly  so  well  or  so  economically  for 
both  the  public  and  the  country. 


BELL  TELEPHONE  SYSTEM 


Dark  Cellar 
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tional  old  world  celebration 
harking  back  to  our  last  creative 
meeting — and  destined  to  be 
cherished  and  enjoyed  as  long 
as  sales  permit.” 

Participants  are  asked  to 
give  their  “idea  of  the  one  word 
or  less,  (which  need  not  be  in 
the  dictionary)  that  best  de¬ 
scribes  the  joy  of  Quaffmanship 
— the  art  of  quaffing  Carlsberg 
Beer  —  the  glorious  beer  of 
Copenhagen.’ 

“At  last,”  read  the  announce¬ 
ment,  “a  contest  where  you 
can’t  finish  worse  than  second! 
Only  one  grand  prize  winner, 
everyone  else  ties  for  second ! 
A  tremendous  boost  to  your  ego, 
from  the  makers  of  Carlsberg 
Beer,  the  most  sensitive  brewers 
in  the  world.” 

The  unique  contest,  with  its 
prize  of  a  Silhouette  Mark  II 
sailboat  or  an  Austin  Healy 
Sprite,  is  bringing  in  barrels 
of  entries  and  selling  additional 
thousands  of  cases  of  Carlsberg. 

For  Metro  Comics 

As  modem  and  American  as 
the  Carlsberg  campaign  is  old- 
world  and  stylized  is  the  series 


of  ads  prepared  by  the  Wexton 
creative  team  being  run  now  in 
full  page  newspaper  space  for 
the  Metro  Comics  Network,  the 
selling  organization  for  the 
comics  sections  in  many  of  the 
nations  leading  newspapers. 

Headed  “The  Day  the  Funnies 
Stopped,”  the  first  full  page  ad 
was  published  July  11  and  im¬ 
mediately  drew  hundreds  of  re¬ 
quests  for  reprints.  Whereas  the 
beer  ad  flowed  freely  with 
words,  the  Metro  ad  relied 
almost  entirely  upon  a  montage 
of  comic  drawings,  which,  be¬ 
cause  of  their  cleverness,  in¬ 
vited  close  inspection  and  regis¬ 
tered  the  desired  idea,  namely 
that  people  do  read  comics  and 
that  comics  are  a  powerful  ad¬ 
vertising  medium. 

This  series  for  Metro  has 
been  prepared  under  the  direc¬ 
tion  of  Martin  Solow,  executive 
vice-president,  Paul  Kuzma,  art 
director,  and  Edward  Hand- 
man,  copywriter.  The  follow- 
through  that  is  the  hall-mark 
of  effective  marketing  became 
evident  when  the  third  full 
page  ad  headed  “Sometimes  You 
Can’t  See  the  Tree  for  the 
Forest”  was  published.  Instead 
of  trees,  the  ad  used  oysters  for 
illustration.  One — the  Sunday 
Comics,  of  course,  harbors  a 
pearl.  To  send  to  media  buyers. 


ENTERPRISE 
MADE  THE 
DIFFERENCE 


NEA's  new  medical  column  by  Harold  Thomas  Hyman,  M.D., 
received  wide  and  instantaneous  acceptance,  too  .  .  . 
another  example  of  NEA  enterprise  in  action.  Dr.  Hyman's 
wit,  wisdom,  and  writing  ability  combine  happily  to  make 
his  informative  and  helpful  discussions  of  everyday 
health  problems  popular  with  editors  and  readers. 
Easy-to-read,  interesting,  and  frequently  entertaining, 
'The  Doctor  Says"  by  Harold  Thomas  Hyman,  M.D.,  is 
an  enterprising  part  of  the  NEA  Full  Service. 

Newspaper 


advertisers  and  other  potential 
users  of  space  in  comics,  Wex¬ 
ton  gathered  1,000  oysters,  each 
containing  a  pearl,  for  the 
knockout  sock.  Fred  Reinhart, 
Advertising  Director  for  Metro, 
declared  that  the  sales  response 
to  the  new  campaig^n,  even  from 
the  first  ads  in  the  series,  was 
unprecedented. 

For  Vim  stores,  the  largest 
chain  of  appliance  stores  in  the 
world,  Tony  Schwartz,  creative 
radio  -  TV  director  for  the 
agency,  and  one  of  its  founders, 
created  unique  radio  commer¬ 
cials  that  link  the  “folk-sounds” 
of  Vim’s  marketing  area  to  its 
policy  of  service  to  the  com¬ 
munity.  The  campaign,  which 
promises  to  be  a  memorable  one, 
closes  with  a  child  bouncing  a 
ball  to  the  words  “Vim  for 
Value — Vim  for  Value.” 

Other  stories  from  the  Wex¬ 
ton  book  of  marketing  successes 
covers  such  diversified  fields  as 
supermarket  products,  appli¬ 
ances,  transportation,  high  fi¬ 
delity,  photography,  fashion, 
hearing  aids,  intercommunica¬ 
tion  equipment,  toys  and  horti¬ 
culture. 

“All  good  advertising  must 
stem  from  a  good  product,”  Mr. 
Schwartz  said.  “We  won’t  take 
a  client  unless  his  product  is 
good  and  worth  advertising. 
Fortunately  all  our  clients  have 
large  growth  potentials.  That’s 
why  we  are  so  confident  that  we 
will  continue  to  increase  our  bill¬ 
ings  year  by  year.” 

Essence  of  Marketing 

Mr.  Schwartz  likes  to  say  that 
Wexton  “backed  into  advertis¬ 
ing  from  marketing,”  which  is 
the  reverse  of  most  agency 
claims  today.  He  studied 
marketing  in  graduate  school  at 
Columbia  University,  later 
taught  evenings  for  years  at  the 
Bernard  M.  Baruch  School  of 
Business  at  City  College  and  di¬ 
rected  seminars  on  marketing  at 
New  York  University’s  Man¬ 
agement  Institute.  In  the  early 
days  of  Wexton,  when  it  was  a 
sales  promotion  service,  he  had 
practical  experience  in  selling 
complete  programs,  which,  he 
declares,  is  the  essence  of 
marketing. 

The  name  “Wexton”  was  ar¬ 
rived  at  by  joining  together  the 
first  half  of  Howard  Wechsler’s 
last  name  with  the  first  half  of 
the  first  name  of  Tony  Schwartz 
— Wexton.  Howard  is  now  sec¬ 
retary-treasurer  and  general 
manager  of  the  agency.  Tony 
recently  returned  to  the  fold  as 
creative  radio-TV  consultant  and 
director  after  having  worked 
a  hobby  of  recording  sounds 
into  a  talent  which  has  caused 
many  of  the  leading  national 
advertisers  to  ask  him  for  help 


in  conceiving  and  producing 
their  radio  and  TV  coinmercinli. 

Started  with  S8(H) 

Wexton  became  a  business  in 
1947  when  Howard  Wechsler  and 
Tony  Schwartz  each  put  up  $400 
to  finance  the  venture.  Tony  was 
Art  Director  of  Graphics  In¬ 
stitute.  Howard  was  an  artist 
with  agency  experience.  Wex¬ 
ton  started  out  as  an  art  and 
promotion  service.  With  the 
combined  capital  of  $800  the 
two  partners  rented  that  base¬ 
ment  for  $68  a  month  at  425 
West  54th  Street.  Literally  they 
cleaned  out  a  10  by  10-foot  coal 
bin,  painted  it  up,  and  called 
it  their  office. 

Then  along  came  Tony’s 
brother,  Larry  Schwartz.  Larry, 
beginning  at  Union  College,  and 
continuing  through  graduate 
school  at  Columbia  University, 
R.  H.  Macy,  General  Electric 
Company  and  American  Broad¬ 
casting  Company,  with  inter¬ 
ruption  for  war  service,  had 
made  a  business  of  studying  all 
the  ramifications  of  adv’ertising 
and  marketing. 

Released  from  World  War  II 
service  that  had  included  duty 
as  an  intelligence  officer  on 
General  Mac  Arthur’s  staff  in 
Tokyo,  Larry  wanted  to  make 
advertising  a  career.  BBD&0, 
Y  &  R  and  J.  Walter  Thomp¬ 
son  didn’t  seem  to  be  falling 
over  each  other  to  give  the 
former  second  lieutenant  a  job. 
But  brother  Tony  was  willing 
to  take  a  chance. 

“We’ll  pay  you  $75  a  week 
for  four  weeks  to  see  what  you 
can  do  for  Wexton,”  Tony  said. 

Larry  did  so  much,  in  fact, 
that  when  six  years  later  in 
1953,  Wexton  had  already  be¬ 
come  an  advertising  agency  and 
was  incorporated,  he  was  elected 
president.  What  he  actually  did 
was  to  tie  in  all  the  facets  of 
selling  and  marketing  for  the 
clients  he  got  for  Wexton. 
Specifically,  for  instance,  in¬ 
stead  of  simply  soliciting  ad¬ 
vertising  art,  he  began  immedi¬ 
ately  to  take  on  all  other  related 
aspects  —  planning  campaigns, 
writing  copy,  producing  sales 
promotion  materials,  sales  train¬ 
ing  programs,  cooperative  ad¬ 
vertising  programs,  even  incen¬ 
tive  plans  for  client  and  distri¬ 
butor  salesmen.  Result  was  that 
many  clients  asked  Wexton  to 
handle  their  advertising  too. 

Marketing  Questionnaire 

‘K^Ireating  and  selling  a  com¬ 
plete  program — a  complete  con¬ 
cept — is  the  very  essence  of 
marketing,”  Mr.  Schwartz  says 
today.  “Back  in  1950  we  started 
calling  this  approach  ‘Total 
Marketing.’  Today  that  exprefr 
sion  is  widely  used.  From  this 

(Continued  on  page  26) 
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practical  experience  and  his 
leadership  of  university  semi¬ 
nars  on  “Planning  and  Coordi¬ 
nating  Integrated  Marketing 
Programs,”  Mr.  Schwartz  has 
developed  a  comprehensive 
“Wexton  Total  Marketing  Ques¬ 
tionnaire”  which  he  uses  in 
working  with  clients. 

In  the  second  year  of  the 
Wexton  Company,  1948,  a  client 
went  bankrupt,  owing  the  young 
basement  firm  $23,500.  It  looked 
like  the  end  of  a  very  wonderful 
beginning.  But  working  double 
shifts  for  a  full  year,  Howard 
Wechsler  and  Larry  Schwartz 
made  up  the  entire  loss,  pay¬ 
ing  back  every  cent  owed  to 
newspapers,  other  advertising 
media  and  suppliers. 

“You  know,  nobody  ever  said 
thank  you  to  us  either,”  Mr. 
Schwartz  recalled. 


The  year  before,  the  small 
company  had  taken  its  first 
“frightening  jump”  from  the 
basement  to  a  1,000-square-foot 
office  opposite  the  General 
Motors  Building  on  Broadway 
costing  $250  a  month.  By  1953 
they  were  ready  to  become  a 
corporation,  of  which  Mr. 
Schwartz,  Mr.  Wechsler,  and 
vicepresidents  Martin  Solow, 
George  Gilbert,  Adrian  Price 
and  Edward  Greenberg  are 
stockholders. 


compete  for  this  important 
campus  post.  He  scored  such  a 
record  selling  advertising  space 
as  ad  manager  that  he  came  to 
the  attention  of  Dixon  Ryan 
Fox,  the  college  president. 

Although  young  Schwartz 
was  an  arts  major  when  he  was 
graduated  Phi  Beta  Kappa  in 
1941  from  Union,  President 
Fox  recommended  that  he  apply 
for  a  scholarship  in  advertising 
and  marketing  at  Columbia.  He 
did  and  was  successful. 

At  Union,  Mr.  Schwartz  also 
got  his  first  experience  in  broad¬ 
casting.  He  was  in  charge  of 
the  Empire  Town  Meeting  of 
the  Air  program  that  was 
broadcast  weekly  from  the  col¬ 
lege  chapel.  After  his  studies 
at  Columbia,  he  also  became  an 
assistant  program  director  at 
the  American  Broadcasting 
Company  working  with  the  late 
George  V.  Denny,  Jr.,  on 
America’s  Town  Meeting  of  the 
Air. 

As  president  of  Wexton,  Mr. 
Schwartz’s  main  job  is  to  see 
that  clients  continue  to  grow 
with  the  help  of  completely 
integrated  marketing  programs, 
skilled  creative  personnel  and 
close  client-agency  teamwork. 
Because  Wexton  looks  upon  it¬ 
self  as  part  of  the  client’s 
marketing  team.  President 
Schwartz  and  many  of  his  exe¬ 
cutives  spend  time  in  the  field 
helping  clients  solve  present 
problems  and  participating  in 
planning  for  the  realization  of 
ever-larger  client  sales  goals. 


Humphrey  Joins 
Haas  A(i  Agency 


ADA  Butter-Corn 
Ads  Run  in  Color 


Chicago 

William  V.  Humphrey,  for  the 
past  four  years  director  of  pub¬ 
lic  relations  for  Fletcher  Rich- 


Chicago 

Two-color  ads  in  96  news¬ 
papers  covering  28  :  tates  are 
being  used  by  American  Dairy 


T 

CAGO  1  ' 


ards,  Calkins  &  Holden,  Inc.,  has  Association  to  herald  the  theme 


makes  corn  taste 


“Butter 
better.’ 

Campaign  (via  Campbell- 
Mithun,  Inc.)  is  underway  in 
California  papers  and  headed 
eastward  where  it  will  end  up 
in  Connecticut  on  Aug.  11. 


joined  Robert  Haas  Advertising, 

Inc.,  as  director  of  public  rela¬ 
tions.  He  will  create  and  staff  a 
new  public  relations  department 
for  Robert  Haas  as  part  of  the 
agency’s  expansion  program. 

Mr.  Humphrey’s  background 
includes  public  relations  work 
with  the  Pabst  Brewing  Com-  Airfreight  Ad  Push 
pany,  Chicago  Housing  Author-  ^ 

ity,  Sherman  and  Ambassador  An  aggressive  jet  age  air- 
hotels,  United  Aircraft  corpora-  freight  ad  campaip  has  been 
tion  and  many  other  diversified  launched  by  American  Airlines 
clients  and  firms.  He  also  served  in  key  publications  across  the 
as  managing  editor  of  Industrial  U.  S.  Ad  budget  is  about  evenly 
A  viation  and  associate  editor  of  divided  between  newspapers  and 
Flying  magazine.  magazines.  Newspapers  selected 

At  one  time,  he  was  with  the  include  the  Wall  Street  Journal, 
New  York  Times  where  he 
served  in  both  editorial  and  pro¬ 
motional  capacities. 


President  at  38 


Mr.  Schwartz,  president,  is 
only  38  years  old,  and  is  a  mem¬ 
ber  of  the  Young  Presidents’ 
Organization.  It  was  while  he 
was  at  Union  College  that  he 
became  interested  in  advertis¬ 
ing.  He  was  working  on  the 
editorial  staff  of  the  Concordi- 
ensis,  the  college  paper,  but  his 
fraternity  brothers  on  Kappa 
Nu  persuaded  him  to  switch  to 
the  advertising  side  in  order 
that  one  of  their  members  might 


Dotlge  in  BBDO 


Detroit 

Batten,  Barton,  Durstine  & 
Osborn,  Inc.,  of  Chicago,  will 
handle  all  advertising,  effective 
Aug.  16,  for  the  Retail  Selling 
Association  of  the  Dodge  dealers 
of  the  Chicago  metropolitan 
market.  In  recent  weeks,  BBDO 
branches  have  been  selected  to 
supervise  Dodge  dealers’  adver¬ 
tising  in  Toledo,  Buffalo  and 
Detroit. 


Almy,  Bazemore 
Join  MMN  Group 

William  Almy  III  and  Charles 
W.  Bazemore  have  joined  the 
New  York  sales  staff  of  Mil¬ 
lion  Market  Newspapers,  Inc., 
according  to  James  W.  Sykes, 
MMN’s  vicepresident  and  New 
York  manager. 

Mr.  Almy  was  previously  na¬ 
tional  sales  representative  on 
alcoholic  beverage  accounts  with 
the  Boston  (Mass.)  Globe,  Mr. 
Bazemore  was  formerly  with 
Moore  Business  Forms,  Phila¬ 
delphia. 

MMN  is  national  sales  organi¬ 
zation  for  the  Boston  Globe,  the 
Milwaukee  (Wis.)  Journal,  the 
Philadelphia  (Pa.)  Bulletin, 
the  St.  Louis  (Mo.)  Post-Dis¬ 
patch  and  the  Washington 
(D.  C.)  Star. 


New  York  Tones,  Chicago  Trib¬ 
une,  Los  Angeles  Times,  and  the 
San  Francisco  Examiner.  Most 
scheduled  papers  carry  1,000- 
line  ads. 


Murphy  Named  MuiiaiKer 
Of  PR  for  Ford  Div. 


Dearborn,  Mich. 

Walter  T.  Murphy,  program 
development  manager  on  Ford 
Motor  Company’s  PR  and  ad¬ 
vertising  staff,  has  been  ap¬ 
pointed  PR  manager  for  Ford 
Division  of  Ford  Motor  Com¬ 
pany. 

He  succeeds  Holmes  M.  Brown 
who  resigned  to  accept  a  posi¬ 
tion  outside  the  company. 


Heggen  Moves  Up 


To  Edilorial  Writers 


How  do  the  women  in  your  area  stand  on  conspicuous 
consumption  versus  conspicuous  respectability?  It  is  a 
ramification  of  female  beautification  as  explored  in 
current — 


EDITORIAL  RESEARCH  REPORTS 
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F«a«ral  8-4660 


Chicago 

Stanley  M.  Heggen,  account 
executive  at  Aubrey,  Finley, 
Marley  &  Hodgson,  Inc.,  has 
been  made  assistant  media  di¬ 
rector,  Mr.  Heggen  joined  the 
agency  in  1950  as  copywriter 
and  previously  was  supervisor 
of  farm  equipment  advertising 
at  International  Harvester  Corn- 


Dailies  Join  AFA 


Mulligan  Named 


The  Waterloo  (Iowa)  Daily 
Courier  and  the  Columbia 
(Tenn.)  Herald  have  been 
elected  to  membership  in  the 
Advertising  Federation  of 
America. 


British  Agency  List 

London 

The  Directory  of  Advertising 
Agency  Personnel  and  Data  is 
the  newest  service  edition  of 
World’s  Press  News,  It  is  a 
companion  to  the  Directory  of 
Newspaper  and  Magazine  Per¬ 
sonnel  and  Data.  More  than  500 
agencies  are  listed  in  the  first 
edition  of  the  new  directory 
which  will  be  published  annually 
with  quarterly  corrections. 


Ex-Newsman  in  Agency 

Omaha,  Neb. 
Ken  James,  at  one  time  a  re¬ 
porter  for  the  Council  Bhft 
(Iowa)  Nonpareil,  has  been  ap- 


pany,  and  copy  editor  on  the  St.  pointed  as  an  account  executive 
Louis  (Mo.)  Post-Dispatch  and  for  Allen  &  Reynolds,  Inc.,  loal 
the  old  Chicago  Herald  and  agency.  He  was  formerly  co- 
Examiner.  owner  of  an  ad  agency. 


The  Binghamton  (N.  Y.)  Sun, 
138-year  old  morning  newspa¬ 
per,  has  appointed  the  firm  of 
Ralph  R.  Mulligan  as  its  na¬ 
tional  advertising  representa¬ 
tive. 
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Report  to  Readers 


The  First  Year  of  the 
SAN  FRANCISCO 

NEWS-CALL  BULLETIN 

★  ★  ★ 


N  AUGUST  10,  one  year  ago,  the  San  Francisco 
News  and  the  Call-Bulletin  were  combined  in  ONE 
great  evening  newspaper,  the  NEWS-CALL  BULLETIN. 

It  has  been  a  momentous  year  .  .  .  for  us,  for  you 
and  the  world.  In  the  coliunns  of  the  News-Call  Bulletin 
you  read  the  first  report  and  the  full  accoimt  of  the 
collapse  of  the  Siunmit  meeting  .  .  .  riots  in  Japan  and 
the  fall  of  the  Kishi  govenunent  .  .  .  new  satellites  in 
orbit  .  .  .  the  Giants'  exciting  opening  of  Candlestick 
Park  and  later  the  firing  of  Bill  Rigney. 

You  read  of  the  catastrophic  earthquake  in  Chile  and 
of  the  News-Call  Bulletin's  relief  fund  to  which  you 
readers  contributed  over  $45,000. 

In  pictures  and  stories  you  sow  Khrushchev  on  his 
visit  to  Son  Francisco  and  before  you  welcomed  De 
Gaulle  on  his  visit  here  you  knew  him  well  from  his 
biography  "The  De  Gaulle  Nobody  Knows"  which 
appeared  exclusively  in  the  News-Call  Bulletin. 

You  followed  the  Finch  trial  as  reported  by  Dorothy 
Eilgollen  cmd  went  to  Princess  Meg's  wedding  along 
with  her  and  Inez  Robb.  You  looked  in  on  the  everyday 
problems  of  everyday  people  with  Ann  Landers  and 
followed  the  politicking  of  Democrats  and  Republicans 
maneuvering  for  your  vote  in  the  coming  presidential 
election. 

You  went  to  the  Winter  Olympics  in  Squaw  VoUey 
and  later  this  month  you'll  be  in  Rome  with  Roger 
Williams  for  the  Summer  Olympics. 

With  so  much  exciting  reading  in  the  News-Call 
Bulletin  it  is  little  wonder  that  more  people  in  Son  Fran¬ 
cisco,  and  in  the  three  West  Boy  coxmties  read  the 
News-Call  Bulletin  than  read  any  other  daily  news¬ 
paper! 


For  a  full  year  now,  readers  and  advertisers  hove 
seen  ample  evidence  of  the  great  value  to  the  com¬ 
munity,  to  business  and  to  a  better  imderstcmding  of 
events  large  and  small  which  the  News-Call  BuUetin 
provides. 

During  this  important  year  the  News-Call  Bulletin 
has  published  more  food  and  grocery  advertising  than 
any  other  Son  Francisco  doily  newspoper  and  leads  in 
automotive,  drug  store,  electrical  appliances,  jewelry, 
radio-TV,  educational  and  miscellaneous  advertising. 

An  important  quality  women's  wear  store  says,  "We 
have  had  'sellout'  after  'sellout'  of  merchandise  adver¬ 
tised  in  the  News-Call  Bulletin."  A  national  applionce 
chain  store  'sold  out'  in  all  local  stores  the  merchandise 
offered  in  the  News-Call  Bulletin. 

A  leading  men's  wear  store  attributes  the  conversion 
of  a  downward  trend  into  a  gcdn  to  advertising  in  the 
News-Call  Bulletin.  A  service  business  wrote  contracts 
for  over  $18,000  with  one  advertisement  in  the  News- 
Call  Bulletin,  and  on  association  of  merchants  reported 
"all-time  record  soles"  as  a  result  of  its  News-CaU 
BuUetin  advertising. 

The  News-CaU  Bulletin  in  one  year  has  fiUed  more 
than  60,000  requests  from  readers  for  various  services 
offered  in  its  columns,  and  various  reader  contests 
have  attracted  over  250,000  entries. 

We  are  proud  of  this  First  Year  record  but  are 
humbly  aware  that  this  success  was  possible  only  be¬ 
cause  of  the  confidence  and  support  given  us  by  read¬ 
ers  and  advertisers.  To  both,  our  thanks  and  to  both 
our  promise  to  strive  for  even  greater  achievement  in 
the  years  to  foUow. 


THE  NEWS-CALL  BULLETIN 


San  Francisco’s  ONE  Great  Evening  Newspaper 

Nationally  Represented  by  MOLONEY^  REGAN  &  SCHMITT 


‘Help’  Ads  Are  Used 
To  Appraise  Business 


HEIP  WANTHD 
I  INDEX 


larly  to  labor  market  conditions,  in  the  number  of  Sundays  (typi-  /I  f 

the  National  Industrial  Confer-  cally  heavy  help-wanted  adver-  / 

ence  Board  reports  in  releasing  tising  days),  and  for  seasonal  / 

an  index  of  help-wanted  ads  de-  effects.  The  Board  further  de-  / 

signed  to  serve  as  a  business  in-  vised  a  monthly  measure  of  dif- 

dicator.  fusion  which  reflects  how  wide-  I  ;| 

In  terms  of  its  current  behav-  spread,  in  a  regional  sense,  are 

ior,  the  Board’s  index  of  help-  increases  in  help-wanted  adver- 

wanted  advertising  declined  dur-  tising. 

ing  the  steel  strike,  advanced  jn  developing  its  index,  the  area  of  reasonable  size.  This 
shanily  in  the  two  months  fol-  Conference  Board  has  drawn  on  data  could  be  of  great  interest 
lowing  the  strike,  and  has  since  tjjg  work  of  William  A-.  Ber-  to  a  local  marketing,  banking  or 
fallen  to  about  its  pre-strike  ridge,  economist  of  the  Metro-  utility  organization,  the  NICB 

politan  Life  Insurance  Company,  notes. 

In  recent  years,  the  NICB  maintained  a  monthly  The  NICB  finds  that  the  vol- 

notes,  interest  has  grown  in  the  index  of  employment  advertis-  ume  of  employment  advertising 
use  of  newspaper  help-wanted  jng  for  over  30  years.  is  highly  sensitive  to  labor  mar- 

advertising  information  for  ket  conditions.  This  sensitivity 

analysis  of  business  conditions.  Ads  Reflect  Demand  help-wanted  advertising  to 

In  the  background  of  this  inter-  Underlying  the  use  of  help-  the  relative  “tightness”  of  the 
est  has  been  the  continuing  data  for  business  analy-  labor  market  evidently  reflects 

sis  is  the  supposition  that  the  the  fact  that  the  higher  the  pro- 
.  ®  ®  ®  level  of  help-wanted  advertising  portion  of  the  civilian  labor 

statistical  indicators  that  tend  reflects  em-  force  employed,  the  fewer  po- 

■f  f  .  '^sm^s  ac  IV-  pjQygj.s’  demands  for  labor,  and  tential  applicants  there  are  for 

prominent  has  been  indication  of  a  job  vacancy.  Consequently. 

trends  in  employment.  An  at-  more  advertisements  for  more 
<rinnQi  lovoi  f  tractive  feature  of  help-wanted  days  are  required  to  fill  a  va- 

nf  htisineaa  na'  1  information  is  the  timeliness  cancy  under  tight  labor  market 

tfveW  scarce  aid  usua^^^  of  a  with  which  the  data  may  be  col-  conditions  than  when  the  labor 
lively  scarce,  and  usually  of  a  While  the  NICB  index  is  market  is  slack. 

statistics  presently  calculated  on  a  T^e  evidence  compiled  by  the 

whoi?'’  ^  ^  ^  monthly  basis,  it  is  feasible  to  Conference  Board  in  the  post- 

TV.O  isiTPR'c  ia  haaoH  nr,  ^^n  such  series  on  a  weekly  war  years  suggests  that  in  the 

The  NICB  s  index  is  based  on  of  expansion  in  em- 

the  number  of  help-wanted  ads  ,  h^ln  ployment,  such  as  prevailed  in 

published  in  the  classified  sec-  Another  advantage  of  help-  ^  -  -  —  - 

tions  of  newspapers,  one  in  each  wanted  data  is  the  flexibility 


civilian 

EMPlOYMB^r 

RATE 


1952-1953  and  1956-1957,  forces  appi.cams  lor 

were  at  work  which  tended  to  aime  .  ^ 

cut  down  the  volume  of  help-  „ 

wanted  advertising  several  olair  Laos  iM  allies 
months  before  employment  it-  Maxwell  Sacklieim 
self  started  to  recede.  t..  ■  t  l  •  t  vt 

The  situation  is  considerably  B  air  Laboratories  Inc.,  New 
different  at  recession  low  points,  York  h^  appointed  the  Mu- 
the  Conference  Board  finds,  well  Sackheim  Agency  to  handle 
Here,  no  indication  of  a  syste-  ‘he  advertising  for  Kend  Drops, 
matic  lead  of  the  help-wanted  a  Proprietary  drug  for  rei^vai 

index  over  trends  in  employ-  P?"®  * 

ment  is  apparent.  In  1954,  the  ^  1 

employment  low  point  preceded  ^^^ich  bill^  more  than  $500,000 
the  low  in  the  help-wanted  in-  fhe  past  eight  months, 

dex  by  one  month,  and  in  1958  ^  concentrated  newsp^^  i 

the  help-wanted  index  turned  up 

only  one  month  before  employ-  will  bepn  Sept.  1  and  vnU 

ment  turned  up. 

In  view  of  its  extremely  pro-  nr  •  twr 

nounced  cyclical  movements,  the  Sunray  Wooing  Women 
Conference  Board  notes,  the  TuisA,  Okla. 

help-wanted  index  appears  to  be  px  Sunray  Oil  Co.  has  dfr 
a  useful  tool  for  appraisal  of  sigpied  a  newspaper  ad  cam- 
current  business  conditions,  paign  to  attract  women  int# 
apart  from  any  question  of  its  service  stations.  First  ad  wiB 
value  as  a  leading  indicator.  appear  in  newspapers  throufle- 

In  addition  to  the  national  out  the  company’s  17-state  Mid- 
help-wanted  analysis,  the  Con-  west  and  mid-south  marketujjj 
ference  Board  is  currently  devel-  area  this  month  as  part  of  DX. 
oping  measures  of  help-wanted  Sunray’s  “Tomorrow  Is  Now*^ 
advertising  on  a  regional  basis,  series. 
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THIS 
IS  WHAT 
PROFIT- 
MINDED 
USERS  SAY 
ABOUT 

NEW  SCAN-A-GRAVER°  ILLUSTRATOR 


“Offers  tremendous  speed  and  enlarging  advantages.  Engravings  are  excellent. 
Our  advertising  salesmen  are  able  to  offer  ‘next  day’  insertions— complete  with 
engravings.  This  pleases  our  staff  tremendously.” 

—Lee  Cheneler,  Photo  Chief,  Pekin  (Illinois)  Daily  Times 

“Enlarging  feature  is  a  real  boon.  We  make  considerable  use  of  both  enlarging 
ratios.  Enlarging  a  portion  of  a  print  frequently  turns  a  good  picture  into  a  great 
one  by  emphasizing  the  center  of  interest.  Mighty  handy,  too,  for  making  one 
column  ‘mug’  shots  from  a  group.” 

—Charles  A.  Mitchell,  Brookings  (South  Dakota)  Register 

“Has  resulted  in  a  notable  increase  in  our  advertising  and  outside  commercial 
work.  Makes  2,  3  or  4  column  cuts  from  Polaroid  shots.  We’re  happy  ...  we  get 
more,  better  and  larger  pictures  into  the  Record  every  day.” 

—Robert  Hancock,  Btisiness  Manager,  Chelsea  (Mass.)  Record 

These  are  just  a  few  of  many  enthusiastic  comments  made  by  users  of 
Fairchild’s  new  Scan-A-Graver  Illustrator.  More  versatile  than  ever,  it  gives 
you  a  choice  of  same-size  halftone  engravings  or  two  ratios  of  enlargements 
—automatically.  Now  you  can  print  bigger  pictures  without  the  time  and 
cost  of  photo  copying  and  enlarging.  Mail  coupon  today  for  new  20-page 
descriptive  booklet. 


SCAN-A-GRAVER 


SCAN-A-SIZER 


Electronic  En9ravin9  Machines 


fatioul 


Fairchild  Graphic  EquipmanI,  Oapt.  FGE-32 
Fairchild  Driva,  Plainviaw,  L.  I.,  N.Y. 

Plaosa  tand  ma  a  frea  copy  of  "Naw  Scon-A-Grovar  Illustrator, 
More  Versotila  Thon  Evar  Bafore." 


Division  of  Fairchild  Camara  and  Imtrumant  Carp, 


Company. 


District  Offices:  Eostchester,  N.  Y.;  Atlanta,  Ga. 
Chicogo,  III.;  Los  Angeles,  Calif.;  Toronto,  Ont. 


CLASSIFIED  CLINIC 


NICF  Cites  Want  Ads 
As  Business  Index 


By  Daniel  L.  Lionel 

CAM,  New  York  Herald  Tribune 


Classified  Advertising  re¬ 
ceived  broad  publicity  this  week 
when  the  National  Industrial 
Conference  Board  issued  the  re¬ 
sults  of  an  extensive  study  en¬ 
titled,  “Help  Wanted  Advertis¬ 
ing  as  a  Business  Indicator.” 

This  is  heartening  because  the 
National  Industrial  Conference 
Board,  organized  in  1916  is  one 
of  the  great  non-profit  business 
and  economic  research  laborato¬ 
ries  of  the  world.  We  might  also 
say,  with  no  disrespect  intended, 
that  they’ve  been  a  long  time  get¬ 
ting  around  to  this  pronounce¬ 
ment.  The  Metropolitan  Life  In¬ 
surance  Company  has  main¬ 
tained  a  monthly  index  of  em¬ 
ployment  advertising  for  over 
30  years  as  a  clue  to  economic 
trends,  and  more  recently  the 
Security  First  National  Bank 
of  Los  Angeles  and  the  Depart¬ 
ment  of  Commerce  and  Public 
Events  of  New  York  City  have 
been  publishing  regional  ad 
count  figures  as  indices  to  the 
business  cycle.  Also,  a  number 
of  sophisticated  Wall  Street  op¬ 
erators  of  our  acquaintance 
have  found  that  it  pays  to  keep 
a  wary  eye  on  the  help  wanted 
situation  when  making  long 
term  market  commitments. 

Key  to  the  entire  study  was 
the  data  supplied  to  the  NICB 
by  Gerald  G.  Griffin  of  B.  K. 
Davis  &  Bro.  Advertising  Serv¬ 
ice  of  Philadelphia.  His  con¬ 
tribution  is  officially  acknowl¬ 
edged  in  the  report  along  with 
that  of  the  115  newspapers 
from  whom  he  collects  ad  count 
figures  which  he  publishes  in 
his  monthly  report,  “Help 
Wanted  Trend.” 
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NEWS-JOURNAL 

Papers 

DELIVER 

DELAWARE 

.  .  .  America’s  only 
single  state  market! 
$7,459  per  family  buy¬ 
ing  income— second 
highest  in  the  nation! 

Confocf;  Story,  Brooks  &  Fmtey, 
Inc.  or  Nows-Joumol  Popers, 
Wilmington,  Delowore 


Underlying  the  use  of  help- 
wanted  data  for  business  analy¬ 
sis  is  the  supposition  that  the 
level  of  help-w-anted  advertising 
at  any  given  time  reflects  em¬ 
ployers’  demands  for  labor,  and 
thus  nrovides  an  indication  of 
trends  in  employment.  An  at¬ 
tractive  feature  of  help-wanted 
information  is  the  timeliness 
with  which  the  data  may  be 
collected.  While  the  NICB  index 
is  presently  calculated  on  a 
monthly  basis,  it  is  feasible  to 
run  such  series  on  a  weekly 
basis. 

Flexible  Information 

Another  advantage  of  help- 
wanted  data  is  the  flexibility 
with  which  this  infonnation  can 
be  arranged  to  cover  geo¬ 
graphical  areas.  Since  there  is 
scarely  a  town  of  any  size  with¬ 
out  a  local  newspaper  ser\'icing 
it  and  the  adjacent  area,  and 
since  advertising  for  help  in 
newspapers  is  a  prevalent  prac¬ 
tice,  it  is  feasible  to  construct 
an  index  of  help-wanted  ad¬ 
vertising  for  any  area  of  rea¬ 
sonable  size.  This  data  could 
be  of  great  interest  to  a  local 
marketing,  banking  or  utility 
organization,  the  NICB  notes. 

In  a  note  to  this  department, 
Gerald  Griffin  suggests  that  the 
conclusions  reached  by  the 
NICB  as  to  the  effectiveness  of 
Help  Wanted  Ad  Count  as  a 
regional  index  can  readily  be 
implemented  by  newspapers.  He 
comes  up  with  the  proposal  that 
CAMs  might  carry  a  box  at  the 
head  of  their  Help  Wanted 
columns  showing  the  combined 
totals  of  help  wanted  ads  in  all 


newspapers  in  their  particular 
city.  “Then,”  he  continues, 
“with  the  proper  R.O.P.  pro¬ 
motion,  you  would  be  able  to 
generate,  over  an  extended 
period,  a  real  voluntary  reader 
interest  in  your  whole  classi¬ 
fied  section.” 

Newspaper  Service 

With  local  business  men  keen¬ 
ing  the  classified  section  for  a 
clue  to  business  conditions 
locally,  the  want  ads  will  have 
a  new  and  additional  signifi¬ 
cance  for  them — providing  still 
another  exclusive  newspaper 
service. 

What  is  so  interesting  to  local 
banking,  utility  and  marketing 
organizations  about  the  help 
wanted  index  is  that  it  reflects 
more  than  merely  the  current 
employment  picture.  The  analy¬ 
sis  by  the  Conference  Board  re- 
v’eals  that  in  the  late  stages  of 
employ-ment  expansion  such  as 
prevailed  in  1952-1953  and  1956- 
1957  forces  were  at  work  which 
tended  to  cut  dowm  the  volume 
of  help  wanted  advertising 
several  months  before  employ¬ 
ment  itself  began  to  recede. 
The  sharp  decline  in  business 
activity  in  1958  certainly  came 
as  no  surprise  to  CAMs  who 
saw  their  help  wanted  advertis¬ 
ing  slipping  badly  by  the  mid¬ 
dle  of  1957. 

*  *  * 

HOUSE-FIXING 

“Summer  is  the  Time  to  Set 
Your  House  In  Order”  is  the 
banner  heading  used  by  the 
New  York  Post  to  sell  a  full 
page  of  merchandise  and  service 
blocks  each  approximately  2'  by 
two  columns  during  the  normal 
July  doldrum  days.  With  ac¬ 
counts  ranging  from  purveyors 
of  ready  mixed  cement  to 
painters  and  furniture  dealers 
the  page  enlivened  with  draw¬ 
ings  and  copy.  Copy  angle  is 
“Take  advantage  of  off-season 
prices  to  put  your  home  into 
tip-top  shape.” 


.  .  .  can  you 
pick  the  press 
to  fit 

your  needs 


Miller  Group 
Buys  3  Papers 

Los  Angeub 
Purchase  of  three  Li>s  Angeles 
County  weeklies  was  announced 
July  21  by  Carl  P.  Miller  Sr^ 
president  of  the  company  which 
last  March  sold  the  San  Gabriel 
Valley  Daily  Tribune  to  Brush- 
Moore  Newspapers. 

The  newspapers  are  the  Palot 
Verdes  News,  Rolling  Hills  Her¬ 
ald  and  Hollywood  Riviera 
Tribune.  TTie  purchase  was  made 
by  Palos  Verdes  Newspaper, 
Inc.,  a  new  corporation  headed 
by  Mr.  Miller. 

The  newspapers  were  pur¬ 
chased  from  Luman  G.  Miller, 
brother  of  Carl  Miller.  Luman 
Miller,  former  publisher  of  The 
Dalles  (Ore.)  Chronicle,  has 
been  publishing  the  three  papers 
since  1958. 

Howard  Seelye  will  serve  as 
editor  and  general  manager  of 
the  papers  serving  a  growth 
area  in  western  Los  Angeles 
county.  Mr.  Seelye  formerly  was 
managing  editor  of  the  Tribune. 
He  resigned  to  enter  the  Con¬ 
gressional  primary  early  this 
year. 

Carl  Miller  will  be  publisher 
of  the  newspapers.  He  is  execu¬ 
tive  director  of  the  Pacific  (3oast 
edition.  Wall  Street  Journal, 
which  he  founded  in  1929  after 
serving  as  assistant  financial 
editor  of  the  Los  Angeles  Timet. 

A.  Q.  Miller  Jr.,  executive 
vicepresident  of  the  San  Gabriel 
Valley  Newspapers,  Inc.,  pub¬ 
lishing  the  Daily  Tribune,  will 
be  a  member  of  the  board  of 
directors  of  PVNI. 

Associates  in  the  publishing 
activity  are  S.  Earl  Wri^t, 
attorney,  who  will  be  secretary, 
and  Carl  P.  Miller  Jr,,  who  will 
be  assistant  treasurer. 

• 

20  Respond  to  Bid 
For  Canada  Weeklies 

Toronto 
advertisement  in 
Canadian  trade  publications  by 

the  Red  Deer  (Alberta)  Advo- 
uiskiiif^uisitcu  i:^asiern  lamiiy,  .  ,  V  •  mJin 

has  left  his  job  as  a  reporter 

on  the  Washington  Star  to  hes^d  ^  M 

up  the  “Students  for  Kennedy”  newspapers,  has  result^  m  W 
organization.  o^ers  to  sell  w^kh^. 

„  ,  ,  Liverpool  (England)  Post  ana 

He  repoi^  for  duty  at  the  ^cho  is  the  British  publication 
start  of  the  Democratic  Con-  interested  in  buying  Canadian 
vention.  Said  Pell:  weeklies.  It  already  owns  the 

“We  hope  to  set  up  a  bureau  Red  Deer  Advocate  and  the 
on  every  college  campus  for  aid-  Estevan  (Sask.)  Mercury.  The 
ing  students  in  registering  to  Liverpool  Post  and  Echo  wants 
vote.  We  also  plan  to  have  our  to  aid  in  financing  Canadian 
groups  debate  with  pro-Nixon  weeklies  and  small  dailies* 

leaving  present  owners  to  oper- 


“Students  for  Kennedy”  A  recent 

Robert  Pell,  26,  member  of  a 
distinguished  Eastern  family. 


students.” 

Mr.  Pell  is  a  native  of  New  ate  the  papers,  according  to 
York  and  ’55  Princeton  gradu-  A.  G.  Jeans,  managing  director 
ate.  of  the  Liverpool  paper. 
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“Middle  fitness”  could  be  the  answer 
to  many  of  our  major  health  problems 


Back  To  The  Bicycles 

Dr.  Paul  Dudley  White,  who  is  justly  famous  as 
one  of  the  nation’s  outstanding  authorities  on  heart 
health  and  disease,  has  repeatedly  urged  Americans 
to  start  a  campaign  for  “middle  aged  fitness.”  Dr. 
White  feels  that  emphasis  on  youth  fitness  programs 
is  excellent  but  that  having  an  enjoyable  and  healthy 
middle  and  old  age  depends  on  maintaining  a  fitness 
program  at  least  through  the  middle  years  of  life. 

There  are  many  who  have  scoffed  at  Dr.  White’s 
suggestions  that  we  might  consider  walking  up  and 
down  stairs  instead  of  relying  always  on  elevators 
or  escalators,  or  that  adult  bicycle  riding  really  should 
come  back  into  vogue.  We  would  imagine  that  the 
doctor  suggests  these  forms  of  exercise  because  they 
rather  dramatically  present  his  case  against  those  liv¬ 
ing  habits  that  many  health  authorities  feel  deprive 
many  adult  Americans  of  additional  productive  years 
of  life. 

Today  the  average  American  male  can  expect  to  live 
to  be  about  67  years  of  age,  and  this  life  span  has 
almost  doubled  in  the  past  century  or  so.  However,  the 
life  span  has  improved  largely  because  infectious 
diseases  and  diseases  of  childhood  have  been  largely 
brought  under  control  or  eliminated.  There  is  little 
change  in  the  life  expectancy  of  a  man  of  50  today 
from  what  it  was  50  years  ago. 


Excess  Faith  In  Pills 

Good  health — and  all  that  it  means  to  the  individual 
in  terms  of  his  or  her  enjoyment  of  life — is  not  some¬ 
thing  that  comes  from  pills,  although  pills  certainly 
do  play  a  big  role  in  helping  us  fight  off  many  threats 
to  health.  The  success  of  medicine  in  fighting  illness 
with  pills  and  tonics  has  built  up  a  faith  in  pills  that 
probably  is  not  fully  warranted. 

It  is  estimated,  for  example,  that  some  750  million 
dollars  is  spent  annually  by  Americans  to  buy  pills 
and  potions  that  are  suppos^  to  help  lick  the  problem 
of  excess  weight,  yet  the  number  of  obese  people  con¬ 
tinues  to  grow  rather  than  to  decline.  Hope  springs 
eternal  that  we  might  find  a  pill  that  will  turn  our 
excess  food  intake  into  some  magical  slimming  effect. 
This  would,  of  course,  be  much  easier  than  facing  the 
fact  that  successful  dieting  and  maintaining  weight 
at  proper  levels  is  a  function,  usually,  of  regulating 
the  total  food  intake. 

Good  health  is  a  relative  sort  of  thing.  Heredity 
enters  the  picture.  Some  of  us  are  born  with  conditions 
that  prevent  us  from  enjoying  maximum  health  as  it 
might  be  estimated  by  looking  at  those  among  us 
who  seem  to  function  most  effectively,  from  the  physi¬ 
cal  and  mental  viewpoints.  This  means  that  each  of  us 
personally  must  decide  how  we  will  build  on  the  basic 
structure  with  which  we  are  born. 


Health  Is  A  Way  Of  Living 

Assuming  that  a  person  desires  to  maintain  as  good 
health  as  is  possible  for  him,  there  are  no  hard  and 
fast  rules  that  govern  all  of  us,  but  certain  things 
have  been  pretty  well  established  and  serve  as  a  guide. 

What  we  eat,  for  example,  is  very  basic  to  good 
health.  The  body,  during  early  years  of  growth  and 
during  older  years  of  maintenance,  must  have  certain 
elements  to  survive.  While  it  is  possible  that  scientists 
might  be  able  to  put  together  a  mixture  of  necessary 
nutrients  in  a  pill  or  powder  form,  the  enjoyment 
which  most  of  us  find  in  eating  rules  out  any  rapid 
trend  to  pills.  World  War  II  veterans  who  found  it 
quite  possible  to  be  sustained  with  the  army’s  highly 
nutritious  K-ration  would  probably  be  the  first  to  lead 
a  revolt  against  any  attempt  to  dictate  nutrition  by 
pills. 

Fortunately,  Americans  can  extract  the  necessary 
nutrients  for  good  health  from  a  wide  variety  of  foods, 
but  it  is  most  unfortunate  that  too  many  of  us  have 
either  not  learned  the  lessons  of  how  to  eat  nutritiously 
or  we  deliberately  ignore  them.  What  we  eat  is  im¬ 
portant  both  in  terms  of  quantity  and  quality. 

Get  Behind  The  Campaign 

Food  is  basic  to  good  health,  but  it  is,  of  course, 
only  part  of  the  story.  Dr.  WTiite’s  plea  for  more 
physical  activity  is  another  element.  Exercise,  many 
he^th  authorities  believe,  may  be  as  important  to 
good  health  in  the  mental  relaxation  it  provides  as 
for  the  use  of  muscles. 

The  psychologists  and  psychiatrists  have  a  good 
deal  of  advice  to  offer,  too,  about  what  enters  into  the 
formula  for  good  health.  Bookstores  have  hundreds 
of  different  books  telling  us  how  to  eat  for  good  health, 
how  to  sleep,  how  to  relax,  how  to  think  right,  etc.  Most 
of  the  advice  is  pretty  good,  but  the  trouble  is  that 
not  many  people  really  do  very  much  about  it. 

It  certainly  might  be  worthwhile  for  all  of  us  to 
give  more  thought  to  Dr.  White’s  call  for  a  “middle 
aged  fitness”  campaign.  Building  bicycle  paths  for 
those  who  want  to  ride  their  bicycles  could  be  a  fine 
idea,  but  let’s  hope  that  the  campaign  doesn’t  bog 
down  in  any  single  approach  to  good  health.  This  is 
something  that  cuts  across  all  our  daily  activities. 
People  need  sound  advice  about  all  phases  of  health, 
and  this,  of  course,  is  one  of  the  very  vital  and  im¬ 
portant  roles  played  by  the  mass  media  of  communica¬ 
tions — presenting  to  the  public  sound  information 
from  people  who  know  what  they  are  talking  about 
when  they  make  suggestions,  whether  about  exercise 
or  food  or  pills. 

AMERICAN  DAIRY  ASSOCIATION 

Voice  of  the  Dairy  Farmers 
In  the  Market  Places  of  America 

20  North  Wacker  Drive,  Chicago  6,  Illinois 


TV  CHANNELS 


effective  with  the  September  25  issue 
will  be  distributed  by  the 

Angeles  Times 

This  dynamic  newspaper— linage  leader  in  1959 
with  78,000,000  lines— will  bring  to  the  second  largest 
U.  S.  market  the  sparkling  new  television  magazine 
TV  Channels.  TV  Channels  will  be  another  attraction 
in  the  Los  Angeles  Sunday  Times,  circulation  913,042 
(ABC  Publisher’s  Statement  3/31/60). 

TV  Channels,  in  four  color  gravure,  carries 
exclusive  picture  stories  of  television  programs  and 
personalities,  and  the  news  and  gossip  of  the  field. 

The  magazine  encloses  a  section  listing  local  programs 
hour  by  hour  for  a  full  week. 

Announcement  will  be  made  shortly  of  other 
major  market  newspapers  to  carry  TV  Channels. 


TV  CHANNE1L.S . .  .  Now  distributed  by 
The  Dallas  Morning  News  and  the  Bridgeport  Herald . . . 
Phone,  wire  or  write  for  details  on  this  major  new  circulation 
attraction  that  also  returns  national  advertising  revenue 
to  participating  newspaper  publishers. 

11  West  42nd  St.,  New  York  City  ♦  Phone  LAokawanna  4-2912 


PUBUC  RELATIONS 

PR  Press  Conference 
Yields  Byoir  Gold 


Press  conferences,  considered 
in  some  circles  an  overworked 
and  dying  vein  in  the  PR  mine, 
continue  to  yield  gold  for  Carl 
Byoir  &  Associates,  according 
to  George  Hammond,  president. 

Mr.  Hammond  had  only  to 
point  to  the  July  7  conference 
for  his  client,  the  Hughes  Air¬ 
craft  Co.,  Culver  City,  Calif., 
as  a  case  history  to  prove  his 
point  that  “there  is  no  better 
way  to  give  out  a  story  simul¬ 
taneously  to  all  media,  provided 
the  subject  is  newsworthy.” 

Dr.  Theodore  H.  Maiman,  a 
Hughes  scientist,  was  brought 
to  New  York  to  meet  the  press, 
because,  as  Mr.  Hammond  ex¬ 
plained  it,  “his  subject  was  port¬ 
able,  Manhattan  is  the  news 
capital  of  the  U.  S.,  and  news 
travels  better  from  east  to  west 
than  from  west  to  east.”  What 
Dr.  Maiman  was  announcing 
was  the  result  of  basic  scientific 
research,  namely  the  creation  by 
man  of  a  source  of  “coherent” 
light — “an  ‘atomic-light  brighter 
than  the  center  of  the  sun.” 

What  Dr.  Maiman  said,  and 
the  manner  in  which  he  an¬ 
swered  questions  from  reporters, 
made  a  front-page  story  for  the 
New  York  Times,  July  8,  with 
a  Sunday  repeat  with  picture 
July  10;  a  front  page  picture 
and  story  in  the  Christian  Sci¬ 
ence  Monitor;  feature  treatment 
in  the  New  York  Herald  Trib¬ 
une  and  Wall  Street  Journal; 
stories  by  Associated  Press, 
United  Press  International;  and 
copy  by  Julian  Hartt,  for  the 
Hearst  Headline  Service.  And 
this  was  just  the  beginning. 

Byoir,  according  to  Mr.  Ham¬ 
mond,  arranges  three  or  four 


press  conferences  a  month  on 
the  average.  Not  all  25  clients 
are  served  this  way,  because 
the  PR  firm  does  not  want  to 
abuse  the  conference  technique, 
reserving  it  for  instances  where 
reportorial  questions  may  de¬ 
velop  fresh  angles  on  a  story 
already  considered  newsworthy. 

“We  reserve  the  conference 
to  those  stories  that  honestly 
require  press  attention,”  Mr. 
Hammond  said.  “We  want  the 
writers  to  make  their  own  in¬ 
quiries  and  satisfy  themselves 
about  news  values.  We  refuse  to 
hold  a  conference  to  announce 
face-lifting  on  some  gadget,  for 
example.” 

Those  press  conferences 
staged  are  all  carefully  prepared 
in  advance.  The  Dr.  Maiman 
affair  in  a  New  York  hotel  re¬ 
quired  about  four  months  of 
preparation.  William  Utley,  By¬ 
oir  vicepresident  and  account 
executive,  worked  closely  on  de¬ 
tails  with  Dr.  Maiman  and  other 
scientists  and  with  Gene  Bland- 
ford,  director  of  PR  and  adver¬ 
tising  at  Hughes  Aircraft,  who 
eventually  presided  at  the  press 
conference.  Robert  Meyer  of  the 
CB&A  staff  prepared  at  least  a 
dozen  different  versions  of  the 
release  before  final  approval. 

Henry  McAllister,  head  of  the 
firm’s  visual  department,  went 
to  California  to  take  pictures 
which  were  available  to  the 
press  in  14  by  21-inch  glossy 
prints. 

Last-Minute  Invitations 

It  happened  that  in  this  case 
other  scientists  were  working 
along  the  same  lines  as  Dr.  Mai¬ 
man.  Invitations,  therefore,  were 
held  to  the  last  moment,  sent  out 


by  wire,  and  were  couched  in 
general  rather  than  specific 
terms. 

“It  is  felt  that  this  story  is 
of  such  a  nature  that  to  provide 
more  detailed  explanation  at  this 
time  might  possibly  result  in 
jeopardizing  our  policy  and  in¬ 
tention  of  making  the  story 
available  to  all  media  simul¬ 
taneously,”  the  telegram  stated. 

Byoir  makes  a  policy  of 
following  up  all  press  confer¬ 
ence  invitations  by  personal  tele¬ 
phone  calls.  In  this  case,  in 
order  that  the  press  would 
understand  the  real  value  of  the 
story,  some  of  the  details  were 
given  verbally. 

Ninety  representatives  of 
mass  communications  media 
were  invited.  They  were  selected 
by  Byoir  department  heads 
Murray  Lewis,  Robert  Laffan 
and  James  Miller  and  other  de¬ 
partment  members  who  agreed 
in  advance  that  each  one  invited 
would  actually  be  interested  in 
the  type  of  story  to  be  told. 
These  department  heads  repre¬ 
sented  those  assigned  to  place 
copy  with  newspapers,  radio, 
TV,  magazines  and  the  indus¬ 
trial  and  trade  press.  Usually 
invitations  are  sent  by  mail  at 
least  two  weeks  in  advance  of 
the  conference  date. 

Of  the  90  invited  67  attended, 
Mr.  Hammond  said.  Of  the  total, 
37  represented  the  financial  and 
trade  press,  11  radio  and  TV, 
10  magazines  and  nine  daily 
newspapers,  including  AP  and 
UPI. 

The  Best  Time 

Experience  has  dictated  11 
A.M.  as  the  “best  time  for  a 
press  conference,”  Mr.  Ham¬ 
mond  said.  Those  attending  were 
given  the  complete  text  of  Dr. 
Maiman’s  talk  on  arrival,  and 
also  a  release  over  which  the 
PR  firm  had  worked  to  produce 
what  seemed  to  them  the  “best 
possible  news  story  were  they 
covering  the  event  for  a  news¬ 
paper.” 


go  to  over  3,000  corjjoraU  ex- 
ecutives  in  the  United  Statei 
and  Canada. 

The  Mermey  Organization  will 
specialize  in  “the  art  of  busi¬ 
ness  imagery  in  a  sophisticated 
society,”  Mr.  Mermey  an¬ 
nounced. 

“Our  fundamental  premise," 
he  said,  “is  that  public  relations 
must  be  more  sophisticated  than 
in  the  recent  past — that  it  must 
match,  step-by-step,  the  new 
sophistication  of  our  influential 
groups  and  of  great  segments  of 
our  population.” 

*  *  « 

PERSONAL  NOTES 

Sid  DuBroff,  formerly  presi¬ 
dent  of  The  Publicity  Corpora-  I 
tion  of  America,  has  formed  Sid  I 
DuBroff  Associates,  New  Yorit.  * 

Schuyler  A.  Orvis  Jr.,  former 
publisher  of  the  Lake  Worth  | 
(Fla.)  Leader,  has  joined  the 
J.  V.  Connolly  Company,  New 
York  PR  and  advertising  agency. 

Thurlow  0.  Cannon,  PR  rep¬ 
resentative  for  Firestone  Rub¬ 
ber  &  Latex  Products  Co.,  Fall 
River,  Mass. — to  PR  staff  of 
United  Community  Funds  and 
Councils  of  America. 

Kenneth  C.  Reeves,  formerly 
a  vicepresident  of  Carl  Byoir 
&  Associates,  has  been  named 
vicepresident  and  director  of 

J.  Robert  Rowley  &  Associates, 

Southern  affiliate  of  the  Byoir 
organization.  (| 

Mr.  Reeves  was  city  editor  of 
the  Chattanooga  (Tenn.)  Times 
when  he  joined  Byoir  in  1941. 

He  was  associated  with  A&P 
Food  Stores  as  divisional  public 
relations  director  with  head¬ 
quarters  in  Detroit  and  later 
as  account  executive  in  New 
York.  He  organized  a  15-state 
community  relations  program 
for  Eastern  railroads  that  won 
the  Silver  Anvil  award  of  the 
American  Public  Relations  As¬ 
sociation  in  1959. 

K.  C.  Star  Reporter 
Joins  TWA  PR  Staff 


^TIVE  CUSTOMERS” 
are  people  who  want 
something  and  who  have 
the  money  or  credit  to 
buy  it  NOW!  Want  to 
know  where  they  are  ? 

WRITE 

WIRE 

PHONE 

CLEVE  LAND 

Plain  Dealer 

RepreunUd  by  Crtsmtr  &  Woodward 
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MR.  PUBLISHER 
You  are  SPECIAL— 
BECAUSE 


WITHOUT  WARNING  OR  PATTERN 
you're  open  to  claims  for  LIBEL,  by 
comment,  picture,  error  in  foct  or 
name;  for  invasion  of  Privocy,  Pirocy, 
Plogiorism  or  Violation  of  Copyright. 


ThM*  SKCIAI  HAZAKOS  ore  Hw  Mik- 
{•ct  of  SKCIAI  EXCESS  INSURANCE  w* 
hove  built  to  proiMt  Publniwrs  tnm 
embarrossinw  iw*«. 

_Uiud  Natien-wMu;  orfewuotu, 
sotisfectory  uoj  guHu  inunpeuehtu 

Write  for  details  and  rates. 


EMPLOYERS  REINSURANCE 
CORPORATION 

21  W.  Tenth,  Kansas  City,  Mo 
New  York,  Chicago.  San  Francisco. 
107  William  175  W  100  Bush 
St  Jackson  St. 


Dr.  Maiman  talked  for  20 
minutes.  Afterwards  an  hour 
and  a  half  was  occupied  by 
questions  from  reporters.  Al¬ 
though  the  subject  was  highly 
technical,  Hamomnd  said  he  was 
impressed  by  the  knowledgeable 
questions  asked  by  the  newspa¬ 
permen. 

Refreshments  were  served. 

*  *  * 

More  Sophiaticated 
The  first  issue  of  a  new  pub¬ 
lication,  an  analytical  commen¬ 
tary  called  Image  Management, 
will  appear  in  August,  accord¬ 
ing  to  Maurice  Mermey,  head  of 
the  newly-formed  firm  of  con¬ 
sultants  in  public  relations  and 
imag:e  management.  The  con- 
trolled-circulation  monthly  will 


James  R.  Ashlock,  reporter  . 
on  the  Kansas  City  (Kans.)  ^ 
Star  the  past  three  years,  has 
joined  the  New  York  public  re¬ 
lations  staff  of  Trans  World 
Airlines  as  a  technical  writer. 

Mr.  Ashlock  worked  for  the  ^ 
Pecos  (Texas)  Enterprise  and 
the  San  Angelo  (Texas)  Stand¬ 
ard-Times  before  going  to  the 
Star. 

Heads  N.Y.  Qub 

St.  Clair  T.  Bourne,  senior 
publicity  officer  with  the  New 
York  State  Department  of 
Labor,  has  been  elected  prew* 
dent  of  the  Publicity  Club  of 
New  York. 
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The  only  economically  sound  way  that 
wages  can  be  increased  is  through  increased 
productivity. 

There  are  several  ways  to  increase  pro¬ 
ductivity,  One  is  by  the  installation  of  new, 
more  efficient  machines,  which  manage¬ 
ment  is  free  to  do  whenever  it  is  economi¬ 
cally  possible. 

However,  when  improved  machines  are 
introduced,  the  employee  has  the  responsi¬ 
bility  to  use  the  new  equipment  to  its  best 
advantage.  If  this  is  done,  the  employee 
may  then  deserve  a  share,  certainly  not  all, 
of  the  results  of  the  increased  productivity, 

•Why  a  share?  Because  it  should  be 
remembered  that  without  shareholders’ 
investment  of  their  money  to  buy  the  new 
machines,  the  employee  would  not  even 
have  the  opportunity  to  earn  a  share  of  the 
benefits.  Shareholders,  too,  earn  their  share. 


Wherever  and  whenever  possible,  the  instal¬ 
lation  of  new,  improved  machines  to  help 
increase  the  efficiency  of  employees,  is  a  basic 
policy  of  Republic  Steel. 

One  evidence  of  this  is  the  present  use  of 
the  most  highly  efficient  machines  available 
to  produce  the  many  types  and  sizes  of 
Republic  electrunite®  Tubing.  This  amaz¬ 
ingly  versatile  product— the  steel  tube— is  the 
strongest  structural  form,  per  pound,  that 
man  can  build. 

As  boiler  tubes  and  hydraulic  fluid  line 
tubing,  this  electrically  welded  steel  tubing  is 
used  to  withstand  internal  pressure.  For 
mechanical  applications,  millions  and  millions 
of  feet  go  into  everything  from  furniture  to 
automobile  drive  shafts  and  rear  axle  hous¬ 
ings.  It  is  easily  shaped— expanded,  reduced, 
turned,  flared,  flattened,  flanged,  depressed, 
and  specially  formed  in  innumerable  ways 
for  practically  endless  uses. 

As  raceways  for  electrical  wiring,  it  is  vital 
to  the  building  industry. 

Republic  Steel  is  one  of  the  world’s  largest 
suppliers  of  electrically  welded  steel  tubing. 


porter 
ians.) 
•s,  has 
>lic  re- 
World 
writer, 
or  the 


senior 
e  New 
»nt  of 
pre«- 
llub  of 


advertisement 


What  do  your  readers 

Plenty...  if  th( 


Again . . .  for  3rd  straight  year. . . 
Parade  wins  coveted  school  bell  award 


Provocative,  hard-hitting 
articles  like  these 
pack  PARADE  with 
Educational  Interest: 


Did  you  know  there  are  colleges  that 
never  give  the  best  teaching  jobs  to  the 
best  teachers?  .  .  .  and  that  there  is  a 
grade  school  where  children  attend  classes 
six  days  a  week  .  .  .  and  love  it? 

Want  some  ground  rules  on  how  to  im¬ 
prove  your  local  PTA  ...  on  how  to 
appraise  the  value  of  your  children’s 
textbooks? 

Sharp,  penetrating  articles  on  subjects 
like  these  by  national  authorities,  month 
on  month,  have  won  Parade  the  National 


MARRIKD  TEENAGERS 


School  Bell  Award,  most  coveted  of  all 
educational  awards  in  journalism,  for 
three  successive  years. 

The  citation  for  the  award  says,  “For 
distinguished  continuous  coverage  of  ed¬ 
ucation  during  the  school  year  1959-60 
by  a  Sunday  newspaper  supplement.” 

That  is  recognition  for  one  facet  of 
Parade’s  editorial  policy  of  featuring  real 
people,  real  places,  real  problems  of  Amer¬ 
ica  today  ...  a  policy  which  has  made 
Parade  America’s  best  read  magazine. 


IS  A  a  YEAR  OLD  READY  l-OR  SCHOOL? 


Is  Your  PTA  a  Waste? 
America’s  Worst  Run 
Businesses:  Colleges 
What’s  Wrong  with  College 
Teaching? 

How’s  my  homework  going,  Dad? 
Should  Married  Teenagers  be 
allowed  in  High  School? 

The  Teacher  They  Never  Forgot 
Is  a  5  year  Old  Ready  for  School? 

.  .  .  and  more 


PARADE 

THE  SUNDAY  MAGAZINE  OF  65  FINE  NEWSPAPERS  ACROSS  THE 
COUNTRY.  REACHING  MORE  THAN  10  MILLION  FAMILIES  EVERY  WEEK 


now  about  education? 
r(*ad  Parade! 


2  Executives 
Assigned  to 
Data  Center 


La  Jolla,  Calif. 

Two  appointments  to  the  staff 
of  Richard  N.  Smith,  vicepresi¬ 
dent  and  treasurer  of  the  Cop¬ 
ley  Press,  Inc.,  are  announced 
by  James  S.  Copley,  chairman 
of  the  corporation. 

James  C.  Schmidt,  32,  IBM 
tabulating  supervisor  for  the 
Union-Tribune  Publishing  Co. 
of  San  Diego,  has  been  pro¬ 
moted  to  the  position  of  data 
processing  coordinator  for  all 
Copley  newspapers. 

William  V.  Thorpe,  38,  for¬ 
merly  budget  administrator  for 
Solar  Aircraft  Company  in  San 
Diego,  has  been  named  proce¬ 
dures  coordinator  for  the  Cop¬ 
ley  Press,  Inc. 

They  will  work  with  Thomas 
N.  Billings,  assistant  to  the 
treasurer,  and  Thomas  B.  Cap- 
let,  treasurer’s  office  field  repre¬ 
sentative  for  systems  and  pro¬ 
cedures,  under  the  supervision 
of  Lyle  L.  Erb,  controller. 

The  appointments  coincide 
with  the  opening  of  a  data 


processing  center  to  serve  the 
15  Copley  newspapers  in  Illi¬ 
nois  and  California  at  the  com¬ 
pany’s  executive  offices  here. 

IBM  data  processing  equip¬ 
ment  has  been  in  use  at  the 
Union-Tribune  Publishing  Co. 
for  a  number  of  years  and  is 
currently  being  installed  at  the 
Aurora  (Ill.)  Beacon-News.  In¬ 
stallations  at  other  Copley  news¬ 
papers  are  contemplated. 

Other  Changes 

Simultaneously  with  the  gen¬ 
eral  office  appointments,  Ron¬ 
ald  E.  Garrett,  28,  who  has  been 
employed  by  the  newspapers  as 
a  tab  operator  for  nearly  three 
years,  was  named  to  succeed 
Mr.  Schmidt  as  IBM  tabulating 
supervisor  by  James  M.  Brown, 
acting  controller  of  the  Union- 
Tribune. 

Mr.  Schmidt,  who  joined  the 
newspapers  in  1963,  attended 
Balboa  University  (now  Cali¬ 
fornia  Western)  and  various 
IBM  technical  schools  and  semi¬ 
nars.  He  has  three  times  been 
a  director  of  San  Diego  chap¬ 
ter,  National  Machine  Account¬ 
ants  Association. 

Mr.  Thorpe  received  his 
bachelors  degree  in  business  ad¬ 
ministration  from  San  Diego 
State  College  in  1950,  shortly 
before  joining  Solar. 
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is  for  "tipping"  off  others 

that  Teletype  needs  a  cap 
T"  because  it  is  a 
registered  trademark. 

Many  thanks  to  you  and 
to  those  who  remember. 


TELETYPE 

CORPORATION 

•usaioiARY  OF  Histem  Electric  Company  inc. 


Fact  and  Fancy 

Reporters  sometimes  lapse  into  cynicism  or  wry  amusement 
over  the  difference  in  a  pompous  news  story  employing 
pretentious  multi-syllable  words  and  in  the  plain  facts  known 
to  newsmen.  Mary  M.  Peebles,  general  assignment  reporter  and 
feature  writer,  Canton  (Ohio)  Repository,  after  listening  to 
a  few  of  her  fellow  reporters  make  caustic  comments  on  their 
assignments,  wrote  these  imaginary  examples  of  the  difference 
in  viewpoint  in  what  a  reporter  wrote  and  what  he  thought: 

A*  the  newspaper  readers  get  it:  As  the  reporters  see  it: 

Our  agricultural  editor  is  in  An  old  lady  telephoned  and 
the  field  t<»day  attempting  to  said  there  were  two  funny-look- 
verify  a  report  that  a  horde  of  ing  hugs  on  her  lilac  bush, 
mysterious  insects  has  reached 
the  city. 

A  meteorological  observation  Joe  poked  a  stick  in  the  rain 
was  made  and  it  was  determined  jar  and  there  was  half  an  inch 
that  half  an  inch  of  precipita-  of  the  stuff, 
tion  fell. 

On  the  eve  of  Gty  Council’s  TTie  Sixth  and  Tenth  Ward 
session,  it  appeared  that  strife  councilmen  hate  each  other’s 
was  imminent  over  the  new  guts  and  are  ripe  for  a  fight, 
water  rates. 

Mrs.  J.  V.  Answaggle  again  TJiat  old  bag  got  another 
was  the  recipient  of  the  Basket  prize  for  stuffing  some  flowen 
of  Blooms  Bevy  Award  for  her  in  a  hunk  of  wormy  wood, 
unique  arrangement  of  fragile 
blossoms  and  bleached  drift¬ 
wood. 

The  bride  was  radiant  in  a  If  she  can  get  a  man,  then 
gown  of  imported  brocade  satin  the  shortage  is  over! 
and  carried  a  cascade  of  steph- 
anotis  with  variegated  ivy. 

Tinkla,  the  adorable  five-year-  Ye  gods,  why  doesn’t  some- 
old  daughter  of  Mr.  and  Mrs.  body  muzzle  that  brat? 

Gerand  Bassfoot,  enchanted  the 
audience  with  a  recitation  at  the 
amateur  talent  show  Monday. 

— The  weekly  Alfred  (N.  Y.)  Sun  announced:  “The  shop 
and  office  of  the  Sun  Publishing  Company  will  be  closed  from 
July  22  until  Aug.  1  for  a  brief  respite  from  the  infernal  rat 
race  with  deadlines.”  .  .  .  News  Editor  Clifford  Simak,  Min¬ 
neapolis  Star,  is  author  of  “The  Worlds  of  Qifford  Simak’' 
(Simon  &  Schuster),  an  anthology  of  12  science  fiction  stories, 
a  field  in  which  he  is  a  30-year  veteran.  .  .  .  Mrs.  Marion 
Heath  Freeman,  Chicago,  who  became  90  last  week,  became 
a  Chicago  newspaperwoman  in  1893  and  believes  she  is  the 
first  of  that  city’s  girl  reporters  to  stick  with  it.  She  helped 
cover  the  Leopold-Loeb  trial  for  the  Chicago  Daily  fournd 
and  was  with  the  Chicago  Daily  News  when  she  retired  in 
1932.  .  .  .  Viking  will  publish  Gene  Fowler’s  book,  “Skyline.” 
about  New  York  newspapers  in  the  1920s,  next  winter.  (Jene 
had  almost  completed  final  revisions  when  he  died  July  2. 
A  biography  of  Gene  by  his  son.  Will,  is  planned  for  later 
publication.  .  .  .  “No,  Children,  TV  Didn’t  Really  Invent  News 
and  Reporters”  is  the  timely-truthful  headline  over  a  column 
;  by  Hal  Humphrey,  Los  Angeles  Mirror  News  TV  editor. 

GRAMMAR  STAMMER 

Some  writers’  grammar 
Makes  readers  stammer. 

And  verbal  tripping 
Invites  their  skipping. 

—Jacob  C.  Solovay 
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Crisp  talk  like  this  is  crackling 
over  the  air  these  days  — for  the 
railroads  are  using  microwave 
radio  in  a  big  way.  Microwave 
keeps  operating  headquarters  in¬ 
stantly  in  touch  with  every  train, 
thus  expediting  service  for  passen¬ 
gers  and  shipp>ers. 

This  is  one  more  way  in  which 
railroads  are  exploring  and  apply¬ 
ing  exciting  new  developments. 
Such  progressive  thinking  is  im¬ 
portant  to  all  of  us— for  we’re  going 
to  need  dynamic  railroads  more 
than  ever  in  the  growth  years  ahead. 

Clearly,  it’s  in  the  national  interest 
to  give  railroads  equal  opportunity 
and  treatment  with  other  forms  of 
transportation.  America’s  railroads 
—  the  lifeline  of  the  nation  —  are 
the  main  line  to  your  future. 


Crew  to  Train  Sev¬ 
enty-Six  . . .  checking  micro- 
wave  antenna  . . . can  you 
read  me?” 


-Six  to  Signal . .  .we 
read  you  loud  and  clear. 
Over.” 


Ever  listen  to 
a  talking  train? 


ASSOCIATION  OF 

AMERICAN  RAILROADS 

WASHINGTON  6,  D.  C. 


TV  CHANNELS 

s 

effective  with  the  September  25  issue 
will  be  distributed  by 


eWashington  Post 

Breakfast  companion  of  official  Washington 
’  and  one  of  the  most  influential  journals  in  the  world, 

the  Post  is  also  the  most  widely  read  newspaper 
and  leading  advertising  medium  in  the  Washington 
market.  The  Sunday  Post  will  bring  an  additional 
460,021  circulation  (ABC  Publisher’s  Statement  3/31/60) 
to  TV  Channels. 

TV  Channels  is  a  combination  of  magazine, 
printed  in  four  color  gravure,  carrying  exclusive  stories 
and  pictures  of  television  programs  and  personalities; 

^  plus  a  section  that  lists  hour  by  hour  the  local 

station  programs  for  the  full  week. 

Announcement  will  be  made  shortly  of  other 
major  market  newspapers  to  carry  TV  Channels. 

rrv  . .  .  Now  distributed  by 

The  Dallas  Morning  News  and  the  Bridgeport  Herald . . . 

Phone,  wire  or  write  for  details  on  this  major  new  circulation 
attraction  that  also  returns  national  advertising  revenue 
to  participating  newspaper  publishers. 

11  West  42nd  St.,  New  York  City  ♦  Phone  LAokawanna  4-2912 


FAIRCHILD 

news 


Fairchild  Publications  has  an¬ 
nounced  that  the  name  of  its  new 
forthcoming  weekly  newspaper  in 
the  metals  industries  will  be 
METALWORKING  NEWS.  Char¬ 
ter  subscription  rates  are  $1  a 
year  or  $2  for  three  years.  .Sub- 
scriptiuHs  entered  now  will  start 
as  of  January,  1961,  but  sub- 
s<Tibers  will  start  rer^eiving  the 
weekly  issues  that  will  be  printed 
regularly  from  the  middle  of 
October,  1960. 


Rose  Danikian  has  been  name<l 
children’s  shoe  t^itor  of  FOOT- 
WE.AR  NEWS,  succeeding  Vivian 
Infantino  who  has  become  fash¬ 
ion  erlitor.  Mrs.  Danikian  has 
Iteen  with  Fairchild  Publications 
for  nine  years.  Prior  to  her  new 
appointment,  she  was  an  tnlitorial 
assistant  for  FOOTWEAR  NEWS. 


In  line  with  the  expansion  of 
foreign  news  coverage,  Harriet 
Mackintosh,  Fairchild’s  director 
of  correspondents,  has  announced 
the  appointment  of  V.  R.  Mo- 
liinder  as  Fairchild  correspondent 
in  New  Delhi,  India. 


Matthew  Kasten,  of  D.AILY  NEWS 
RECORD  editorial  staff,  has  as¬ 
sumed  the  duties  of  editor  of  the 
Film,  Sheeting  and  Coated  Fabrics 
and  Packaging  Sections  of  the 
paper.  These  sections  were  for¬ 
merly  covered  by  Robert  Grimsley, 
who  is  transferring  to  the  weekly 
tMlitorial  copy  desk.  Mr.  Kasten 
was  formerly  general  news  re¬ 
porter  and  prior  to  that  worked 
on  Special  Sections. 


.''arah  Cash  has  been  appointed  a 
Fairchild  new's  correspondent  in 
Nashville,  Tenn.  She  will  provide 
coverage  for  all  of  the  Fairchild 
publications,  except  FOOTWE.\R 
NEWS  which  is  represented  by 
•Mice  Ewing. 


Herb  Keller  will  become  midwest 
circulation  field  sales  manager  of 
Fairchild  Publications,  effective 
Sept.  6.  Mr.  Keller,  who  will  make 
his  headquarters  in  Fairchild’s 
Chicago  bureau,  has  been  working 
out  of  Houston,  Tex.,  as  a  circu¬ 
lation  salesman  since  Feb.,  1958. 

FAIRCHILD 
Publications,  Inc. 

7  East  12tli  St.,  N«w  York,  N.  Y. 

PMithtn  of 

Daily  Nowi  Raoord,  Supovmorkel  Nows, 
Woowit’s  Wo«r  Daily,  Eloctronic  Nows, 
Hoom  Ewatahings  Doily,  Oirectorios, 
Man's  Vi^r,  foolweor  Nows.  Books. 


Paul  W.  Harv'ey  III  —  from 
Salem  Ore.,  AP  bureau  to  Los 
Anjfeles  (Calif.)  AP  bureau. 


John  A.  Lundquist  —  from 
Associated  Press  Baltimore, 
Md.,  bureau  to  AP  Minneapolis, 


Bob  Chantland,  former  news 
editor,  Madera  (Calif.)  Daily 
Tribune  —  to  telegraph  editor, 
Binyluunton  (N.  Y.)  Sun. 


Hollis  Limprecht,  managing 
editor,  Norfolk  (Neb.)  Daily 
News  —  to  editorial  .staff. 
Omaha  (Neb.)  World-Herald. 


Richard  L.  Robinson,  former 
staff  photographer,  Honolulu 
(Haw.)  Star-Bulletin  —  to  di¬ 
rector  of  public  information, 
Morris  Harvey  College,  W;  Va. 


Earl  L.  Sampson  —  to  adver¬ 
tising  manager,  Welch  (W.  Va.) 
Daily  Neufs,  succeeding  the  late 
RoBiaiT  C.  Farris. 


Larry  E.  Wickune  —  to  city 
editor,  Berkley  (W.  Va.)  Post- 
Herald,  succeeding  Bernard  S. 
Palausky,  now  with  Huntiny- 
ton  (W.  Va.)  Herald-Dispatch. 


Mr.  and  Mrs.  John  Bos- 
WORTH,  husband-wife  newspa¬ 
per  team  —  to  Meridian  (Miss.) 
Star. 


Norman  T.  Rogers  Jr.,  for¬ 
merly  with  the  Huntington 
(W.  Va.)  Publishing  Company 
—  to  assistant  auditor,  Detroit 
(Mich.)  Free  Press. 


WiLMOTT  Ragsdale,  Bangkok, 
Thailand,  bureau,  Newsweek 
magazine  —  to  associate  profes¬ 
sor  of  journalism.  University  of 
Wisconsin. 


Stephen  E.  Emerine,  former 
deputy  chief  the  Press  Branch 
at  Strategic  Air  Command  head¬ 
quarters,  Offutt  Air  Force  Base, 
Neb.  —  to  city  desk,  Tucson 
(Ariz.)  Daily  Citizen. 


Joan  Gilmore  —  to  assistant 
women’s  editor,  Oklahoma  City 
(Okla.)  Oklahoman  and  Times. 


personal  n 


Dick  Walt,  formerly  on  the 
desk  of  the  Topektt  (Kans.)  t 
Daily  Capital  —  completed  21  I 
months  of  service  with  the  army  I 
as  editor  of  the  Fort  Leonard  ' 
Wood  paiier,  and  now  on  copy 
desk  of  the  Topekn  Capital- 
Journal. 


Sidney  C.  Moody,  .Associated 
Press  Newark  bureau  newsman 
—  transferred  to  AP  News- 
features  in  New  York. 


Joseph  C.  Pilegge,  :il  —  has 
been  named  acting  Associated  ^ 
Press  correspondent  at  Hunt¬ 
ington,  W.  Va.  He  worked  as  a 
reporter  on  the  Morgantown 
Dominion-News  in  1955  and 
1956  and  joined  .AP  April  26 
1959. 


HER  NEXT  JUMP,  says  Mary!ee!a 
Rao  ol  Bombay  will  be  from  the 
San  Jose  State  College  journalism 
school  to  India's  foreign  service  as 
a  public  relations  officer.  "Leela", 
who  is  working  in  the  customer 
relations  section  of  the  San  Jose 
Mercury-News  circulation  depart¬ 
ment,  is  a  record-holding  athlete 
in  hurdles  and  sprints. 


J.  W.  Carroll,  publisher. 
Park  Ridge  (Ill.)  Pickwick 
Newspapers  —  appointed  direc¬ 
tor  of  publicity  and  advertising 
by  Gov.  Stratton  for  his  cam¬ 
paign  as  a  third-term  gover¬ 
nor  of  Illinois. 


Spencer  S.  Gilman,  former 
member  of  the  editorial  staff 
of  the  Salt  Lake  Tribune  —  to 
assistant  to  the  director  of  in¬ 
dustrial  development  and  real 
estate  for  Western  Pacific  Rail- 
I  road. 


Comp  Room  Analyst 
Joins  Dailies’  Staff 


Norfolk,  Va. 

Virgil  Schroeder,  34,  has  been 
named  composing  room  superin¬ 
tendent  of  the  Virginian-Pilot 
and  Ledger  -  Star,  succeeding 
Boyce  Brogden.  Announcement 
of  the  change  was  made  by  Paul 
S.  Huber,  president. 

Mr.  Schroeder  comes  to  the 
Norfolk  papers  from  the  Har- 
ris-Intertype  Corp.,  where  he 
has  been  a  special  assistant  to 
the  vicepresident.  He  has  been 
making  composing  room  surveys 
and  special  studies  in  various 
newspapers  for  five  years. 

A  native  of  Bismarck,  Mo.,  he 
received  two  degrees  from  the 
University  of  Missouri.  The  first 
was  an  A.B.  in  journalism  and 
the  second,  in  1953,  a  master’s 
in  newspaper  production  man¬ 
agement.  His  thesis  was  “Photo 
Composition.” 


Dennis  J.  Lowery,  former 
city  editor.  Flagstaff  (Ariz.) 
Daily  Stin  —  to  manager  of 
publications  for  the  Uranium 
Institute  of  America,  with  head¬ 
quarters  in  Grand  Junction, 
Colo. 


Perry  E.  Morgan,  editorial 
page  editor,  Norfolk  (Va.) 
Ledger-Dispatch  —  to  associate 
editor,  Charlotte  (N.  C.)  News, 
succeeding  the  late  Cecil 
Prince. 


Da.n  Mindolovich,  former 
member  of  the  advertising  staff, 
Roseburg  (Ore.)  News-Review, 
and  more  recently  staff  artist, 
Portland  (Ore.)  Journal  —  to 
Western  Pine  Association,  Port¬ 
land,  Ore.,  promotion  and  mer¬ 
chandising  department. 


Anthony  J.  Disantis,  labor 
reporter,  Cleveland  (Ohio) 
Plain  Dealer  —  to  assistant 
labor  negotiator  of  Forest  City 
Publishing  Company,  publish¬ 
ers  of  the  paper.  John  Rees, 
administrative  reporter  —  to 
labor  beat. 


Virgil  Schroeder 
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William  Kice,  Cleveland 
(Ohio)  Pri-tit  suburban  beat  — 
to  general  assignment.  David 
Brown  —  from  copy  desk  to 
suburban  beat.  Robert  Kersop 
—  from  police  beat  to  copy  desk. 
♦  ♦  * 

Betty  Wenstrom,  “heart  and 
home’’  advice  columnist,  Cleve¬ 
land  (Ohio)  Press  —  retired 
after  34  years. 

«  *  « 

Harrison  Uiilman,  Cleveland 
(Ohio)  PUiin  Dealer  —  to  Wil¬ 
loughby  (Ohio)  News-Herald. 

*  *  • 

Edward  L.  Hart,  retail  dis¬ 
play  ad  -salesman,  Rochester 
(N.  Y.)  Times-Union  —  to  as¬ 
sistant  to  Advertising  Manager 
Lester  Edelman.  Charles  Hol¬ 
comb,  education  reporter  — 
married  to  Joan  Rohde,  public 
relations  director.  Community 
Chest  of  Rochester. 

*  *  * 

Gqiald  P.  Fanning,  formerly 
on  advertising  staff,  Springfield 
(Mass.)  Newspapers  —  to  Paris 
for  his  first  foreign  tour  of 
duty  with  U.  S.  Department  of 
State,  as  a  communications 
clerk. 

*  *  * 

Roy  C.  Johns,  Civic  Center 
reporter,  San  Diego  (Calif.) 
Union — resigned  to  establish  a 
bureau  in  San  Diego  for  Fair- 
child  Publications,  Inc.  E.  G. 
Martin,  formerly  on  the  Board 
of  Supervisors  beat,  succeeds 
Johns. 

*  *  * 

C.  A.  McKnight,  editor, 
Charlotte  (N.  C.)  Observer  — 
to  a  six-year  term  as  trustee  of 
Charlotte  Community  College. 


AS  STORKS  GO  (up  in  the  air) 
so  goes  Jim  Winchester,  King  Fea- 
tures-New  York  Mirror  writer,  on 
his  birthday.  Hostess  on  Panagra 
plane  20,000  feet  above  Argentina 
serves  a  cake. 
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IN  DISGUISE  —  That's  Jerry 
Krause,  a  reporter  for  Chicago's 
American,  who  is  ushering  Gold- 
water  boosters  around  the  GOP 
Convention  Hall. 

Weathersby  Heads 
USIA  Personnel 

William  H.  Weathersby,  a 
former  Associated  Press  staffer, 
has  been  appointed  director  of 
personnel  for  the  U.  S.  Infor¬ 
mation  Agency.  He  succeeds 
L.  K.  Little,  of  Providence,  R.  I., 
who  has  retired  from  govern¬ 
ment  service. 

Mr.  Weathersby  worked  as  a 
reporter  (1935  to  1937)  for  the 
Hattiesburg  (Miss.)  American 
and  (1937  to  1940)  for  the  New 
Orleans  ( La. )  Times-Picayune. 
With  the  exception  of  World 
War  II  service  as  a  Navy  Lieu¬ 
tenant  from  1941  to  1945,  he 
worked  for  AP  in  Detroit,  San 
Francisco,  and  New  York.  He 
entered  government  service  in 
1951  as  USIA  Public  Affairs 
Officer  in  Cairo,  Egypt. 

• 

Jesse  Taub,  former  newsman 
with  the  Peoria  (Ill.)  Journal 
and  New  York  Daily  News — 
now  an  account  executive  with 
Fred  Rosen  Associates,  New 
York  public  relations  agency. 

*  *  * 

COURTLAND  SMITH  JR.,  SOn  of 
the  managing  editor  of  Central 
Press  Association,  has  been  ap¬ 
pointed  managing  editor  of  the 
Big  Rapids  (Mich.)  Pioneer. 
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-4u8traliaii>U.S.A. 
Journalist  Exchange 

John  Atherton,  assistant  to 
the  chief  of  staff  of  the  Courier- 
Mail,  Brisbane,  is  going  to  the 
United  States  under  the  IPI 
Commonwealth/USA  exchange 
program  for  three  months  under 
a  Ford  Foundation  grant.  He 
leaves  Australia  on  Sept.  15  to 
spend  two  months  with  the 
Toledo  Blade.  The  third  month 
will  be  spent  travelling  in  the 
United  States. 

The  U.  S.  candidate  for  Aus¬ 
tralia  is  Lavor  K.  Chaffin,  edu¬ 
cation  writer  of  the  Deseret 
News,  Salt  Lake  City,  Utah.  He 
will  go  to  the  Courier-Mail. 

• 

Medical  Award  to 
Harrisburg  Editor 

Harrisburg,  Pa. 

The  Pennsylvania  Medical 
Society  has  awarded  its  1960 
lay  individual  Benjamin  Rush 
Award  for  contributions  to  the 
field  of  medicine  to  Dane  S. 
Wert,  editor  of  the  Harrisburg 
Sunday-Patriot-N  ews. 

Mr,  Wert  is  the  first  news¬ 
paperman  to  receive  the  award, 
which  will  be  presented  during 
ceremonies  in  Pittsburgh  in 
October.  He  received  a  similar 
award  from  the  Dauphin  County 
Medical  Society  recently. 


Ben  Blackstock,  I960  grad¬ 
uate  of  the  University  of  Iowa 
School  of  Journal  i»n — to  Cedar 
Rapids  (la.)  Gazette  as  re¬ 
porter-photographer. 

*  *  * 

Emily  Jo  Corns,  1960  grad¬ 
uate  of  the  University  of  Iowa 
School  of  Journalism — to  wom¬ 
en’s  department,  Dallas  (Tex.) 
Morning  News. 

*  V  * 

Don  Forsythe,  1960  graduate 
of  the  University  of  Iowa  School 
of  Journalism — to  sports  staff. 
Grand  Island  (Nebr.)  Independ¬ 
ent. 

«  «  « 

Janet  (Zaugmeister)  Mc¬ 
Cauley,  University  of  Michigan 
graduate  and  former  Ann  Ar¬ 
bor  (Mich.)  News  reporter  — 
to  the  staff  of  the  Scranton 
(Pa.)  Tribune.  She  was  for¬ 
merly  editor  of  the  Carbondale 
(Pa.)  Review. 

*  *  * 

Johnny  Carrico,  Louisville 
(Ky.)  Courier- Journal  sports- 
writer— elected  president  of  the 
American  Association  Baseball 
W  riters. 

•  *  * 

Bob  Saucerman,  formerly  on 
newspapers  in  Colorado— named 
managing  editor  of  the  San 
Diego  (Calif.)  Star-News, 
weekly. 


A  Professional 

Approach . . . 

PLANNED  TO  MEH  GROWTH  REQUIREMENTS 

.  ANALYSIS  OF  PRESENT  OPERATIONS 
.  REPORTS  AND  RECOMMENDATIONS 
.  PLANS  AND  SPECIFICATIONS 

plant  rearrangement 
plant  extension 
new  plant 

•  CONSTRUCTION  MANAGEMENT 

m 
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James  A.  Vincent,  former 
city  editor  of  the  Burlington 
(Vt.)  Free  Press — to  the  copy 
desk  of  the  New  Bedford 
(Mass.)  Standard-Times. 

♦  «  « 

Hollis  Limprkht,  manai^ing 
editor  of  the  Norfolk  (Neb.) 
Daily  News — rejoining  the  edi¬ 
torial  staff  of  the  Omaha  (Neb.) 
World-Herald.  He  was  a  mem¬ 
ber  of  the  World-Herald  staff 
for  13  years  before  going  to 
Norfolk  last  year. 

*  *  « 

Willard  P.  Dexter  Jr.  — 
named  as  night  editor  of  the 
Rutland  (Vt.)  Daily  Herald.  A 
veteran  of  10  years  with  the 
Herald,  he  replaces  H.  Hall 
Mattison. 

♦  ♦  ♦ 

Leonard  R.  Levine,  formerly 
business  manager  of  the  New 
York  (N.  Y.)  County  Citizen 
— now  retail  advertising  man¬ 
ager  of  the  weekly  Mt.  Kisco 
(N.  Y.)  Parent  Trader  and 
Scarsdale  (N.  Y.)  Inquirer. 

*  *  * 

Richard  F.  Ahles  —  from 
Wesleyan  University  PR  staff 
to  the  Hartford  (Conn.)  Cour- 
ant.  Donald  F.  Knapp,  a  former 
Port  Chester  (N.  Y.)  Item  re¬ 
porter — now  assistant  director 
of  PR  at  Wesleyan. 


Carl  Sorensen 


Sorensen  Heads 
Lanston  Indnstries 

Philadelphia 
Carl  C.  Sorensen  was  elected 
president  of  Lanston  Industries, 
Inc.  at  the  company’s  annual 
meeting  last  week. 

Mr.  Sorensen,  previously  sen¬ 
ior  vicepresident  of  Lanston, 
manufacturers  of  graphic  arts 
equipment,  had  also  been  vice- 
president  for  sales  of  Lanston 
Monotype  Company,  a  wholly- 
owned  subsidiary. 

The  new  Lanston  president 
joined  the  Philadelphia  firm  in 
1936.  Following  service  from 
19^0  to  1946  in  the  U.  S.  Marine 
Corps,  Mr.  Sorensen  subsequent¬ 
ly  served  on  the  engineering 


Obituary 


Glenn  Withers  Dies; 
Inland  Publisher 

Rochester,  Minn. 

Glenn  S.  Withers,  68,  presi¬ 
dent  and  publisher  of  the  Ro¬ 
chester  Post-Bulletin,  died  July 
22  at  his  home  after  suffering 
a  heart  attack.  He  was  a  past 
president  of  the  Minnesota  Edi¬ 
torial  Association  and  was 
active  in  the  Inland  Daily  Press 
Association. 

His  widow  and  three  sons  are 
among  the  survivors.  Charles 
and  Robert  are  executives  of  the 
Post-Bulletin  and  John,  of  Min¬ 
neapolis,  is  a  director  of  the 
publishing  company. 

• 

Roy  L.  Albertson, 
Former  Newsman 

Prescott,  Ariz. 

Roy  L.  Albertson,  61,  founder 
and  former  owner  of  Radio  Sta¬ 
tion  WBNY,  Buffalo,  N.  Y.,  died 
here  July  27  at  his  summer 
home. 

Mr.  Albertson  was  a  reporter 
on  the  East  St.  Lotiis  (Ill.) 
Journal  and  the  St.  Louis  (Mo.) 
Post-Dispatch.  He  joined  the 
Buffalo  Exiening  News  in  1921 
as  a  general-assignments  re¬ 
porter,  then,  in  1923,  moved  to 
the  Buffalo  Times  as  a  police 


Vet  Hearst  I 
Man  Dies  At 
GOP  Meeting  j 

Chicago  ' 

George  Rothwell  Brown,  80, 
veteran  political  writer  for  the 
Hearst  Newspapers,  died  July  28 
in  his  room  at  the  Conrad 
Hilton  Hotel.  Mr.  Brown  had 
been  covering  the  Republican 
convention,  writing  a  daily  syn¬ 
dicated  column  entitled  “Politi¬ 
cal  Parade.” 

Before  joining  the  Hearst 
organization  in  1929,  Mr.  Brown  j 
worked  for  newspapers  in  Boston  *! 
and  Washington.  During  World 
War  I,  he  was  a  war  correspond¬ 
ent  for  the  Washington  (D.  C.) 
Post.  He  was  a  former  editor 
of  the  old  Washington  (D.  C.) 
Herald  and  was  the  author  of 
more  than  a  dozen  books. 

During  the  1932  Democratic 
convention,  Mr.  Brown  was 
credited  with  persuading  John 
Nance  Gamer,  then  Speaker  of 
the  House,  to  throw  his  sup¬ 
port  to  Frank  D.  Roosevelt  to 
help  him  win  the  Presidential 
nomination.  Mr.  Gamer  won  the 
Vice- Presidency. 

• 

Mrs.  Elizabeth  A.  Tucker, 

64,  formerly  assistant  city  edi¬ 
tor,  Hartford  (Conn.)  Times  ^ 
and  later  assistant  Sunday  edi¬ 
tor  to  her  husband,  Ray  Tucker, 


*  *  * 

Richard  Pyle,  a  former  re¬ 
porter  for  the  Royal  Oak 
(Mich.)  Daily  Tribune — named 
acting  Associated  Press  corre¬ 
spondent  at  Ann  Arbor,  Mich. 
*  «  * 

J.  Roger  Grier,  promotion 
and  personnel  manager,  Duluth 
(Minn.)  Herald  and  News-Trib¬ 
une  —  to  classified  advertising 
manager.  Glenn  R.  Aeraham- 
SON,  national  advertising  de¬ 
partment  —  to  promotion  and 
personnel  manager. 
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staff,  headed  sales  engineering 
and  was  named  general  sales 
manager  in  1953.  In  January 
1958,  he  was  named  vicepresi¬ 
dent  for  sales. 

• 

Mississippi  Daily 
Names  3  Managers 

Columbus,  Miss. 

Executive  appointments  on 
the  Commercial  Dispatch  were 
announced  this  week  as  follows: 

Retail  advertising  manager 
—  Bland  Campbell,  formerly  ad 
salesman. 

Circulation  manager  —  Doyle 
Copeland,  formerly  ad  salesman. 

Promotion  and  public  rela¬ 
tions  manager  —  H.  “Pete” 
Petersen,  formerly  ad  salesman. 

James  Harkness,  editor  of  the 
Marion  County  (Ala.)  Tribune, 
joined  the  retail  and  classified 
staff,  and  Marlene  James  joined 
the  retail  ad  department. 

*  «  * 

Burl  Osborne  has  been  named 
acting  correspondent  for  As¬ 
sociated  Press  in  Bluefield,  Va. 
He  previously  worked  on  the 
Ashland  (Ky.)  Independent. 

*  *  * 

Sharon  Odell — to  the  news¬ 
room  staff  of  the  Klamath  Falls 
(Ore.)  Herald  and  News,  her 
first  newspaper  job. 


reporter  and  later  political 

writer.  He  left  the  Times  in 
1929  for  Radio  Station  WEBR. 

• 

Roger  Pape  Drowns 

Waterbury,  Conn. 

Roger  Pape,  21,  son  of 

William  B.  Pape,  assistant  pub¬ 
lisher  of  the  Republican  and  the 
American,  died  in  a  boating 
accident  July  21  on  Long  Is¬ 
land  Sound.  A  recent  graduate 
of  Georgetown  University,  young 
Pape  was  working  in  the  news¬ 
papers’  circulation  department. 

• 

Ralph  F.  Kuhn,  51,  cir¬ 

culation  manager,  Santa  Monica 
(Calif.)  Et^ening  Outlook;  re¬ 
cently. 

*  *  * 

A.  J.  (Ott)  Hicks,  53,  day 
news  editor,  Moncton  (N.B.) 
Times-Transcript;  July  16. 

*  *  * 

Edward  F.  Jones,  49,  for¬ 

mer  city  editor,  Washington 
Times,  and  chief  Washington 
correspondent  for  Life  maga¬ 
zine;  July  15. 

*  *  * 

Claude  M.  Becker,  84,  busi¬ 
ness  manager,  the  Tablet, 
Brooklyn  Roman  Catholic  news¬ 
paper;  July  14. 
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Hartford  (Conn.)  Courant; 
July  16.  Mr.  Tucker  is  now 
Washington  newspaper  column¬ 
ist  for  the  McClure  Syndi¬ 
cate. 

*  ♦  * 

Francis  Patrick  Malone:, 

63,  formerly  with  Interna¬ 
tional  News  Service,  the  New 
York  Journal,  New  York  World, 
and  Chicago  and  New  Orleans 
newspapers;  July  21.  l 

♦  ♦ 

H.  Lloyd  CnuRCHiUi,  58, 
associate  professor  of  journal¬ 
ism,  Stanford  University;  July  p 
14.  He  was  formerly  with  the  I 
Worcester  (Mass.)  Daily  Tele¬ 
gram,  and  assistant  financial 
editor  of  the  New  York  Sun. 

*  ♦  * 

Michael  V.  Coll,  73,  sports 
editor,  Hazleton  (Pa.)  Morning 
Standard  Sentinel  for  33  years 
until  he  resigned  in  1944;  July 
26.  Mr.  Coll,  until  his  retirement 
this  year,  was  employed  on  the 
afternoon  Plain-Speaker. 

♦  *  ♦ 

Peter  Michael  Kozma,  44, 
reporter  for  the  Columbia  ► 
(S.  C.)  State;  July  27.  ( 

♦  ♦  * 

Rex  j.  Ballard,  67,  retired  , 
city  editor,  Davenport  (Iowa)  [ 
Daily  Times;  July  26.  i 
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ACCIDENT  PREVENTION  BEGINS  AND  ENDS  WITH  DRIVERS 


Too  many  of  your  readers  believe  safety  is  simply 
a  matter  of  limited  access  expressways  or  a  pattern 
of  traffic  lights  and  signs. 

They  usually  agree  that  worn-out  cars  and  trucks 
are  a  menace  and  licenses  shouldn't  be  so  easy  to 
get.  They  will  even  admit  that  tougher  laws  and 
law  enforcement  might  be  helpful. 

But  too  many  drivers  are  eager  to  make  scapegoats  of 
their  roads,  their  cars,  and  their  officials. 

Engineering  and  enforcement  are  important,  of  course. 
But  accident  prevention  begins  -  and  ends  - 
with  drivers. 


The  Travelers  Insurance  Companies 
Hartford,  Connecticut 
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June  newspaper  linage  meas-  June  . 

ured  in  52  cities  by  Media  May  . 

Records  busted  out  all  over  and  ^  •  • 

flowered  into  a  total  of  250,-  Llassined 

556,169  lines  to  score  a  5.4%  . 

increase  over  the  236,971,579  Year  to  date 

lines  recorded  in  June  of  1959.  Retail 
For  the  year  to  date,  total  June 

newspaper  linage  was  pegged  at  May  . 

1,445,854,945  lines,  up  4.6%  Year  to  date  . . 
over  the  1,381,880,027  lines  Department  Store 

for  the  same  period  la.st  year.  . . . . 

Two  blooms  withered  on  the  ;  •  •  •  - - 

June  linage  bush-General,  off  (;^{,erll  ^  ' ' 

1.9%,  and  Financial,  down  8.0%.  *June 

All  other  linage  classification  May  ........ . 

scored  gains  as  follows:  Display,  Year  to  date  . . 
6.8%;  Classified,  2.7%;  Retail,  Automotive 

8.5%;  Department  Store,  5.7%;  June  . 

and  Automotive,  16.1%.  May  . 

City-by-city  figures  follow:  Year  to  date  .. 


Grand  Total  7.J26,J«  T.W.IU 

NOTE:  Part  run  adv.  includtd:  ItW- 
Fr**  PrMt-m  1,580,022  (182,514);  Frt*  PrMi- 
Fr**  Pr*si-m  l,5M,022  (182,514);  Prtn- 
Pr.js-S  4M,3*5  (  77,203);  Nawi-*  2,L3$,tM 
(115,551);  Tlm«(-*  l,2i4,W3  (105,804). 

DULUTH,  MINN. 

9I7.I7T  904,114 

440,581  411,254 

408,775  392,4n 


AKRON,  OHIO 

Rnacon  Journal-*  .  2,551. 

§8*acon  Journal-S  .  989. 


Harald-*  . 

N*wi-Tribun*-«n 

N**r»-Tribun*-S 


Grand  Total .  3,541,491  3,231,149  IMPORTANT  NOTICE 

ALBANY,  N.  Y.  Tfi*  following  linage  tabulations  have 

’‘Knickerbocker-  been  compiled  by  Madia  Records,  Inc.  for 

News-e  .  I  MIT  A'O  1.323  942  eiclusive  publication  by  Editor  &  Pub- 

Times  Union-m  1,384.832  l,0’4  0‘9  Usher.  They  may  not  be  reprinted  or 

‘Times  Union-S  410.983  541,374  published  in  any  form  without  explicit 

- -  permission  from  Media  Records,  Inc. 

Grand  Total .  3.479  425  2  921  407  Except  where  other  figures  are  specifi- 

NOTE:  Part  run  adv.  included:  Knicker-  cally  shown  the  following  footnotes  apply 
bocker  News-e  1940—1,483,410  (290,474).  to  Media  Records,  June  1940  Linaoes: 

‘Includes  20.458  lines  AMERICAN  WEEKLY. 
•ALBUQUCRQU’:.  N.  M.  “Includes  34.551  lines  FAMILY  WEEKLY. 

Joumal-m  .  1,429.135  1.441  flncludes  54.281  lines  THIS  WEEK. 

§Journal-S  474  OT7  435.178  RIncludes  45,030  lines  PARADE. 

Tribune-e  1,441,973  1,449,243  (Includes  93.874  lines  WEEKEND  MAGA- 

-  -  ZINE. 

Grand  Total  .  3,744,005  3,345,482  _ 


(Evening  News-e 
Grand  Total  . . 


Grand  Total 


CAMDEN.  N.  J. 

Courier-Post-e  .  1,371,304  1,144,985 

CHARLESTON.  W.  VA. 

Mail-*  .  1,088,274  985,785 

Gaiette-m  .  1,083,498  1.014,204 

§Gaz*H*.Mail-S  .  300,102  330.949 

Grand  Total  .  2.4n,074  2,330,938 


Advertis*r-m  . 
Star  Gaiette-e 
“Tel*gram-S  . 


Grand  Total 


•EL  PASO.  TEXAS 

1,354,717 
3n.343 
1,452,201 


Tim*s-m  _ 

•Tim*s-S . 

Herald-Post-e 


CHARLOTTE,  N.  C. 

‘News-*  .  1,034,900  895,492 

Observer-m  .  1,494,550  1,433,414 

(Observer-S  .  543,112  590,281 

Grand  Total  .  3.074,542  2,919,189 


Grand  Total  .  3,182,241  3,397,101 

ERIE.  PA. 

News-m  .  1,338,573  I,l42,55t 

Times-*  .  1.380,799  I.HO.W 

§Tim**-N*ws-S  .  431,918  407,413 

Grand  Total  .  3,151,290  2,741, t27 

EUGENE,  ORE. 

Register  Guard-*  .  1,327,378 

“Register  Guard-S  -  290,924  . 

Grand  Total  .  1,418,304 

FALL  RIVER.  MASS. 
“Herald-News-e  .  1,078,598  1.074.747 

FORT  WAYNE,  IND. 

Journal  Gai*4t*-m  -  1,307,258  I.JTO.OSI 

Uournal  Gai*tt*-S -  528,315  474,473 

^ews  Sentinel-*  .  1,815,783  1,725.471 

Grand  Total  .  3.461.354  3,472,402 

•FORT  WORTH.  TEXAS 

St*r-T*l*gram-m  .  .  S'S 

Star-Telegram-e  .  2.029,513  I.W.OR 

4Star-T*l*gram-S  .  422,410 

Less-*  ..  .  579.m 

Press-S  .  139,292  I44.m 

Grand  Total  . 

NOTE:  Press  Evening  published  5  days  • 
week  only. 

FRESNO.  CALIF.  . 

|B*e-S  .  599,812  545.530 

Grand  Total  .  2.244.201  2.053,1*4 

GARY.  IND. 

Post-Tribune-e  .  1.575,054  I.W.W 

•‘Post-Tribun*-S  .  424,129  401,414 

Grand  Total  .  1.999,185  I,***.®' 

4  545  813  4  823  432  ^CofltlTlUcd  071  48) 
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Constitution- m 
.•oumal-e  . 
Journal  t 
Constitution-S 


CHICAGO,  ILL. 

3,193,042  3,154,934 
1,411,375  1,408,448 
2,102,208  2,104,471 
914,187  903,414 

299,245  332,383 

1,519,071  1,500,474 
413,401  404,149 

Grand  Total  . 10,254.549  10,208  893 

NOTE:  Part  run  adv,  included:  1940 — 
3.193,042  (405,434);  1,411,375  (790,343);  299- 
245  (189,598).  1959—3,154  934  (427.589); 

1,408,448  (744,534);  332,383  (209,239). 

CINCINNATI.  OHIO 

Enquirer-m  .  2,145,081  2,153,704 

t‘Enquir*r-S  .  1,321,134  1,320,395 

Post  &  Times-Star-e  ..  2,071,447  1,811,410 


News- 


Tribune-m  _ 

H.  N.  Y.  Tribune-S  . 

1,507.422  1,384.373  (Daily  News-e 
334,553  371,029  American-* 

407,844  384,270  ‘Am*rican-S  .. 

-  -  Sun-Tim*s-m 

2,250,039  2,143,472  §Sun-Times-S 


Grand  Total 


Press-e 
4 Press-S 
Sun-m  . 


Press-m 

“Press-S 


Grand  Total 


Grand  Total 


Post-Herald-m 
News-e  . 
(News-S 


‘Americans 
News-Post-e 
Sun-m  ...... 

Sun-e  . 

(Sun-S  . . 


Grand  Total  .  3.4n.443  3,453,839 

NOTE:  Part  run  adv.  included:  News-e 
I9f0— 1,897,840  (33,747).  1959—1,785,134 
(35,775). 


Grand  Total 


BOISE.  IDAHO 


947,028  885,449  Grand  Total 

179,251  182,233 


Statesman-m 

“Statesman-S 


CLEVELAND,  OHIO 


Grand  Total  .  1,1 

NOTE:  Statesman  Mom. 
only  in  combination.  Lin< 
tion  (Morn.)  only  is  shown. 


Plain  Dealer-m  . . 
(•Plain  D*al*r-S 
Press  and  News-* 
News-*  . 


To  Publishers  of  Weekly 
Newspopers! 

.4re  “Hidden  Wastes”  Eating 
Up  Your  Profits? 

If  These  Wastes  Are  There  And 
You  f'an’t  Find  Them — 

We  Know  We  Can  Find  Them! 
For  Information  Write  To: 

FRED  G.  TUTTLE 

Cott  Control  Consultant 
111  West  Harris 
La  Grange,  Illinois 


MASS.  Grand  Total  .  7,504,513  7,495,745 

724,485  708,190  NOTE:  Part  run  adv.  includ^:  Press  and 

794.515  789,737  News-*  1940— 3. 135.914  (90,484). 

311,482  318,155  ‘The  Press  and  News  merged  effective 

1,404,244  1,430,582  January  25.  1940. 

1,448,473  1.385.047 

1,294,430  1,174,983  COLUMBU 

1,359,304  1,444,104  Dispatch-*  . 

1,140,558  1,131,591  Dispatch-S  . 

1,579,740  1,442,425  Citiien-e . 

-  -  C!t!i*n-S  . 

10,282,073  10,244,814  C!tiz*n-Journal-m  .... 

Ohio  State  Journal-m 

N.  Y.  Star-w  . 

1,138,053  1,107,911 
894,877  977,871  Grand  Total 


Americarv* 
Record-m  . . 
•Advartiser-S 
Globe-e 
Glob*-m 
SGIob*-S  .. 
Herald-m 
(Herald-S 
Traveler-*  . . 


Grand  Total 


Yes  . . .  the  news  is  getting  around  that  the 
word  “Univac”  is  a  registered  trademark, 
used  to  designate  the  world-famous  elec¬ 
tronic  data-processing  systems  made  only  by 
Remington  Rand. 


So  when  you  mention  our  Univac  Compu¬ 
ters  in  print,  won’t  you  please  use  the  word 
“Univac”  as  an  adjective,  not  a  noun? 

And  please . . .  with  a  capital  U.  Thanks. 


DIVISION  OF  SPERRY  RAND  CORPORATION 
The  FIRST  Name  in  Electronic  Data  Processing 


Linage 

(Continued  from  page  46) 


*Chronicl*-S 

Po«t-m  . 

tPo»t.S  . 

Prcti-*  . 


MIAMI,  FLA. 

Harald-m  .  3.538, ISS  a  332|K 

§H*rald-S  .  1, 321,527  l.4li|n 

N*ws-«  .  1,185,515 

tN«wt-S  .  401,141  4m]4» 

Grand  Total  . 8,435,144  8,273.477 

NOTE:  Part  run  adv.  includad:  Haral^ 
1180  —  3,538,155  (88,443).  I1S1  -  3  332.K 
(54,170).  Harald-S  I18fr-1. 321.527  (53711) 
1151—1,418,078  (18,855). 


Eiaminaf.m  _ 

*Exa>ninar-S  _ 

rirnat-m  . 

tTItna«-S . 

Harald-£xprass-e 
Mirror-Nawt-a  .. 


Grand  Total  . 12,203,813  12,174,507 

NOTE:  Part  run  adv.  includad:  Umai-S 
1180—2,877.384  (888,028).  1151—2,704.124 

(831,087).  Timas-m  1180—4.080,433  (472.- 
408).  1151-3,117.138  (125,370). 

LOUISVILLE,  KY. 

Couriar  Joumal-m  ....  1,507,352  1,332,381 

Couriar  Journal-S  .  858,117  714,018 

Timai-a  .  1,832,012  1,401,273 


Daily  Racord-m 
Timat'Hanald-a 


Grand  Total  .  1.117,513  . 

NOTE:  Daily  Racord  Morning  publhM 
5  dayi  a  waak  only.  Part  run  aov  includad: 
Daily  Racord-m  1180—575,011  (43,315). 


Santinal-m 
*Santinal-S 
Journal-a  . 
fJournal-S 


3,408,240  3,2«.SS5 
1.471,441  1,512,477 

8,351,243  8.2SLIS4 

(Continued  on  page  50) 


Success  of  an  organization  in  Kansas  City 
brings  the  need  to  add  a  man  or  woman  to  the  staff 
for  public  relations.  We  belong  to  the  school 
that  believes  working  newspaper  experience 
is  essential  training  for  PR  people.  A  master’s  degree 
in  journalism  would  not  be  a  hindrance.  This  is 
no  opening  for  a  press  agent ;  we  need  one  vei*setl 
in  the  professional  techniques  of  communication 
with  the  public  including  opinion  research.  The  bent 
for  innovation  we  seek  seems  to  show  itself  most  frequently 
during  the  first  35  years  of  one’s  life.  Tell  about 
your  education  and  experience,  including  compensation. 
Address  Box  3200,  Editor  &  Publisher,  1700  Times  Tower, 
1475  Broadway,  New  York  City  36,  New  York. 


Poseidon  spearfishes 
in  Country  Club  Plaza,  Kansas  City 
EDITOR  ac  PUBLISHER  for  August  6. 


ALL  LANDSLIDES  DON’T  GO  DOWNHILL 


All  adhesive  bandages 

are  not  BAND-AID 

Adhesive  Bandages 

The  registered  trademark  BAND-AID  is  one  of  the 
most  widely  known  in  the  world . . .  recognized  in 
more  than  75  coimtries.  It  is  an  adjective  indicat¬ 
ing  Johnson  &  Johnson  as  the  source  of  a  product 
and  is  never  the  name  of  a  product. 

It  is  used  in  connection  with  a  whole  family  of 


products  made  only  by  Johnson  &  Johnson . . .  and 
is  always  followed  by  a  product  name  as — BAND- 
AID  Adhesive  Bandages,  BAND-AID  Clear  Tape, 
BAND-AID  Sheer  Strips,  BAND-AID  Moleskin 
Adhesive,  etc. 

We  appreciate  your  mentioning  ovir  trademarks 
along  with  our  products,  and  we  hope  you  will 
continue  to  do  so.  But  when  you  do,  won’t  you 
please  use  both  correctly? 


Linage 

(Continued  from  page  48) 


NEW  ORLEANS,  LA.  NORFOU, 

Ilmat-Picayuna-m  2,S4f,LSI  Ladgar-Ditpatch  t 

f*Tiines-Picayuna-S  831,232  858,203  Portwnouth  Star-a 

States  8  Item-e  1,480,574  1,425,854  Virginian-Pilot-m 

-  -  t^irginian-Pilot  t 

Grand  Total  5,115,142  4,834,708  Portsmouth  Star-S 


‘PORTLAND, 

Oragonian-m  . 

§*Oragonian-S  . 

Oragon  Journal-a  . 

tOragon  Journal-S 

Grand  Total 


NEWPORT  NEWS,  VA. 

MINNEAPOLIS,  MINN.  Press-m  1,382,088  1,173,251 

Tribuna-m  1,573,041  1,578,500  §Prass-S  401,008  404,424 

Star-a  2,553,142  2,421,008  Timas-Harald-a  1,244,481  1,058,421 

fTribuna-S  1,015,407  1,042,333  -  - 

-  -  Grand  Total  3,038,588  2,437,284 

Grand  Total  5,141,810  5,042,842 

NOTE:  Part  run  adv.  included:  1840—  NEW  YORK,  N.  Y. 

2,553,142  (157,428).  1858—2,421,008  (118,-  Times-m  2,488,410  2,321,074 

888).  T,mes-S  2,554,544  2,432,257 

Harald  Tribune-m  843,414  871,043 

MODESTO,  CALIF.  fHarald  Tribuna-S  411,318  447,447 

Bee-e  783,442  704,555  Mirror-m  842,048  842,228 

§Baa-S  205,214  184,443  M.rror-S  358,883  353.504 

-  -  Naws-m  1,804,228  1,553,013 

Grand  Total  888,878  803,188  Naws-S  1,717,322  1,477,415 

Journal  Amarican-e  .  1,087,410  1,024,837 

CANADA  ‘Journal  Amarican-S  348,171  343,787 

2,408,544  2,488,124  Post-e  .  1,137,037  1,100,222 

1,508,207  1,414.474  Post-S  104,383  82,487 

2,404,548  2,573,043  World  Telegram  & 

118,427  137,340  Sun-e  1,278,854  1,231,548 

230,588  220,247  -  - 

- -  Grand  Total  15,281,528  14,521,285 

Grand  Total .  7,073,537  7,233,480  NOTE:  Post  Evening  published  5  days  a 

NOTE:  (*)  Includes  WEEKEND  MAGA-  week  only. 

ZINE  linage.  NOTE:  Part  run  adv.  included:  Mirror-m 

1840—042.048  (148,488).  1858—842.228  (147- 
MUNCIE,  IND.  043).  Mirror-S  1840-358,883  (128,322).  1858 

Press-e  874,404  773,112  —353,504  (110,777).  News-m  1840—1,804,228 

Star-m  843,544  772,850  (848,845).  1858—1.553.013  (704.747).  Naws-S 

“Star-S  235,741  255,081  1860—1,717,322  (1,228,048).  1858—1,477,415 

-  -  (I,2l3,n5).  Journal-American-a  1840  — 

Grand  Total  1,853,731  1,801,053  1,087,410  (138,844).  1858— 1,024,837  (128,41 1). 

Journal-American-S  1840—348,171  (42,434). 

NASHVILLE,  TENN.  1858— 3U.7B7  (  77,848).  World  Tal.  &  Sun-e 

Banner-e  1,480,184  1,334,518  1860—1,278,854  (  248,854).  1858—1,231.548 

Tannessean-m  1,470,247  1,314,855  (  222,480).  Split  run  adv.  News-m  237,287. 

Tennessaan-S  547,773  583,848  Naws-S  144.040. 


POUGHKEEPSIE.  N.  Y. 
New  Yorkar-e  1.042  052 

“New  Yorkar-S  .  387,384 


Bullatin-e 

lournalm 

fJournal-S 


‘OAKLAND,  CALIF. 

2,187,383  1,804,057 
.  741,114  723,288 


Grand  Total 


READING,  PA. 

Eagle  (Sea  Note)  1,242.588  1,083758 

§Eagle-S  247,721  117.06 

Grand  Total  . 1.510.320  I.2II.4M 

NOTE:  Eagle  Evening  and  Timas  Horaing 
'old  in  combination.  Linage  of  oaa  edi. 
tion  (Eagle  Evening)  is  shown. 

RICHMOND,  VA. 

News  Leadar-a  .  1,811.005  1.683.151 

Times  Dispatch-m  .  1,418,470  1,511,758 

(Timas  Dispatch-S  .  748,474  77f375 

Grand  Total  4,278.351  3,868  2M 

;;World-Harald 

(sea  note)  1,387.440  1,243,833  RIVERSIDE.  CALIF. 

tWorld-Harald-S  745,833  740,555  Press-Enterprise 

-  -  (sea  note)  . 1,345  680  1,283  Itli 

Grand  Total  2,153,283  2,004,488  §Prass-Entarprisa-S  283,424  335.121 

(if)  World-Herald  sold  in  combination  ....  .  — 

Morn.ng  and  Evening,  linage  of  only  one  Total  ^  1,448,314  1,621881 

edition,  EVENING,  is  shown.  NOTE:  Press-^tarprisa  Morning  8  Eva 

ning  sold  only  in  combination.  The  Fell. 
ORLANDO,  FLA.  Linage  shown  above  is  that  of  oah 

Star-e  '  2027’235  1  848  004  o"*  edition  (Press-Entarprisa-Momina). 

Sentinel-m  2  027  235  I  848  004  fU"  included:  Press-Entaronss 

Sentinel-S  753.278  751,248 


MONTREAL, 

t‘Star-e 

Gaxatte-m 

La  Prassa-e  . 

La  Patria-S 

La  Petit  Joumal-S  . . . 


Grand  Total  .  3,047,130  2,872,407 

NOTE:  Part  run  adv.  included:  Timas-a 
1840—1.375,472  (157,048).  1858-1,330,314 

(174,888). 


Grand  Total  3,508,214  3,237,442  NEW  YORK  (QUEENS).  N.  Y. 

Long  Island  Press-e  1,458,053  1,453,088 
NEW  HAVEN.  CONN.  §Long  Island  Press-S  544,782  573,538 

Journal  Courier-m  524,180  404,870  -  - 

Registar-e  1,474,545  1,508,320  Grand  Total  2,225,835  2,026,428 

“Rogistar-S  441,877  408,585 

-  -  NIAGARA  FALLS.  N.  Y. 

Grand  Total  .  2,842,402  2,524,875  Gaiette-a  1,141,783  1,024.884 

“Gazette-S  .  180,151  200,210 

NEW  LONDON,  CONN.  -  - 

Day-e  .  1,128,882  858,075  Grand  Total  1,141,844  1,225,104 


Grand  Total .  4,807,748  4,447,254 

NOTE:  Part  run  adv.  included:  1840 — 
685,431.  1858—423,410. 


ROANOKE.  VA. 


Timas-m 

5TImes-S 

World-Naws-e 


Messenger  & 
Inquirar-d  . 
“Messenger  & 
Inquirer-S 

Grand  Total 


Grand  Total 


ROCHESTER.  N.  Y. 


Democrat  t 
Chrorricia-m 
(Damocrat  t 
Chronicla-S 
Times  Union-a 


WHERtf  MY' 

Ek  Editor 


PASADENA.  CALIF. 

Slar-News-a  1.274,488  1,300,378 

§lndependent-Star 

Naws-S  .  385,523  423,840 

Independent-m  .  1,158,813  1,204,188 

Grand  Total  .  2,821,824  2,828,508 


Grand  Total 


4,471,380  4,354.ri 


ROCKFORD.  ILL. 

>la)  .  1,188.241  1.047.630 

.  445,884  486,141 


PAWTUCKET.  R. 


G-and  Total  .  1.445,137  1.533,771 

NOTE:  Star  Morning  and  Ragistar-Repeb- 
lie  Evening  sold  in  combination.  Linage  of 
only  one  edition — Star  Morning— is  shown 
Star  Morning  published  five  week  dap 
only,  excluding  Monday. 

SACRAMENTO,  CALIF. 

2,400,672  2,016287 
544,274  380  683 

783,457  658.314 

275,043  285,518 


PEORIA.  ILL. 

'ournal  Star  (See  Note)  1,442,778  1,351,702 

§Journal  Star-S  485,077  442,280 

Grand  Total  1,827,854  1,783,882 

NOTE:  Journal  Star  Morning  and  Journal  Bae-e 
Star  Evening  sold  in  combination.  Linage 
of  only  one  edition — Journal  Star  Evening 
— is  shown.  *  Union-S 

lA,  PA.  Grand  Total . . 

2,174,234  2,284,473  NOTE:  Union  Morning  published  5  dap 
'5831304  '  588,418  a  waak  onW. 

1,831,072  1,782,805 

1,363,418  1,343,806  ^  ^  ST.  LOUIS.  MO. 

1044  284  838  047  Globe-Democrat-m  .  .  1,323,710  442.738 

'  '  t*Globe-Damocrat-S  .  424.527  244.701 

7,110,316  4,888,868  Pnst-Dispatch-a  2.367,441  I.IOJJj* 

I  .  .  ,  §Post-Dispatch-S  .  1,108,2^  478,515 

icluded:  Inquirer-m  ^  _ 

).  1858—1.782,805  .  5  224.818  2,483.801 

NOTE:  ^rt  run  adv.  included:  Globa- 
ni-vAwia  Damocrat-m  1840—1,323,710  (185,504).  1858 

J3«9ka  -042,728  (  28,538).  .  „ 

®lok>e-I>e*noc<^at  on  strike 

o  8  fal  nM  through  25.  1858.  Post-Dispatch  on  stnka 

2,684.452  2.388,024  ,o  through  June  24.  1858. 

5,582,474  ST.  PAUL.  MINN. 

Pioneer  Praswn  .  1,225.031  1.1*4511 

.  ‘Pioneer  Press-S  .  780,343  8118.^ 

1,141,357  Dispatch-e  .  1,884,657  l,llfl.« 

Grand  Total  .  4,002.051  3,778511 

oan'osv  NOTE:  Part  run  adv.  included:  I8IJ- 

880,843  l.03l,»l  |  fg6.457  (138,202).  1858—1,810.853  (I7L- 

.  727,012  025). 

ana  081  *'• 

ST.  PETERSBURG.  FLA. 

'Indapendant-a .  642,102  SWJS 

“Indapendant-S  .  307,414  281,286 

(Continued  on  page  52) 

EDITOR  8C  PUBLISHER  for  August  6,  I960 


Bulletin-a 
t*Bullatin-S 
Inquirer-m 
Inquirer-S  . 
News-e  . . 


Office  copies  of  E&P  disappearing?  Worse  yet — getting 
clipped?  Subscribe  NOW  and  have  E&P  sent  to  your  home 
each  week.  Relax  with  your  own  "fresh  copy"  without  fear 
of  someone  peeking  over  your  shoulder  or  snitching  your 
favorite  reading! 

Name  . 

Address  . 

City . Zone  ....  State . 

Company  . 

Mail  check  to 

Editor  &  Publisher 

1475  BROADWAY  NEW  YORK  36.  N.  Y. 

$6.50  a  year,  U.  S.  and  Canada — <dl  other  countries,  tIO.OO 


Grand  Total .  4,145,841 

PITTSBURGH.  PA. 

Post-Gai.  &  Sun-Tal.-m  1,437,278 
*Post-Gai.  A 
Sun-Tal.  (S) 

Prass-a  . 

tPrass-S 

Sun-Tal  agraph-e 
Suo-Talagraph-S 

Grand  Total  4.885.880  5,182,821 

NOTE:  (*)  Post-Gaiatta  purcJiasad  tha 
Sun-Talagraph  effactiva  with  tha  April  25th 
1840  issua. 


Money  saved  on  DEEP  STRENGTH  Asphalt- 
Paved  Interstate  and  Defense  Highways  can 
be  used  to  improve  the  road  past  your  farm. 


The  blunt  fact  is  that  new  DEEP  STRENGTH 
Asphalt-Paved  Highways  save  up  to  10%,  and 
sometimes  as  much  as  50%  or  more  in  pavement  costs. 

Maintenance  costs  are  no  greater — often  less.  And 
the  tax  dollars  saved  building  Interstate  and  Primary 
roads  with  DEEP  STRENGTH  Asphalt  Pavement 
can  be  put  to  good  use  improving  and  building  local 
and  farm-to-market  roads. 

To  learn  all  the  facts  send  for  the  new  booklet. 
Apply  the  Big  '‘‘‘Brake"  on  Road  Taxes.  It’s  free  to 
farmers. 

DEEP  STRENGTH  is  the  term  for  modem  Asphalt 


Base  Superhighway  Construction  that  provides  dura¬ 
bility  and  strength  never  before  realized  in  highway 
design.  Here’s  smoother-riding  for  generations,  under 
all  traffic  weights  to  come. 

THE  ASPHALT 
INSTITUTE 

Asphalt  Institute  Building 
College  Park,  Maryland 


Ribbons  of  velvet  smoothness...ASPHALT-paved  Interstate  Highways 


Linage 

{Continued  from  page  50) 


9UINCY.  MASS. 

Patriot  Ladgar-o  .  913,832  llt,9Q 

SCRANTON,  PA. 

Trlbuna^rn  .  44$.52S  4M,91i 

*Scrantonlan-S  .  311,270  320,tf| 


WASH.  Rapubllcan-S  .  3H7Ti  317,334 

I  344  9S4  I  338  387  _ 

'4041739  438:450  Grand  Total  .  1,444,588  1,504,747 

2,103,225  2,044,408 

711,485  440,942  WESTCHESTER  COUNTY 

- MACY  GROUP.  N.  Y. 

4,544,405  4,484,387  Mamaronack  Timai-a  815,475  744,523 

Mount  Varnon  Argu»-a  950,477  842,847 

'T,  LA.  Naw  Rochalla  St<andard- 

1,152.938  1,087,187 

1,310.044  1,253,340  *WORCESTER.  MASS. 

449,283  399,994  Talagram-S  .  555.032  545,208 

■  Talagram-m  .  957,489  878,249 

2,912,287  2,740,543  Gaxatta-a  .  1,294,142  1,270,441 


Grand  Total 


Grand  Total  .  774, 79S  77S.S39 

*lncludat  PARADE  45,547  linat  (1948)' 
51,484  linat  (I9S9). 

WILKES-BARRE.  PA. 

Racord-m  .  438,431  433,712 

T{fflat-La«dar-a  .  1,117,355  I.007.SI4 

*lndapandant-S  .  514,187  520,521 

Grand  Total  2,271,973  2.I4I.II9 

•Includat  FAMILY  WEEKLY  34.881  Unas 
(1940):  43,757  linat  (1959). 

FIGURES  SUPPLIED 
BY  PUBLISHERS 


Journal-a 

Timat-in 

Timas-S 


Timat-m  .  2,253,848  2,333,398 

§Timat-S  .  589,031  454,754 

Grand  Total  .  3,792,595  3,873,524 

NOTE:  (•)  Publithad  5  dayt  a  waak  only. 

SALEM,  ORE. 

Oragon  Statatman-m  .  884,284  908,370 

**Oragon  Stataunan-S  291, 3M  193,899 

Capital  Journal-a  .  1,078,880  1,104,281 

Grand  Total  2,254,530  2,204,550 

NOTE;  1959  figures  supplied  by  Publisher. 

*SAN  ANTONIO.  TEXAS 

Eipras$-m  1,370,347  1,277,244 

fExpratt-Naws-S  .  401,870  405,043 

Express-News  (Sat)  .  349,510  290,357 

Naws-e  1,449,411  1,553,491 

Light-a  1,822,132  1,731,542 

*Light-S  400,517  417,409 

Grand  Total  4,393,987  4,074,104 

NOTE:  Express  Morning  and  Naws  Wa¬ 
ning  published  5  days  a  week  only. 

*SAN  DIEGO.  CALIF. 

Union-m . 1,851,384  1,801.134 

|Union-S  941,244  900,004 

•Tribune-a  2,531,407  2,380,725 

Grand  Total  .  5,344,257  5,081,845 

*SAN  FRANCISCO.  CALIF. 

Chronicla-m  1,593,527  1,378,948 

tChronicla-S  429,479  438,422 

Exa«ninar-m  2,143,322  2,035,489 

•Examinar-S  901.952  914,424 

Call-Bullatin-e  .  847,959 

Naws-o  .  427,871 

Naws-Call-Bulletin-e  1,227,170  . 

Grand  Total .  4,515,450  4,445,513 

NOTE:  Part  run  adv.  included:  Chroni- 
cle-m  1940—1,593,527  (44,478).  1959—1  378- 
948  (42,742).  Chronicla-S  1940—429,479 

(9,750).  1959—438,422. 

*SAN  JOSE.  CALIF. 

Marcury-m  .  2,011,225  445,020 

News-a  .  2.035,384  497,944 

§Marcury-News-S  .  449,814  155,742 

Grand  Total  4,494,423  1,118,724 

NOTE:  All  Newspapers  on  strike  June  I 
to  June  22,  1959. 

NOTE:  Part  run  adv.  included;  Mercury-m 
1940  —  2.011,225  (42,174).  1959  —  445,020. 

New$-a  1940  —  2,035,384  (42,174).  1959  — 


Grand  Total 


Tribuna-e 

Tribuna-S 


Vindicator-e 

§Vindicator-S 

Grand  Total 


Grand  Total 


Spokatman-Raviaw-in 
tSpokasman-Raview-S 
Chronicla-a  . 


Star-e  . 

Ossining  Citizen- 

Ragistar-e  . 

Peekskill  Star-a  . 

Port  Chaster  Item-e 
Tarrytown  News-e 
Yonkers  Herald 

Statesman-e  . 

White  Plains  Reporter 

Dispatch-e  . 

Rockland  Journal 
News-a  . 


American-News-a 

Amarican-Naws-S 


Grand  Total  .  2,503,208  2,383,993 

STOCKTON,  CALIF. 

Record-e  1,548,534  1,397,439 

•SYRACUSE,  N.  Y. 

Harald-Journal-a  .  1,905,417  1,727,084 

§*Herald-Afnarican-S  ..  574,532  420,741 

Post-Standard-m  .  1,134,581  993,404 

tPost-Standard-S  .  324,409  384,094 


Grand  Total 


ALTOONA,  PA. 

Mirror-a  .  1,095,395  1,079,792 

APPLETON-NEiNAH-MENASHA.  WIS. 

Post-Crascant-a  1,470,054  1,411,431 


Grand  Total  .  9,054,041  7,531,344 

NOTE:  Rockland  Journal  Naws-e  part  of 
Westchester  Group  starting  January  I, 
1940. 


BATTLE  CREEK, 

Enquirer  &  News-e  .  I 
Enquirer  &  News-S 

Grand  Total  .  I 


Grand  Total 


News-Tribune-e 

News-Tibune-S 


KANSAS 

.  930,224 

255,949 
.  1,444,937 
.  1,228,334 
414,722 


Grand  Total 


CANTON.  OHIO 

Repository-e  .  1,845,388  1,404,758 

Repository-S  .  701,548  448, 4X 

Grand  Total  .  2,544,954  2,253,3)8 

CARBOMDAll  MWWM  MURPHYSBORO. 

ILL. 

Southern  lllinoisan-e  ..  501,254  433,IDt 

Southern  Illlnoisan-S  ..  113,548  78,488 


Tribune-m 

fTribune-S 

**Times-e 


Grand  Total 


•Times-m 

Blade-e 

Blade-S 


Grand  Total  .  414.824  511,434 

Does  not  include  FAMILY  WEEKLY. 

CHAMPAIGN-URBANA.  lU. 

ouriar-e  .  714,124  537,278 

ourier-S  .  197,244  141,238 


ADVERTISING 
LINAGE  SERVICE 


Grand  Total 


Star-w  .  72,723  81,903  BLUEFIELD,  W.  VA. 

-  -  Telegraph-m  .  494,022  428,041 

Grand  Total  4,890,188  7,087,151  •Teloqraph-S  .  142,237  185,945 

NOTE:  (*)  Includes  Weekend  Magazine  -  - 

linage.  Grand  Total  .  454,259  413,984 

Part  run  adv.  included:  Telegram-e  1940  ’Includas  FAMILY  WEEKLY  34,881  lines 
—2,530,524  (75,415).  1959-2,400,990  (51.-  (1940);  43,757  lines  (1959).  NOTE:  Tele- 

283).  gram-S  sold  in  combination  with  Sunset 

News-e. 

TRENTON  N  J 

Evening  Times-e  ‘  1.234,^1  1,184,217  COLUMBIA,  S  C. 

••Times  Advertiser-S  424,420  371,118  State-m  .  983,910  878,212 

Trentonian-m  .  910,110  824,597  •State-S  .  381,195  374,953 

-  -  Record-e  .  758,248  724,062 

Grand  Total  2,549,481  2,381,932  -  - 

NOTE:  Timas  Evening  published  5  days  a  Grand  Total  .  2,123,373  1,977,247 

week  only.  •Includes  AMERICAN  WEEKLY  20,588 

lines  (1940);  34,798  lines  (1959). 

TROY.  N.  Y. 

Record  (See  Note)  ....  1,094,927  1,014,241  JAMESTOWN,  N.  Y. 

NOTE:  Record  Morning  and  Timas-  Post-Journal-a  .  1,054,702  941,934 

Record  Evening  soid  in  combination.  Lin-  Includes  FAMILY  WEEKLY  34,881  lines 

age  of  one  edition  (Record  Morning)  is  (1940). 

shown. 

LAS  VEGAS.  NEV. 

•TULSA.  OKLA.  Nevada  Sun-m  .  1,037,799  854,543 

Tribune-a  .  1,757,092  1,470,790  Nevada  Sun-S  .  188,250  123,719 

World-m  .  1,710,784  1,453,798 

World-S  .  481,447  503.247  Grand  Total  . 

Grand  Total  .  3,949,323  3,827,855  MO 

UNION  CITY.  N.  J. 

Hudson  Dispatch-m  ...  842,303  744,241 

UTICA,  N.  Y.  Grand  Total  , 

Observer  Dispatch-a  ..  1,122,240  1,091,508 

••Observer  Oispatch-S  302,081  304,900  NEW 

Press-m  .  1,304,087  1,282,431  El  DIario  De 

-  -  Nueva  York-m 

Grand  Total  .  2,728,428  2,481,039  El  Diario  De 

Nueva  York-S 

WASHINGTON.  D.  C. 

News-e  .  1,237,941  1,159,431  Grand  Total  . 

Post-m  .  3,039,287  2,745,420 

I'Post-S  .  944,944  950,840  NORk 

Star-e  .  2,801,320  2,495,042  Norwalk  Hour-e 

fStar-S  .  897,971  902,947 

-  -  PATI 

Grand  Total  .  8,941,503  8,454,100  Call-m  . 


DAVENPORT.  IOWA 

Times-e  .  I,I84,9W  1,12020 

Damocrat-S  .  374,904 

Damocrat-d  .  844,724  745,IM 

Grand  Total  .  2,424,420  2,29l,l» 

DAYTONA  BEACH.  FLA.  _ 
947,172  845.391 

239,487  257,083 

927,455  79I,9N 


SAN  RAFAEL.  CALIF. 

Independent-Joumal-e  1,100,041  1,003,490 

SCHENECTADY,  N.  Y. 

Gazette-m  1,241,041  1,147,038 

••Union  Star-e  879,824  823,551 

Grand  Total  .  2,140,845  1.970,589 


News-e  . 

Newi-Journal-S 
Journal-m  _ 


Times- 


Grand  Total  .  2,134,314  1,893,431 

DECATUR.  lU.  _ 

Herald  A  Review-me  ..  1,072,940  9N,4N 

Herald  4  Review-S  ...  328,580  3I3,7N 

Grand  Total  .  1,401,540  l,M2M 

Does  not  include  FAMILY  WEEKLY. 

EAST  ST.  LOUIS.  lU. 

Journal-a  .  574,803 

Journal-S  .  183,151  2222G 

Grand  Total  .  757,954  715,195 

GRAND  FORKS.  N.  D. 
Harald-eS  .  447,989  453,511 

GREEN  BAY.  WIS.  ,  , ,  _ 

Press-Gazette-e  .  1,424,810  1.214,949 

GREENWICH,  CONN. 

Time-e  .  548.232  914,119 

HAVERHILL,  MASS. 

Gazette-a  .  578,438  477,893 

HUNTINGTON,  W.  VA.  _ 

Adv*rtls«r-«  .  9i2.503 

—  -  .  Harald-Dlspatch-m  _  945,323  l.lll.jj 

....  1.150,410  949,793  •Herald-Advertiser-S  ..  294.847  393,0R 

ON,  N.  J.  Grand  Total  .  2,244,473  L®.® 

....  8n.l35  900,573  ‘Includes  AMERICAIN  WEEKLY  20,535 

....1,211,333  1,175,440  lines  (1940);  34,318  lines  (1959). 

2,083,448  2,074,033  {Continued  on  page  54) 
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AUSTRALIA'S 


Expanding  )fVealfh 
Offers  Opporfumfies 

iNVMttgate  th«  developmenta 
that  ara  taking  placa  —  In- 
craaaad  population.  Industrial 
davalopmant,  high  standard 
of  living,  and  tho  mounting 
succaaaas  of  ovar  800  U.  8. 
companlaa  that  ara  oparating 
and  hava  8600,000,000  Invaatao 
In  Australia. 

To  keep  in  touch  with  marketing, 
advartWng,  pebllthing  and  graphic 
arts  la  Australia  read 


World-m  . . 
World-S  ... 
News-Star-e 


PahMihed  /erSwlgAaly 

Aaaoal  Subaariptiaa  to  U.  S.  18 
IS  Hoariltoa  St.,  Sydaay,  Aastrollo 


Grand  Total 


tu.in 

rii.on 

MM.TSO 

M.UC 


M.Jff 

257.00 

TO.OOO 


Quick  as  you  can  say  American! 

SHOWPLACE  OF  LATEST  CONVENIENCES,  American 
Airlines  new  Jet  Age  Terminal  at  Idlewild  Airport,  New 
York,  welcomes  you  with  a  friendly,  restful  decor  you’ve 
never  before  experienced.  It’s  a  whole  new  concept  in 
ground  service  convenience! 


There  are  4  nonstop  Jet  Flagships  from  Los  Angeles 
to  New  York,  3  nonstops  from  San  Francisco.  Choose 
Mercury  or  Royal  Coachman  Service.  For  reservations, 
see  your  Travel  Agent  or  call  American  Airlines — first 
choice  of  experienced  travelers. 


m,  AMERICAN  AmUNES>^ 


AMERICAS  LEADING  AIRLINE 


Linage 
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CIRCULATION 


POTTSTOWN,  PA. 


HYANNIS,  MASS. 
Cap*  Cod  Standard- 
TImat-* .  604,800 


JOHNSTOWN,  PA. 

Trrbun*.D*«nocrat-d  1,159,935  1,069,222 


KENNEWICK'PASCO-RICHLAND, 

WASH 

Tri-City  Herald-*  *  596,337  491,099 

Tri-City  H*rald-S  134,078  110,586 


Grand  Total  .  730,415  601,685 

Does  not  include  FAMILY  WEEKLY. 


KINGSYON,  N.  Y. 


LINCOLN,  NEBR. 

Star-m  1,055,292 

Journal-*  .  1,044,386 

*Journal  t  Star-S  228,956 


Grand  Total  2,328,634  1,968,050  Capital-m 

*tncludes  PARADE  44,865  lines  (I960):  State  Jou 
51,363  lines  (1959).  Capital-Jc 


LOCKPORT,  N.  Y. 

Union-Sun  t  Journal-*  .  529,718  517,076 


MADISON,  WIS. 


State  Journal-m  .  1,356,145 

State  Journal-S  .  425,348 


Grand  Total  3,132,934  2,816,926 

’Includes  PARADE  44,870  lines  (I960); 
51,366  lines  (1959). 


MOLINE-ROCK  ISLAND,  ILL. 
Argus-e . 1,028,384  9 


1,117,298  1,047,536 


MONTGOMERY,  ALA. 

Advertis*r-m  .  960,884 

Advertiser-S  293,866 

Journal-*  .  996,310 


Grand  Total  2,251,060  2,196,002 


NEW  BEDFORD,  MASS. 

Standard-Times-e  1,013,292  908,320 

Standard-Times-S  242,895  237,185 


Grand  Total  1,256,187  1,145,505 

Includes  PARADE  44,865  lines  (I960);  51,- 
363  lines  (1959). 


NORRISTOWN,  PA. 
Tlmas-Herald-e  792,834 


NORTH  PLATTE.  NEB. 
Telegraph-Bulletin-*  589,820 


QUINCY, 

ILL. 

H*rald-Whig-e 

673,078 

587,580 

Herald-Whig-S 

181,020 

203,056 

Grand  Total 

854,098 

790,636 

RAPID  CITY, 

S.  D. 

Journal-d  . 

632,184 

578,564 

Joumal-S 

174,860 

148,904 

Grand  Total 

807.044 

727,468 

SALISBURY. 

N.  C. 

Salisbury  Post-e  . 

610,372 

565,194 

Salisbury  Post-S 

186,158 

181,300 

Grand  Total 

796,530 

746,494 

SIOUX  FALLS.  S.  D. 

ArguS'Laader’d  . 

787,934 

641,620 

Argus-L*ader-S . 

243,586 

266,896 

Grand  Total 

1,031,520 

908,516 

SUPERIOR, 

WIS. 

Telegram-e 

557,256 

515,564 

TOPEKA,  KANS. 

Capital-m . 

919,821 

850,500 

State  Journal-e  . 

863,128 

806,820 

Capital-Journal-S  . 

289,996 

277,560 

Grand  Total  . 

2,072,945 

1,934,870 

TUCSON, 

ARIZ. 

Star-m  . 

1.641,867 

1,483,811 

Star-S  . 

339,133 

306,530 

Citizen-e  . 

1,875,300 

1,745,257 

Grand  Total  . 

3,856,300 

3,535,598 

WAUKEGAN,  ILL. 

News-Sun-e  . 

1,386,448 

1,264,396 

WILMINGTON.  DEL. 

News-Journal-me  . 

1,686,934 

1,661,796 

WOONSOCKET,  R.  1. 

Woonsocket  Call-e 

nB,846 

685,636 

CANADA 

CALGARY. 

ALTA. 

Herald-a . 

1,914,301 

1,961,316 

EDMONTON. 

,  ALTA. 

Journal-e 

1,790,704 

1,896,387 

HAMILTON 

,  ONT. 

Spectatcr-e . 

2,362,585 

2.333,745 

KITCHENER-WATERLOO,  ONT. 

Record-e  . 

1,335,380 

1,251,885 

NORTH  BAY,  ONT. 

Daily  Nugget-e 

699,084 

695,670 

OTTAWA, 

ONT. 

Citizen-e . 

1,884,677 

1,774,359 

Introducing  ICMA’s 
Third  Vice-Pres. 


’s 


Once  again  International  Cir-  served  as  chairman  of  the  ICMA 
culation  Managers  Association  Bulletin. 


At  home,  he  has  always  been 


J.  Truman  Kahler,  Rome  on  various  Chamber  of  Com- 
(N.  Y.)  Sentinel,  as  third  vice-  merce  and  United  Fund  corn- 


president  at  the  recent  Mont-  mittees.  He  is  a  past  president 
real  convention.  of  the  Kiwanis  Club  of  Rome, 


Truman  Kahler  has  long  and  at  present  is  secretary  of 
been  identified  with  both  New  the  Kiwanis  Health  Camp  for 


York  State  Circulation  Man¬ 
agers  Association  and  ICMA. 


Boys,  treasurer  and  director  of 
the  local  YMCA.  and  a  vestry- 


He  was  president  of  the  New  man  of  Zion  Episcopal  Church. 


since  1949,  a  post  he  is  still 
holding. 

He  was  elected  a  director  of 


Reporter  Seeks 


a  three-year  term,  serving 


boy  Training  Film  Committee, 


H-D  Issue  Dog 


more  recently  on  the  Member- 


ZlON,  IlL 

Ford  Wilson,  North  Shore 


^  Truman’s  major  responsi-  Tribune,  is  seeking  an  interview 


who  has  been  avidly  hoarding 
Began  a»  Country  CM  final  editions. 

It  seems  that  Mr.  Wilson  be- 
Mr.  Kahler  started  his  news-  came  a  bit  uneasy  over  the  re- 


culator  for  the  Rome  Daily  Sen-  Brothers’  Zion  News  Agency  S 
tinel  in  1933,  working  through  when  a  man  entered  and  stated 
various  supervisory  jobs  in  the  his  desire  to  pay  for  21  news- 


pointment  as  circulation  man¬ 
ager  in  1936. 


“Which  newspapers  and  what 
date?”  asked  Miss  Lola  Bell, 


In  ICMA  circles,  Mr.  Kahler,  ^ho  was  tending  goal  in  the 


589,820  574,658  cOM,c'’s*cti^!if.^'‘^'^'’  “  with  the  Utica  (N.  Y.)  Press  ^  ” 

TAM  and  Observer-Dispatch,  as  co-  Ju»t  the  Facte 

SASKATOON,  SASK.  ,  .  .il  t/^rpw 

«9'9?3  Star-Phoenix-e  1.IH585  1,010,921  chairmen  won  the  1957  com-  Tom 

trois  rivieres,  que.  t  ?  i!  m  Morrow,  conductor  of  the  Trilv 

1,244,194  1,056,479  L*Nou»*iii$t*-e  885  167  681,955  the  ICMA  County  Fair  held  in  ,  .  ’  fpll  the 

EKLY  36,488  line.  _  connection  with  the  Kansas  City  A  Line  o  Two  tell  the 


OGDEN,  UTAH 

Standard-Examinpr-e  994,284 

Standard-Examiner-S  249,910 


Just  the  Facte 


Grand  Total  .  1,244,194  1,056,479 

Includes  FAMILY  WEEKLY  36,488  lines 
(I960);  43,529  lines  (1959). 


cnairmen,  won  tne  lyo/  com-  ...  .  .  ,  .  _ 

A  i-  c  Au  u  A  u  u-A  A  From  this  point  on  let  Tom 

petition  for  the  best  exhibit  at  ,  ...  m -a 

TriWA  r _ A,.  Morrow,  conductor  of  the  Tnb- 


OIL  CITY-FRANKLIN,  PA. 


Derrick-m  .  592,674 

News-Herald-e  .  476,544 


VANCOUVER.  B.  C. 

Sun-e  2,459,064  2,704,204  Convention 

Province-m  1,244,994  1,308,817  For  the 


For  the  past  two  years,  Mr. 


9  059  Includes  WEEKEND  MAGAZINE'  951106  _ _ l  ’u  a  little  Sadly. 

2l^  lines  (I960);  92,501  lines  (1959);  PR  30,227  Kahler  has  Served  as  co-chair-  ^ 


story: 

“I  do  not  know,”  said  the  man 


Grand  Total  .  1,069,218 


PADUCAH,  KY. 

Sun-Democrat-e  .  827,204 

Sun-D*mocrat-S  .  242,270 


WINNIPEG,  MAN. 

1,483,339  1,551,243 


man  of  the  Round  Table  dis¬ 
cussions,  and  in  1959-60  he 


to  have  those  facti 


SaJliuiLY  Heart  Attack  Strikes 

"’“'■“■'’•""“I'’”'  News’  Danton  Walker 


PASSAIC-CLIFTON,  N.  J. 
Herald-News-*  .  1,175,784  1,092,335 


Hyan.ms,  Mass. 
Danton  Walker,  61-year-old 
Broadway  columnist  for  the 


PENSACOLA,  FLA.  Broadway  columnist  for  the 

Journal-tn  .  ..  1,227,590  1  270,122  xr  ■  j 

N*ws-Joumai-S  288  288  295  092  Korfr  \ews,  remained  on 


N»'>'*-e  724,430  723,310  the  danger  list  at  Cape  Cod 

Grand  Total  .  2,240,308  2,288,524  Hospital  after  being  stricken 


-  .  BLUFF,  ARK.  while  vacati 

Commarctal-*  .  667,912  643,664  .  w 

*Comm*rci*l-S  .  141,400  138,880  town.  Mass. 


with  a  heart  attack  July  29 
while  vacationing  in  Province- 


Grand  Total  .  809,312 


Mr.  Walker  began  his  na- 


•Doe*  n«»t  include  36,484  iinas  FAMILY  tionally  Syndicated  column. 


PITTSFIELD,  MASS. 


“Broadway,”  in  1937,  four  years 
after  joining  the  News  as  as- 


Berkslnr*  Eagle-*  '  1,077,510  1,012,928  sistant  financial  editor. 
54 


J.  Truman  Kahler 


if  I  am  to  get  you  the  news¬ 
papers,”  said  Miss  Bell  firmly,  g 

“I  already  have  the  news¬ 
papers,”  said  the  man. 

“Where  are  they?”  asked  Miss 
Bell,  bewildered  but  dead  game. 

“In  my  basement,”  said  the 
man. 

“How  did  they  get  there?” 
asked  Miss  Bell. 

“Delivered,”  said  the  man. 

“By  carrier?”  Miss  Bell  in¬ 
quired. 

“No,”  said  the  man,  “my  dog 
brought  them  home.” 

The  deal  was  consummated.  ^ 
The  man  paid  for  21  papers. 
Carriers  who  had  been  charged 
with  mislaying  21  papers  were 
given  a  mass  reprieve. 
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Dateline  /  Johns-Manville' 

Examples  of  industrial  news  generated  in  recent  months 


tOVWli,  Wj\«9\rS  CO^’'*''"  tstagif,  '«'• 

1-0&  ^ 

j-«  30  r^UVs'«'''''‘^''^^  ^,5Esi  ';5y?o^'' 

►S^rUIS''  .-CSPSCU'-U  '  ■ 

3'  ^P«V^«|.,  sgl-  J'?0..o'*'colo-  “*’’ 

,.W  3S,„r,:VC^S  ’’\ff\'^S£l05/''|S.'l'>'-''  “’’*' 


Johns-Manville  Public  Relations  Department 

22  East  40th  Street,  New  York  16,  N.  Y. 

Telephone:  LExington  2-7600 


*Qiiery  us,  if  you  think  we  can  be  of  help. 


The  Weekly  Editor 


By  W,  E,  Berger 

President, 

Associated  Texas  Newspapers 

COMPUTING  COSTS 

Bif?  business  has  been  com- 


big  newspapers  are  well  ac-  them  doing  the  work,  and  have 
quainted  with  the  advantages  of  all  of  the  answers  for  all  of  our 


f  J  •  «  in  Hondo.  The  Anvil  Herald  printed  reports,  separated  for 

W  Payroll  Account  issues  checks  each  paper,  segregated  by  de- 

fQj.  all  employees.  These  are  partment,  of  all  costs  and  ex- 

totaled  before  distribution,  and  penses. 

ATN  pays  the  total  amount  How  does  this  actually  help 
into  the  Anvil  Herald  payroll  run  the  paper?  First,  we  know 

account.  Amounts  to  be  charged  if  we  made  or  lost  money  by  the 

against  various  departments  are  20th  of  the  following  month. 

Center  in  Houston.  For  about  P>aced  on  the  copy  of  the  ATN  We  can  see  our  profit  or  Ion 

$150  per  month  we  could  obtain  check.  This  is  the  report  we  position  for  the  year  to  date, 

the  services  of  their  full  range  Center  for  that  news-  since  all  reports  give  monthly 

puter  conscious  for  years,  and  of  electronic  equipment,  with  paper.  totals  and  cumulative  totals  for 

big  n^spapers  are  well  ac-  them  doing  the  work,  and  have  we  can  chc^k  hv  H 

o .Ctto n f o answcrs  for  all  of  our  Ssecond,  we  can  cneck  by  de¬ 
papers  just  10  days  later.  Why  should  the  amounts  be  partments  and  see  if  they  are 


electronic  analysis.  But  what  papers  just  10  days  later.  Why  should  the  amounts  be  partments  and  see  if  they  are  r 

little  newspapers  fail  to  realize  Our  only  responsibilities  are  listed  on  the  check?  That’s  running  normally,  higher,  or  | 

is  that  the  same  machines  that  a  valid,  double-entry  bookkeep-  where  the  analysis  comes  in.  lower.  If  we  notice  a  continual  i 

manipulate  the  multiple  digits  ing  system  that  balances,  plus  In  preparation  for  this  system  l®w  repair  level  on  machinery  ^ 

of  big  newspapers  are  easily  sending  the  data  in  to  the  Serv-  we  classified  all  employees  ac-  P^^rts,  for  example,  we  know  f 

available  to  little  newspapers,  ice  Center.  The  former  is  not  cording  to  the  department  where  tl'fy  boing  properly  main-  > 

also.  difficult,  and  is  something  every  labor  is  performed  —  editorial,  tained. 

We  first  discovered  this  in  business  should  have  anyway,  photographic,  press  engraving,  another  example,  the  r^  jfi 

1956.  Since  then  an  electronic  We  do  it  in  Hondo  from  the  makeup,  secretarial,  etc.  ports  have  guided  hiring  poli- 

computer  has  been  one  of  the  daily  reports  sent  in  from  all  These  departments  then  get  If  we  find  the  overtime  t 

most  valuable  managemental  the  papers.  This  does  not  mean  a  code  number,  since  English  cumulative  total  in  a  depart-  ^ 

aids  to  ATN  (Associated  Texas  we  have  to  chase  down  every  must  be  translated  into  number  ment  is  ruiining  about  $3,000  f 

Newspapers).  It  has  provided  odd  27  cents.  If  it  is  reasonably  before  data  can  be  fed  to  the  hy  October,  in  a  given  year,  we  f 

an  analytical  function  to  cost-  close,  we  simply  charge  the  dis-  computer.  These  are  4-digit  know  it  justifies  hiring  another  | 

ing  that  we  never  could  have  crepancy  to  the  over  and  short  numbers,  and  for  computer  pur-  man.  f 

before  but  which  is  of  extreme  account.  poses  they  follow  the  numerical  ; 

importance  to  a  small  paper.  In  The  data  goes  to  the  Center  designation  of  the  paper.  Pay-  ...  : 

addition,  it  has  taken  the  tedium  on  the  10th  of  each  month,  and  roll  checks  are  designated  in  the 

out  of  bookkeeping,  kept  it  cur-  consists  of  three  reports.  One  500  series  of  numbers,  as  are  rp-rry  Tyj  o  y-v  *  ryi  a  ^ 

rent,  and  halved  bookkeeping  is  the  Daily  Summary,  listing  all  expenses.  itlUlloLFAlA 

man-hours.  each  day’s  receipts.  Another  is  So  receipts  and  payments  and 

Actually,  modern  data  pro-  payments.  We  expenses,  as  well  as  taxes,  de-  ^ 

cessing  was  needed  fully  15  make  this  easy  by  making  all  predation,  electricity,  plastic 

years  ago,  when  the  writer  pur-  triplicate  with  one  for  engravings  and  all  other  ^  RFtniNr  I 

chased  his  first  newsnaner  —  ^  Center.  The  items  are  coded  in  these  three  KliAUlNU - 

tbp  Hntiil/y  Antiil  _  a  third  report  consists  of  accrued  types  of  reports  according  to  Two  weeklies  have  recently  been  ! 

weeklv  in  the  Medina  Conntv  it®ms,  such  as  l/12th  of  the  the  department  responsible  for  launch^  in  the  Dallas  subur^  ■ 

seat  40  miles  west  of  San  An-  tot^i  annual  depreciation,  bad  them.  The  Service  Center  feeds  area.  The  Southwest  Dadu  g 

tonio  The  Anvil  Herald  trrew  allowances,  etc.  these  numbers  into  their  Univac  County  Suburban  is  serving 

£  j.  -4 /?  j  SiiDDos€  W6  ar©  suDDlvincT  svst6in  at  Houston  and  bv  tb©  coniniuniti©s  of  Duncanvill©,  D®"  v 

from  SIX  pages  to  16  and  up  ^“PP«^  ^  «“P^  ‘^OtHf  thrmonth  we  receive  Soto  and  Cedar  Hill,  while  the 

before  changing  to  an  8-column  ^^^ta  for  the  payroll  account,  40th  of  the  month  we  receive  circulates  in  J 

format,  and  has  held  regularly  ^  fast.eaY.win.r  area  around  two  ! 


THURSDATA 


SUBURBAN  READING  - 


at  12  to  16. 

By  1956  ATN  had  been 
formed  as  owner  in  whole  or 
part  of  the  Anvil  Herald,  the 
Sequin  Enterprise,  Zavala  Coun¬ 
ty  Sentinel,  Carrizo  Springs, 
Javelin,  Waelder  Home  Paper, 
Sabinal  Times,  Valley  News  of 
Schvrtz-Cibolo,  and  a  monthly 
magazine  named  Sun  and  Soil 
which  has  distributed  with  all 
of  these  papers.  ATN  headquar¬ 
ters  is  at  Sequin,  the  biggest 
of  our  town,  but  the  bookkeep¬ 
ing  department  is  in  Hondo 
where  the  transaction  load  is 
heaviest,  and  bookkeeping  for 
all  the  publications  is  done  at 
Hondo. 

Up-to-Date  Bookkeeping 

We  kept  up  with  the  growth 
editorially  and  in  sales  and 
shop,  but  up-to-date  bookkeep¬ 
ing  was  a  casualty.  In  1956  two 
women  worked  considerably 
more  than  full-time  at  the  task 
and  their  output  was  admirable, 
but  it  always  was  three  months 
before  we  could  tell  if  we  had 
made  or  lost  money  in  any  par¬ 
ticular  month. 

Investigation  led  to  the  Rem- 
ingfton  Rand  Univac  Service 


Soto  and  Cedar  Hill,  while  the 
Lewisville  Leader  circulates  in  J 
a  fast-growing  area  around  two 
new  Lakes,  Grapevine  and 
Garza-Little  Elm.  The  Suburban 
is  published  and  edited  by  Royce  j 
Brown,  former  teacher  of  jour- 
nalism  at  Arlington  High  ; 
School.  Allen  Bogan,  former  J 
newspaperman  in  Dallas,  and  f 
Denton,  Tex.,  publishes  and  ed-  S 
its  the  Leader.  ! 

*  *  »  J 

(- 

HALF-A-BUCK  FOR  A  SLIP  I 
—  A  new  weekly  newspaper,  the  ^ 
Austin  (Tex.)  Times  Herald, 
published  its  first  edition  July 
28  with  a  front  page  notice  of¬ 
fering  50  cents  to  the  first  per¬ 
son  finding  any  typographical 
error.  The  paper,  published  by  | 
offset,  contained  eight  ei^t-col-  1 
umn  pages  and  32  tabloid  pages.  4 
Publisher  is  J.  A.  Newborn  Jr,  | 
who  is  also  associated  with  an  I 
Austin  radio  station.  I 


NAME  THAT  FIRM  —  New 
owners  of  the  weekly  Queem 
Post  on  Long  Island  hare 
formed  Golden  Ink,  Inc.  as  tta 
publishing  company.  Add  to  u>- 

ATN  President  and  Hondo  Publisher  W.  E.  Berger  (inset)  spends  about 

four  hours  per  month  studying  Remington  Rand  Univac  Service  Center  f  sllck-paper  wee  y 

report.  Mrs.  Elva  Krenmueller  checks  journal  summary  of  report,  right  ®/  Westchester  is  issuM  J 

($20,157.79)  against  her  own  record  and  finds  it  matches.  Hue  and  Cry  Publishing  Co. 
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Girls  Interpreted 
By  Enid  A.  Haupt 

By  Ray  Erwin 

Enid  A.  Haupt  knows,  loves,  cause  for  the  most  part  it  is 
understands,  advises,  interprets  enjoyed  by  adults  as  well  as 


teen-age  girls. 


young  girls.  It  is  ideal  because 


She  shows  her  mastery  of  the  there  is  a  crying  need  for  par- 
mysteries  and  complexities  of  ents  to  understand  their  children 
an  upcoming  generation  through  and  for  children  to  understand 


three  communications  media: 

1)  Her  “Young  Ideas”  column, 
which  is  syndicated  to  news- 


their  parents. 

“I  know  from  my  own  experi¬ 
ence  as  a  daughter  and  later  as 


papers  once  a  week  by  Women’s  a  mother  how  important  it  is 


News  Sendee. 


for  parents  to  understand  their 


2)  Her  sensationally  success-  children  all  through  the  difficult 

ful  work  as  editor  and  publisher  adolescent  period,”  she  added, 
of  Seventeen,  a  monthly  maga-  “No  matter  what  advances  sci- 
zine  reaching  almost  3,000,000  entists  have  made  in  some  fields, 
readers.  children  still  have  to  go  through 

3)  Her  weekly  teen  panel  seven  years  of  rugged  change.” 


series  on  Saturday  afternoons  Mrs.  Haupt  observed  that  each 
over  NBC’s  “Monitor.”  generation  develops  its  own  cus- 

toms  and  language,  which  are 
Newswoman  hard  for  the  preceding  genera- 

Mrs.  Haupt,  formerly  a  full-  tion  to  understand  and  appreci- 
time  newspaperwoman,  gets  ^^e.  Often  parents  and  children 
most  of  her  ideas  for  her  “Young  seek  the  same  things  but  fail  in 
Ideas”  column  at  night  or  over  communicating  their  ideals  and 
weekends  in  her  city  and  coun-  ideas  to  each  other,  she  said. 


try  homes,  away  from  her  office 
with  its  demands  for  decisions. 
The  column  will  be  two  years 


Testing  Ground 
The  column  is  used  as  a  test- 


old  in  September,  When  the  ing  ground  for  ideas.  When  one 
newspaperwoman  turned  maga-  is  particularly  successful,  it  is 
zine  editor  she  found  it  hard  to  likely  to  be  expanded  into  an 
think  three  months  ahead  and  article  or  series  for  her  maga- 
was  prone  to  think  of  tomorrow  zine. 

instead.  Example:  A  survey  showed  a 

Incidentally,  Mrs.  Haupt  is  a  shocking  prevalence  of  social 
member  of  a  newspaper  family,  drinking  by  young  people  in 
She  is  a  sister  of  Walter  H.  their  homes  with  their  parents. 


Annenberg,  publisher  and  edi-  Mrs.  Haupt  wrote  a  column 
tor  of  the  Philadelphia  (Pa.)  showing  that  the  chemistry  of 
Inquirer.  an  individual  girl  drinking  in 

“I  do  a  lot  of  research  by  the  security  of  her  home  is  en- 
reading  everything,”  said  Mrs.  tirely  different  from  drinking 
Haupt,  a  pretty  blond  with  an  away  from  home  in  mixed  and 
intense  interest  in  her  chosen  excited  company.  The  idea  was 
field  of  interpretation.  “I’m  al-  tested  in  a  column  and  then  was 
ways  happy  and  spirited  about  used  in  the  July  issue  of  Seven- 
work — it  must  be  madness,”  she  teen. 

added  with  a  gay  laugh.  Example :  Two  gprl  readers 


added  with  a  gay  laugh.  Example :  Two  gprl  readers 

.  .  discussed  interfaith  marriage  in 

reminine  Office  jjgj.  column  and  the  subject  is 

The  editor-publisher-columnist  explored  in  a  three-part 

was  interviewed  as  she  sat  in  a  series  of  articles  in  the  maga- 
Wg  pink  leather  chair  behind  a  zine. 
narrow,  10-foot-long  Spanish  n  v  .u  v 

oak  table  with  two  ivory  tele-  **** 

phones  at  her  elbow,  in  her  huge  The  nation’s  birth  rate  is  so 


Of,  By,  For  the  Young 


phones  at  her  elbow,  in  her  huge  The  nation’s  birth  rate  is  so 
beige-and-pink  office,  two  whole  high  that  by  the  end  of  the 
walls  of  which  are  plate  glass  1960s,  it  is  expected  that  48.6% 
windows  looking  far  down  on  of  the  population  of  the  United 
Madison  Avenue.  A  big  bunch  States  will  be  under  25  years  of 
of  pink  gladioli  added  color  to  age.  (A  survey  by  Seventeen 
her  work  table.  released  July  21  indicated  that 

“The  column  is  a  combination  America’s  9,760,000  teen-age 
of  advice  and  the  philosophy  of  Prls  annually  spend  $3.2  billion 
Seventeen,  which  is  to  be  enter-  their  wardrobes). 

^*bung  while  enlightening,”  she  “This  is  becoming  a  nation 
explained.  “It  is  different  be-  of  the  young,  by  the  young,  for 
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Mrs.  Enid  A.  Haupt 

the  young  and  I’m  not  surprised 
the  political  parties  are  turning 
to  young  leaders,”  said  Mrs. 
Haupt. 

“When  I  was  a  special  corre¬ 
spondent  of  the  Philadelphia  In¬ 
quirer  during  World  War  II, 
I  noticed  that  many  women  were 
engaged  in  war  work  and  their 
children  were  growing  up  with¬ 
out  much  home  training,”  she 
continued.  “In  my  column  I  try 
to  supply  advice  from  my  own 
experience  and  tell  young  people 
about  liberal  arts  and  supply 
them  with  what  I  feel  parents 
and  the  schools  do  not.” 

How  can  the  columnist-editor 
reach  out  to  young  girls? 

“I  have  a  very  long  memory 
and  I  am  completely  immature,” 
she  answered  with  a  laugh.  “I 
recall  g^rowing  pangs,  suffering, 
moments  of  shyness.  I  adored 
my  mother  and  family  and  know 
how  a  young  girl  feels.  Now,  I 
am  like  a  mother  to  millions  but 
at  the  end  of  the  day  I  can  lock 
my  office  and  go  home  without 
emotional  problems.” 

Never  flute 

Sometimes,  Mrs.  Haupt  writes 
two  or  three  columns  at  once. 
Sometimes,  she  ruminates  over 
a  single  column  for  two  months. 
She  never  writes  down  to  young 
people  and  never  uses  cute  lan¬ 
guage.  She  preserves  the  dig¬ 
nity  of  her  readers  and  thus 
makes  the  column  comprehen¬ 
sible  and  acceptable  to  all. 

She  said  newspapers  from 
coast  to  coast  have  accorded 
“Young  Ideas”  extraordinary 
acceptance.  Some  papers  have 
used  it  on  their  front  pages, 
some  in  the  regular  news  sec¬ 
tions,  some  on  women’s  pages 
or  youth  pages  and  one  paper 
for  some  reason  uses  it  on  its 
real  estate  page.  Papers  run 
the  articles  under  four  or  five- 
column  feature  heads. 

In  dealing  with  the  teenage 
gprl  market,  advertising  and 
promotion  men  should  not  “think 
down”  but  “think  young,”  Mrs. 
Haupt  said  in  a  recent  speech 


to  the  Fashion  Group  of  Phila¬ 
delphia. 

“If  they  do  not  do  so,  they 
will  find  themselves  facing  a 
‘Blue  Denim  Curtain’  erected 
by  the  very  girls  they  want  to 
woo,”  she  warned. 

Here  are  some  typical  head¬ 
lines  newspapers  used  over  the 
famous  Enid  A.  Haupt  byline: 
“The  High  School  Set’s  Lingo 
Is  Like  Wild” — Louisville  (Ky.) 
Courier- Journal;  “Teen-Agers 
Agree  on  Pet  Peeves” — Okla¬ 
homa  City  (Okla.)  Daily  Okla- 
homan;  “Treat  Boys  Just  Like 
People — Then,  They’re  Easy  to 
Meet”  —  New  York  Joumal- 
American;  “Here’s  Part  II  of 
the  Fad  Story  as  Seen  From 
Coast  to  Coast”  —  Detroit 
(Mich.)  News. 

Known  for  her  charitable 
activities,  Mrs.  Haupt  is  a 
trustee  of  Monmouth  Medical 
Center  in  Long  Branch,  N.  J.  She 
is  also  a  member  of  the  Inter¬ 
national  Council  of  the  Museum 
of  Modem  Art  and  a  member  of 
the  Executive  Committee  of  the 
U.  S.  Committee  for  the  United 
Nations.  She  recently  donated  a 
Children’s  Garden  to  New  York 
University’s  Institute  of  Physi¬ 
cal  Medicine  and  Rehabilitation. 
Mrs.  Haupt  is  married  to  a 
stockbroker,  Ira  Haupt. 

«  *  V 

THE  REAL  NIXON 

“The  Real  Nixon,”  an  inti¬ 
mate  biography  in  14  illustrated 
installments,  by  Bela  Koraitzer, 
who  spent  more  than  two  years 
doing  research  for  the  book,  is 
offered  by  The  Register  and 
Tribune  Syndicate. 

What  emerges  is  the  story  of 
Richard  M.  Nixon,  the  small 
boy  growing  up  in  a  Quaker 
home  in  a  small  California  city; 
Nixon,  the  serious-minded  higdi 
school  student;  Nixon  in  law 
school  and  as  a  naval  officer; 
Nixon  as  a  campaigner,  a  rep¬ 
resentative,  a  senator.  Vice 
President  and  family  man. 

•  «  * 

FOOD  WITHOUT  FADS 

A  12-part  serialization  of  the 
book,  “Food  Without  Fads,”  by 
E.  W.  McHenry,  Ph.  D.,  pro¬ 
fessor  of  nutrition  at  the  Uni¬ 
versity  of  Toronto  and  chairman 
of  the  Canadian  National  Nu¬ 
trition  Conunittee,  begins  Aug. 
7  or  thereafter  (New  York 
Herald  Tribune  Syndicate). 

Dr.  McHenry,  former  council 
member  and  member  of  the  edi¬ 
torial  board  of  the  American 
Institute  of  Nutrition,  discusses 
each  of  the  basic  foods  and  how 
they  relate  to  good  health ;  over- 
.  weight;  nutrition  for  children, 
1  adults  and  older  people;  the  re- 
:  lationship  of  proper  diet  to 
health  and  disease.  He  debunks 
I  diets.  (See  pages  58,  59). 


SYINDICATES 


Commuting  Editor 
Creates  Crosswords 


A  Gallup  Poll  this  year  found 
that  30,000,000  adults  work 
crossword  puzzles,  topping  such 
spectator  sports  as  baseball  and 
exceeded  only  by  the  participa¬ 
tion  sports  of  swimming,  fish¬ 
ing  and  dancing. 

Not  one  of  these  three  can  be 
engaged  in  every  day  of  the 
year,  as  can  crossword  puzzles. 


2  New  Books 


Miss  Jo  Paquin,  who  has 
edited  10,000  crossword  puzzles 
at  King  Features  Syndicate  in 
17  years  and  has  created  500  of 
her  own,  is  author  of  two  new 
crossword  books,  “The  Science 
Crossword  Book”  and  “The 
Sports  Crossword  Book”  (Platt 
&  Munk  Co.,  New  York),  mak¬ 
ing  six  crossword  books  she  has 
written. 


Miss  Paquin  is  erudite  enough 
to  use  such  definitions  as  amice 
(an  ecclesiastical  vestment),  ai 
(the  three-toed  sloth),  or  aloe 
(a  medicinal  plant).  She  puzzles 
out  her  own  puzzles  in  the  400 
minutes  a  week  she  spends  com¬ 
muting  by  bus  from  Teaneck, 
N.  J.,  to  New  York. 


minutes  to  four  hours  to  do  a 
puzzle. 

From  childhood,  Jo  was  in¬ 
terested  in  word  games  and 
anagrams.  Her  father,  the  late 
Samuel  Paquin,  a  top  Hearst 
editor  from  1900  until  his  death 
in  1943,  was  a  close  friend  of 
Arthur  Winn,  generally  credited 
with  originating  the  modem 
crossword  puzzle.  Her  father’s 
Hearst  service  added  to  her  own 
totals  60  years. 

Miss  Paquin  wrote  personal¬ 
ity  features  for  the  Teaneck 
(N.  J.)  Times  Review  while  at¬ 
tending  Bergen  Junior  College, 
now  part  of  Farleigh  Dickinson 
University,  in  New  Jersey.  At 
King,  where  she  became  an  edi¬ 
torial  assistant  in  1943,  she  was 
asked  to  make  a  puzzle  that 
would  spell  out  the  slog^an  “Buy 
War  Bonds”  across  the  top. 

“I  had  never  created  a  puzzle 
before  but  I  tried  my  hand  at 
it  and  finished  it  in  35  minutes 
and  I’ve  been  intrigued  by  puz¬ 
zles  ever  since,”  recalled  Miss 
Paquin. 


Puzzle-Happy  Week 


Diagrams  Come  First 


She  begins  with  a  diagram 
with  blacked  out  spaces  and 
works  from  the  upper  lefthand 
corner.  No  matter  what  kind  of 
a  word  hole  she  gets  herself 
into,  she  doesn’t  change  the 
diag^rams.  It  takes  her  from  15 


Winsome  winner 


Winnie  Winkle 


by  Branner.  This  family-style  comic  strip  offers  continual 
excitement,  adventure,  romance,  and  is  fresh  as  tomorrow’s 
fashion  trend.  A  pace-setter  for  the  office  style  parade,  Winnie 
wins  the  affection  of  everybody  from  the  boss  down  . . . 
and  helps  keep  circulation  up!  For  proofs  and  prices, 
phone,  wire,  or  write  Mollie  Slott,  Manager  . . . 


Chicago  Tribune~New  York  News 

Waaa*  BuHdtna,  Xeu)\»rk 

9gnatcat«9  mnc*  Tribune  Tower,  Chieugo 


Denver  Post 
Promotes  Strip 


TRADITIONAL  "welcome  aboard" 
is  accorded  S.  George  LifHe,  presi¬ 
dent  oi  General  Features  Corp., 
by  Air  Irtdia  Stewardess  Honey 
Mody  as  Mr.  Little  starts  jet  trip 
around  the  world.  He  is  also  presi¬ 
dent  of  Reet  Publishing  Corp.  and 
of  Lindblad  Travel,  Inc. 


The  Denver  (Colo.)  Po$t, 
which  has  steeped  its  readers 
in  “Steve  Canyon”  lore  throng 
a  .series  of  events  built  around 
the  comic  strip  and  cartoonist 
Milton  Caniff,  recently  em¬ 
barked  on  another  promotion  to 
build  interest  in  the  feature. 

The  Post  and  East  Tincup  a 
re-created  frontier  village  on 
the  west  edge  of  Denver,  are 
looking  for  a  real-life  counter¬ 
part  for  “Poteet  Canyon,” 
Steve’s  niece,  through  a  sum¬ 
mer-long  costume  contest. 

They  have  opened  the  “Search 
for  Poteet”  to  any  high  school  t 
girl  who  had  a  “C”  or  better  ' 
grade  average  during  the  past 
school  year.  Finalists  will  re¬ 
ceive  merchandise  prizes  and 
the  flesh-and-blood  Poteet  titlist 


At  King  she  edits  eight  of  the 
syndicate’s  14  original  puzzles 
a  week  and  creates  a  giant  21- 
by-21  Sunday  puzzle  and  one 
daily  13-by-13  puzzle.  She  also 
does  puzzles  for  such  organiza¬ 
tions  as  the  American  Cancer 
Society  and  motion  picture  con¬ 
cerns. 

Sitting  on  a  bus,  with  her 


graph  paper  in  her  lap,  she  receive  a  complete  back-to- 
starts  filling  in  a  diagonal  al-  school  wardrobe  and  $500  col- 
most  as  fast  as  she  can  write,  jege  scholarship. 

“My  biggest  worry  is  that  I  Entrants  are  being  photo- 
don’t  repeat  myself,  for  I  have  ^phed  free  of  charge  at  East 
to  use  about  144  to  160  words  Tincup’s  antique  tintype  studio, 
in  the  Sunday  puzzle  and  it’s  Cartoonist  Caniff  will  stdect 
a  temptation  sometimes  to  use  eight  finalists  who  most  closely 
certain  favorite  words  to  get  resemble  Poteet  from  the  photos 
out  of  a  comer,”  she  said.  and  these  will  appear  in  per- 
However,  out  of  four  recent  gQjj  before  a  panel  of  judges  on 
Sunday  puzzles,  which  contained  Labor  Day. 
approximately  600  words,  there  Special  art,  an  imaginative 
were  only  32  duplications  in  the  “biography”  and  description  M 
entire  set.  Poteet  provided  by  Milton  Cai-  w 

“I’ve  picked  up  a  lot  of  words  were  used  for  color  in  the 
from  fans  who  write  in  and  contest  announcement  and  early 
then  I  have  compiled  a  list  of  promotion  stories, 
several  hundred  special  words  The  “Search  for  Poteet”  is  an 
over  the  years  and  also  depend  indirect  result  of  a  two-day 
heavily  on  Webster’s  Interna-  “Steve  Canyon  Days”  promo¬ 
tional  Unabridged  Dictionary,”  staged  by  the  Post  in  1959. 
explained  Miss  Paquin.  This  event  received  the  New^ 

In  her  spare  time,  just  for  paper  Comics  Council’s  “mort  S 
fun  and  practice.  Miss  Paquin  ingenious  promotion”  award. 
works  the  diagramless  puzzles  One  of  the  characters  appear 


in  the  New  York  Herald  Trib¬ 
une  and  the  New  York  Times 
Sunday  puzzle. 


She’s  smart,  has  savvy,  and  a  flock  of  talent .  .  . 

knows  how  to  wear  clothes,  and  designs  them 
herself  ...  is  a  looker  who  draws  eyes  and  ahs  . . . 
and  rates  as  the  top  career  girl  in  the  world  in 
the  opinion  of  millions  of  readers  of 


SHOPPING  FOR  HIM 


ing  for  a  costume  contest  it 
the  1959  Canyon  Days  was  s 
colorful,  bearded  miner  rigjit 
out  of  the  rugged  Colorais 
mountains. 

His  resemblance  to  “Happy 
Easter”  was  so  remarkable  that 


Because  surveys  showed  that 

seven  out  of  10  purchases  of  ■  r,  a  v  j  / 

men’s  clothing  and  accessories  cartoonist  (Caniff,  on  hand  w 
are  made  or  influenced  by  f^tivities,  said  he  rai^ 
women.  Newspaper  Enterprise  have  been  the  model  for  bb 
Association  assigned  an  experi-  comic  character.  u  j  tv*  > 

enced  reporter,  Helen  Hennessy,  Coincidence  approached  tae  ; 
to  write  “Shopping  For  Him,”  unbelievable  when  the  niin«  fi 
a  column  on  men’s  wear  aim^  identified  himself  as  Tom  Eaw 
at  the  sex  that  controls  the  and  presented  proof  that  h^ 
lion’s  share  of  sales.  been  nicknamed  “Happy  whai 

“Shopping  For  Him”  will  be  Caniff  was  still  a  schoolboy, 
offered  once  a  week  on  the  The  proprietors  of  East  Tin- 
“Better  Homemaking”  page  of  cup  decided  Easter  was  a  “ni^ 
NEA’s  Woman’s  Page  package,  ral”  to  operate  their  gold  miK 
*  *  •  and  assay  office.  With  Canift 

— A  syndicate  in  Australia  blessing,  they  made  the  carto* 
and  many  U.S.  papers  wrote  Easter  the  park’s  trademill 
columnist  Cindy  Adams  about  With  beard  and  comic  stripy  I 
her  Broadway  column  after  a  galia,  Easter  (the  flesh-a» 
sketch  of  her  appeared  here,  blood  one)  is  a  natural  prop  ** 
she  writes.  (E&P  April  9,  page  photos  of  “Search  for  Potid 
63).  '  Canyon”  contestants. 
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syndicate 
*5  entences 

_Lon  Schneider,  business 
editor  of  the  Bell  Syndicate, 
Consolidalt'd  News  Features 
and  North  American  Newspaper 
Alliance,  wa.s  elected  president 
of  the  World  Trade  W’riters 
.Vssociation. 

—Leslie  Turner  has  turned 
his  “Captain  Easy”  (NEA)  into 
a  timely  continuity  about  a 
Red  plot  to  rapture  a  U-2  plane. 

— Columnist  Elaine  Shepard 
(Bell  Syndicate)  is  writing  a 
book  about  her  world  tour  under 
craiy-catchy  title  of  “Forgive 
Us  Our  Press  Passes,” 

—Two  new  leaflets— on  “Un¬ 
derstanding  .Mental  Illness”  and 
“What  About  Hardening  of  the 
.\rterie8?” — by  medical  column¬ 
ist  Dr.  Harold  Thomas  Hyman 
are  being  added  to  Newspaper 
Enterprise  .Vssociation’s  reader 
service  program.  In  production 
for  early  Fall  release  are  “How 
to  Choose  Your  Family  Doctor” 
and  “Your  Heart:  Angina  Pec¬ 
toris.” 

—Bob  Barnes,  creator  of  the 


comic  panel  ‘The  Better  Half’ 
(The  Register  and  Tribune 
Syndicate),  boarded  the  liner 
Chusan  in  San  Francisco  to  visit 
England,  France  and  Switzer¬ 
land  and  to  get  new  ideas  of 
domestic  bliss.  With  him  is  his 
own  “better  half,”  Ruth.  In 
Switzerland,  he’ll  meet  his  old 
friend.  Hank  Ketchem,  creator 
of  “Dennis  the  Menace”  (Hall 
Syndicate  and  Canada  Wide 
Feature  Service). 

— Methods,  techniques  and  ac¬ 
tivities  of  the  Communists  in 
trying  to  undermine  every  facet 
of  American  life  are  revealed 
by  Jack  Lotto,  winner  of  eight 
awards  for  newspaper  report¬ 
ing,  in  his  new  weekly  300-word 
column,  “On  Your  Guard*’  (King 
Features  Syndicate). 

*  *  « 

Puck  Comics 
Will  Hold 
Standard  Size 

The  majority  of  the  37  Puck, 
the  Comic  Weekly  member  news¬ 
papers  will  stick  to  standard 
size  format,  J.  Hugh  E.  Davis, 
general  manager,  announced 
this  week. 

Mr.  Davis  noted  that  the  New 


York  Mirror  publishes  its  comic 
section  in  tabloid,  that  the  Son 
Antonio  Light  and  the  Pitts¬ 
burgh  Post  Gazette  and  Sun- 
Telegraph  have  for  some  years 
included  a  second  tabloid  sec¬ 
tion.  He  said  the  Washington 
Post  is  considering  a  combina¬ 
tion  of  standard  and  tabloid. 

“The  traditionally  large  page, 
however,  will  continue  to  be  the 
basic  size  of  the  Puck  group,” 
Mr.  Davis  said.  “We  feel  re¬ 
tention  of  the  large  page  is  best 
for  all  concerned,  reader,  adver¬ 
tiser  and  publisher,  and  fail  to 
see  what  other  papers  expect 
to  gain  by  conversion  to  tab¬ 
loid. 

Tabs  Not  New 

“If  they  think  comics  need  a 
new  image  certainly  the  tabloid 
cannot  be  consider^  as  some¬ 
thing  new.  The  Puck  people  feel 
that  the  big  page  is  best  for 
circulation  values,  readership 
and  advertising  force.  Our  con¬ 
tinuing  surveys  show  that  men 
and  women  are  as  strong  de¬ 
votees  of  the  comics  reading 
habit  as  ever.” 

What  is  needed  in  Mr.  Davis’ 
opinion  is  to  reconvince  some 
media  decisions  makers  that 
Sunday  Comics  today  are  a 
powerful  advertising  force.  This 
can  be  accomplished  by  intelli¬ 
gent  selling  and  research,  he 
concluded. 


Sports  News 
Bureau  Gains 

San  Francisco 

Jack  Hanley’s  move  to  do 
something  he’d  always  wanted 
to  do  has  proven  financially  suc¬ 
cessful  and  he  now  serves  six 
newspapers  with  a  specialized 
regional  sports  service. 

His  Jack  Hanley  News  Bu¬ 
reau  provides  a  column  five  days 
weekly  on  top  athletic  events  of 
special  interest  to  San  Francisco 
area  fans. 

The  results  show  that  similar 
ventures  should  prove  feasible 
in  other  growth  centers,  he  sug¬ 
gests.  A  metropolitan  area  with 
common  interests  and  a  group 
of  fast-developing  dailies  which 
are  competing  with  “the  mets” 
is  required. 

Origin  of  Idea 

Mr.  Hanley’s  idea  developed 
when  International  News  Serv¬ 
ice,  for  which  he  had  been  bu¬ 
reau  chief  here  for  20  years, 
was  merged  with  United  Press, 

He  rejected  offers  from  UPI 
and  others  and  tried  out  the  idea. 
Today  his  clients  are  the  San 
Jose  Mercury,  San  Jose  News, 
Santa  Rosa  Press  Democrat, 
San  Rafael  Independent  Jour¬ 
nal,  Alameda  Times-Star  and 
Hayward  Review.  (See  page  57) 


"Little  Sandy  Sleighfoot  Comic" 

29  NEW  daily  strips  for  Nov.  21  thru  Christmas  Eve.  Former  strips  proved  big  hit  in  N.  Y. 
JOURNAL-AMERICAN,  Chicago  SUN  TIMES,  Boston  GLOBE,  Denver  POST,  Los  Angeles  EX¬ 
AMINER,  Winnipeg  FREE  PRESS,  Kemsiey  papers  in  Britain,  etc. 


eAECcrrJ  WOLVES  AND  I 
0«TO  /will  fly  turough 

LR  FROtArnC  SKXIMCTMD 
MUS.  /of  SANTA  AND  J 

^  WS  REIN0EER,AI«0  A 
BRtNG  MV  GIFTS  ■ 
DO  CHILOREN— 


JUST  WAIT  TILL 


aucm 


SUNS  SHOTS,  INK  FOR 
DIPPING  LITTLE  GIRLS 


SORRY 


MY 


NAME 


THAT 


PCTS 


I'VE 


TO  THE 


MY 


COME 


NORTH 


PIGTAILS,  PAPER  CUPS  TDUSE 
m  TEACHERS,  AND  YOU  ^ 
■HeVCAN  HELP  ME.'  H 


POLE 


FRIGHTCNCO 


TOO 


TO 


TAKE 


OVER  FROM 


VOUNSnaBIO 


OLD 


CLAUS 


BOOR  SANCY,  SANTA  WON'T  1 
LET  you  HELP  IN  THE  WORK- 
SH(*>eMJ  WELL  YOU  CAN  HELP 
ME  FOIL  SANTA'S  ^ 
CHRISTMAS  PLANS.  J 


SANTA  HEARS  ABOUT  YOUf 


THE  HOPKINS  SYNDICATE.  INC 


“Litil*  Sandy  Slaiqhfoot"  is  widaly  usad  by 
public  and  parochial  schools.  Sotna  typical 
Catholic  Archdiocesas  wkosa  Diractors  of 
Education  havo  alraady  recommanded  "Littia 
Sandy  Slaiqhfoot"  to  their  grade  schools: 


Typical  Catfceiie  Arckdiecesat 


Los  Aageles 

Hartford 

Balfimero 

Mihuronkea 

PHIsbargk 

Dubaqoa 

Nowork 

St.  Loait 


Ckicago 
CloclaiioH 
LoaitvHIa 
Saa  Aatonlo 
lodhiBapelis 
Sob  Franeisce 
Komos  City 
Saotfla 


A  HEART  WARMING  STORY  THAT  PUTS 
THE  REAL  CHRISTMAS  SPIRIT 
BACK  IN  CHRISTMAS 

"  .  .  .  a  most  delightful  Christmas  story  which 
tells  that  God  has  a  job  for  everybody  on  this 
earth.  No  one  is  so  crippled  or  shy  or  clumsy  or 
ugly  that  he  cannot  help  other  people.'* 

ELEANOR  ROOSEVELT 


"Sandy  Sleighfoot  hes  greet  charm  and  interest. 
And  it  helps  keep  Christ  in  Christmas.  I  like  the 
strong  religious  keynote  end  all  that  it  means  to 
handicapped  children  everywhere." 

DR.  NORMAN  VINCENT  PEALE 


SUITE  44D,  520  N.  MICHIGAN  AVENUE 
CHICAG0 11,  ILL.  *  PHONE  SU  7-5287 
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PHOTOGRAPHY 

Tips  On  ROP  Color 
From  Miami  Herald 

By  Bob  Warner 


Almost  a  decade  has  passed 
since  the  Miami  (Fla.)  Herald 
started  using:  ROP  color.  Dur¬ 
ing  this  period  the  paper  has 
become  a  well-known  practi¬ 
tioner  of  color  reproduction 
methods.  Recently,  we  talked 
with  the  Herald’s  chief  pho¬ 
tographer,  Tony  Garnet,  about 
his  paper’s  color  operation :  how 
it  was  started,  problems  in¬ 
volved  in  color  reproduction, 
methods  of  staffing  and  main¬ 
taining  color  laboratories.  We 
think  many  of  Mr.  Garnet’s  re¬ 
marks,  particularly  his  descrip¬ 
tion  of  the  beginnings  of  an 
ROP  color  operation,  will  be 
useful  to  newspapers  planning 
to  enter  this  area. 

“We’re  proud  of  our  approach 
to  ROP  color  work  at  the 
Herald,’’  Mr.  Garnet  said. 
“We’ve  accomplished  much  by 
using  team  work  all  the  way. 
We  started  using  color  in  1961 
and  when  our  general  manager, 
James  Knight,  decided  to  start 
this  operation  he  sent  me  on  an 
extensive  trip  around  the  coun¬ 
try  to  absorb  as  much  knowl¬ 
edge  about  newspaper  color 
work  as  I  could.” 

The  45  year  old  chief  pho¬ 
tographer  began  his  cross-coun¬ 
try  brain-picking  tour  with  the 
Milwaukee  (Wis.)  Journal. 

Journal  Helps  All 

“We  considered  this  paper  a 
great  experimenter  and  pro¬ 
ducer  of  color,”  Mr.  Garnet  re¬ 
lated.  “Subsequently,  I  made 
four  trips  to  the  Journal  and 
studiously  picked  their  brains, 
and  I  must  add  that  I  think  the 
staff  at  the  Journal  is  tops. 

“This  was  in  the  early  days 
of  newspapers  really  getting  a 
grasp  on  ROP  color  and  the 
Journal  was  ready  to  help  any 
newspaper  that  was  interested 
in  the  process. 

“Then,  of  course,  I  travelled 
across  the  country  clear  to  Los 
Angeles  visiting  all  newspapers 
that  used  color  or  contemplated 
using  it  or  which  had  simply 
evaluated  the  strength  of  three 
color  process.” 

When  Mr.  Garnet  returned 
from  his  travels,  prior  to  initiat¬ 
ing  and  installing  a  color  opera¬ 
tion,  the  newspaper  started  a 
weekly  meeting  to  discuss  the 
program  in  all  its  phases  with 
various  mechanical  departments. 

“This  led  to  one  thing,”  Mr. 


Garnet  commented  “understand¬ 
ing  of  each  other’s  problems. 
And  I  think  this  was  the  first 
and  most  important  point  in 
the  success  of  our  color  opera¬ 
tion — where  a  pressroom  or  an 
engraving  room,  that  was  com¬ 
pletely  foreign  to  editorial 
people  and  vice-versa,  could 
finally  come  to  appreciate  one 
another’s  problems.” 

Today  the  Herald  runs  an 
average  of  525  pieces  of  staff- 
produced  editorial  color  each 


Tony  Garnet 


year.  This  includes  material  for 
the  Sunday  editorial  magazine, 
a  tabloid  magazine  called  “Fun 
In  Florida,”  the  women’s  and 
real  estate  sections.  The  paper 
has  17  photographers  and  labo¬ 
ratory  technicians  for  both  color 
and  black-and-white  work.  Mr. 
Garnet  considers  lab  technicians 
one  of  the  secrets  of  the  Her¬ 
ald’s  success  in  color  work. 

“I  have  a  color  lab  as  such, 
separated  from  the  black-and- 
white  division,”  he  explained. 
“In  this  lab  there  are  two  tech¬ 
nicians  and  two  artists  who  are 
the  right  arm  of  our  color  re¬ 
production  system.  There  are 
many  things  which  can’t  be  done 
photographically  that  an  artist 
can  do  for  you  and  by  that  I 
mean  color  correction. 

“In  my  opinion,  one  of  the 
major  needs  of  a  color  operation 
is  at  least  the  semblence  of  a 
color  laboratory  with  a  good 
technician  in  it.  If  this  is  not 
possible  then  every  newspaper 
handling  color  should  have  avail¬ 


able  the  services  of  an  artist 
who  knows  something  about 
color  separation. 

“One  of  the  things  we  find 
difficult  is  to  get  a  good  color 
transparency  or  a  color  separa¬ 
tion,  negatives — whatever  you 
choose — under  newspaper  pro¬ 
duction  conditions.  Let’s  face  it. 
Everything  has  to  be  rushed  so 
you  get  a  transparency  or  sepa¬ 
rations  that  are  off  balance. 

“The  best  thing  to  do  here  is 
the  best  that  can  be  done  to 
balance  it  photographically  and 
the  rest  must  be  done  by  an 
artist  who  retouches  simply  by 
adding  or  subtracting  color  as 
needed.  This  in  effect  is  taking 
away  from  the  time-consuming 
photo  engraving  etching — that’s 
what  we’re  doing  photographic¬ 
ally.  When  the  engraving  de¬ 
partment  gets  a  set  of  prints 
from  us  they  have  in  effect  been 
pretty  well  retouched  as  to 
color,  drop  outs  and  so  on.” 

Flexible  Len^^inen 

Some  newspapers  like  to  hire 
specialists  in  color  photography 
but  Mr.  Garnet  says  this  is  not 
the  practice  at  the  Herald.  The 
paper  is  not  against  specialists 
per  se,  and  may  even  use  them 
for  special  occasions,  but  gen¬ 
erally  speaking  it  employs  a 
different  system. 

“I  like  flexibility,  so  that 

whenever  I  have  a  color  pro¬ 
gram  going  I  can  call  on  more 

than  one  photographer,”  Mr. 

Garnet  related.  “Therefore  I 
have  made  it  a  practice  to  as¬ 
sign  a  black-and-white  photogra¬ 
pher  to  the  color  laboratory  for 
three  to  six  months.  Then  I 

pull  him  out  and  put  another 
man  in.  This  way  everyone  gets 
a  little  background  in  color. 

“You  won’t  find,  of  course, 
that  an  entire  staff  is  suited  to 
do  color  work.  But  you’re  not 
going  to  find  out  which  people 
are  suited  for  it  until  you  try. 

I  think  it’s  essential  to  have  the 
flexibility  in  newspaper  color 
photography  because  any 
amount  of  problems  may  come 
up  and  you’ve  got  to  be  able  to 
cope  with  them.  The  Herald  has 
been  able  to  do  this  by  having 
photographers  available  to  at 
least  do  the  originating  work  in 
color.” 

Flexibility  in  color  work  and 
the  ability  to  shoot  either  black- 
and-white  or  color  equally  well, 
demands  a  versatile  photogrra- 
pher.  What  are  Mr.  Garnet’s 
requirements  for  a  good  camera¬ 
man? 

“I’m  most  concerned  with  the 
personality  of  an  individual. 
Through  conversation  you  can 
always  spot  a  progressive  pho- 
togpitipher,  particularly  when  he 
talks  about  equipment  and  its 
use.  You  know  then  whether  he 
has  it  in  him  or  not.  I’m  not 


particularly  concerned  abont 
samples  or  even  with  knowing 
whether  he’s  a  grood  newgptjjjf 
photographer.  Samples  can  be 
culled  over  a  period  of  yean 
and  you  can  teach  newspaper 
conditions  to  a  man  who  U  a 
good  photographer.  But  it’s  dilB- 
cult  to  get  an  inexperienced 
technician  and  make  a  good 
newspaper  photographer  out  of 
him.” 

♦  ♦  * 

CONVENTION  DATA 

Some  500  newspaper,  wire 
service  and  magazine  photogra¬ 
phers  virtually  blanketed  the 
Democratic  and  Republican  con-  j 
ventions,  according  to  an  edu- 1 
cated  guess  on  the  figure  made  I 
by  J.  Winton  Lemen,  manager  I 
of  Eastman  Kodak’s  Photo  Press  1 
Sales  Division.  Mr.  Lemen,  who  I 
attended  both  conventions  to 
advise  and  aid  news  photogra-  ; 
phers  in  their  convention  cove^ 
age.  said  that  more  color 
pictures  for  newspapers  were  ; 
produced  at  both  conventions  i 
than  had  even  been  used  before  ■ 
on  a  single  story. 

Mr.  Lemen  also  reported  that 
roll  film  was  used  almost  ex-  , 
clusively  and  that  between  the  i 
wire  services  alone  over  7,000 
rolls  of  film  were  shot  between  ■ 
the  Los  Angeles  and  Chicago  ; 
sessions.  Most  of  the  film  used  j 
was  the  new,  improved  Tri-X  ■ 
and  high  speed  Ektachrome.  I 

Newspapers  throughout  the  ^ 
country  showed  a  greater  inter-  Ij 
est  in  convention  color  pictures  8 
than  they  had  for  any  previous  | 
story. 

Associated  Press  reports  it 
transmitted  two  dozen  color 
pictures  from  the  two  conven¬ 
tions  and  the  agency  added  that 
“never  before  has  anything  ap¬ 
proached  this  for  sustained  spot 
color  coverage  and  on-the-spot 
processing  of  what  several 
member  editors  termed  the  best 
quality  color  ever  sent  by  wire. 
Many  of  these  color  shots  were 
handled  on  a  time-table  of  well 
under  three  hours  from  ex¬ 
posure  to  finished  prints . 

Photographers  got  spot  color 
copy  with  impact  in  some  situa¬ 
tions  where  color  exposures  sel¬ 
dom  have  been  attempted.” 

Including  black-and-white  and 
color,  AP  handled  more  than 
650  special  transmissions  for  the 
two  conventions  and  more  than 
350  regional  transmissions. 

UPI  averaged  one  color  trans¬ 
mission  a  day  during  the  two  { 
convention  sessions.  It  had  f 
special  installations  and  dark-  ! 
room  space  for  color  work,  i 
supervised  by  UPI  photo  tech-  y 
nician  Charles  Tronolone.  Tte  j 
agency  averaged  125  black-and-  I 
white  transmissions  a  day  I 
throughout  the  conventiwis.  I 
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Stanford  Smith 

(Continued  from  i>age  9) 


sities,"  Mr.  Smith  explained. 
“When  they  return  to  their 
schools,  they  teach  other 
teachers  how  to  make  the  best 
use  of  newspapers  in  their  edu¬ 
cational  profrrams.” 

This  program  was  ori urinated 
by  C.  K.  Jefferson  of  the  Dea 
Moines  (Iowa)  Register  and 
Tribune  for  the  International 
Circulation  .Managers  Associa¬ 
tion.  For  the  past  two  years, 
Mr.  Smith  has  made  the  ar- 
ranfcements  with  the  collejfes, 
has  helped  i)repare  brochures 
and  other  “how-to-do-it”  ma¬ 
terial,  working  with  the  Na¬ 
tional  Council  for  the  Social 
Studies.  There  are  now  more 
than  100  newspapers  partici- 
patinft  in  the  proprram.  They 
range  in  size  from  the  New  York 
Times  down  to  many  dailies  in 
the  10,000  circulation  grroup. 

Information  .Service 

Mr.  Smith  currently  is  en¬ 
thusiastically  interested  in  the 
new  Newspaper  Information 
Service  that  is  seeking:  to  de¬ 
velop  a  public  relations  program 
for  newspapers  generally. 
Started  with  a  $50,000  budget, 
he  believes  that  Joyce  A.  Swan 
of  the  Minneapolis  (Minn.) 
Star  and  Tribune  has  con¬ 
structed  a  firm  foundation  on 
which  ANPA  can  build  effec¬ 
tively. 

Efforts  of  ANPA  to  improve 
the  status  of  newspaper  car¬ 
riers  through  its  Newspaperboy 
Committee  is  another  important 
work  to  which  the  new  general 
manag:er  is  giving  attention. 

Mr.  Smith  said  it  was  his 
personal  policy  as  well  as  the 
policy  of  ANPA  not  to  brag 
about  what  is  going  to  be  done 
in  the  future. 

“We  like  to  let  what  we  are 
doing  for  publishers  each  day 
speak  for  itself,”  he  said. 

There  was  no  formal  ceremony 
when  Mr.  Smith  took  over  Mr. 
Williams’  office.  The  staff  had 
chipped  together  to  present  to 
Mr.  Williams  a  token  of  their 
appreciation,  and  that  presen¬ 
tation  was  made  before  the  re¬ 
tired  general  manager  left  on 
vacation. 

Officers  (lali 

Last  week,  Mark  Ferree,  ex¬ 
ecutive  vicepresident  of  the 
Scripps-Howard  Newspapers 
and  president  of  ANPA,  visited 
Mr.  Smith  at  ANPA  headquar¬ 
ters.  With  him  were  Irwin 
Maier,  publisher  of  the  Milwau- 
(Wis.)  Journal,  ANPA  vice- 
president,  and  J.  Hale  Steinman, 
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publisher  of  the  Lancaster  (Pa.) 
Newspapers,  treasurer. 

Mr.  Smith  held  a  small  re¬ 
ception  for  them  in  his  new 
office.  He  introduced  the  officials 
to  the  department  heads  at  head¬ 
quarters:  Mrs.  R.  V.  Lang, 
assistant  to  the  general  man¬ 
ager;  R.  A.  Cooke,  head  of  the 
traffic  department;  Herbert 
Donohue,  credit;  C.  J.  Herrel, 
accounting;  William  Leick,  bul¬ 
letins.  Fred  Harnett,  who  heads 
the  newsprint  department,  was 
on  vacation. 

Joined  in  1953 

Mr.  Smith  became  associated 
with  ANPA  in  1953.  He  had 
been  manager  of  the  Georgia 
Press  Association  from  1947  to 
1953.  Before  that  he  had  been 
a  reporter  and  telegraph  editor 
of  the  Augusta  (Ga.)  Chronicle 
and  associate  editor  of  the 
Cairo  (Ga.)  Messenger, 

Strangely  enough,  Mr.  Smith 
has  never  been  a  newspaper 
carrier.  But  as  associate  editor 
of  the  weekly  Messenger  he  per¬ 
formed  about  every  other  job  on 
a  newspaper  except  write  social 
items.  Otherwise  he  wrote  prac¬ 
tically  all  the  news  in  the  paper, 
as  well  as  the  editorials. 

Mr.  Smith  is  a  native  of 
Macon,  Ga.,  where  he  was  first 
honor  graduate  of  Lanier  High 
School.  He  continued  his  educa¬ 
tion  at  the  University  of  Geor¬ 
gia,  Athens,  Ga.,  where  he  was 
a  student  in  the  Henry  W. 
Grady  School  of  Journalism. 

At  the  university,  he  was  edi¬ 
tor  of  the  college  newspaper. 
He  was  also  elected  president 
of  the  university  chapter  of 
Sigrma  Delta  Chi  and  of  the 
Georgia  Collegiate  Press  Asso¬ 
ciation.  A  member  of  Phi  Beta 
Kappa,  he  was  also  elected  to 
Sphinx,  the  university’s  highest 
honorary  society. 

Military  Service 

Right  from  college  in  June 
1941,  Mr.  Smith  was  called  up 
for  military  service  in  World 
War  II.  He  was  with  the  in¬ 
fantry  and  became  a  captain, 
commanding  a  company.  In  the 
initial  landing  in  the  Lingayan 
Gulf  in  the  Philippines  during 
the  Luzon  campaign  in  1945, 
Capt.  Smith  was  decorated  for 
courageous  action.  What  he  and 
his  company  did  was  to  reduce 
the  Japanese  pillboxes  that  were 
blocking  the  advance  of  the 
American  troops.  Mr.  Smith  is 
continuing  active  in  the  Army 
Reserves  as  a  Lieutenant  Colo¬ 
nel,  director  of  the  Command 
and  General  Staff  Department 
of  the  Army  Reserve  School  in 
White  Plains,  N.  Y. 

After  the  war,  Mr.  Smith  re¬ 
turned  to  newspaper  work  as 
general  assignment  and  later 
political  reporter  of  the  Augusta 
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Chronicle.  In  1947,  the  Georgia 
Press  Association,  looking  for 
a  manager,  offered  the  position 
to  Mr.  Smith.  At  the  time  he 
took  over  the  group’s  member¬ 
ship  was  down  to  20  dailies  and 
175  weeklies.  In  the  six  years  he 
was  manager,  Mr.  Smith  built 
the  membership  up  to  more  than 
200  weeklies  and  to  all  30  dailies 
in  the  state. 

Edwin  Methvin,  Eastman 
(Ga.)  Times-Joumal,  was  presi¬ 
dent  of  the  association  when 
Mr.  Smith  was  engaged  as  man¬ 
ager  and  is  still  active  in  the 
group.  One  of  the  association’s 
main  functions  is  to  serve  the 
weeklies  of  the  .state  as  their 
national  advertising  representa¬ 
tive.  Under  Mr.  Smith’s  direc¬ 
tion  national  advertising  linage 
in  the  weeklies  more  than  quad¬ 
rupled.  Mr.  Smith  also  served 
the  Georgia  press  well  in  state 
legislative  problems  during  his 
term  as  manager. 

Newspaper  Week 

What  attracted  ANPA  atten¬ 
tion  to  Mr.  Smith  was  the  way 
he  directed  National  Newspaper 
Week  as  chairman  during  1950- 
51.  Prior  to  that  year,  the  pro¬ 
motion  was  handled  largely 
through  a  clip-sheet.  Mr.  Smith 
developed  the  promotion  kit  such 
as  is  now  generally  used  today. 

As  manager  of  the  Georgia 
Press  Association,  Mr.  Smith 
joined  the  Newspaper  Associa¬ 
tion  Managers,  Inc.,  and  was 
soon  elected  vicepresident  and 
in  1952-53  served  as  president. 
Today  he  is  a  member  of  the 
Overseas  Press  Club,  the  Dead¬ 
line  Club,  and  the  New  York 
City  Professional  Chapter  of 
Sigma  Delta  Chi. 

Mr.  and  Mrs.  Smith  and  their 
three  daughters,  Marion,  Betsy 
and  Lucinda,  live  in  Hartsdale, 
N.  Y.  As  his  one  hobby  Mr. 
Smith  coaches  girls’  basketball 
and  softball  teams  on  which  his 
daughters  play.  He  has  de¬ 
veloped  two  championship  soft- 
ball  teams. 

*  *  * 

Gross  Joins  ANPA 
Staff  in  Chicago 

Chicago 

A.  Richard  Gross,  formerly 
in  charge  of  labor  relations  as 
administrative  assistant  and  di¬ 
rector  of  personnel  at  Madison, 
Wis.,  General  Hospital,  has 
joined  the  staff  of  the  ANPA 
Special  Standing  Committee,  it 
was  announced  by  George  N. 
Dale,  chairman. 

Mr.  Gross,  a  graduate  of  the 
University  of  Wisconsin  with 
Bachelor’s  and  Master’s  de¬ 
grees  in  business  administra¬ 
tion,  has  had  previous  news¬ 
paper  experience  with  the  Mil¬ 
waukee  (Wis.)  Sentinel. 

Joseph  F.  Kolder  Jr.,  a  mem¬ 


ber  of  the  ANPA  Chicago  office 
staff  since  1956,  is  leaving  to 
assume  new  duties  as  assistant 
manager  of  personnel  and  labor 
relations  for  the  Cleveland 
(Ohio)  Press.  Prior  to  joining 
the  Special  Standing  Committee 
staff,  Mr.  Kolder  was  a  special 
agent  with  the  Federal  Bureau 
of  Investigation. 


Defense  Can 
BarReporters 
From  Courts 

Los  Angelfs 

The  California  Supreme  Court 
has  ruled  newsmen  and  other 
“unauthorized”  persons  must  be 
barred  from  preliminary  hear¬ 
ings  in  municipal  courts  when 
so  requested  by  defendants. 

The  decision  was  returned  in 
San  Francisco  in  the  case  of 
Barbara  Jean  Elliot,  convicted 
in  Los  Angeles  Superior  Court 
in  1957  of  participating  in  lewd 
motion  pictures.  The  conviction 
was  upheld  by  the  District  Court 
of  Appeal. 

The  woman  had  asked  that 
the  courtroom  be  cleared,  in¬ 
cluding  news  media  representa¬ 
tives.  But  a  reporter  was  later 
permitted  to  return  to  the  court, 
despite  objections  by  the  de¬ 
fendant. 

The  state  Supreme  Court,  in 
reversing  the  lower  courts,  cited 
a  century-old  section  of  the  Cali¬ 
fornia  Penal  Code  heretofore 
ignored  in  appellate  proceed¬ 
ings. 

Section  868,  copied  from  the 
New  York  Penal  Code  100  years 
ago  when  the  California  Code 
was  drafted,  requires  the  ex¬ 
clusion  of  unauthorized  persons 
during  preliminary  hearings 
when  requested  by  defendants. 

The  opinion  stated: 

“The  right  afforded  to  a  de¬ 
fendant  by  Section  868  of  the 
Penal  Code,  to  require  that  all 
unauthorized  persons  be  ex¬ 
cluded  from  the  courtroom  dur¬ 
ing  the  preliminary  examination 
is  a  substantial  safeguard  which 
cannot  be  disregarded  by  the 
magistrate. 

“The  section  is  mandatory. 
It  gives  the  defendant  an  abso¬ 
lute  right  to  protect  itself 
against  the  presence  of  unau¬ 
thorized  persons  at  his  prelimi¬ 
nary  examination.” 

William  James,  assistant 
state  attorney-general,  notified 
all  deputy  attorneys-general  and 
district  attorneys  throughout 
the  state  of  the  high  court  rul¬ 
ing  and  suggested  they  inform 
municipal  judges  of  their  obli¬ 
gation  to  exclude  unauthorized 
persons. 
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Two  Dailies  Add 
‘TV  Channels’ 


TV  Channels  announced  this 
week  that  the  Los  Angeles  Times 
(913,042)  and  the  Washington 
Post  (460,027)  would  start  dis¬ 
tribution  of  the  new  syndicated 
supplement  on  Sunday,  Sept.  25. 

The  two  additions  bring  cir¬ 
culation  to  1,655,988.  The  sup¬ 
plement  started  June  19  with 
two  subscribing  papers,  the 
Dallas  Morning  News  (231,243) 
and  the  Bridgeport  (Conn.) 
Sunday  Herald  (79,445),  a  total 
of  310,688. 

Hope  for  5,300,000 

“We  confidently  expect  to 
have  circulation  in  excess  of  2,- 
000,000  by  Sept.  25,”  Harold  E. 
Schehr,  director  of  advertising 
and  publisher  relations,  said. 
“By  the  end  of  the  year  we 
should  have  over  5,500,000.” 

Sept.  25  was  chosen  for  the 
date  for  the  first  step  in  expan¬ 
sion  because  it  marks  the  end  of 
daylight  saving  time  for  most 
of  America  and  the  beginning 
of  the  new  TV  program  season. 

Mr.  Schehr,  recently  returned 
to  New  York  from  visiting 
newspapers  in  Boston,  Cincin¬ 
nati,  St.  Louis,  Chicago,  Detroit, 
San  Francisco  and  Pittsburgh, 
said  the  supplement  was  being 
“very  selective”  in  choice  of  pa¬ 
pers.  He  said  the  objective  was 
the  50  top  markets  with  some 
supplementarv  markets  to  com¬ 
plete  an  “attractive  national 
package.” 

“We  have  turned  down  a 
number  of  newspapers.”  he  said. 
He  described  the  months  since 
the  publication  was  started  as 
a  “show  case  period,”  adding: 
“We  are  now  beginning  to  ex¬ 
plode.”  He  quoted  advertising 
agency  media  directors  as  say¬ 
ing  TV  Channels  has  “a  tiger 
by  the  tail.”  A  new  subscribing 
publisher’s  management  con¬ 
sultant,  he  said,  called  it  “one 
of  the  most  ingeniously  con¬ 
ceived  programs  of  advertising 
selling  and  publishing  expan¬ 
sion  he  had  ever  seen.” 

16-Page  Shell 

TV  Channels  furnishes  news¬ 
papers  with  a  16-page  shell 
printed  in  four  color  rotogra¬ 
vure  into  which  they  bind  their 
own  locally  printed  programs 
with  local  advertising.  He  would 
not  disclose  contract  terms  with 
publishers,  other  than  saying 
they  were  “standard.”  Deliveries 
are  made  15  to  four  days  prior 
to  local  publication  FOB  from 
the  Hoboken,  N.  J.  plant  of 


Alco-Gravure,  with  which  the 
company  has  a  three-year  con¬ 
tract. 

The  TV  channel  sells  national 
advertising  on  a  cost-per-thou- 
sand  basis.  There  are  two  lists, 
primary  and  supplementary. 
Both  must  be  bought.  Of  the 
tw'o  present  papers,  Dallas  is 
primary ;  Bridgeport,  supple¬ 
mentary.  Rates  per  M  for  a 
full-page  in  four  colors  is  $3.75, 
primary;  $2.81,  supplementary. 
Monotone  goes  down  to  as  low 
as  a  half  page  at  $1.75  per  M, 
primary;  $1.31  per  M,  supple¬ 
mentary.  A  discount  schedule 
allows  3%  for  six  pages  or 
equivalent  up  to  18%  for  52 
pages  or  equivalent.  The  page 
size  is  7%  by  10-inches. 

Well  Received 

Mr.  Schehr  said  four  national 
advertisers  signed  up  before  the 
first  issue  was  published,  and 
that  presentations  had  been 
“well  received  by  all  leading 
advertising  agencies.”  Publish¬ 
ers  get  premium  rates  for  local 
ads. 

Mr.  Schehr  joined  the  sup¬ 
plement  last  April  after  38 
years  with  such  organizations 
as  the  New  York  Daily  News, 
the  Newhouse  Newspapers,  Sco- 
laro.  Meeker  &  Scott,  and  Puck, 
the  Comic  Weekly. 

Originator  of  the  idea  was 
Donald  Komisarow,  vicepresi¬ 
dent,  publisher  and  a  director. 
Since  1944,  he  headed  his  own 
company  Don  Komisarow  Asso¬ 
ciates,  11  W.  42nd  St.,  now  the 
offices  of  TV  Channels.  His  com¬ 
pany  specialized  in  packaging 
ideas  and  visual  promotions. 
Previously  he  was  associated 
with  King  Features  Syndicate 
and  International  News  Service. 

Blanchard  President 

James  C.  Blanchard  Jr.,  vice- 
president  of  Blanchard  Press, 
is  the  firm’s  president  and  also  a 
director.  He  is  also  a  director 
of  the  Rumford  Press,  Concord, 
N.  H.  Other  directors  are  E.  M. 
“Ted”  Dealey,  chairman  of  the 
board  of  the  Dallas  Morning 
News;  Archbold  van  Beuren, 
chairman  of  the  board  of  Cue 
Publishing  Co.,  Inc.;  Edward 

•  R.  Downing,  an  attorney;  and 
;  Leo  E.  McGivena,  president,  L. 
1  E.  McGivena  &  Co.,  New  York 
I  advertising  agency. 

:  Miss  Lee  Silvian,  formerly 

i  radio  and  TV  editor  of  Look 

•  magazine,  is  editor,  and  Andrew 
I  Lessin,  art  director  of  Boy’s 
I  Life  magazine,  is  art  director. 


foreign  news,  and  science  new*, 
Ttig>n  government,  (7)  socie- 

iwn  business  news.  All 

(Continued  from  page  14)  except  the  last  two  types  of 

-  new’s,  society  and  business, 

would  be  of  interest  to  more 
these  stories;  but  they  resent  than  50  percent  of  the  teen- 
the  “bad”  teen-ager  stories  agers.  Herein  lies  a  special 
even  though  they  are  interested  challenge  to  new.s))apermen. 
in  them.  All  newsmen  know  that  Business  and  society  news  could 
constructive  stories  are  harder  be  made  interesting  to  teen- 
to  find  and  frequently  less  ap-  agere  and  the  newspaperman 
pealing  to  readers  than  stories  could  show  the  teen-agers  ways 
such  as  those  on  crime.  How-  in  which  these  types  of  new* 
ever,  real  emphasis  on  trying  affect  them, 
to  get  stories  about  “good”  Finally,  in  addition  to  these 
teen-agers,  coupled  with  care  specific  suggestions,  the  newg- 
not  to  overuse  the  “teen-age”  papermen  should  remember 
label  in  connection  with  “bad”  that  teen-agers  respect  newspa- 
stories  should  pay  off  in  good  pers  and  newspapermen,  and 
will  and  more  readership.  that  the  newspaper  profession 

WRITE  ABOUT  ANYTHING  prestige  with 

NEWSWORTHY  THAT  CON-  teen-agers.  The  teen-agers  of 
CERNS  TEEN-AGERS.  A  list  ^o^^y  are  tomo^ow’s  adults, 
of  19  stories  wrere  presented  to  They  are  the  readers  for  whom 
the  teen-agers,  and  they  w’ere  newspapers  will  be  wntten  in 
asked  to  indicate  their  interest  the  coming  years, 
in  each.  Responses  showed  high  Newspapermen  may  be  able 
interest  in  all  of  the  stories,  with  I^^^P  the  resiiect  the 

none  of  them  falling  below  50  teen-agers  now  have  for  them  by 
per  cent.  (See  Table  1.)  This,  working  more  closely  with  the 
then,  can  ser\’e  as  a  summariz-  schools.  They  might  make 

ing  point  concerning  stories  their  newspapen 

about  teen-agers.  As  long  as  ®  students  in  high 

newspapers  print  stories  about  schools.  This  is  being  done  by 
teen-agers,  they  will  be  read  by  several  papers  throughout  the 
teen-agers.  country,  and  it  does  help  in- 

..  crease  newspaper  reading  by 
The  final  two  suggestions  ^een-agers.  It  should  also  be 
concern  the  teen-agers  reading  newspapermen 

of  general  adult  news.  These  journalism  course* 

two  suggestions  are  perhaps 

less  specific  because  this  news  journalism  promote 

IS  not  exclusively  teen-age  news  ^ 

and  therefore  cannot  be  written  newspaper  at 

especially  for  them.  However, 


the  points  below  are  worth 
keeping  in  mind. 


If  this  respect  on  the  part  of 
the  teen-agers  is  maintainad 


REMEMBER  THAT  TEEN-  and  carried  over  into  adulthood 
AGERS  READ  ALMOST  ALL  new'spapers  can  look  forward  to 
OF  THE  NEWSPAPER.  They  a  growing  number  of  inter- 
are  especially  interested  in  the  ested  and  serious  readers, 
front  page,  amusements  pages,  • 

and  the  sports  pages.  Newspa-  , 

pers  are  more  popular  than  21  Business  Magazines 
other  media  as  the  source  of  Bought  by  Southam 
most  of  the  current  new-s  for 

teen-agers;  and  27  percent  of  Montr^ 

the  teen-agers  spend  30  minutes  Southam  Company  Ltd.  hai 
or  more  a  day  reading  the  pa-  acquired  Hugh  C.  MacLeM 
per.  Therefore,  the  newspaper-  Publications  Ltd.,  the  two 
man,  no  matter  what  section  of  panics  announced  jointly.  ^ 
the  paper  he  writes  for,  should  purchase  price  was  not  d» 
remember  that  a  fairly  large  closed. 

part  of  his  group  of  readers  Hugh  C.  MacLean  publisMI 
will  be  teen-agers.  21  (:anadian  business  and  p»- 

KEEP  IN  MIND  THE  TYPES  ^®®sional  magazines  and  ^ 
OF  NEWS  THAT  INTEREST  annual  advertising  and  circ^ 
TEEN-AGERS.  A  list  of  the  exceeding  $3  nul- 

types  of  news  that  interest 

teen-agers  should  be  given  to  Southam  publishes  eigdit  Ci* 


types  of  news  that  interest 

teen-agers  should  be  given  to  Southam  publishes  eigdit  Ci* 
anyone  on  the  staff  who  is  in  nadian  daily  newspapers,  oim 
charge  of  teen-age  coverage,  printing  plants  in  several  t*" 
This  list  (with  the  number  in-  nadian  centres,  and  has 
dicating  levels  of  reader  inter-  ests,  in  radio  and  TV  fiek* 
est)  should  read:  (1)  amuse-  The  MacLean  company  wiB 
ments,  school  news,  and  car-  continue  to  operate  as  a  sepa- 
toons,  (2)  sports  and  crime  rate  company  under  present  offl- 
news,  (3)  national  news,  (4)  cers  and  management,  with  the 
church  news,  (5)  advice  col-  addition  of  Southam  representa- 
umns  such  as  “Dear  Abby,”  tives  to  the  MacLean  board. 
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I  ivrER-AMKKlCAN  CONGRESS  are  absent:  these  are  the  chal- 

- - -  lenges  and  goals  that  must  be 

fournalists’  Unions 

izing  Committee  seeks  the  al- 

I  ^  -j-k  •  -|  -  -M-k  1  legiance  and  participation  of 

I  O'!"  those  who  share  the  view  that 

1  I  l/\-r  A  y  a  hemisphere-wide  approach  to 

I  •'  the  working  newsman’s  prob- 

The  official  call  for  the  First  statement  continued.  “Neither  lems  is  essential  and  paramount. 
Inter- American  Congress  of  color  nor  creed  stands  as  a  bar-  The  magnitude  of  the  issues  con- 
Working  Journalists’  Organiza-  rier  to  those  who  would  use  the  fronting  this  hemisphere  will 
tions,  Aug.  19-22  at  Lima,  Peru,  press  for  their  own  devious  ends ;  not  permit  the  luxury  of  geo- 
has  been  issued  by  the  Organ-  the  professional  strangulation  graphical  isolation.  The  enemies 
izing  Committee  of  the  Con-  that  results  when  a  newsman  is  of  such  an  approach  seek  no 

economically  depressed  trans-  solutions  to  these  problems,  but 
Thirty-three  organizations  cends  all  ideologies  and  philoso-  only  division  and  discord  that 
^  representing  journalists  in  24  phies.  will  serve  their  own  unrelated 

countries  of  the  western  hemi-  “It  is  to  recognize  and  meet  objectives.’’ 
sphere  have  lieen  invited  to  take  these  threats  and  challenges.  Each  country  will  have  the 
part  in  the  Congress,  the  goal  and  to  turn  them  aside  that  right  to  a  total  of  three  dele- 
of  which  is  to  establish  a  work-  newsmen  of  the  Americas  must  gates.  In  cases  where  a  country 
able  program  of  inter-American  rally  and  set  to  work.  ...  is  represented  by  two  organiza- 
cooperation  and  activity.  “The  originators  of  this  official  tions,  two  delegates  will  be 

In  issuing  the  call,  the  Organ-  call  believe  that  a  newspaper-  designated  by  the  major  group, 
izing  Committee  said  working  man’s  economic  interests  are  one  by  the  minor. 

S  newspapermen  throughout  the  best  promoted  and  protected 

^  western  hemisphere  “find  them-  within  the  framework  of  free  Four  (A>inmissions 

selves  faced  with  common  prob-  trade  unionism,  just  as  his  pro-  -j-u  discussions  and  decisions 
lems  and  common  destinies:  how  fessional  stature  and  accomp- 
P  to  maintain  and  further  their  lishment  depends  upon  a  free  through  foJTcommissions,  whose 
profession,  their  integrity  and  and  various  press  within  the  reports  will  be  presented  for 


Journalists’  Unions 
Get  Bids  to  Parley 


these 
lews- 
mber  j 
cspa- 
and 

ssion  * 
with 
•s  of 
dults. 
vhom 
m  in 


Four  Commissions 
The  discussions  and  decisions 


No  Boundaries 


action  at  plenary  sessions.  The 
commissions  will  be  on  (1)  Eco- 


jurses 
these 
omote 
favor- 
per  at 


their  working  conditions.’’  framework  of  a  free  and  demo-  plenary  sessions.  The 

No  Boundaries  cratic  society.  commissions  will  be  on  (1)  Eco- 

“To  protect  these  ideals  where  nomic  Status  of  Working  Jour- 
“Threats  to  a  free  press  and  they  exist;  to  resist  their  ero-  nalists,  (2)  Press  Freedom  and 
democratic  traditions  recognize  sion  where  they  are  under  at-  Journalists’  Responsibilities,  (3) 
no  national  boundaries,’’  the  tack;  to  seek  them  where  they  Inter- American  Cooperation,  and 

_  (4)  Future  Activities,  Sover- 

eignty  of  Peoples,  the  Struggles 
Against  Dictatorship,  and  Other 
Matters. 

Co-chairmen  of  the  Orang- 
izing  Committee,  created  by  an 
eight-nation  preliminary  meet¬ 
ing  in  Panama  last  January,  are 
Luis  Camero  Checa,  president, 
and  Roberto  Martinez,  secretary 
for  internal  affairs,  of  the 
Federacion  de  Periodistas  del 
Peru,  and  Charles  A.  Perlik 
Jr.,  secretary-treasurer  of  the 
American  Newspaper  Guild. 

Other  organizations  making 
up  the  committee  are  the  Feder¬ 
acion  Argentina  de  Periodistas, 
Canadian  Region  of  the  Ameri¬ 
can  Newspaper  Guild,  Colegio 
Nacional  de  Periodistas  (Co¬ 
lombia),  and  Organizacion  Na¬ 
cional  de  Periodistas  Demo- 
craticos  (Venezuela). 


Year  in  Iran 

Lawrence,  Kas. 
Burton  W.  Marvin,  director 
of  the  William  Allen  White 
Foundation  at  the  University 
of  Kansas,  will  be  at  the  Uni¬ 
versity  of  Tehran,  Iran,  during 
the  1960-61  school  year  on  a 
Fulbright  lecturing  appoint¬ 
ment.  Dr.  Calder  M.  Pickett, 
who  is  to  be  acting  dean  of 
time  turns  back  to  an  era  they  never  knew  for  Detroit  (Mick.)  Times  School  of  Journalism  in  Mr. 

reporters  Floyd  Thoms  (1).  Joe  Sfair  and  Photographer  R.  K.  Arnold,  Mannn  s  absence,  also  will  be 
who  were  forced  to  use  bikes  and  horse-drawn  drays,  only  transport  acting  director  of  the  Founda- 
available  on  Mackinac  Island,  where  they  covered  a  murder  case.  tion. 

editor  ac  PUBLISHER  for  August  6,  I960 


Ex-Reporter 
Is  Canada’s 
Seaway  Boss 

By  Robert  Rice 

Ottawa 

A  onetime  landlubber  who 
relishes  the  tangy  smell  of 
printer’s  ink  and  salt  seaspray 
now  grasps  the  helm  of  Canada’s 
infant  St.  Lawrence  Seaway 
Authority. 

He  is  R.  J.  (Bob)  Rankin,  63, 
who  left  his  landlocked  Chat¬ 
ham,  Ont.,  hometown  38  years 
ago  to  try  his  hand  at  being  a 
maritimer. 

Came  Inland 

As  energetic  as  an  ocean  wave, 
he  took  to  Halifax  as  a  fish  takes 
to  water — becoming  managing 
editor  of  the  Halifax  Herald  as 
well  as  an  Atlantic  patriot,  pro¬ 
moter  and  prophet. 

Two  years  ago,  he  came  inland 
again  to  an  Ottawa  job  as  vice- 
chairman  of  the  National  Har¬ 
bors  Board.  Now  he  has  left  that 
job  to  take  over  the  presidency 
of  the  Seaway  Authority  at  $20,- 
000  a  year. 

On  the  Halifax  Herald,  he 
went  from  cub  reporter  on  the 
police  beat  to  the  night  news 
desk  to  the  managing  editor’s 
chair  to  vicepresident  of  the 
newspaper  company  and  a  mem¬ 
ber  of  its  board  of  directors. 

In  1952,  still  a  newspaper 
man,  he  became  chairman  of  the 
Port  of  Halifax  Commission.  In 
1956,  he  became  president  of  the 
Atlantic  Provinces  Economic 
Council,  a  “pretty  full  part- 
time  job”  largely  aimed  at  boost¬ 
ing  the  economy  of  the  four  east 
coast  provinces. 

And  in  1954-56,  he  was  presi¬ 
dent  of  the  Canadian  Press, 
news  co-operative. 

Key  Man 

As  the  fourth  president  oi 
the  Seaway  Authority,  set  up  in 
1954  to  build  and  operate  Can¬ 
ada’s  side  of  the  international 
waterway  that  links  the  Great 
Lakes  with  the  lower  St.  Lawr¬ 
ence  and  the  Atlantic,  he  is  boss 
of  1,300  workers  operating  the 
five  Canadian  locks  in  the  Sea¬ 
way  itself,  the  Welland  Canal 
and  stationed  in  seaway  offices 
at  Montreal,  Cornwall,  and  Ot¬ 
tawa. 

He  took  the  post  for  five  years, 
which  will  put  him  in  a  key 
.  position  when  the  seaway  toll 
.  charges  come  up  for  possible 
revision  in  1964. 


Major  Prizes  Posted 
For  Women’s  Pages 

Columbia,  Mo. 

Awards  and  regulations  for 
a  national  newspaper  competi¬ 
tion  to  encourage  development 
of  better  women’s  interest  pages 
and  fashion  reporting  excellence 
were  outlined  this  week  hy  Jour¬ 
nalism  Dean  Earl  F.  English 
at  the  University  of  Missouri. 

Awards  will  include  $1,000, 

$500  and  $250  in  cash  for  first, 
second  and  third  places  in  each 
of  three  circulation  categories. 

The  prizes  will  be  presented  to 
editors  or  directors  of  women’s 
pages  in  the  competing  newspa¬ 
pers. 

A  special  award  will  go  to 
the  outstanding  fashion  writer 
for  an  all-expenses-paid  trip  to 
Paris.  Winner  in  this  section 
of  the  competition  will  be  able 
to  see  the  French  fashion  salons 
and  famous  designers  in  their 
workshops,  as  well  as  enjoy 
Parisian  night  life  and  glamor¬ 
ous  restaurants  and  theaters 
with  this  $1,500  award. 

Honors  Penney 

Established  recently  by  a 
yearly  grant  from  the  J.  C. 

Penney  Co.,  one  of  the  nation’s 
top  retail  chains,  the  awards 
are  known  as  the  “J.  C.  Penney- 
University  of  Missouri  Journal¬ 
ism  Awards”  in  honor  of  James 
Cash  Penney,  founder  of  the 
department  store  chain. 

Judging  of  women’s  interest 
pages  in  the  country’s  news¬ 
papers  will  be  based  this  year 
upon  material  printed  during 
a  specific  week  in  September  — 
the  exact  week  to  be  announced. 


JOBS  ARE  PLENTIFUL,  two  high  school  teachers  observe  as  they  study 
the  bulletin  board  at  the  Ohio  University  School  of  Journalism  where 
they  are  the  beneficiaries  of  Newspaper  Fund  grants.  Dr.  L.  J.  Hortin, 
director  of  the  school,  tells  Mrs.  Constance  Foster  of  Tiffin,  O.  and  Mrs. 
Martha  Ellison  of  Louisville,  Ky.;  "We  have  four  job  opportunities  for 
every  BSJ  graduate  and  salaries  are  becoming  better  each  year." 


The  fashion  winner  will  be 
judged  on  a  single  fashion  story 
published  during  June  and  July 
of  this  year. 

Prize  winners  will  receive 
their  awards  at  a  campus  as¬ 
sembly  and  honors  banquet  pro¬ 
vided  by  the  University  of  Mis¬ 
souri  at  Columbia. 

Five  Judges 

.4  panel  of  five  judges,  to  be 
selected  by  an  advisory  com¬ 
mittee  appointed  by  the  Jour¬ 
nalism  School,  will  name  the 
final  competition  winners.  Dean 
English  said.  The  judges  will 
represent  the  fields  of  women’s 
interests,  foods,  fashion  and 
home-making. 

Director  of  the  awards  com¬ 
petition  is  Paul  L.  Myhre,  new¬ 
ly-appointed  lecturer  in  jour¬ 
nalism  at  the  University  of  Mis¬ 
souri  and  for  the  last  10  years 
associate  editor  of  the  Cleve¬ 
land  (O.)  News.  Myhre  is  a 
veteran  of  30  years  in  news- 
papering,  having  worked  on  the 
Rockford  (Ill.)  Morning  Star, 
Mason  City  (la.)  Globe-Gazette, 
Des  Moines  (la.)  Register  & 
Tribune  and  the  Cleveland  (0.) 
Plain  Dealer  before  joining  the 
Cleveland  News  in  1936. 

Through  the  awards  the  Pen¬ 
ney  company  honors  Mr.  Pen¬ 
ney,  who  is  recognized  as  one 
of  the  nation’s  retailing  pio¬ 
neers,  and  salutes  both  his  birth 
state  —  he  was  born  near  Ham¬ 
ilton,  Mo.  nearly  85  years  ago 
—  and  the  Missouri  School  of 
Journalism,  the  oldest  in  the 
country. 


NEWS  IS  WHERE  you  find  if,  so  Lynn  Heinzarling  (af  leff)  of  AP  fll«s 
with  Ghanaian  soldiers  fo  the  Congo.  With  him  in  the  U.S.  Air  Pore* 
Hercules  is  Arnaud  de  Borchgrave  of  Newsweek. 


Reporter  Traps  Phony  Survey 
Caller  Who  Annoyed  His  Wife 


Augusta,  Ga. 

When  anonymous  calls  began 
coming  into  the  home  of  Frank 
X.  Wamsley,  the  Augusta  Her¬ 
ald  reporter  determined  to  do 
something  about  the  situation. 
Together  with  his  wife.  English- 
born  Betty  Day  Wamsley,  Mr. 
Wamsley  set  about  tracking 
down  the  caller,  who  posed  as  a 
survey  worker  for  the  Kinsey 
Foundation  to  ask  intimate 
questions. 

Drawing  on  his  own  experi¬ 
ence  as  an  Air  Force  and  Army 
intelligence  agent  and  his  wife’s 
experience  as  an  actress,  Mr. 
Wamsley  set  into  motion  an  in¬ 
vestigation  which  resulted  in  the 
arrest  of  a  man  employed  at  the 
Savannah  River  atomic  energy 
plant. 

Charged  on  nine  counts  of 
using  obscene  language  to  a  fe¬ 
male  on  the  telephone,  James 
Howard  Lawson,  26,  commented 
“I  got  the  wrong  number.” 

The  Wamsleys  worked  six 
weeks  on  the  case.  They  suc¬ 
ceeded,  however,  in  establishing 
that  the  Kinsey  Foundation  was 
not  operating  in  Georgia  and 
that  the  impostor  was  a  local 
man — concluded  from  leads  to 
his  identity  gathered  from  the 
nine  phone  calls. 

Once  his  wife  agreed  to  keep 
an  appointment  with  the  caller, 
Mr.  Wamsley  worked  with 
police  detectives  setting  a  trap. 
His  plan  for  stationing  un- 
mark^  cars  and  plain  clothes 
officers  on  foot  was  put  into 
effect  by  police. 


Mr.  Wamsley  was  in  one  car 
watching  the  pre-selected  ren- 
devous  spot  with  two  detectives. 
Mrs.  Wamsley,  four-months 
pregnant  and  armed  with  a  .25 
caliber  automatic,  drove  up  in 
her  auto  and  the  trap  was  set. 

It  sprang  moments  later  when 
a  second  car  pulled  in  behind 
Mrs.  Wamsley’s.  Words  were 
exchanged  and  police  closed  in 
on  the  car  which  Lawson  was 
driving.  He  attempted  to  escape 
but  was  blocked  in  by  three 
police  cars  and  ordered  out  of 
his  vehicle  at  gun  point. 

Ready  with  a  camera,  Mr. 
Wamsley  jumped  from  his 
police  car  in  time  to  get  action 
shots  of  Lawson  being  arrested. 
One  photograph  was  used  in 
that  day’s  issue  of  the  HerakL 

The  case  will  be  presented  te 
a  grand  jury  in  August. 

• 

Special  Section 

ClIICAM 

The  story  of  McConnidk 
Place,  Chicago’s  new  $35,000,-, 
000  exposition  center,  will  be: 
related  in  a  rotogravure  supple 
ment  to  l)e  published  SundajTi 
Nov.  13,  by  the  Chicago  Tribtau 
and  Chicago’s  American.  Puh* 
lication  of  the  supplement  will 
mark  the  first  time  the  same 
section  will  be  circulated  t# 
readers  of  both  Chicago  news¬ 
papers.  The  exposition  center 
was  named  in  honor  of  the  late 
Col.  Robert  R.  McCormick,  edi¬ 
tor  and  publisher  of  the  Trib¬ 
une. 
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TT  TT  newspaper  (which  has  the  larg- 

I  l~ll1YYl^Y*  est  daily  circulation  in  Finland) 

A  A  is  liberal  in  its  politics,  but  he  is 

conservative.  “My  own  ideas 

Says  Cartoonist  Kari  5?/s,f pat-t; 

f  J  said.  “It’s  not  enough  just  to  be 

n  n-  I  r  •  1  to  draw.  You  also  have  to 

By  Ra  k  Fri«linan  have  ideas.  It’s  a  mixed  talent. 

And  it  doesn’t  work  if  someone 

“The  general  spirit  is  differ-  out  that  Americans  use  more  else  gives  you  the  idea.  In 


Bv  R  irk  Friedman 


Pittsburgh 
Closing  Tag: 
$2,146,300 

Termination  of  the  Pittsburgh 
(Pa.)  Sun-Telegraph  cost  $2,- 


ent.  Here,  you  have  less  humor,  text  and  more  verbal  notes  than  Europe,  the  cartoonist  makes  146,300,  according  to  the  six- 
less  satire  than  in  Europe.”  Europeans.  “In  Europe,  we  try  you  laugh.  And  to  do  so,  he  must  month  report  of  Hearst  Con- 
Speaking  was  Kari  Suomal-  to  tell  our  message  by  pictures,  have  a  personal  view  of  the  case,  solidated  Publications,  Inc. 


ainen,  one  of  Europe’s  foremost  When  you  have  too  much  text.  Here,  very  often,  it  isn’t  the 
editorial  cartoonists.  As  he  gave  it’s  not  a  cartoon  but  an  illus-  cartoonist’s  personal  opinion.” 
opinions  of  his  American  tration.” 

counterparts  (in  response  to  He  added  that  a  cartoonist  (^ricaiure 


response  to 


Bad  (^ricature 


The  closing  tag  included  $1,- 
374,100  paid  to  July  29  for  “dis¬ 
missal  pay  to  employes,  mop-up 
expenses,  etc.,”  the  report  shows. 
This  was  charged  to  earned 


,,uestioning),  Mr.  Suomalamen  must  draw  in  a  single  wjay.  Mr.  Suomalainen  claimed  that  This  was  charged  to  earned 
made  it  clear  he  wasn’t  trying  People  k^k  at  your  cartoon  five,  ^^^y  few  Americans  draw  real  surplus  atong  wUh  a  goS^ill 

to  be  cntical  but  merely  making  maybe  10  s^onds  They  have  to  caricature.  “In  France,  you  have  wri^e^ff  of  $772,000,  a  non-cash 

some  obsen-ations  get  it  in  this  short  space  of  caricature.  It’s  real  in  England,  ^em  J  1)  (tortZwskr  chair- 

The  38-year-old  HelsifirmSano-  time.  Put  in  headlines  lots  of  And  in  Germany.  In  the  United  man  of  the  teard  and  A  J 

,»(  (News  of  HeUlnki)  artist,  text,  more  detail,  and  they  .^rtoon-  wllker.  secretary  t’reasurer.’ re^ 


^  ’  i_  J  ’  'xo  A  oiflv6S,  you  n3V6  ^oou  curtoon-  ^Vallcpr  sccr©tarv-troasur0r  ro- 

and  hU  wife,  “Lippe,”  were  in  -how  do  you  say  it?-get  your  ^ut  not  so  gocd  artists.  In  fo^the  board  of  dlre^- 

New  York  winding  up  a  two-  message.  Europe,  they  must  also  be  good  tors. 


month  tour  of  the  United  States  Mr.  Suomalainen  advocates  Many  European 

under  the  auspices  of  the  State  few  lines  as  possible  in  drawing  cartoonists  studied  at  academtos 
Department.  a  cartoon.  “You  have  very  many 

The  tour  took  them  to  the  lines,”  he  maintained,  “you  cover 


No  further  breakdown  was 
given,  but  the  figures  indicted 
more  than  a  million  dollars  was 


me  tour  loOK  tnem  to  tne  lines,  ne  mainiainea,  you  cover  s„vjnjr  American 

drawing  boards  of  such  well-  your  idea.  Just  as  in  the  same  cartoonists  are  bad  ”  he  was  dismissals.  The 

known  cartoonists  as  Herbert  way,  too  many  words  cover  your  nuick  to  add  “  Tn^t  ”  iiP  <!onrpb<xH  Sun-Telegraph  sale  this  year 
Block,  Jim  Ivey,  Paul  Conrad,  ideas.”  for  the  co^ect  word  ‘Must  S 

and  Jimmy  Hatlo.  He  exhibited  some  of  his  car-  _ different  Seldom  very  good  Hearst  San  Francisco 

As  he  discussed  the  difference  toons  which,  generally,  employed  „_i.  but  verv  good  tech-  the  Scripps- 

between  editorial  cartoonists  in  simple  lines,  a  spot  of  black,  >»  Howard  San  Francisco  News 


this  country  and  those  of  over-  and  a  great  deal  of  white  space.  cartoons  a 

seas,  he  would  occasionally  Indeoendence  ^eek  for  Sanomat,  which  he  Bulletin. 

search  his  language  hand^k  feejg  jg  plenty.  “You  can’t  pro-  $2,219,400  Ixjsts 

for  the  exAct  word  needed,  Mrs.  Kari  said  that  many  Ameri-  duce  well  when  you  be^n  to  feel 

Suomalainen,  a  former  Miss  can  editorial  cartoonists  make  a  tired,”  he  maintained.  “And  it’s  Hearst  Consolidated  reported 
Finland  runnerup,  chimed  in  number  of  sketches  and  show  not  easy  to  get  good  ideas  each  ^  six-month  net  loss  of  $2,219,- 
with  a  pretty  smile  and  a  key  them  all  to  their  editor,  who  day.”  He  pointed  out  that  he  ^  $73,100  above  the 


Call-Bulletin  and  the  Scripps- 
Howard  San  Francisco  News 
into  a  jointly  owned  afternoon 
News-Call  Bulletin. 


search  his  language  handbook 
for  the  exact  word  needed.  Mrs. 


$2,219,400 

Hearst  Consolidated  reported 


phrase  now  and  then.  picks  out  the  best  one  for  use.  doesn’t  stick  to  politics  but  takes 

Americans  follow  the  old  “This  is  not  the  right  way,”  off  after  culture  and  the  movies 
tradition,”  he  said,  “in  style  and  Mr.  Suomalainen  claimed.  ‘“The  in  his  daily  forays, 
manner.  Go  to  the  Library  of  cartoonist  may  like  another  Kari  was  given  an  award  ir 
Congress  and  look  at  the  old  sketch.  He’s  not  following  his  absentia  last  year  by  the  Na 


off  after  culture  and  the  movies 
in  his  daily  forays. 

Kari  was  given  an  award  in 


Telegraph  doors  and  $845,300 
above  the  cash  outlay. 

This  compared  with  a  $1,141,- 
100  loss  shown  for  the  first  half 


political  cartoons.  Many  of  the  own  mind,  but  the  editor’s  mind,  tional  Cartoonists  Society  here  of  1959.  The  pre-tax  loss  was 

ones  drawn  today  are  similar  to  In  Europe,  there  are  more  in-  “for  his  courage  in  exposing  $2,006,700  aj^inst  $1,215,000 

those  of  50  years  ago.”  dependent  cartoonists  than  communist  deceit  while  working  for  the  preceding  period. 

Kari  (as  he’s  known  to  275,-  here.”  in  the  shadow  of  the  Kremlin.”  Total  operating  revenue  of 

(XK)  Sanomat  readers)  pointed  Kari  pointed  out  that  his  •  $91,004,600  was  down  from  the 


1  the  shadow  of  the  Kremlin.”  Total  operating  revenue  of 
•  $91,004,600  was  down  from  the 

$95,030,400  shown  for  the  first 
Hawkes  to  Newsweek  half  of  1959.  Total  revenue  of 
Chicago  $91,207,800  compared  with  the 
Robert  M.  Hawkes,  a  mem-  prior  period’s  $95,030,400. 


ber  of  the  Chicago  staff  of  the 
Bureau  of  Advertising,  ANPA, 
for  the  past  six  years  and  more 
recently  central  manager  of 
chain  store  sales,  is  joining  the 


Ad-PR  Teacher 


Athens,  Ga. 
McNeil  will  fill 


St.  Louis  ad  staff  of  Newsweek  prazier  Moore’s  advertising- 
magazine,  effective  Aug.  8.  Mr.  public  relations  position  in  the 
Hawkes  was  previously  a  mem-  Henry  W.  Grady  School  of  Jour- 
o  ®  °  ^  St.  Limis  (Mo.)  ualism.  University  of  Georgria, 

Star-Times  ad  staff  from  1943-  during  1960-61,  while  Mr.  Moore 
51,  prior  to  joinmg  the  ABC  jg  the  University  of  Illinois. 
Network  sales  staff.  ^  graduate  of  the  University  of 

i  •  Wisconsin,  Mr.  McNeil  began  his 

§{  „  1  advertising  career  writing  clas- 

W  Harvard  Overseer  sified  ads  and  brochures  to  sell 

Minneapous  land  in  northern  Wisconsin. 
John  Cowles,  president  of  the  This  was  followed  by  industrial 
Minneapolis  Star  and  Tribune,  advertising  and  catalog  prepara- 
has  been  elected  by  Harvard  tion  as  assistant  advertising 
alumni  to  a  second  six-year  term  manager  of  the  Square  D.  Safety 
^  ^  member  of  the  Board  of  Switch  Company  of  Detroit,  and 
k«ri,  the  Finnish  cartoonist,  and  his  favorite  non-political  subject,  Mrs.  Overseers  of  Harvard  Univer-  autoirwtive  agency  work  both  in 
Suomalainen,  on  a  visit  in  New  York.  -sity.  Detroit  and  New  York. 


Suomalainen,  on  a  visit  in  New  York. 
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News  Magazines 

(Continued  from  page  16) 


tention  to  it.  If  a  radical  maga-  day  morning  they  go  over  what  nett  Champ  Clark.  A  native  of 


if  the  Smart  Set  runs  an  origi- 

original  prospectus  in  1926.  He  nal  series  of  articles  on  life  in  story  list  is  generally  the  University  of  Missouri.  Dw- 

pointed  out  that  the  public  has  American  colleges  —  this  is  revised  on  Wednesday  mom-  World  War  II  he  served 


zine  veers  to  the  right,  if  a  re-  has  been  received  in  response 
spectable  magazine  turns  vul-  to  their  wires  or  other  assign- 
gar,  if  a  Senator  starts  buying  ments. 
all  the  farm  papers  in  sight,  w,  .  . 


has  been  received  in  response  St.  Louis,  he  joined  Time  aa  a 
to  their  wires  or  other  assign-  writer  in  1951.  Prior  to  that 
ments.  he  had  worked  for  the  Kaauat 

City  Star.  He  served  as  a  Tim* 


Days  for  Writing 


stringer.  He  is  a  graduate  of 


the  right  to  know  in  detail  about  that  must  be  told. 

such  matters  as  railroads,  tar-  ..pinally,  in  so  far  as  pos- 

'  *1.-  sible.  Time  will  make  editors 

But  none  of  these  things  ^  ^  Senators 


“Finally,  in  so  far  as  pos-  devoted  to  writing  from  the 
sible.  Time  will  make  editors  material  received.  Press  copy 


ings.  Thursday  and  Friday  are  with  the  Marine  Corps  in  th* 


devoted  to  writing  from  the  Pacific  Theater. 

material  received.  Press  copy  John  Luter,  associate  editor 

is  deadlined  for  Friday  mid-  of  Newsweek,  in  charge  of  press, 


so  vitally  affect  the  public  as  There  may  now  be  night,  but  Mr.  Koffend  says  has  been  with  the  weekly  for 

the  PJ^ss,  dmly  and  periodical,  ijving  Danas,  Godkins,  Ben-  that  sometimes  work  continues  three  years.  Previou.sly  he  was 
he  added.  The  pubhc  gets  no  Watersons.  But  who  until  2  A.M.  By  Sunday  mid-  for  12  years  with  Time  and 

news.  they?  night  the  presses  roll.  Life,  serving  eight  years  over- 


news  in  regard  to  the  nows. 

“This  (the  press)  section  will 
report  the  press  as  the  press  re- 


are  they? 

“In  so  press-agenting  a  press 


night  the  presses  roll.  Life, 

Researchers  are  responsible  seas. 


TOrts^the  Ste  If  a  ‘vellow  that  can  talk  about  anything  for  accuracy  of  the  stories.  Mr.  Luter  started  on  the  San 

nncovp^a  oew  JSS  except  itself  Time  believes  it  Saturday  is  devoted  to  the  Antonio  (Tex.)  Lip/it  where  he 

of  becoming  obnoxious  to  so  will  be  performing  a  service  as  checking  process.  The  writers  worked  from  1939  to  1942.  From 

Cietv  wnr^ononncp  it  valuable  as  it  is  unique.”  original  copy  is  always  retyped  1942  to  1944  he  was  on  the 

5  the  S^ruTNew  YoT)  adi.  Both  Mr.  Lee  of  Newsweek  f"''  -^ht  copies  made  One  of  Washington  Star  and  frm 

to  the  V^srof  io^rnaUsm  and  Mr.  Koffend  of  Time  said  '5rr“jrSueSlJ  Semandl  w 

hy  a  new  series  of  great  arti-  they  read  Entron  S  PUBUSHEk  t  ""it 


cles.  Time  will  call  people’s  at- 


( .idvertisement ) 


^  V  .  -  r  •  .c  that  a  new  version  be  written, 

as  a  chief  source  of  press  infor-  i! "  .ll  ac  i  4. 

. .  Before  the  final  version  goes  to 

■  the  presses  it  must  be  initialed 

Mr.  Koffend,  who  has  been  jjy  Fuerbringer,  managing 
with  Time  since  January  1955 


Dwight  Buys 
Daily  Paper 
In  Illinois 


at  a  new  version  written,  week  he  was  with  CBS  News, 
‘fore  the  final  version  Ryes  to  Bruce  Lee,  his  assistant,  is  a 
e  presses  it  must  be  initialed  j^^aduate  of  Rollins  College  in 
Otto  Fuerbringer,  managing  J954  jjjg  father  owned  the 

Silver  Springs  (Md.)  News,  a 
Mr.  Koffend  said  two  weeks  weekly,  and  that  was  his  bap- 


and  press  editor  since  October  "  v  d  m  .  ir=  imo.,  ^ews,  a 

1958,  said  the  promotional  re- 

leases  received  from  newspapers  ®  *i?'k  journalism.  While  at 

are  generally  “mostly  self-serv-  which  he  college  he  worked  summers  on 

ing”  although  “occasionally  we  wrote  aftgr  reading  more  than  the  Adtrondack  Daily  EnUr- 
do  get  a  good  solid  idea  from  words  of  reference  ma-  prme  at  Saranac  Lake,  N.  Y. 

them.”  terial.  At  hand  were:  The  Interested  in  photography,  he 

Fourth  Branch  of  Government”;  started  as  a  nhotoeranhic  a»- 


Ideas  from  .Stringers 


Fourth  Branch  of  Government  ;  started  as  a  photographic  ap- 
books  on  the  early  history  of  prentice  on  the  New  York  News 
the  press;  a  15,000  word  sum-  in  1965  before  joining  the  staff 


n  .Lu  rp-  j  XT  1  press;  a  15,000  word  sum-  in  1965  before  joining  the  staff 

Both  Time  and  Newsweek  the  Washington  bu-  of  Newsweek.  Studying  nights 

Edwardsville,  Ill.  constantly  get  suggesting  from  reau;  and  three  years’  of  Mr.  he  has  obtained  his  Masters 

The  Edwardsville  Intelli-  ^e  magazine  s  own  bureaus.  Rgston’s  columns.  Degree  at  Fordham  University 

gencer  a  six-day  evening  news-  Occasionally  stringers,  usually  ^  Koffend  in  journalism  and  Russian, 

paper  has  ^n  acquired  by  the  staff  men  on  newspapers  have 

Ho  yoke  (Mass.)  Transcript-  ideas  for  press  series  If  the  ^3  ^  1*  U. 

Telegram.  stories  rencern  thmr  own  pa-  Miami,  Chattanooga,  Senes  Enlightens 

The  announcement  of  the  pers,  acrerding  to  Mr  Koffen^  Houston.  Los  Angeles,  San  People  on  Schools 

acquisition  was  made  jointly  by  they  bow  out,  and  a  Time  staff  Portland  Ore  Denver  * 

Gilbert  S.  Giese  publisher  and  writer  takes  over.  S^^LaL  C^St  Loui^^^^^ 

^er  of  the  Intelligencer,  and  Under  the  Time  process,  field  neapolis  and  Chicago.  It  was 


Degree  at  Fordham  University 
in  journalism  and  Russian. 


Diego,  Portland,  Ore.,  Denver, 
Salt  Lake  City,  St.  Louis,  Min- 


SouTH  Bend,  Ind. 
A  series  of  articles  on  school 


William  Dwight,  publisher  of  men  write  in  bulk  for  writers  _of  o  storv  hunt  he  said  but  ^®®^Sranization  published  by  the 
the  Transcript-Telegram.  The  who  write  the  final  version  for  rather  a  chance  to  meet  and  get  Bend  Tribune  is  pro¬ 
effective  date  of  the  transaction  the  magazines.  Mr.  Koffend  acquainted  with  those  who  run  example  of  a  ne^ 

IS  Aug.  1.  said  a  Time  file  on  a  storv  tvni-  _ _ _ _  paper’s  service  to  its  community. 


IS  Aug.  1.  said  a  Time  file  on  a  story  typi- 

The  long-time  general  man-  cally  runs  10  to  20  times  as 
ager  of  the  Intelligencer,  Oscar  long  as  the  piece  that  finally 


aia  a  1  ime  me  on  a  story  typi-  newspapers.  paper  s  service  to  its  commumiy. 

ally  runs  10  to  20  times  as  ,,  .  .„  _ j  In  1969  the  Indiana  legisla- 

mg  as  the  piece  that  finally  ,  in  Annlf.tnTi’  Wis  ture  passed  a  law  providing  for 

•ets  into  print.  the  r^anization  of  Indiana’s 

“For  -^0  lines  in  the  maga-  bash  College  and  took  graduate  districts  to  equalize  edu- 

ine,  we’ll  get  up  to  20  pages,”  ^^^k  in  English  at  the  Univer-  national  opportunities  and  ei- 
®aid.  gj^-y  Qf  Iowa,  decided  in  1946  P®as®s.  ,  .  ■ 


Ochs,  has  been  named  publisher  gets  into  print, 
by  Mr.  Dwight.  Mr.  Giese,  who  “For  70  lim 
has  operated  the  paper  for  45  ^ine  we’ll  get 
years,  is  retiring.  he  said. 

Work  on  the  press  depart-  he  wanted  to  become  a  newspa-  Misunderstandings  and  misin- 
has  an  interest  He  is  also  co-  starts  with  a  Sunday  story  per  man.  He  wrote  a  letter  to  formation  have  made  it 

nublisher  of  the  CreenAeld  ®o^^f®rence  at  11  A.M.  Attend-  111  newspapers,  offering  his  for  the  St.  Joseph  County  Schwl 
iMass  i  Rprorder-Cnzpffp  ing  are  Senior  Editor  Claric,  Mr.  services.  About  70%  responded.  Reorganization  Committee  to  in- 

The’  Intelligencer,  which  has  ^offend,  the  press  department’s  with  six  definite  offere.  He  took  ^e^ret  the  law  for  citixens 

a  circulation  of  about  6,800,  is  ®  ®  1  ^  x  .u 

a  98-year-old  newspaper  pub-  Doborah  Hall,  a  representative  porter  on  the  Omaha  (Neb.)  To  correct  these  misunder 
lisViaH^  irr  tKo  coot  of  from  the  Ncw  York  news  bu-  World-Herald  in  October  1946.  standings  the  Tribune  assigned 


he  said.  gj^-y  lo^a,  decided  in  194f 

Work  on  the  press  depart-  he  wanted  to  become  a  newspa 
ment  starts  with  a  Sunday  story  per  man.  He  wrote  a  letter  t( 
conference  at  11  A.M.  Attend-  111  newspapers,  offering  hi: 
ing  are  Senior  Editor  Claric,  Mr.  services.  About  70%  responded 


lished  in  the  county  seat  of 

Madison  County,  20  miles  east  ^nerally  ^bert  Parker, 


To  correct  these  misunder 
standings  the  Tribune  assigned 
its  school  reporter,  Roger  Bird- 


of  St.  Louis,  Mo. 

John  A.  Park,  Jr.,  of  Raleigh, 
N.  C.,  was  the  broker  who  nego¬ 
tiated  the  transaction. 

At  reported  ia  Editor  1'  Publiiher  July  16 

JOHN  A.  PARK,  JR. 

NEWSPAPER  BROKER 
FINANCIAL  CONSULTANT 

1807  McDonald  Lane  •  Box  6091 
Raleigh,  N.  C.  •  TE  3-3018 
66 


reau,  generally  Robert  Parker,  While  there  he  became  a  its  school  reporter,  Roger  Bird- 
and  Clara  Applegate  of  the  stringer  for  Time.  He  worked  sell,  to  write  a  series  of  articlei 
Overseas  Bureau.  Sometimes  the  up  from  police  reporter  to  col-  on  school  conditions  in  St 
editorial  reference  (library)  and  umnist  and  movie  critic  and  Joseph  County, 
the  photographic  department  then  went  to  the  Los  Angeles  Commenting  on  the  articles, 
are  also  represented.  bureau  of  Time  in  1955.  n*  aIpv  .Tnrdine  suoerintend- 


are  also  represented. 

About  10  or  15  suggestions 
for  stories  are  usually  consid¬ 
ered.  Telegrams  are  sent  out 


Scion  of  Political  Leaders 


Commenting  on  the  articles, 
Dr.  Alex  Jardine,  superintei^ 
ent  of  South  Bend  schools,  said, 
“Mr.  Birdsell  has  rendered  ub- 


ered.  Telegrams  are  sent  out  His  senior  editor,  Mr.  Clark,  usual  service  to  this  area  by 
on  those  requiring  out-of-town  is  a  grandson  of  the  famous  the  objectivity  of  his  reportia*- 

assignments.  Writers  and  edi-  Speaker  of  the  House,  Champ  He  has  done  some  additional 

tors  have  Monday  and  Tuesday  Clark  of  Missouri,  and  a  son  research  which  has  long  been 

off  in  New  York.  On  Wednes-  of  former  U.  S.  Senator  Ben-  needed.” 
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Presses  Are  Added 
In  Cleveland  Plant 


ANNOUNCEMENTS 
Publications  for  Sale 


S  July  28  on  a  $25,000  bond  announced  the  pur- 

rTfin-t-deRroe  murder  charge  mechanical  equipm^t 

rUn"n,  Mo.  The  bond  wS  more  than  $1600,000. 

by  17  landowners  from  among  the  ^qui- 

siKnea  uy  sitions  is  a  new  eieht-unit  Hoe 


Uiiivler  (  liareed  Presses  Are  Added  to  be  added  to  present  equip-  - ANNninvrFMrNTs 

Murder  l.nargeti  ^  production  ANNOUNCEMENTS 

1o  Crime  Reporter  Aaeveiana  riant  manager,  said  that  when  all  of  '  Publications  for  Sale 

St.  Lons  „  .  p  *  new  equipment  is  installed  - southern  California 

r  1  \r,\c  Pn«t  Forest  City  Publishing  Co.,  “we  will  have  four  presses  of  exclusive 

nieodore  .  t  I  ,  publisher  of  the  Cleveland  Plain  eight  units  with  color  equip-  »«ni.wwkiy.  kto««  60%  over 

/kfOOtc/l  crime  reporter,  was  re-  u  j  *>  '58;  19*®  runiunir  609t  over  la»t  ye«r. 

S  July  28  on  a  $25,000  bond  has  announced  the  pur-  ment.  ,  Box  32o6.  Editor  a 

?ffin.t-degree  murder  charge  Other  Purrha«.s  - 

TTninn  Mil  The  bond  was  <^ting  more  than  $1,600,000.  will  sell  part  interest  to  man  who 

*t  ‘  fmm  Largest  item  among  the  acqui-  In  addition,  “skip  slitters”  are  S,*"  .*^**‘®  (!*''  of  ‘il®"*** 

ligrned  by  1<  landowners  from  ...  .  ,  .  „  ,  .  u  J  t  ii.  ...  Send  qualificntionn,  family  status,  in- 

L  nron  of  Alhnns  SltlonS  IS  a  neW  eight-Unit  Hoe  being  purchased.  In  the  stereo-  vestment,  salary,  and  references  in 

L  nif  hnc  n  Giimmoe  Convertible  press  to  re-  type  department,  additional  cast- , 

where  Mr.  Link  has  a  summer  ,  ,  T  •  j  ^  ■  *  Publisher. 

Sne.  Fifteen  of  the  landown-  “  25-year-old  press.  ing  and  shaving  equipment  are  -  - — — - 

1  had  siened  a  previous  bond  _  installed.  PubUcat.ons  Wanted 

fg.  him  _ " ' '  TWO-MAN  BOrrORIAL-AD  TEAM 

Mr.  Link,  55,  is  scheduled  for 

S'Tl‘.n°".he'hlnHir.2  dlciccifi^rl  CAffinn 

Sept.  6,  when  the  bond  is  re-  ^  |  9  W  III  W?  Q  ^  IS  W  ^  I  11  and  ad  experience,  franklin  experience, 

tamable.  The  reporter  is  under  '  '  Box  si26.  Editor  A  Publisher, 

indictment  for  the  July  11  shoot-  Benefit  from  our  Vast  Newspaper  Audience  f.iumi  end  finunr-nr 

ing  at  the  Link  summer  home  of 

CUrence  W.  Calvin,  a  handy-  ;  -  loans  negotiated-$2oo.ooo  and 

,  ,  ,  j  u  T  .  1  I -  .  —  —  — -  - I  up.  for  expansion  or  purchase  of  news¬ 
man  formerly  employed  by  Link.  AiWMrntMrT?m«civ'rc  aMMrMinaisTaewM'r'w  papers,  radio  and  iV  properties.  PUB- 

Following  a  grand  jury’s  re-  _ ANNOUNCEMENTS _  _ ANNOUNCEMENTS _  LISHERS  service,  p.  o.  Box  3182. 

port  of  the  indictment.  Link  was  |  Newspaper  Brokers  Publications  for  Sale  Oreensboro,  North  Carolina. 

arrested  outside  the  courtroom,  '  -  - i  NPW«kPAPRIt  SKICVU  fs 

and  s^nt  the  night  in  the  ;  Established  ISU.  Newspapers  bouRht  SUBURBAN  1  - 7 - STTl - 


classified  section 

Benefit  from  our  Vast  Newspaper  Audience 


signed  the  next  morning. 

Bowling  Green 
Bureau  Opene<l 


ANNOUNCEMENTS 

Netespaper  Brokers 

MAY  BROTHERS,  BinRhamton,  N.  Y. 
Established  1914.  Newspapers  bouftht 
and  sold  without  publicity 


ANNOUNCEMENTS 
Publications  for  Sale 


Publications  Wanted 

TWO-MAN  BDITORIAL-AD  TEAM 
seeAlng  smaH  weekly.  Cash  limited. 
Will  take  over  on  salary  or  profit 
basis  with  option  to  buy.  Proven  pro¬ 
ducers.  News,  photographic,  editorial 
and  ad  experience.  Franklin  experience. 

'  Box  3125,  Editor  &  Publisher. 

Ijoans  end  hn-nrins 

LOANS  NEGOTIATED— 3200.000  and 
I  up,  for  expansion  or  purehaae  of  news- 
1  papers,  radio  and  TV  properties.  PUB¬ 
LISHERS  SERVICE.  P.  O.  Box  3182, 
Greensboro,  North  Carolina. 


NEWSPAPEil  SEIIVIi  t> 
Features  Wanted 


DIAL 

‘‘America’s  No.  1  Newspaper  Broker” 


J  _ i.  *u„  _;~u*  4U_  1  MAY  BROTHERS.  Binirhamton.  N.  Y.  SOUTHERN  CALIFORNIA  .scwoi  rs. 

and  s^nt  the  night  in  the  ;  Established  1914.  Newspapers  bought  SUBURBAN  1  - = - -  - - 

Fr&nklin  county  jail.  It  was  I  and  sold  without  publicity  Semi-weekly  jtrossinft  9540,000.  Top-  j  reaturCM  rraniM 

impossible  to  summon  bonds-!  diai^  cTud^  ToV"  M5!S?o^■  ttd-gS  writers  wanted 

men  to  Union  because  of  the  '  "America’s  No.  l  Newspaper  Broker”  assures  experienced  suburban  publisher  1  for  aaaiRned  articl-JS.  Department  7. 
l.t.nBse  of  thp  hmir  n  cmintv  *5  Waverly,  Detroit  3.  Mich.  ‘TO  5-5864  large  capital  gain.  Ebiclusively  listed  '  5228  Irvine  Ave.,  N.  Hollywood,  Calif, 
lawness  OI  me  n^r,  a  county  -  - - - - -  Joseph  A.  Snyder,  Newspaper  I  - - 

official  explained.  The  bond  was  I  MR.  southern  daily  pub-  Broker.  2234  E.  Komneya  Dr.,  Ana-  I  Press  Engineers 

kiiniMi  thn  npvt  Tnnrnincr  LISHER:  if  you  would  consider  sale  heim.  California.  ■ 

^  i  under  favor^le  conditions  wo  would  be  - — — -  ■  !  Newspaper  Press  Installations 

•  I  glad  to  meet  with  you  without  obliga-  ^  N.  W.  TEXAS  COUNTY  SEAT  —  ■  MOVING — REPAIRING — TRUCKING 

o  1*  tion.  Newspaper  Service  Co.,  Inc.,  408  Weekly  exclusive  in  town  of  2.000,  mod-  Expert  Service — World  Wide 

□OWling  ivEPen  |  s.  Bonita  Dr.,  Panama  City,  Florida,  em  idant,  gross  332,600.  Net  OK  |  SKIDMORE  AND  MASON  INC. 

n  .  I  !  -  - - - - -  330,000  on  terms:  less  if  buyer  can  55-69  Frankfort  Street 

DUrPaU  lipPllfNI  ■  ★★OOMPKl'ENT  appraisals  and  con-  pay  half  cash.  August  15  deadline.  ■  NEW  YORK  .38,  N.  Y. 

sultations;  confidential  brokerage;  30  Bailey-Krehbiel,  Box  88,  Norton.  Kan-  |  BArclay  7-9776 


WRITFJRS  WANTED 
for  assigned  articles.  Department  7. 


Press  Enpineers 


LOUISVILLF!,  Ky.  |  years  of  honest  dealing.  Arthur  W.  tas. 

Tka  Stypes.  625  Market  St.,  San  FVancisco - ,  NFTWSPAPER  ERECTORS.  INC. 

The  Councr-Jowmal  Will  open  5,  California.  CALIFORNIA  EXCLUSIVE  FARM  ErMting-Planning-^air 

a  news  bureau  at  Bowling  - -  area  weekly,  grossing  34O.OOO:  i  p.o.  Box  124.  Islip.  New  York 

Green  the  fifth  such  T-T  hiirpaii  "''ANT  A  CAUFORNIA  or  Arizona  346.000.  316,000  down.  Sound,  over  60  |  Juniper  1-8074 

triren,  me  nun  suen  U  J  oureau  newspaper?  We  have  them  from  large  years  old.  good  plant,  growth.  Jos.  A.  [  Erecting  by  Paul  F.  Bird,  Gen’l.  Mgr. 

in  Kentucky.  dailies  to  small  weeklies.  OABBERT  &  Snyder.  Newspaper  Broker,  2234  E. _ — 

The  opening  was  heralded  by  RW^rSdif'c.lH.^U.  ’  komneya  Drive.  Anaheim.  California.  ;  U PECO  INC. 

a  four-column  head  in  July  31  - - -  Move— Erect— Anywhere 

editions  The  oupnino-  <stnrv  in  SALES-PURCHASES  handled  with  DEAN  SELLERS  HAS  SOLD  1  SPECIALIZING  IN 

eaiUOM.  me  opening  story  in-  discretion.  P.  T.  Hines.  Publishers  16  PROPERTIFS  IN  12  MONTHS  i 

eluded  this  announcement  by  Service.  Box  3132,  Greensboro.  N.  C.  and  now  has  these  choice  properties  i  NEWSPAPER  PRESSES 

Barry  Bingham,  president  and  -r-  ,  eovc  non  i  Lyndhurst.  N.  J.— Phone  GEneva  8-3744 

..j;*..  -ifi.c  YOU  CAN’T  beat  midwest  newspapers  building  $235,000. 

edltOr-in-Chief  of  the  Courier-  for  stahllitv  Herman  Koch  2923  Vir.  ’Idaho  high  volume  weekly  3116,000.  ^ 

taml  »d  UuM  Times:  .rn..  k...  sU.  ci.,,  W  IXSC'rS.ri Sop.,  1  AdveHuing  Rate, 

.  T„  Bowltav  .NTORMATION  llfioT  ClASSIFIED 

a  news  Dureau  in  Bowling  Daily  Newspaper  Properties  *New  Mexico  weekly,  job  shop  375.000.  ^eLMSairiBU 

Green,  to  cover  that  city  and  W-  N.  Glover  Co.,  Ventura.  Calif.  SArizona  chain.  3  weeklies,  building  Liae  Ratm  EACH  CONSECUTIVE 
the  dynamic  area  of  Southern  3180.000.  without  building  3150.000.  lasertiea 

v..A  ^i  AVA  ooumern  WESTERN  NEWSPAPERS  •Arizona  city  bi-weekly  338.500.  SITUATIONS  WANTED  (Payable  with 

Kentucky  that  surrounds  it.  Joseph  A.  Snyder,  2234  Blast  Romneya  •Phoenix  suburban  weekly  333,600.  order)  4  tiaies  <S  55*  Pe*  I'd*  PPPh 

“We  welcome  the  opportunity,  t)rive.  Anaheim.  CalH  Day  or  Nite.  ‘^zona  j<*  plant.  1^1345.000.  insertion;  3  times  ®  70  c:  2  @  80*; 

hot  only  to  give  this  s^tion  the  rj?rrp?^rptl^i"®^2.ooo.  ^  . 

attentive  news  coverage  it  de-  it  s  not  the  down  payment  that  il^rinted  employment’VpplfMtion  ‘fwms 

^rves,  but  to  have  a  member  XlUyTf  [\tl  buyer*!*™;  625  R  Main.  M^.  ah-  Dmit**"’*" 

of  our  staff  become  a  full-time  is  why  we  insist  on  personal  conUct  Affiliate  of  Cummins  Trust  Co.  !  _ 

»»  K^llinip  _  ALL  OTHtR  CLA55lrlCAl iWWa: 

•  LEN  F'EIGHNER  AGENCY  RETURN  OF  INVESTMENT  AFTER  4  times  ®  $1.00  per  line  each  insertkM; 

Bowling  Green’s  new  citizen  !  Box  192  Mt.  Pleasant  Mich.  YEARS  (withtwt  3  times  ®  $1.15;  2  times  @  $1-30;  1 


Newspaper  Press  Installations 
MOVING— REPAIRING— TRUCKING 
Expert  Service — World  Wide 
SKIDMORE  AND  MASON  INC. 
55-59  Frankfort  Street 
NEW  YORK  .38.  N.  Y. 
BArclay  7-9775 


editions  The  onpnino’  <stnrv  in  SALES-PURCHASES  handled  with  DEAN  SELLERS  HAS  SOLD 
TOiuons.  1  ne  openmj?  Siory  m-  discretion.  P.  T.  Hines.  Publishers  16  PROPERTIES  IN  12  MONTHS 
eluded  this  announcement  by  Service,  Box  3132,  Greensboro.  N.  C.  and  now  has  these  choice  properties 

YOiTcAN’T  beat  midwest  newspaper.  :(^or.^  dairediljf  3235 
edltor-in-chief  of  the  Courier-  for  sUbilitv.  Herman  Koch.  2923  Vir-  •Idaho  high  volume  weekly  $116,000. 


cuiiur-iii-cniei  OI  me  t^ourier-  for  stahilitv  Herman  Koch  2923  Vir.  •Idaho  high  volume  weekly  $116,001 

Journal  and  Ltmisville  Times:  ginia  St..  sioux*7i^^^  lowSi  ''  ; New  Mexi™. semi  weekly  390.000 

xA,r<,A.o.  _  vAnzona  chain,  2  weeklies,  2  sho 

We  have  long  desired  to  have  rnMVTnvMTf  at  tMPrmMA’rtnxi  buildings,  fast-growing  3235,000 
a  news  bureau  in  Bnwlincr  CONFIDEOTIAL  INFORMATION  •Arizona  chain,  3  weeklies  367.500. 
a  news  oureau  in  Bowling  Daily  Newspaper  Properties  sNew  Mexico  weekly,  job  shop  375.( 

Green,  to  cover  that  city  and  W-  Glover  Co.,  Ventura.  Calif.  .Arizona  chain.  3  weeklies,  bui 

the  dynamic  area  of  Southern  3180.000,  without  building  3150.0 

ujiiaiiiiL  drea  01  oouinem  WESTERN  NEWSPAPERS  ‘Arizona  city  bi-weekly  338.500. 

Kentucky  that  surrounds  it.  Joseph  A.  Snyder,  2234  liast  Romneya  •Phoenix  suburban  weekly  333,600. 

“We  welcnmo  tho  nnnnrtiinitv  Drive.  Anaheim,  Calif.  Day  or  Nite.  ‘Arizona  job  plant,  rural  345,000. 

1  Phone  KEystone  3-1361.  ‘Phoenix  offset  plant  $15,750. 

not  only  to  give  this  section  the  -  ‘Arizona  letterpress  plant  $22.000. 

attentive  news  coverage  it  de-  IT’S  not  the  down  payment  that  ARIZ^A  RBW^APER 

serves,  but  to  have  a  member  K!i:.rTku  Dean  Seller,.  M5  Kate.  Mesa. 


‘New  Mexico  semi  weekly  $90,000. 

‘ _  ‘Arizona  chain,  2  weeklies,  2  shops,  2 

•nT>uA>eTcvr  buildings,  fast-growing  $235,000. 

ORMATION  ‘Arizona  chain,  3  weeklies  $67,500. 

Properties  ‘New  Mexico  weekly,  job  shop  $75,000. 

Ventura,  Calif.  ‘Arizona  chain,  3  weeklies,  building 
$180,000.  without  building  $150,000. 
•PAPERS  ‘Arizona  city  bi-weekly  $38,500. 


'  selling.  .  prMCV  RETURN  OF  INVESTMENT  AFTER 

Bowling  Green’s  new  citizen  Box  m  Mt  PleaSnt  Mich,  taxes  within  7  ^RS  (with«mt 

Brill  k..  mL  I-,  _ _ active  participation).  Ckimmercial 

^1  De  Ihomas  D.  Duncan,  who  mi  ,  .  printing-publishing  Iwsiness,  induing 

h3S  been  with  tho  AssneiatoH  I  newspaper  Appraisers  iong-established  weekly  newspaper  in 

I  ■  _x  j  t  •  New  York  metropolitan  area.  Present 

rress  in  Lexington  and  Louis-  There  is  no  substitute  for  experience!  owners  plan  retirement.  Write  Box 
rille  for  seven  veara  He  for-  1  Valuations  of  newspapers,  subsidiaries.  3229.  FMitor  &  Publisher. 

I  ,  *:  year!),  ne  lor  1  television,  radio  and  syndicates — for  tax  - 

lueriy  worked  for  the  Lexington  j  and  other  purposea.  More  than  200  S.E.  Met-Weekly  $42,000‘ 

(Ky.)  Herald  and  the  Lexina-  ,  States  to  date.  (Comprehensive  Kla.  Met-Suburban 

(«•  T  eaAe,  x*  T-»  ^  Leexing  I  reports  submitted.  By  mail  if  desired.  Weekly  8.000‘ 

ox  Ueaaer,  Mr.  Duncan  earned  1  Qualified  expert  court  witness.  Pa,  Bi-Weekly  75,000* 

h«  A.B.  and  M  A  from  the  A.  S.  VAN  BENTHUYSEN  Ea*t  Trade  Journal  15,000* 

Univpi-oirir  V  *  1  J  Ocean  Avenue.  Brooklyn  26.  N.  Y.  Texas  Met-Weekly  75.000* 

unwrsity  of  Kentucky,  and  ' -  s.w.  Weekly  58.ooo‘ 


'^1  be  Thomas  D.  Duncan,  who 
bks  been  with  the  Associated 


tau^t  part-time  at  U.K.  while 


Publications  for  Sale 


awigned  to  the  AP  Lexington  I  western  weeklies  and  dailies 


Met-Weekly 

Met-Suburban 

$42,000* 

Weekly 

8.000* 

Bi-Weekly 

75.000* 

Trade  Journal 

15,000* 

Met-Weekly 

75.000* 

Weekly 

58.000* 

Small  Weekly 

24.000* 

H  . 

time  ®  $1.45  per  line.  3  line  minimum. 
Add  25*  (or  Box  Service. 

61.00  SCRVICa  CHARCK  FOR  AIRMAIL 

DEADLINE  FOR  CLASSIFIED  AD¬ 
VERTISING,  WsdnMdoy.  4  p.M. 

Count  30  units  per  line,  no  abbreviations 
(add  1  line  for  box  information).  Box 
holders'  identities  held  in  strict  con¬ 
fidence.  Replies  mailed  daily.  Editor  A 
Publisher  reserves  the  right  to  edit  all 
copy. 

DISPLAY  RATES 


““lau.  '  where.  JACK  L.  STOLL  A  ASSOCI-  I  P  A  U  L  H  . 

0th„  Kentucky  C-J  news  bu-  I  SS’ ’  CHAPMAN  COMPAN  Y 
"“r  raaucah,  and  Hazard.  The  '  California  rural  exclusive 

L-J  also  has  bureaus  at  Wash-  exceptionally  fine  plant,  proo-  I  AtlanU  Los  Angeles 

illgtnn  nr*  J  T  J-  1-  perous  area,  good  climate,  steady  1  Nashville  San  Antonio  , 

6«Jn,  u.  u,  and  Indianapolis,  growth.  $122,000.  $S6.000  down  in-  1  San  Francisco  Troy,  O. 

•Wersonville.  and  New  Albativ.  dudes  receivables.  Jos.  A.  Snyder.  Indianapolis  Please  address: 

Broker.  2234  E.  Romneya  Dr.,  Ana-  New  York  1182  W.  Peachtree 

,  heim.  California.  Seattle  Atlanta  9,  Ga. 

editor  &  PUBLISHER  for  August  6,  1960 


Agate 
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Editor  &  Publisher 

147S  Broadway,  N.  Y.  36,  N.  Y. 
Pbooo  BRyoat  f-30S2 


E  &  P  MACHINERY  AND  SUPPLIES  SECTION 

Superior  results  at  moderate  cost  from  classified  ads. 


Compoging  Hoorn 


Pr^KK  Room 


Pro**  Room 


Pro**  Room 


MODEL  6  LINOTYPE,  manufactured 
by  HeiKcnthaler  Linotype  and  Fair- 
child  reletypeeetter  perforator  combi¬ 
nation.  In  perfect  operatins  condition. 
(Teletypeaetter  in  use  8  months).  Will 
■ell  reasonably  due  to  conversion  to 
offset  printing.  Write  or  call.  Cecil 
Whig.  Ill  N.  Street,  Elkton,  Mary¬ 
land.  EXport  R-331I. 


CONVERSION  TO  OFFSET  makes 
available  14  (34087)  and  25  (45279). 
Both  with  gas  pots,  feeders,  four  molds. 
Mats  in  14:  5%-630;  9/204  (Corona); 

12  pt.  Kabel ;  36/23  in  auxiliary;  mats 
in  25:  9/204.  18/59  C^ielt.  Both  ma¬ 
chines  in  excellent  condition.  May  be 
seen  in  operation.  Your  choice  K,250.  ' 

Herald  Newspapers,  Gary.  Indiana.  , 

PLANT  LIQUIDATION  I 

DUE  TO  MERGER 
2  Model  29  Linos.  cn  nen 

1  Model  31  Lino.  ser- no- 

Ludlow,  mats  and  sticks 
Severai  Hammond  Saws,  stereo  equip¬ 
ment  etc.  ! 

Located  Penna.  Priced  to  sell.  1 

Write  for  Details  I 

INLAND  NEWSPAPER  SUPPLY  CO. 
442  W.  8th  St.  Kansas  CSty,  Mo. 
Telephone  Ha  1-5365 

L.  &  B.  HEAVY  DUTY  Newspaper  ; 
Turtles  are  in  use  all  over  the  United  i 
States  and  foreign  countries.  “Ask  the  , 
man  who  uses  them.”  $84.50  to  $97.50.  i 
None  better  at  any  price.  Write  for 
iiterature.  L.  &  B.  Sales  Co.,  Box  560, 
Phones  27  and  96,  Elkin,  N.  C.  Worid’s 
largest  distributor  of  Newspajier  Form 
Trucks. 


16/32  PAGE  R.  HOE  with  >4  Folder 
All  Sitereo. 

16  PAGE  TUBULAR  DUPLEX 
All  Stereo 

12-PAGE  DUPLEX  TUBULAR— Color 
reverses — Auxiliary  Fountains — All 
Stereo 

24/48  PAGE  SUPER  DUPLEX— 
Stereo  Optional 

16/32  PAGE  R.  HOE  with  coior  rails— 
Stereo  optional 

Delivered  &  Installed  Package 
If  Desired 

UPECO.  INC. 

"20  minutes  from  Times  Square” 
750  Valleybrook  Ave.,  Lyndhurst,  N.J. 
GEneva  8-3744 


LINOTYPES 

MODEL  30  MIXER.  NO.  51985 
2/90-2/72-4/34  Magazines  —  6  Moids.  I 
Electric  Pot,  Margach  Feeder,  AC  i 
Motor. 

MODEL  14  NO.  49834  | 

Swinging  Keyboard,  3/90-1/34  Maga¬ 
zines,  Mold  Blower,  Mohr  Saw,  AC  ! 
Motor. 


TWO  16-PAGE  GOSS  single-width 
decker  type  rotary  presses,  one  without 
folder,  twinned  to  give  32-page  rapac¬ 
ity,  complete  with  40  hp  AC  drive, 
controls,  full  stereotype  equipment. 
22-inch  cut-off.  Can  be  seen  in  oper¬ 
ation.  Excellent  for  small  daily  or 
semi-weekly  which  has  outgrown  flat 
bed.  Carefuliy  maintained,  good  con¬ 
dition.  Available  only  because  our 
growth  requires  greater  page  capacity. 
This  complete  press  room  package  only 
$24,000.  Available  about  August  15. 
El  (3ajon  Valley  News,  P.  O.  Box  278, 
El  Cajon,  California. 


STEREOTYPE 

WOOD  PONY  AUTOPLATE— 22% 
Heavy  Duly,  AC— Pneumatic  Pump 

WOOD  JUNIOR  AUTOPLATES 
Right  and  Left — AC — Vacuum  Back 

WOOD  STANDARD  AUTOSHAVERS 

WOOD  PREREGISTER  MACHINE 

8  and  10  TON  KEMP  IMMERSION 
POTS — Complete  with  Carburetors 

250'  JAMPOL  PLATE  CONVEYOR 

16'  JAMPOL  Raised  Plate  Return 


Pres*  Room 


HOE 

8  Units  &  2  Folders 

SCOTT 

4  Units  &  Folder 
HOE 

3  Units  &  Folder 
JOHN  GRIFFITHS  Co.  Inc. 

415  Lexington  Ave.  New  York  17,  N.Y. 


CAMERON  NEWSPRINT  REWINDEl; 
#B4220,  handles  44'  diameter  roll  up 
to  70*  in  width.  Normal  operation  set 
for  IS*  butts.  Complete  with  slitter 
attachment.  U.  S.  Varidrive  motor  7% 
H.P.  1800  r.p.m.  3  PhMe,  60  Cycle. 
220-440  A.C.  Type  VE-G.H.,  R.P.M 
Hi  .  136,  R.P.M.  Max.  1030.  Gear  ra¬ 
tio  3.39.  Very  good  condition.  Crated 
and  ready  for  shipment.  Price  $2,000 
f.o.b.,  St.  Petersburg,  Florida.  Contact 
Jo>  n  B.  Olson,  St.  Petersburg  (Florida) 
Times. 


24-PAGE  TUBULAR 
Standard  Two-to-One  model  with  % 
and  %  page  folder.  Available  now 
Vacuum  caster  and  like  new  plate 
finisher,  muter,  chipping  block. 

GEORGE  C.  OXFORD 
Box  903  Boise.  Idaho 


I  FOR  SALE — 5-unit  Scott  newspaper 
press  with  22% "  cut-off,  two  folders, 
I  two  color  cylinders.  G.  E.  Control 
!  panel  and  drive.  Elach  unit  has  Scott 
j  3-arm  reels  with  Jones  tension.  40-80 

page  press.  Stereotype  equipment _ in- 

;  eluded.  MUST  SELL.  HAKE  OFFER 
I  ON  ALL  OR  PART. 

I  (Subject  to  prior  sale) 

San  Francisco  Shopping  News 
851  Howard  Street 
San  Francisco  3.  California 


ALLENTOWN  CALL-CHRONICLEuses 
j.m.  DURALUMIN  Newspawr  Base. 
"Ifs  Color  Ckxied.” 

Jack  Moore,  560  Eastland,  Berea.  Ohio 


EDITOR  AND  PUBLISHER’S  CHART  AREA 


Use  CHART  AREA  Number  in  Ad  Copy  for  showing 
LOCATION  without  IDENTIFICATION 


16-page  DUPLEX  TUBULAR.  2  to  1 
model-complete  stereo-AC.  drive. 

2-unit  GOSS.  22%'  End  Feed  ComnUte 
Stereo-AC,  drive.  ^ 

24-page  DUPLEX  TUBULAR.  2  to  1 
model-comi>lete  stereo-AC,  drive. 

8-page  DUPLEX  TUBULAR  DECK 
Roll  Arm  Bracket8-Up|>er  Former. 

8-page  GOSS  COMET  FLATBED.  AC 
drive-quarter  and  half-folder. 

LOYAL  S.  DIXON  CO. 

:  "Newspaper  Press  Erectors" 

11164  Saticoy  St.  Sun  Valley.  Calif. 
POplar  5-0610  TRiangle  7-3871 


I  PRUSTWORTHY  STANDARDS 
,  VANDBRCOOK  Model  25  full  pan 
press  No.  11638.  Reconditioned  to 
sure  new  machine  efliciency  SUM 
I  VANDERCOOK  Model  23  No.  122«'. 
;  electric  .  .  .  bed  15x26  A.C.  60  cycle' 
I  Reconditioned  $2750.  TYPE  &  PREM 
of  Illinois  Inc..  3312  N.  Ravenswood 
'  Chicago  (13).  Illinois. 


PRESSES 

•  EXTRA  SPECIAL  • 

SCX)TT  MULTI-UNIT  22% 

4  or  5  Unit  Press  with  a  reversible 
Unit  and  extra  Color  Cylinder — SCOTT 
Heavy  Duty  3  to  2  Double  Folders 
with  C-H  Conveyors — SCX>TT  3  Arm 
Reels  with  Jones  Tensions — Trackage. 
Turntables,  Steel  Floor  Plate.  LAST 
PRESS  located  at  BOSTON  HERALD- 
TRAVELER. 

TERMS  for  immediate  removal! 


GOSS  COX-O-TYPE 
MODEL  A  DUPLEX 
GOSS  COMET 
UPECO.  INC. 

"20  minutes  from  Times  Square" 
750  Valleybrook  Ave.,  Lyndhurst.  NJ. 
GEneva  8-37 14 


DUPLEX  METROPOLITAN  23-9/16' 

Up  to  21  Units — 5  CV)lor  Cylinders — 5 
Polders  with  Upper  Formers — 5  Drives 
— End  Feed  or  on  Substructure  with  3 
Arm  Reels.  Available  as  result  of 
Mechanical  Merger  of  St.  Louis  Globe- 
Democrat  and  Post-Dispatch. 

6  UNIT  SCOTT  23-9/16' 

2  Double  Folders — 2  AC  Drives.  Lo¬ 
cated  Knoxville  Journal. 

DUPLEX  METROPOLITAN  22%' 

4  and  5  Unit  Presses — Double  Folders  | 
AC  Drives — Located  Staten  Island  Ad¬ 
vance— Qiarlotte  News. 

3  UNIT  HOE  22%' 

With  Reversible  Unit — Color  Cylinder 

3  Pancoast  Color  Couples — AC  Drive — 
Reels  and  Pasters.  Located  Jackson¬ 
ville  Times-Union. 

3  UNIT  HOE  22%' 

With  Color  Cylinder— End  Fed — AC 
Drive.  Located  Lebanon,  Pa. 

2  UNIT  HOE  22%'  I 

End  Fed — AC  Drive — Stereo.  Located 
W.  Lebanon,  N.  H.  i 

16  PAGE  DUPLEX  TUBULAR 
Complete  Stereo — AC  Drive.  Located  ' 
San  Diego,  Calif.  | 

2-MODEL  AB  DUPLEX  FLATBEDS 
Located  Sanford,  N.  C.  and  Salt  Lake  i 
City,  Utah. 

I 

GOSS  COMET 

Located  Shippensburg,  Pa.  Available 
by  August  1st. 


CHIPPING  BLOCKS  all  size  diameter. 
A  C  motor  press  drives  all  sizes. 

Roll  arms  for  semi-plate  units. 
Quarter-page-folders. 

Geo.  Oxford.  Box  903,  Boise,  Idaho. 


Stereotype 


R.  HOE  PLATCAST  HNISHIHG 
i  EQUIPMENT:  Radial  Router;  Stereo- 
I  type  Saw,  and  Combination  Stereotype 
I  ^w  with  squaring  Trimmer.  AC  mo 
I  tors;  good  condition;  available  now, 
I  Jack  Moore  Newspaper  Productiee 
Outfitter,  560  Elastland.  Berea.  Ohio. 


R'anted  to  Buy 


NEWSPAPER  PRESSES 
COMPLETE  PLANTS 
MAT  ROLLERS 
.STEREO  EQUIPMENT 

BEN  SHULMAN  ASSOCIATES 

60  East  42nd  St.  N.Y.  17  OXford  7-4SH 


NEWSPAPER  EQUIPMENT 

NEWSPAPER  PRESSES 
TYPESETTING  MACHINES 
TELETYPESETTER  EQUIPMENT 
Ludlows — Elrods-  Mat  Rolleta 

COMPLETE  PLANTS 

INLAND  NEWSPAPER 
SUPPLY  COMPANY 

422  West  8th  Kansas  City  6,  He. 


MAILROOM 


2^AMPOL  BUNDLE  PUSHERS 


2— DOCK  DISPATCH  BELT  CON¬ 
VEYORS  with  12  Telescopic  Loaders. 


Li  notypes — 1  nterty  pes — Ludlo« 
PRINTCRAFT  REPRESENTATIVE 
37  Warren  St.  New  York  7,  N.  !■ 


WANTED:  8-page  Duplex  or 
bed.  Advise  serial  No.  and  whoa 
able.  Northern  Machine  Works.  •“ 
N.  4th  St..  Phila.  6.  Pa. 


BEN  SHULMAN  ASSOCIATES  WANT  TO  BUY  Bargain  in 

BEN  dnUUVlAN  .ingl*  width  press.  Prefer  22 V4 

60  East  42nd  St.  N.Y.  17  OXford  7-4690  stereo  H.  I.  Hall.  The  L'<W8>«  ** 
.  602  Broadway,  Lubbock.  Texas. 
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EMPLOYMENT  OPPORTUNITIES 

A  national  guide  to  positions  in  publishing  and  related  fields. 


Administrative 

Ditplay  Advertising  | 

Display  Advertising  | 

Editorial 

publisher,  who  want*  to  start  cut- 
tin*  load,  leeks  capable  younir  asaist- 
^  or  thorouifhly  seasoned  Reneral 
rnsnsgC'  Must  be  experienced  in  han¬ 
dling  personnel,  and  either  know  or 
he  csp^le  and  willinn  to  learn  every 
other  phase  of  small  daily  operation. 
Only  self-starters  with  sound  records 
tnnsidered.  Excellent  six-day  p.m.  in 
progressive  20,000  town  Chart  Area  8. 
Write  fully  in  confidence.  Box  3123, 
Editor  &  Publisher^ _ 

('.irculation 

CHANCE  TO  MOVE  UP 

Expanding  Ohio  daily  in  20,000  class 
has  an  opening  with  a  future  for  the 
right  young  district  man.  If  you  have 
2  or  3  years  of  solid  circulation  ex- 
^enee  and  can  handle  a  tough  job 
for  a  fast  growing  l>a|>er,  we’ll  help 
you  learn  and  .-idvance.  Write  San¬ 
dusky  Raster;  Sandusky,  Ohio. 

PROMOTION  MINDED  circulation 

district  supervisor  for  challenging  |>o- 
sition  on  morning  daily  in  highly  com¬ 
petitive  eastern  area.  Excellent  ad¬ 
vancement  opiKirtunity,  full  details 
first  letter  please.  Bo.x  3222,  Editor 
t  Publisher. 

W.^NTED :  Experienced  circulation 

man  to  take  charge  of  weekly  papers 
with  42.000  circulation.  Little  Mer- 
,4iant  plan.  Must  be  self  starter.  Must 
know  promotion.  Excellent  <>i>portun- 
ity  for  a  real  producer.  Write  Sun 

Newspapers.  307  Baird  Building,  Mr. 
Dtvid  Blacker,  Omaha,  Nebra-ska. 

Clarified  AdvertUing 

EXPANDING  small  ABC  afternoon 
^ly  in  southern  California  has  open¬ 
ing  for  exi>erienced  man  or  woman 

to  take  over,  supervise  and  build  our 
classified  advertising  section.  If  you 
have  proven  sales  ability  and  want 
to  lire  in  an  area  with  mountains, 
Mttbore  or  desert  for  recreation  write 
stating  qualifications  if  you  can  ar¬ 
range  a  future  iversonal  interview  at 
own  expense.  Salary  open.  Publisher, 
The  Herald-News,  Fontana,  California. 

AGGRESSIVE.  IMAGINA'nVE  CLAS¬ 
SIFIED  MANAGER  for  booming  North 
California  imiier  to  heed  dei>artment  of 
I.  Top  suburban  community  40  minutes 
from  San  Francisco.  Send  complete 
resume  and  salary  expected  in  first 
letter  to  General  Manager,  Times,  Box 
957,  Walnut  Creek,  California. 

_ Ditplay  Advertising 

GOOD  STARTING  PAY  I 
ADVANCEMENT! 

PERMANENCY ! 

jf  *h*t  you’re  seeking  in  life? 
Our  13,000  afternoon  daily  in  Chart 

2  oflws  the  above  for  an  experi- 

•^’'••’t'ising  salesman  and  layout 

Our  staff  is  a  happy  one:  they 

in  dignity  and  are  treated  (and 
Ww)  as  professionals.  We’re  nggres- 
**’•  jnd  we  demand  only  intsHigence 
»Bd  dedication.  Send  complete  experi- 
«ee  and  references  to  Box  3013,  Edi¬ 
tor  A  Publisher. 


display  ADVER’nSTNG  SALESMAN 
1*^**  daily  in  highly  competitive 
'"•rttrt.  Excellent  opportunity  of  ad- 
yiaeement  for  experienced,  aggressive 
••io^sn.  State  qualiflestions.  avsil- 
•Wity,  Qiart  Area  9.  Writ*  Box  2949, 
“tor  A  Publisher. 

^jyp^SING  MANAGER  WANTED 
c*n  pernonmlly  sell  non- 
in  town  of  publication  and 
town*-  This  is  a  Colorado 
iMtLu*  **  one  that  is  very,  very 
<li*<»uraging.  ’The  man  who 
the  joo  will  be  amply  rewarded 
r®|^*inHy  and  if  qualifl^  may  have 
owinm  management  job.  If  not  quali- 
by  experience,  do  not  answer. 
Writ*  Box  8009,  Editor  &  Publisher. 


DISPLAY  SALESMAN  with  Ideas  and  ; 
Ability  to  fill  staff  vacancy  on  non- 
met  daily  in  Washington  State.  Must  ' 
be  exceptional  salesman,  adept  at  lay- 
out  and  copy.  Excellent  wage  guaran-  ! 
tee;  lineage  and  color  commissions; 
profit-sharing  trust ;  optional  health 
and  accident  insurance.  Prefer  man 
under  40.  A  real  opportunity  for  a 
prosperoua  future  if  willing  to  work 
for  it.  Send  complete  resume,  sample 
layout  and  copy,  with  first  letter  to :  I 
R.  E.  Bell,  WORLD.  Wenatchee, 
Washington. 

TENNEiSSEE  daily  of  23,000  needs 
good  display  advertising  salesman. 
Minimum  3  years’  experience.  Must 
know  how  to  sell  local  retail  accounts. 
Write  giving  salary  requirements, 
resume  and  sample  layout.  Box  3100, 
Editor  &  Publisher. 

WE’RE  LOOKING  for  a  young  man 
who  would  enjoy  living  in  southern 
(Talifornia  and  who  is  currently  an 
i  aggressive  newspaper  display  adver¬ 
tising  salesman.  The  man  we  are  seek¬ 
ing  will  be  married  with  at  least  two 
years’  newspaper  display  layout  and 
sales  experience.  He  will  have  a  desire 
to  get  ahead  and  be  able  to  demon¬ 
strate  his  ability  to  sell  newspaper 
advertising  by  the  layout  method.  | 
Salapr  open.  Write  stating  your  quali-  ; 
fications  if  you  can  make  arrange¬ 
ments  for  an  interview  at  your  own 
expense  at  a  later  date.  Publisher, 

'  T^e  Herald-News,  Fontana.  California. 


AD  SPACE  REPS  WAN'TED 
I.ieading  ind'istrial  monthly  opening  ex¬ 
clusive  West.  Southwest  and  Southeast 
territories.  Very  liberal  rommis.sion8; 
good  i>age  rate.  Send  references  and 
present  client  list.  Box  3232,  Eklitor 
&  Publisher, 


,  ADVERTISING  AND  JOB  PRINTING 
!  salesman  wanted  for  group  of  three 
I  neighboring  weeklies.  Good  opportun- 
!  it.y  for  experienced  man.  Car  essential. 
Good  salary  to  good  producer.  Give 
resume  first  letter.  Beryl  Bowden. 
Clewiston  (Florida)  News. 

AGGRESSIVE  proven  salesman.  3  man 
:  staff,  salary,  commissions,  growing 
suburban  Illinois  daily.  Box  3235, 
Editor  &  Publisher. 


IMMEDIATE  OPENING— Chart  Area 
2  SS.UOO  morning  daily  for  experienced  I 
retail  advertising  salesman.  Join  staff  I 
of  seven.  Copy  and  layout  experience 
helpful.  Salary  plus  commission  and  I 
car  allowance.  Box  3218,  Editor  &  \ 
Publisher. 

NORTHERN  NEW  YORK 
Progressive  daily  has  number  1  spot  [ 
on  its  display  staff  open.  We  seek  a 
young  man  with  a  good  display  back¬ 
ground.  'The  man  must  have  drive 
and  the  desire  to  advance  in  the  news- 
I>aper  business.  He  must  be  good  on 
sales,  copy  and  layout.  This  is  an  out¬ 
standing  opportunity  with  an  outstand¬ 
ing  newspaper  organization.  All  re¬ 
plies  kept  confidential,  but  they  must 
include  a  complete  history  of  your 
tvlucational  and  employment  back¬ 
ground,  plus  references  and  salary  re- 
iluirements.  Write  Box  3207,  I^itor 
&  Publisher. 


REAL  OPPORTUNITY 
FOR  RIGHT  MAN! 

Due  to  fast  expanding  met- 
ro|>olitan  area  and  crea¬ 
tion  of  large  irerimeter 
.-.hopping  centers  and  areas, 
we  are  looking  for  a  man 
who  has  a  goc^  sales  back¬ 
ground  and  experience  in 
organizing  planned  promo¬ 
tional  and  advertising  ac¬ 
tivities  of  groups  of  mer¬ 
chants,  plus  a  good  back¬ 
ground  in  retail  display 
advertising.  This  s|)ot  is 
opCTi  on  large  Eastern 
daily.  If  you  are  the  right 
man.  send  full  particulars 
to  Box  :{217.  Editor  & 
Publisher.  All  replies  con¬ 
fidential. 


A  STAFF  ADDITION 
NOT  A  VACANCY 

Display  advertising  salesman  with  ideas 
and  ability  to  sell  and  service  retail 
accounts  is  wanted  by  a  prize  winning 
27,000  ABC  newspaper  in  Illinois.  Ex¬ 
cellent  starting  salary,  free  medical 
insurance,  profit  sharing,  free  life  in¬ 
surance,  Ciiristmas  bonus,  vacation, 
etc.  We  prefer  married  man  under  40. 
A  real  opportunity  for  a  prosperous 
future  in  a  progremive  community  for 
a  man  willing  to  work  for  it.  Send 
resume,  sample  layout  and  ropy  with 
letter  to  Box  3227,  Editor  &  Publisher. 


DISPLAY  ADVERTISING  SALESMAN 
for  new  daily  in  Wyoming’s  third 
largest  retail  market.  Prefer  experi¬ 
enced  man,  but  will  consider  ambitious. 
l>ersonable  beginner.  Advertising  man- 
i  ager  job  will  open  in  couple  of  years 
as  older  co-publisher  plans  to  retire. 
Fast-growing  area.  Good  salary,  top 
fringe  benefits.  Write  full  details,  first 
letter.  No  phone  calls.  Advertising 
Manager,  The  Riverton  Ranger,  River¬ 
ton,  Wyoming. 

DISPLAY  SALESMAN: 

Opportunity  for  aggressive  salesman 
wtth  some  experience  in  copy  and  lay¬ 
out.  Select  list  of  accounts  with  good 
salary  plus  commission.  Good  working 
conditions  with  all  benefits.  Morning, 
evening,  and  Sunday,  located  in  at¬ 
tractive  community  of  Chart  Area  2. 
Send  complete  resume  in  first  letter. 
All  replies  held  in  strict  confidence. 
Write  Box  3209.  Editor  and  Publisher. 


RIM  MAN — fast,  experienced  copy  edi¬ 
tor,  good  on  heads,  dummying  and  ■ 
cleaning  up  beginners’  copy  by  prize- 
winning  Chart  Area  2  morning  daily. 
Salary  1119-124  ranee.  References  re¬ 
quired.  Box  2716,  Editor  A  Publisher. 

GENERAL  NEWS  REPOR’TER  for 
w^em  Washington  non-met  daily. 
Either  sex  may  apply.  J-schooI  pre¬ 
ferred.  some  experience  helpful.  Give 
complete  information.  Box  2914,  Edi¬ 
tor  A  Publisher. 

BEGINNING  REPORTERS-  Male  and 
Female.  Jobs  available  from  Coast  to 
Coast.  Send  resumes,  location  prefer¬ 
ence,  availability  date.  Ciontact:  Bill 
McKee.  BIRCH  PERSONNEL.  67  E. 
Madison  St..  Chicago  2,  Illinois. 
CE  6-5670. 

ASSISTANT  WIRE  EDITOR— immedi- 
stj  opening  on  six-day  evening  New 
England  daily,  circulation  27,000.  Al¬ 
though  experience  desirable,  we  will 
train  right  person.  Permanent  position 
with  good  pay.  benefits.  Box  2905,  Edi¬ 
tor  A  Publisher. 

EDITOR — weekly  experience.  Must  be 
lop  man.  New  modem  air  conditioned 
plant.  Richardson  Publications,  451 
Maple  Avenue,  Carpentersville.  Illinois. 

REl’OR'TER,  experience  preferred, 
qiiali  fications  essential.  Best  conditions. 
Must  b*  able  to  arrange  personal  in¬ 
terview.  Niagara  Falls  Gazette,  Ni- 
agaia  Falls,  New  York. 

WANTED:  YOUNG.  ENERGETIC  RE- 
POR’TER  with  minimum  of  two  years’ 
actual  experience  small  daily  or  large 
weekly  field.  Permanent  opening  in 
long  established  publishing  organiza¬ 
tion  Located  in  Southern  Michigan, 
good  pay  and  congenial  working  condi- 
tioos  for  qualified  applicant.  Must  have 
auto.  Air  mail  full  details  background 
and  expectations.  Box  30W,  Editor  A 
>  Publisher. 


REPORTER,  man  or  woman,  for 
county  seat  weekly.  General  News,  Fcii- 
turo*.  The  Journal,  Eureka,  Illinois. 

WEEKLY  EDITOR  for  county  sent 
paper.  South  Central  Florida,  no  plant. 
Retir^  or  semi-retired  news  man  could 
handle.  Small,  friendly  town.  Good 
fishing  year  round.  Apply  to  Beryl 
Bowden,  Clewiston  (Florida)  News. 

ALERT.  YOUNG  REPORTER  for 
state  desk  on  a  quality,  6  day,  Ohio 
afternoon  daily  of  26,000.  Must  like 
work  and  want  to  learn.  Beginner 
considered.  Box  3129,  Editor  A  Pub¬ 
lisher. 

CALIFORNIA-Growing  daily  in  bus¬ 
tling  exclusive  East  Bay  field  needs 
young  experienced  managing  editor 
with  growth  potential.  Sportsmans 
paradise.  Daily  Ledger,  Antioch,  Cali¬ 
fornia. 

CTTY  HALL  REPORTER  (male  or 
female)  for  a.m.  daily.  Prefer  either 
J-school  grad  or  minimum  of  three 
years  experience.  Top  salary,  five  day 
week,  benefits.  Please  write,  enclosing 
resume,  to:  Alvin  Morris,  Bradford 
(Pennsylvania)  Era. 

(XJPYREADER  —  Experienced  copy- 
reader  and  headline  writer  with  some 
knowledge  of  makeup.  References  re¬ 
quired.  State  salary  expected.  Box 
3101,  Editor  A  Publisher. 

<X)RRESPONDHa4TS  wanted  to  report 
and  analyze  local  chanty  activities. 
All  areas.  Stimulating  assignments, 
go^  earnings.  Box  3115,  Editor  A 
Publisher. 

MAN  capable  of  filling  managing  edi¬ 
tor  poet  on  p.m.  daily  in  Chart  Area 
I.  Circulation  nearing  20,000.  Man  must 
know  all  phases  of  news  room  work, 
have  ability  to  guide  and  develop  staff, 
and  produce  quality,  accurate  editions. 

'  Excellent  opportunity  for  right  man. 

!  State  experience,  references,  salary  in 
!  first  letter.  Box  3122,  Editor  A  Pub¬ 
lisher. 


REPORTER 

For  metropolitan  daily  in 
C%art  Area  3 :  good  salary,  in¬ 
teresting  assignment  and  lib¬ 
eral  program  of  benefits  of¬ 
fered  for  man  with  minimum 
of  four  years’  experience, 
preferably  covering  all  major 
beats  and  assignmenta  for  me¬ 
dium  or  small  daily  in  C^iart 
Areas  3,  4,  5  or  9.  Write  giv- 
ing  background  to  Box  3120, 
^itor  &  Publisher, 


REPORTERS  for  one  of  fastest  grow- 
,  ing  lewspapers  in  East — about  to  un¬ 
dertake  another  major  expansion  pro¬ 
gram.  Employee  ownership,  group  life, 
medical,  retirement  plans.  Grow  with 
us.  Chart  Area  2.  Mail  resume,  a  few 
clips.  Box  3128,  EMitor  A  Publisher. 

AFTERNOON  PAPER,  wire  editor. 

;  half  time,  small  central  Florida  city. 
Id^  for  retiree.  Write  Mr.  Peter, 
Box  161,  Leesburg,  Florida. 

ASSOCIA’TH  MAGAZINE  BDI’TOR 
and  WASHING’TON  CORRESPON- 
DF^JT  for  rural  electric  cooperative 
publications.  Located  Washington.  D.C. 
Must  show  ability  to  select,  interpret 
and  write  news  and  features  for  lib¬ 
eral  rural  audience,  equivalent  to  re¬ 
quirements  for  professional  experience 
and  creative  talent.  Write  FMitor. 
RL’'RAL  ELECTRIFICA’nON  Maga¬ 
zine.  2000  Florida  Avenue,  N.W.. 
Washington  9.  D.  C. 

11.000  MINNESOTA  DAILY  seeks 
either  aggressive  Oty  Hall  reporter  or 
knowledgeable  sports  editor.  Good  spot 
for  recent  J-School  grad,  (kiod  i«y. 
'  working  conditions.  Box  32C1,  Fklitor 
■  A  Publisher. 
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HELP  WANTED 


EiDITOR  —  Supervise  one  assistant 
(more  soon).  Cover  once-a-week  Town- 
^ip  and  School  Board  meetings.  Sports 
knowledge.  Southwestern  Michigan’s 
top  weekly.  $95.00.  Len  Colby,  Port¬ 
age  Herald,  Portage,  Michigan.  DA  7- 
3093. 

gene3?al  assignmeosit  reporter 

for  afternoon  daily  in  Northwestern 
Ohio.  Good  starting  pay  and  good 
opportunity.  Opening  about  Septem¬ 
ber  let.  Write  or  call  Gordon  C.  Dix, 
Oesoent-News,  Defiance,  Ohio. 


In  North  Suburban  Chicago  Area 

ASSISTANT  EDITOR 

is  needed  for  association  publications. 

Writing  ability,  editing  experience  and 
cooperative  personality  are  requisites. 

Addres.s:  P.  O.  Box  9817 
Chicago,  Illinois 


NATIONAL  BUSINESS  MAGAZINE 
(New  York)  seeks  ambitious  young  re¬ 
porter  to  start  in  junior  editorial  spot, 
^ght  man  can  advance  rapidly.  Start¬ 
ing  salary:  $345.  Write  tie  about  your¬ 
self.  Box  3231,  Editor  &  Publisher. 


HELP  WANTED 


JOURNEYMAN  REPORTER  who 
thrives  on  competition  wanted.  Guild 
scale,  generous  benefits.  Box  3208, 
Elditor  &  Publisher. 

OUR  TOP-NOTCH  news  staff  has 
vacancy  for  reporter  who’s  proud  of 
his  writing  ability  and  accuracy.  Cam¬ 
era  familiarity  helpful.  Five-day  wwk. 
hospitalization,  life  insurance,  pension. 
Write  experience,  salary  requirements 
to  Charles  Rowe.  Free  Lance-Star 
Fredericksburg,  Virginia. 

PROGRESSIVE.  EXPANDING  NEWS¬ 
PAPER  GROUP  with  seven  pai>ers 
ranging  from  4,500  to  56,000  has  open¬ 
ings  for  2  reporters  and  2  advertising 
salesmen.  G<^  salary,  pension  plan, 

,  fully  paid  insurance.  Starting  wlary 
depmds  on  location  and  experience. 
Chart  Area  8.  Applications.  Peter  Mac¬ 
donald,  Hutchinson  News,  Hutchinson, 
Kansas. 

REPOR’TEIR — General  news  and  assign¬ 
ment  writer.  Evening  daily.  Job  open 
September  1.  Good  hours,  excellent 
wages,  and  chance  for  advancement. 
Junction  City,  Kansas,  Daily  Union. 

RIM  MAN — fast,  experienced  copy  ed- 
.  itor,  good  on  heads,  dummying  and 
cleaning  up  beginners’  copy  by  prize¬ 
winning  Chart  Area  2  morning  daily. 
Salary  $119-124  range.  References  re¬ 
quired.  Box  3219,  ^itor  &  Publisher. 


HELP  WANTED 


HELP  WA>rED 


USE  EDITOR  &  PUBUSHER’S 
CLASSIHED  ADVERTISING  PAGES 

"Market  Place  for  the  Newspaper  Industry' 

•  TO  BUY  OR  SELL  NEWSPAPER  PROPERTIES 

•  TO  HIRE  NEWSPAPER  OR  P.  R.  HELP 

•  TO  BUY  OR  SELL  MACHINERY  OR  EQUIP¬ 
MENT 

•  TO  FIND  A  NEW  JOB  .  .  . 

■  ^mm  mam 

Clip  and  mail! 

Editor  &  Publisher: 

Classified  Department 

1475  Broadway,  New  York  36,  New  York 

Please  insert  my  classified  ad  for _  ^  . 

insertions. 

CLASSIFICATION: _ 

COPY: _ 


REPORTER — Ca))able  woman  for  fea-  I  WRITING 
turee,  news,  society  work  to  replace  ! 

girl  resigning  to  raise  a  family.  June-  EXPERIENCED 

tion  City.  Kansas,  Daily  Union. 

- - - -  PUBLIC  RELATIONS 

WANTED:  DESK  MAN  for  top  weekly  \A/PITPP 

buainesa  magazine  published  in  the  WMIt!\ 

Southwest.  Job  requires  sound  editorial  , 

judgment,  competence  in  news  writing,  '  Major  Philadelphia  phnrmaeeutieal 

experience  in  magazine  )>reeentation  I  manuf^turer  has  challenging  op. 

and  production,  potential  for  working  |x>rtunity  in  its  Public  IMatioat 

with  staff  and  directing  efforts  of  '  Department  for  skillerl.  mature  per. 

some.  Salary  to  fit  abilities,  experi-  son  to  write  speeches,  i>olicy  stat^ 

ence,  and  potential.  Age:  Preferably  ,  ments,  etc.  Past  journalism  ex- 

under  45.  Box  3280,  Eklitor  &  Pub-  ;  perience  essential,  an  interest  in 

lisher.  -  Government  and  Economics  impor. 


IH>rtunity  in  its  Public  Relatioas 
Department  for  skillerl.  mature  per. 
son  to  write  speeches,  i>olicy  stat^ 
ments,  etc.  Past  journalism  ex¬ 
perience  essential,  an  interest  in 
Government  and  Economics  impor¬ 
tant.  Salary  commensurate  with 
high-level  responsibilities.  Bro^ 
benefit  program  includes  group 
health  and  life  insurance,  liberal 
retirement  plan,  etc.  Send  com- 
plete  iiersonal  history — include  sal¬ 
ary  needs.  Box  3216.  Editor  A 
Publisher. 


WOMEN’S  EDITOR  benefit  program  includes  group 

health  and  life  insurance,  liberal 
Half  the  readers  of  this  50,000  cir-  retirement  plan,  etc.  Send  com- 

culation  newspaper  are  women.  They  plete  |>ersonal  history — include  sal- 
have  their  own  special  field  of  interests,  ary  needs.  Box  3216,  Editor  A 

activities,  and  ideas.  We  are  looking  Publisher, 

for  someone  who  can  not  only  cater  to  ' 

them  but  can  create  new  outlets  for  ReSBarch-Analygit 

them.  ’This  person,  between  27  and  - 

40,  will  be  expected  not  only  to  direct  MIDWESTERN  STA’TE  U.'HVBRSITY 
others  but  to  perform  herself.  Retire-  offers  research  assistantship  to  news 
merit  makes  this  position  open.  We  man  qualified  by  experience  and  under- 
have  an  almost  unique  pattern  of  fringe  graduate  record  for  graduate  study  in 
benefits,  but  the  one  we  seek  will  not  journalism.  Box  3118,  Editor  A  Pub- 
be  primarily  attracted  by  them.  Ade-  lisher. 
quate  salary  to  begfin  with  advances 

based  on  performance.  Write  all  to  Snlttmnutn 

John  McOcrmally,  'liie  News,  Hutohin- 

son,  Kansas.  qai.ii'tiiirA'M  _ 


CHART  AREAS  6  &  5 


tor  &  Publisher. 


INSTRUCTION 


Clastified  Advertising 

BOOST  SALES  IN  CLASSIFIED 


son,  nansas. _ |  SALESMAN  —  already  calling  on  edi- 

j-  .  tors  to  include  established  cartoon 

Tree  Lance  panel  on  commission  basis.  Box  2$M, 

Editor  &  Publisher, 

FREE  LANCERS:  Sell  your  photos  to  — - - - - 

the  huge  house  organ  market.  4,000  (’'HAPT  ARPA*^  A  5!,  P 

company  magazines  buy:  Payment  from  o  «  3 

$10  to  $100  for  single  pictures  and  cap-  Manufacturer  of  all  materials  handling 

tions.  Free  information.  Gebbie  Press  equipment  for  the  newspaper  printiag 

Pictures.  161  W.  48th.  N.Y.C.  industry  needs  two  more  top-noUk 

I  salesmen  to  complete  national  salts 
Moeluinienl  force.  Ebccellent  career  opportunity  f« 

I  a  man  with  sales  and  technical  bad- 

TELETYPESETTER  PERFORATOR  College  ^graduate  with  prows 

OPERATORS  for  daily  and  Sunday  Preferred.  Box  3119,  Edi- 

newspaper,  316  lines  competency.  &ale  ior  ™  Publisher. _ 

$130.26.  7%  hour  shift,  37%  hour  week.  -  ■■  •  ■  ■ 

Benefits.  Write:  Composing  Room  Fore-  INSTRUCTION 

man,  Serantonian-Tribune,  Scranton. 

Pennsylvania. _  Classified  Advertising 

Promotion — Public  Relations 

-rwn  vacANrTvq  •  r  •  k — T”  BOOST  SALES  IN  CLASSIFIED 

TWO  VACANCIES  exist  in  busy  Pro¬ 
motion  Department  of  Michigan’s  No.  '  „oa  xt  u  „ii_i 

1  daily  newspaper:  one  for  Advertising  380  Newspapers  Have  Enrolled 

PromoUon  Supervisor:  the  other  for  Sales^ple  and  Exe^tivss 

Research  Assistant.  Advertising  Promo-  ^ 

tion  Supervisor  should  be  experienced  Course  in  Classified  Advertising 

hand,  creaUye  yTiter  and  self-sUrter  sales  training  provided  by  the  How- 
with  mind  for  detoils.  Must  be  able  ard  Parish  Ckiurse  in  Classified  Adrst- 
to  ha^e  wide  variety  of  Msignments,  tising  shows  Classified  personnel  ho* 
including  copy,  presentations,  direct  to  square  right  up,  to  analyse  sad 
mail,  merclmn^sing,  etc.  Rese^ch  As-  golve  sales  problems  they  daily  os- 
Rist^t  must  be  aue  to  develop  and  counter.  Classified  salespeople  are  «s- 
an^yze  market,  advertising  and  circu-  ^tly  trained  (at  home-on  THEM 
lation  data.  Send  samples  and  resume.  TIME)  developed  to  increase  thsir 

detailing  ^ucation,  bai^gi^nd  and  individual  sales  production  and  copy 
p^nt  salary  to  l^vid  E  Henes,  .^^.^iting  skill  to  get  and  keep  mors 
Promotion  Director.  Detroit  Free  Press,  i,..-;--,. 

I  Replies  confidential  if  desired. 

- —  The  famed  Parish  Course  (only  one 

COLLEGE  GRADUATE.  Young  woman  in  existence)  has  prov^  since  19H 
with  journalism  studies,  newspaper  ex-  I  that  it  quickly,  thoroughly,  yid  sue- 
IierieJice  or  publications  background.  ,  cessfully  trains  teginners — broaoM 
Position  as  director  of  public  informa-  ;  nnd  refreshes  experienced  personnel, 
tion  New  York  State  Women’s  (^11 W.  j  ^,,6  Parish  Course  to  work  for 

Send  resume  and  salary  desired  to  Box  s.ivhtM 

tote  Ptiiitni.  p.ikii.kAi.  y®**  now  to  slash  turnover,  neigniw 


380  Newspapers  Have  Enrolled 
Salespeople  and  Executives 
In  Parish  Sales-Training 
Course  in  Classified  Advertising 

Sales  training  provided  by  the  How- 


writing  skill  to  get  and  keep  mors 


Q  Assign  a  box  number  and  mail  my  replies  daily! 
ACCOUNT  OF: 

NAME _ _ 

ADDRESS _ 

CITY.  STATE _ _ 

Authorized  BY _ 

(For  Situations  Wanted  Ads,  Kindly  endosa  remittance  with  orde 
see  Qassified  Advertising  Rate  Box) 


3236,  Editor  &  Publisher. 

WANTED 
EXPERIENCED 
COPY  WRITER 

.  .  .  with  fresh  ideas  and 

ability  to  plan  and  create  in¬ 
stitutional  type  advertising, 
Iiublicity  and  public  relations 
project*.  Opportunity  to  work 
for  a  leading  promotion-minded 
Blue  Croes  Plan  which  also 
retains  advertising  agency.  For 
diversion  and  recreation  .  .  . 
only  2  hours  from  New  York 
and  popular  New  Jersey 
beaches,  1%  hours  from  Phila¬ 
delphia  and  the  scenic  Pocono 
mountains.  Starting  salary 
open.  Mail  resume  to  —  Mr. 
Earl  G.  Wray,  Jr..  Manager, 
Lehjgh  Valley  Blue  Cross.  17 
N.  7th  Street,  Allentown,  Penn¬ 
sylvania. 


job  interest  and  satisfaction  and  de¬ 
velop  professional  pride — all  w^**!*^ 
helps  you  develop  more  CIsmUss 
faster. 

Enroll  as  many  of  your  staff 
want  to  have  these  benefits  NOW. 
Your  only  investment  in  this  20-l«tam 
sales-boosting  Oiurse  is  $66  each.  Sw 
in  the  names  now  or  write  for  de¬ 
scriptive  brochure. 

SCHOOL  DIVISION  OF 

HOWARD  PARISH 

ASSOCIATES,  INCORPORATED 

Classified  Advertising  Developmert 

^rvicee  for  Newspapers  Since  1918 

2900  N.  W.  79th  St.,  Miami  47.  Florids 
Oxford  1-8331 

Linotype  School 

I  OHIO  LINOTTPE  SCHOOL 
LOGAN  4,  OHIO 

i  Linotype.  Intertype  Instruction 

Free  Information 
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SITUATIONS  WANTED 


The  employer's  guide  .  .  .  from  trainee  to  executive  personnel. 


/idminiulratire 


Editorial 


tranks,  jtentlemen.  for  your  ofTora. 

.till  looking  for  THE  job. 
I  HAVE  best  reason,  for  dumping 
tS.OOO  bureau  chief’s  post  with  stodgy 


I  GRiW  UP  in  newspaper  plants  and 
■t  3(  have  20-plu8  years  in  business. 
Reaionably  literate,  journeyman  print¬ 
er  nationally  published  photographer, 
know  process  photography,  photoen- 
nsving.  fc  teacher. 

I  WANT  challenging,  well  paid  job, 
preferably  newspaper,  with  quality 
conscious  employer.  University  town 
west  of  the  Big  River  preferred  but.  .  .  . 
INTERVIEW  your  convenience,  avail- 
ible  early  winter.  Samples  if  you  wish. 
Box  2917.  Editor  &  Publisher. 


MANA(’.B.ME24T  MAN- 
NEWSPAPER  TRAINED  I 
Proven  producer,  all  departments! 
Seeks  challenge,  money  I  Contact  in 
absolute  secrecy  I  Chart  Area  3-4-5-6. 
Box  $108.  Editor  &  Publisher. 


business  MANAGER-AD  DIREC¬ 
TOR  with  high  (luality  buaineHs  and 
personal  record,  seeks  like  i>oeition  or 
GENERAL  MANAGEJR  on  medium 
sise  daily.  UNBELIEVABLE  linage 
performance  and  circulation  growth. 
ConAdential  I  Box  3233,  Elditor  &  Pub- 
IIAer. 


EXPERIENCED  all  phases,  weekly, 
•mall  dailv,  37,  references.  Box  3237, 
Editor  A  Publisher. 


Circulation 


CIRCULA'nON  EXPBHIIENCB  from 
ptperboy,  mailing  room,  motor  routes, 
■olidtor,  office  and  ARC  practices  to 
years  as  District  Manager  in  mid¬ 
west’s  toughest  competitive  situation. 
CoHege.  twenties,  excellent  references. 
Wish  higher  position  with  paper  in 
Gwrt  Areas  2,  6,  or  7.  Box  2919, 
Editor  A  Publisher. 


OVER  ’TWENTY-FIVE  YEARS  circu¬ 
lation  experience,  twenty  years  as  Cir¬ 
culation  Manager  including  circulation 
bnxnotion,  middle  age.  Ten  to  'Ihirty 
thousand.  Beet  of  references,  interview 
appreciated.  Box  3012,  Editor  A  Pub- 
lither. 


AVAiLABLEI  Services  of  young,  tal¬ 
ented  sports  writer-editor  with  two 
years’  daily  newspaper  experience. 
Thrives  on  hard  work,  pressure.  Write 
Box  2947,  Editor  A  Publisher, 


DUE  TO  UNEXPECTTED  REORGANl- 
ZA’nON,  our  new  and  capable  man¬ 
aging  editor  is  looking  for  similar 
position  in  New  England  area.  Editor 
is  experienced,  idea  man  with  plenty 
of  drive,  able  to  take  over  new  posi¬ 
tion  immediately.  Write  Box  2927,  < 
!  Editor  and  Publisher.  ; 

I  EDITORS  &  REPORTERS  **  ■ 

National  clearing  house  for  competent  | 
(lersonnei  coast-to-coast  at  no  charge  i 
to  empioyer.  Phone,  Write  or  Wire  ' 
I  HEADLINE  PERSONNEL  (Agency) 

6  E.  46  St.,  New  York,  Oxford  7-6728 


I  NEWSMAN,  steady,  family  man,  12  > 

I  years’  experience  city,  county  heats,  ; 

I  features;  J-grad;  seeks  reporter  or 
city  editor  jc^  daily.  Chart  Areas  6,  8. 
Box  2945,  Editor  A  Publisher. 

OPPORTUNITY  for  Los  Angeles  pub-  I 
lication  or  firm  to  hire  imagination,  j 
ability,  vigor  of  editor-writer  with  23  ' 
years’  newspaper  experience.  Now  | 
I  news,  picture  executive  on  dally  in 
I  that  area.  Seek  better  present,  future.  | 
University  graduate.  Age  41.  Box  2961, 
Ekiitor  A  Publisher. 


PRIZEWINNER,  wants  women’s  page 
editing  or  news  post.  Wide  experience, 
traveled  in  Europe,  M.A.  degree,  from 
$7,500.  Box  2946,  Editor  A  Publisher. 


TOP  CX)PY  EHirrOR  vrith  solid  expe¬ 
rience  seeks  change  from  southern  met-  ' 
I  ropolitan  A.M.  Prize-winning  head  ' 
I  writer.  Slot,  makeup  experience,  ^x 
2938.  Editor  A  Publisher.  I 


CHART  AREA  TWO 
Managing,  City,  News,  Wire  Editor. 
BHe/en  years  experience.  William  O. 
French,  9  Everitt  Place,  Maplewood, 
New  Jersey.  Phone  SO  3-6462. 


1  TELEGRAPH  EDITOR,  experienced. 
;  strong  on  makeup.  Chart  Areas  2,  3. 
Box  3027.  Editor  A  Publisher. 


POOTAL  ’TRANSPORTA'nON  CLERK 
Retiriiig  wi^in  the  year,  age  62.  Very 
srtire.  DMires  position  with  News- 
laper.  Mail  Order  House  or  publisher. 
Preferably  in  South  West,  ^x  2904, 
KAtor  A  Publisher. 


2$  EXPEJRIENCE  in  newspa- 

pw  distribution.  All  phases  from  road¬ 
man  to  transportation  manager  of 
Isiya  metropolitan  fleet.  Available  im¬ 
mediately.  Box  2928,  Editor  A  Pub¬ 
lisher. 


CIRCULATION  MANAGER,  10  years 
of  progressively  responsible  circulation 
■ssnsi^ent  experience.  ’Thorough  fa- 
sulisnty  with  all  phases  of  fulfillment 
options.  Box  3133,  Editor  A  Pub- 
lidMr. 


Corregpondentg 


ASSISTANT  WOMEN’S  PAGE  EDI¬ 
TOR,  6  yesum’  experience  Midwest 
daily,  seeks  similar  position  Chart 
Areas  9.  10,  11,  12.  Owns  camera. 
Experience  heads,  layout,  makeup. 
Available  in  fall.  Box  3107,  Elditor  A 
Publisher, 


EDITOR 

Experienced,  award-winning  writer- 
editor  with  proven  background  of  ac¬ 
curate.  interesting  news  presentation 
and  record  of  circulation  growth  seeks 
editorship  of  medium,  large  daily.  Top 
references  will  attest  to  professional 
ability,  civic  and  community  activities 
and  leadership  in  continuing  integrity 
of  newspaper  property.  Age  35,  raar- 
ri^.  Relocation  no  problem,  avail¬ 
ability  within  one  month.  Box  3106, 
Elditor  A  Publisher. 


WASHINGTON  news  coverage:  trtule 
pieces  and/or  column.  Box 
S2I8,  Editor  A  Publisher. 


Dixplay  4dr^rti»ing 


AD  DIRECTOR,  invites  queries ;  solid 
"toWence:  sell,  direct,  lead  staff. 

liSr*  "****■ 


SEEKING  CHANGE 


^7sar8  advertising  sales,  service,  man- 
sgmnent  experience.  All  phases.  42 
jsais  old,  car,  married,  good  refer- 
SS*„,Prefer  C»iart  Area  2.  Box 
*-W.  Editor  A  Publisher. 


Editorial 


home  is  where  the  heart  is.  Home  i 
m  a  newspaper.  Editor  who  could  put 
^wift  female  Thomas  Wolfe  please  | 
Box  3135,  Editor  A  Publisher.  I 


MANAGING  EDITOR  —  seeks  con¬ 
sumer  magazine  spot  anywhere  in 
United  States.  Top  consumer  and  news 
experience.  Good  practical  knowledge 
features,  art,  layout,  all  types  of  pro¬ 
duction.  ’The  more  challenge  the  better 
— with  salary  to  match.  Write  Box 
3112,  Elditor  A  Publisher. 


NEWSMAN,  25.  sick  of  feeding  sacred 
cows.  Four  years’  news  experience, 
magazine  credits,  top  news  beats.  J- 
school  background,  too.  Married  but 
mobile.  Seeks  magazine,  newspaper, 
publicity,  promotion  —  anything  good. 
Write  Box  3108,  Editor  A  Publisher. 


SPORTS  EDI’TOR^Experienced.  Good 
habits.  Write  column  and  well  versed 
in  layouts  and  editing.  Married.  Pleas¬ 
ing  iiersonality.  Not  afraid  to  work. 
Write  Box  1912,  Editor  A  Publisher. 


WOMAN’S  EDITOR  small  daily  seeks 
change  to  more  progressive  paper.  Box 
3127,  Editor  A  Publisher. 


editor  8C  publisher  for  August  6,  1960 


Editorial 

PHYSICIAN  COLUMNIST:  Medical  ! 
school  affiliated  M.D.  writes  daily  or  ' 
weekly  commentary  for  laymen  on 
medical  practice,  research,  and  legis-  | 
lation.  Tone  is  dignified,  educational —  | 
with  minimum  of  clinical  detail.  Box  | 
3113,  Bklitor  A  Publisher. 


REPORTER 

Seeks  post  on  a  25.000-pIub  circulation  i 
daily  in  Colorado,  or  elsewhere  in 
West.  Experience  includes  a  summer  | 
working  as  interne  reporter  on  a  major  i 
daily.  Army  information  work.  Can 
handle  a  camera.  Available  September 
15.  B.S.  in  journalism,  married,  25.  j 
References. 

Box  3028,  Editor  A  Publisher. 


ALERT 

EDI’TORIAL  WRITER 
Box  3228,  Editor  A  Publisher 


EDI'TORIAL — Need  an  editorial  page 
editor?  Experienced  capable  editor 
available  to  give  your  paper  a  well- 
read  page.  Box  3211,  ^itor  A  Pub¬ 
lisher. 


EXPERIENCED  REPOR’IER  —  Court¬ 
house,  schools;  former  night  editor; 
B.S.J..  M.A.,  30.  M.  Persky.  3833-C 
Moana,  Santa  Cruz.  California. 


EXPERIE24CED  WOMAN  EXECU¬ 
TIVE  seeks  administrative  or  editorial 
l>osition  with  magazine  or  public  re¬ 
lations  firm.  New  York,  London,  Paris, 
Switzerland.  Available  September  1. 
For  resume,  write  Box  3204,  Editor  A  I 
Publisher 


FEMALE  REa>ORTER-PHOTOGRA- 
PHEIR  desires  position  on  southeastern 
newspaper.  Daily  experience.  Strong 
on  features.  127  W.  Rosemary  St.  or 
Box  1094,  Oiapel  Hill.  North  Carolina. 


FLUEMT  RITSSIAN.  GERMAN,  27,  1 
child,  returning  from  Europe,  seeks 
research-rewrite-reporting  job.  EJxten- 
sive  background  in  Soviet  field.  Po¬ 
tential  correspondent.  Box  3223,  Editor 
A  Publisher. 


REWRITE  looking  for  step  up  from 
40.000  daily.  Four  years’  experience, 
including  two  with  wire  service.  J-grad. 
Best  references.  Box  3225,  Editor  A 
Publisher. 


SPORTS  EHirrOR — -Number  2  man  on 
50.0(10  Midwest  daily  wants  own  sports 
page.  "Top  performer.  Married,  28. 
J-Grad.  EIxperience  on  large,  small 
dailies,  7  years.  Box  3234,  Editor  A 
Publisher, 


SPORTS  EDITOR,  15.000-26.000  New 
EIngland  daily,  seeks  job  as  .sports,  fea¬ 
ture  or  travel  writer.  Prefer  Edst  or 
West  coast  location.  Married,  vet.  Box 
3221,  Editor  A  Publisher. 


TOP  CDVERAGE  for  small  daily 
wanting  Washington  correspondent. 
Over  20  years’  experience  with  large 
metropolitan  daily.  ’Trade  journal  cov¬ 
erage;  features ;  columns.  By-line 
writer.  Familiar  with  Congress;  down¬ 
town  departments;  courts.  Available 
for  steady  work  November  1.  Features 
any  time.  Oil  writer.  Woman.  Prefer 
rjiart  Areas  12,  9.  5,  and  4.  Box  3239, 
Editor  A  Publisher. 


iVANTEID — CHALLENGE  to  special 
combination  talents  and  experience  in 
magazine  field.  Writer,  photo- journal¬ 
ist  (member  ASMP),  editor — in  pursuit 
of  excellence.  Eixperience:  newspaper; 
freelance ;  editor  SOO.OOO-piua  Sunday 
magazine:  presently  editor  magazine  of 
Latin  American  affairs.  Age  39. 
J-grad,  2  languages,  working  knowl¬ 
edge  many  fields;  100  articles,  picture 
stories  past  3  years;  flawless  record ; 
will  travel.  Box.  3224,  Editor  A  Pub- 
liMter. 


I  WIRE  EDITOR,  deskman,  experienced. 
'  Chart  Areas  2,  3.  Box  3206,  Editor  A 
•  Publisher. 


Editorial 


NEWS.  telegraph  editor.  capable, 
steady.  Semi-retired,  no  deiiendents. 
Make  offer.  Chart  Areas  2,  3,  4.  Box 
3210,  Editor  A  Publisher. 


Free  Lance 


AMEIRICAN  in  Paris,  woman,  experi¬ 
ence  with  UN  publication.  Seeks  free¬ 
lancing  assignments  abroad.  Box  3215, 
Editor  A  Publisher. 


Mechanical 


PRODUCTTION  MANAGED,  good  ref¬ 
erences,  now  employed.  20  years  ex¬ 
perience  large  papers.  Box  2943,  Editor 
A  Publisher. 


YOUNG  PRESS  FOREMAN  with  col¬ 
lege  education,  12  years’  experience 
wants  new  opportunity  with  challenge. 
Inventiveness,  responsible,  highly  or¬ 
ganized.  Best  references,  confidential. 
Box  3105,  Editor  A  Publisher. 


1‘romotion^— Public  Relations 


PUBLIC  RELA'nONS— We  have  hun¬ 
dreds  of  publicity,  public  relations 
and  employee  communications  people 
on  file.  Send  us  your  job  specs.  We’ll 
send  you  resumes  to  match.  Contact: 
Bill  McKee.  BIRCH  PERSONNEL.  67 
E.  Madison  St..  Chicago  2.  Illinois. 
CE  6-.''>670. 


YOUNG  REPORTER:  seeks  interest¬ 
ing.  challenging,  i>osition.  Chart  Area 
2.  Box  3136,  Editor  A  Publisher. 


PUBLIC  RELATIONS  writer,  24.  just 
out  of  Army  seeks  career  iiosition.  Ex¬ 
perienced  in  press  releasee,  speeches, 
radio.  T.V.  scripts,  newspaper  experi¬ 
ence  both  in  Army  and  in  New  York. 
Editor  of  Army  paper  while  doing 
public  relations  work.  Box  3220.  Editor 
A  Publisher. 


WANTED  .  .  . 

AN  OPPORTUNITY 

TO  CONTRIBUTE  COMPE¬ 
TENT.  CONSCIENTIOUS 
SEDVICTE  in  public  relations 
or  allied  fields  to  a  business, 
trade  association  or  charitable 
organization. 

OETERING  MATURITY 
AND  KNOW-HOW  from  37 
years’  solid  experience  as  re- 
|)orter  and  city  editor,  indus¬ 
trial  journal  editor,  varied  j>ub- 
lic  relations  activities,  including 
extensive  public  speaking,  and 
as  organizer  and  director  of 
two  state-wide  organizations, 
one  of  which  involved  the  ex¬ 
ecutive  management  of  350 
employees. 

SEEKING  A  (MANGE  be¬ 
cause  presently  employed  (15 
years’  service)  in  business  of 
uncertain  stability  and  oppor¬ 
tunities,  prompting  the  desire 
to  seek  elsewhere  for  new 
challenges  and  responsibilities. 

ABILITY  TO  GET  ALONG 
WITH  PEOPLE  evidenced  by 
record  of  elective  leadership  in 
two  national  organizations,  and 
various  regional  and  local  or¬ 
ganizations  of  civic,  profes¬ 
sional  and  fraternal  character. 

OPPORTUNITY  FOR 
GIU)WTH  is  of  prime  impor¬ 
tance  in  consideration  of  loca¬ 
tion  and  compensation,  al¬ 
though  i>ersonal  preferences  are 
for  Boston  or  other  New 
EIngland  location,  with  start¬ 
ing  salary  of  $12,000. 

PERSONAL  DATA  .  .  .  Age 
57,  married,  two  children. 
Graduate  of  high  school  and 
Management  Course  of  Ameri¬ 
can  Management  Association. 
Elxcellent  references.  Avail¬ 
ability,  30  days  or  less. 

Write  to  Box  3214,  Eklitor  A  Publisher 
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THE  FOURTH  ESTATE 


Shop  Talk  at  Thirty 


Bv  Robert  U.  Brown 


Time  for  a  Change  ? 


A  non-political  luncheon  dur¬ 
ing  the  Republican  Convention 
last  week  with  an  important 
Chicago  newspaper  executive 
brought  forth  questions  and 
doubts  about  a  few  newspaper 
practices.  They  might  stimulate 
some  thinking  among  other  edi¬ 
tors  and  publishers. 

For  instance: 

1.  Are  newspapers  doing 
themselves  and  their  readers 
any  good  by  home-delivering  a 
paper  at  3  p.m.  that  went  to 
press  at  12  noon  or  1  p.m.? 

2.  Do  newspapers  hurt  them¬ 
selves  by  giving  an  impression 
of  incompleteness  when  they  in¬ 
sert  “late  bulletins”  on  the  front 
page? 

3.  Do  incomplete  box  scores 
or  incomplete  stock  market 
tables  in  early  editions  help 
sell  papers  or  merely  create  a 
picture  of  incompleteness? 


1.  Afternoon  newspapers  used 
to  be  put  on  the  front  porches 
of  the  nation’s  homes  around 
five  o’clock  every  weekday  after¬ 
noon  —  except  in  some  areas 
where  a  small  town  publisher 
thought  he  had  to  beat  his  big 
city  competition  to  the  door 
step. 

Then  about  12  years  ago  pub¬ 
lishers  got  the  idea  that  they 
had  to  put  their  newspapers 
into  the  homes  before  five 
o’clock  to  give  the  housewife 
time  to  read  them  before  din¬ 
ner  and  before  the  popular  tele¬ 
vision  hours.  This  trend  was 
abetted  by  the  mechanical  un¬ 
ions  whose  overtime  charges 
made  it  uneconomical  to  main¬ 
tain  a  crew  for  late  afternoon 
publication. 

The  thought  has  been  carried 
to  such  ridiculous  extremes  in 
practice  that  many  newspaper 
buyers  are  reading  a  so-called 
afternoon  newspaper  containing 
no  mention  of  anything  that 
transpired  after  the  paper’s 
twelve  noon  or  one  o’clock  dead¬ 
line. 

Does  the  housewife  read  the 
paper  immediately  when  it  is 
delivered  that  early?  We  doubt 
it! 

What  reaction  does  she  have 
when  she  finally  gets  around  to 
reading  it  at  five  or  six  or  after 
dinner?  How  does  the  man  of 
the  house  feel  when  he  realizes 
(which  he  does  sooner  or  later) 
that  his  “afternoon”  paper 
never  has  any  afternoon  news 
in  it? 
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It  may  be  true  that  couple 
can’t  get  along  without  the  pa¬ 
per  because  of  the  advertising 
and  the  detail  of  the  news  it 
does  print.  But  certainly  the 
paper’s  prestige  isn’t  enhanced 
when  readers  realize  the  stale¬ 
ness  of  some  of  the  news  they 
read. 

Now  that  the  TV  honeymoon 
is  over  and  it  is  clear  that 
newspaper  reading  is  not  ad¬ 
versely  affected  by  television 
viewing  wouldn’t  newspapers  do 
better  by  themselves  and  their 
readers  to  deliver  the  most  com¬ 
plete  newspaper  at  the  latest 
possible  hour  every  day? 


2.  How  about  those  “Late  Bul¬ 
letins”  stacked  down  the  front 
page  of  the  final  edition,  or 
those  “Bulletin”  paragraph 
leads  inserted  in  bold  face? 

Does  the  reader  really  think 
he  is  getting  something  “hot  off 
the  press,”  or  does  he  have  the 
feeling  he  is  being  short¬ 
changed  and  that  was  all  of  the 
story  the  newspaper  had  time 
to  give  him? 

Wouldn’t  it  be  better  to 
create  a  picture  of  completeness 
on  the  front  page  rather  than 
one  of  incompleteness?  For  in¬ 
stance  : 

Instead  of  setting  and  insert¬ 
ing  that  one  paragraph  bold 
face  new  lead  “Bulletin”  over 
the  story  which  appeared  in 
the  previous  edition  why  not 
insert  it  as  a  new  lead,  or  re¬ 
write  the  old  lead,  but  set  it  in 
regular  text  type  as  part  of 
the  regular  story.  The  reader 
is  not  then  led  to  believe  that 
the  only  thing  worth  reading  is 
the  “Bulletin”  and  everything 
else  is  old  stuff.  He  is  given  the 
complete  story  —  at  least  it  is 
complete  at  the  time  the  paper 
went  to  press  and  there  is  no 
implication  that  something  is 
missing  from  the  story  or  not 
reported  at  all. 

It  isn’t  so  difficult  to  do.  All 
the  mechanical  motions  are  the 
same.  It  just  takes  a  few  min¬ 
utes  longer  on  the  desk  to  re¬ 
write  a  lead  —  give  it  a  little 
more  thought. 

And  those  stacks  of  “Late 
News  Bulletins”  on  the  front 
page!  We  sometimes  get  the  im¬ 
pression  that  the  news  hole  just 
had  to  be  filled  —  most  of  the 
items  really  didn’t  qualify  for  a 
bulletin.  And  the  reader  instead 
of  being  satisfied  with  the  latest 
and  most  complete  paper  is 


"After  you!" 


given  something  that  to  him  ob¬ 
viously  is  not  complete. 

Wouldn’t  it  be  tetter  to  take 
those  bulletin  items  and  set  them 
as  regular  “briefs,”  insert  them 
on  the  front  page  as  separate 
little  complete  stories?  No  me¬ 
chanical  problems  —  the  type 
has  to  be  set  and  the  page  re¬ 
made  anyway !  It  might  give  the 
makeup  man  a  little  trouble  in 
creating  an  attractive  page 
rather  than  dumping  a  bunch 
of  bold  face  two-column  stuff 
into  a  set  spot. 

But  wouldn’t  it  be  worth  it? 


3.  The  baseball  box  scores 
showing  only  the  first  three  or 
the  first  six  innings !  Isn’t  a  fan 
likely  to  say  “to  heck  with  the 
paper,  who  won  the  game?”  The 
same  thing  applies  to  the  stock 
market.  The  average  investor 
wants  to  know  what  the  “clos¬ 


ing”  was  —  he  really  doesn’t 
care  where  the  stock  went  in  be¬ 
tween.  If  the  reader  is  more 
than  an  average  investor  he 
would  care  but  he  would  also 
be  in  closer  touch  with  the  mar¬ 
ket  or  his  representative  direct¬ 
ly  —  wouldn’t  he? 

This  is  a  difficult  question. 
A  newspaper  has  to  cover  the 
running  story  of  a  ball  game  — 
or  the  stock  market  —  and  be 
up  to  date  on  it  at  each  edi¬ 
tion  time.  A  paper  cannot  ignore 
such  an  event  as  if  it  were  not 
transpiring  and  then  release  it 
all  in  the  final  edition. 

Basically,  dear  reader,  what 
bothers  us  is  this:  Does  it  hurt 
a  newspaper’s  reputation  for 
covering  the  news,  or  is  it  good 
for  it,  when  a  man  on  his  way 
home  from  work  picks  up  a  pa¬ 
per  containing  six  innings  of 
a  box  score  of  a  game  that  has 
probably  already  ended  at  that 
very  moment? 


ALLEN  KANDER 

NEGOTIATORS  FOR  THE  PURCHASE  AND  SAlfi 
OF  DAILY  NEWSPAPERS 
EVALUATIONS  •  FINANCIAL  ADVISERS 


WASHINGTON  •  1625  Eye  St.,  N  W.  •  NAtional  8-1990 
NEW  YORK  •  60  East  42nd  Street  •  MUrray  Hill  7-3727 
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DAY  IN,  DAY  OUT  .  true  speed  is  what 

counts,  and  no  machine  equals  the  proved  performance  of  the 

NEW  COMET  300  LINOTYPE 


Mats  travel  with  unbelievable  smoothness  through 
Comet  300’s  new  MAT  GLIDE  SYSTEM -one  reason 
why  you  can  get  more  day  in,  day  out  production 
from  this  machine  than  any  other.  Matrices  last 
longer,  too.  Other  unique  features:  LINOTRONIC 
CONTROLS,  for  positive  metal  temperature  regula¬ 
tion,  and  new  AIRFLOW  MECHANISMS,  for  added 
smoothness  of  operation,  whether  manual  or  tape. 

f'rintfd  IN 


All  add  up  to  a  true,  dependable  speed  of  12  lines  a 
minute— every  minute,  every  day!  And  that  means 
highest  true  economy. 

Your  Linotype  Production  Engineer  can  show  you 
how  Comet  300  can  speed  (and  economize)  your 
typesetting  as  nothing  else  can.  Mergenthaler  Lino¬ 
type  Company,  29  Ryerson 
Street,  Brooklyn  5,  N.  Y. 


NEW  YORK  WORLD-TELEGRAM  &  THE  SUN  •  ALBUQUERQUE  TRIBUNE  •  BIRMINGHAM  POST-HERALD  •  CINCINNATI  POST  A  TIMES-STAR  •  CLEVELAND  PRESS  AM 
COLUMBUS  CITIZEN-JOURNAL  •  DENVER  ROCKY  MOUNTAIN  NEWS  •  EL  PASO  HERALD-POST  •  EVANSVILLE  PRESS  •  FORT  WORTH  PRESS  •  HOUSTON 

INDIANAPOLIS  TIMES  •  KENTUCKY  EDITION.  CINCINNATI  POST  A  TIMES-STAR  •  KNOXVILLE  NEWS-SENTINEL  •  MEMPHIS  COMMERCIAL  APPEAL  •  MEMPHIS  PRESS-i 
PITTSBURGH  PRESS  •  SAN  FRANCISCO  NEWS-CALL  BULLETIN  (AIRHatMl)  •  WASHINGTON  DAILY  NEWS 

Oamral  ANvaritatnt  DaM*  •  •  •  NM  Park  Ava^  Naw  Vark  City  —  CMca^a  Saa  Fraadica  las  Ancalas  Datfalt  Ctndnnsrti  PkMaNalyhla  DaMas 


Great  Newspaper  Concern  Makes  Up  Its  M 


How  do  you  decide  which  presidential  candidate 
to  support,  what  the  issues  are,  where  you  stand? 
Who  tells  you  what  you  believe? 


Give  light 

and  the  people  will 
find  their  own  way. 


Those  questions  are  often  asked  about  a  tonomy,  they  call  their  own  shots, 
concern  made  up  of  19  newspapers  north  and  Scripps-Howard  newspapers  are  politi 
south,  east  and  west,  from  coast  to  coast,  independent. 


The  answer  is  short  and  simple:  Nobody 
tells  the  editors  what  they  believe. 

They  reach  their  decision  the  way  the 
founders  of  this  nation  did,  the  way  that 
is  peculiarly  American.  They  come  together, 
and  talk  out  the  problem,  and,  if  necessary, 
vote.  The  majority  rules. 

That  is  the  process  on  national  candidates 
and  national  issues.  For  their  home  cities, 
states,  regions,  the  editors  have  local  au- 


The  scene  above  is  a  meeting  at  He 
Pa.,  last  April.  Here  for  three  days 
Scripps-Howard  editors  met.  They  s 
their  minds,  posed  questions,  sought 
swers  about  the  1960  political  year, 
reached  decision  on  some  things.  They 
confer  again  before  the  fall  voting  to  d 
other  things. 

That  is  the  way  this  newspaper  cor 
makes  up  its  mind. 


SCRIPPS-HOWARD  NEWSPAPERS 
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